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INTRODUCTION

This report presents an analysis of a survey of statewide Alaska
adult residents, excluding those living within the Municipality of
Anchorage. The survey measured properties of Alaska residents'
demographics, attitudes and behaviors concerning their household's
travel to Anchorage and elsewhere. Research typically involves
estimating the characteristics of a designated population. Because
of the costs of conducting a census of all items in a population,
and the adequacy of sample results, sample statistics were used to
make statistical inferences concerning population parameters.

One thousand two hundred thirty two (1,232) statewide Alaska adults
were interviewed between September 25th and October 9th, 1993.
Interviewing was conducted by telephone on a random digit basis.
All households outside the Municipality of Anchorage which are
accessible by telephone had an equal chance of being interviewed.

At a 95% confidence level, the empirical proportions reported in
this survey can be projected, within plus or minus 2.79%, to the
entire Alaska adult and household populations. This means one can
be 95% sure that the frequencies reported in this survey are within
2.79% of the true Alaska population proportions.



METHODOLOGY

The State of Alaska was divided into six areas for the purposes of
this project and surveyed as follows:

MARGIN OF

AREA FREQUENCY PERCENT ERROR
Southeast........... 201......... 16.3%....... +6.90%
Kenai Peninsula..... 203......... 16.5%....... +6.86%
Highways............ 200. ..., .. 16.2%....... +6.91%
Fairbanks........... 202. ... ... .. 16.4%....... +6.88%
Kodiak.............. 2260 . 0000, 18.4%....... +6.46%
Rural............... 200 . ....... 16.2%....... +6.91%
TOTALS. .. ..., 1232........ 100.0%....... +2.79%

The data was weighted to produce a statistically representative
sample based upon population as follows:

MARGIN OF
AREA FREQUENCY PERCENT ERROR
Southeast........... 290..... e e 23.5% . 00, +6.90%
Kenai Peninsula..... 16700, 13.5%....... +6.86%
Highways............ 214......... 17.4%....... +6.91%
Fairbanks........ e 260000, 21.1%....... +6.88%
KodiaK...ueo'ueeuuunn. 1T 4.5%....... +6.46%
Rural............... 247 00l 20.0%....... +6.91%
TOTALS . . . e i v it 1232........ 100.0%....... +2.79%

The weighting does not affect the total sample size, nor does it
affect the margins of error for each of the individual areas.

Each respondent was asked to recount all the overnight trips they
and members of their household had made to Anchorage and elsewhere
over the previous twelve month period. Day trips were deemed of no
interest for this project.

Both Anchorage and non-Anchorage trips were recorded in detail up
to a maximum of fifteen trips. For those households that made more
than fifteen trips, respondents were asked to describe a
representative set of fifteen. This was usually easy since trips
tended to be somewhat standard and repetitive at that level. A
further weight was then applied to these cases to bring their trip
totals up to the required level. This procedure was accorded
separately to the Anchorage and non-Anchorage trips.



EXECUTIVE SUMMARY

FREQUENCY REQULTS - QUESTIONNAIRE AND FREQUENCIES (Pages 1 - 20)

Anchorage Overnight Trips

Alaska households made an average of 3.790 overnight trips to
Anchorage between September 1992 and August 1993. However, 49.0%
of households, i.e close to half, made either one trip only or none
at all.

4,669 overnight Anchorage trips were recorded for the entire
sample. June, July and August were the top three months in terms
of trips recorded.

ANCHORAGE TRIPS BY MONTH
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The majority of trips were for business purposes, 44.5%, compared
to pleasure, 32.5%.

56.6% of trips were by car or truck, 43.1% were by air. Other
means were extremely minimal. (NOTE: Southeast and Kodiak trips
occasionally involved the use of ferries and, most of the time,
another means of transportation. These trips were categorized by
whatever means of transportation brought them into Anchorage. For
example, a ferry and car trip from Juneau to Anchorage was
categorized as a Car/Truck trip since that was the mode by which
they arrived in Anchorage.)

55.9% of trips involved just one traveller. The mean party size
for all trips was 1.748 people.

41.1% of trips spent just one night in Anchorage. The mean number
of nights spent was 2.594 nights.

48.8% of trips spent at least one night in a hotel or bed and
breakfast. The mean number of hotel nights spent was 1.104 nights.
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The mean expenditures for all trips was $429.66. (NOTE: Some
respondents could not estimate corporate expenditures for business
trips, especially in large parties. This mean expenditure figure
can therefore be considered a lower bound.)

10.9% of trips to Anchorage had a primary destination elsewhere.
Of these secondary trips, 65.2% went on to another 1location
instate, 31.7% continued to the Lower 49 and 3.1% continued abroad.
Big Lake, Kodiak and Wasilla were the three largest instate
destinations for secondary Anchorage trips. Washington was the
largest destination in the Lower 49, with Russia and Mexico the
largest abroad.

Restaurants/Dining out is the most popular activity for visitors
while in Anchorage. 91.5% of respondents who had visited Anchorage
in the previous year claimed to have dined out at least once on a
visit. Downtown shopping, 81.9%, and mall shopping outside of
Downtown, 74.7%, were the next highest activities. ’

24.9% of respondents had attended a convention, trade fair, seminar
Or annual meeting at some time in the last yYear. The mean number
of convention trips was 0.755 trips.



Non-Anchorage Overnight Trips

Alaska households made an average of 3.250 overnight non-Anchorage
trips between September 1992 and August 1993. 49.3% of households
made either one trip only or none at all.

4,005 overnight non-Anchorage trips were recorded for the entire
sample. June, July and August were again the top three months in
terms of trips recorded, forming 34.7% of all trips in 25% of the
time. This compares to only 27.4% for the Anchorage trips, where
the distribution by month is much flatter.

NON-ANCHORAGE TRIPS BY MONTH
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A larger proportion of the non-Anchorage trips are for pleasure
purposes, 42.8%, than of the Anchorage trips, 32.5%.

62.2% of non-Anchorage trip destinations were to other locations in
Alaska, 34.5% were to locations in the Lower 49 and 3.3% were to
locations abroad. This is a remarkably similar distribution to
that of the  secondary Anchorage trip destinations.

11.9% of all non-Anchorage trips, or 19.1% of all in-state non-
Anchorage trips, have Fairbanks as the destination. Juneau, Valdez
and Prudhoe Bay are next on the in-state list, with 4.4%, 4.1% and
3.0% of all non-Anchorage trips.

12.2% of all non-Anchorage trips, or 35.2% of all Lower 49 non-
Anchorage trips, have Washington State as the destination.
California and Oregon follow on the Lower 49 list, with 4.7% and
2.5% of all non-Anchorage trips. 56.2% of all Lower 49 trips are
to these three West Coast states.

40.0% of all foreign trips are to Canada. 19.2% are Mexico trips.
Beyond these trips, the most prolific continent is Asia with 20.0%
of all foreign trips.



Anchorage Activities

Shopping, 784 responses, and Eating out, 476 responses, are the
most common activities visitors partake of while in Anchorage.
Visiting friends/relatives, Theater/Movies and Sightseeing rank
next on the list. Skiing is the most popular outdoor activity with
65 mentions.

30.7% of respondents have visited Anchorage before specifically to
attend Fur Rondy. 19.5% have visited to attend events at the PAC,
16.1% have attended the start of the Iditarod and 8.3% have visited
specifically to attend the Great Alaska Shootout.

Anchorage travel bookings, when made, were most often conducted
through a local travel agency. The second most common arrangement
was over the telephone direct with the airlines.

Anchorage's destination rating was encouraging, 86.0% good, 7.7%
poor, 6.3% neutral, although the majority of the good rating was
just somewhat good. The mean rating "GPA" was 3.138, i.e. slightly
better than somewhat good.

What can Anchorage provide that would make Alaska residents visit
more often? Responses given were varied, some of them sensible
suggestions, some of them not. More concerts/Theaters/Plays/
Cultural events ranked first on the list, with 91 mentions.

Cheaper prices, both on airfares and on accommodations ranked

second and third. Sporting events collectively drew a lot of
responses, More sporting events, 26 mentions, Pro baseball team; 19
mentions, Olympics, 15 mentions and skiing, 10 mentions. Many

respondents had concerns about roads, Better mass transit/Buses, 24
mentions, Improve traffic/Congestion/Safer drivers, 24 mentions,
Better parking/PAC parking/Overnight parking, 10 mentions and
Improve roads, 6 mentions. Safety was also a concern, Safer
Downtown/Clean up 4th Avenue/Close liquor stores, 11 mentions and
Better crime prevention, 10 mentions.
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Demographics

34.2% of respondents have lived in Alaska since before 1967. Mean
Alaska residency is 21.76 years, the median is 19.08 years.

35.4% of respondents have a high school level of educatlon or less,

the remainder hav1ng at least some college. Mean education level
is 14.02 years, i.e. just over 2 years of college, the median is
13.27 years.

Mean household size is 3.17 people. The most common household size
is two, forming 29.5% of all households. 48.6% of households have
no children under 18 years of age. The mean number of children per
household is 1.143, the mean number of adults thus 2.027.

The average age of respondents is 41.91 years, the median is 38.92
years. 63.7% of respondents are married.

18.6% of households have a principal wage earner working in the
service industry. 18.3% are profess1onals/doctors/1awyers 12.2%
are in fishing/timber/mining and 10.1% are in construction.

The mean income for respondent households was $53,194. The median

income, which more accurately reflects the true midpoint, was
$44,600.
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AREAS OF ALASKA - ANCHORAGE TRIPS (Pages 21 - 25)

The following table shows the origin of recorded Anchorage trips.

PERCENT PERCENT
ORIGIN POPULATION ANCH TRIPS
Southeast............. 23.5%. ... ... 9.4%
Kenai Peninsula....... 13.5%.....0.... 23.4%
Highways.............. 17.4%.......... 26.8%
Fairbanks............. b R 17.4%
Kodiak................. 4.5%. ... ..., 3.6%
Rural................. 20.0%. ... .. 19.4%

50.2% of all Anchorage overnight trips originate from the Kenai
Peninsula and Highway communities. These two areas contain a total
of only 30.9% of the population. Southeast contains 23.5% of the
population but only 9.4% of the trips originated from here.

Southeast trips are predominantly for business purposes, 59.1%, the
highest incidence among all areas. 5.8% of these trips enter
Anchorage by Car/Truck, 93.9% enter by air. 73.9% of trips are
made by single travellers, also the highest incidence of all areas.
Southeast trips had relatively high lengths of stay and numbers of
hotel nights, 2.93 and 1.77 respectively, compared to 2.59 and 1.10
for the whole sample. Expenditures were relatively high, $567 per
trip compared to $429 overall.

Kenai Peninsula trips have a low incidence of business trips,
37.4%, and a relatively high incidence of pleasure trips, 36.9%.
84.1% of trips from this area come in by Car/Truck, 15.7% by air.
52.5% of Kenai trips are multi-passenger trips, the highest for all
areas. Kenal trippers, however, spend the least time in Anchorage,
and spend the fewest nights in hotels, 1.73 and 0.55 nights
respectively. 58.8% of all Kenai trips are for one night only.
Expenditures are lower than average, $344 per trip.

Highways trips are the only ones where the frequency of pleasure

trips exceeds that of business trips. 37.4% are pleasure, 34.4%
are business. 90.1% come in by Car/Truck, 9.6% by air. These

trips have the highest mean party size, 1.93, compared to 1.75
overall. Length of stay and hotel nights are also low, 2.07 and
0.66 nights respectively, though not as low as Kenai trips. 71.1%
of Highways trips did not include a hotel stay, the highest
incidence for all areas. Expenditures were the lowest, only $288
per trip. 47.8% of all Highways trips spent $100 or less.

Fairbanks trips are the only trips that show a seasonal hump in the
summer. 34.2% of Fairbanks trips take place in June, July and
August. Like Southeast trips, Fairbanks trips are predominantly
for business purposes, 55.4%. It is the only area that shows a mix
of transportation means, 57.5% by Car/Truck and 42.4% by air.
Party size is standard, 1.71, as are length of stay, 2.49, and
hotel nights, 1.22. Expenditures are rather low, $332 per trip.
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Kodiak trips show the highest incidence of pleasure trips, 38.0%,
among all areas. 43.5% are business trips. 94.3% of trips come in
by air, only-4.8% by Car/Truck. Party size is relatively average
in this area, 1.79, however, length of stay and hotel nights are
both above average 2.90 and 1.60 respectively. 71.4% of Kodiak
trips included use of a hotel, the highest hotel usage rate for all
areas. Expenditures were second highest, $624 per trip, for this
area. 15.4% of Kodiak trips were on their way somewhere else, the
highest secondary trip rate for all areas. Approximately half
these secondary trips were destined somewhere instate, the other
half Lower 49 and abroad.

Rural trips have the lowest pleasure rate, 24.0%. 50.4% are for
business purposes. 88.6% come in by air, 11.1% by Car/Truck.
Average party size was second lowest, 1.62, with 61.2% being single
passenger trips. However, the average length of stay for Rural
trips was highest for all areas by a long way, 4.23 nights. Rural
trips also had the highest average hotel nights, 1.86.
Expenditures were highest as a result, $711 per trip. Like Kodiak,
Rural trips had a high secondary trip incidence, 14.6%.

NOTE: Expenditure means can be misleading, since it only takes one
very high expenditure trip to throw a mean off guite considerably.
More meaningful are the medians which are as follows for each of
the areas.

EXPENDITURE EXPENDITURE
ORIGIN MEAN MEDIAN
Southeast............. 8567 it $375
Kenai Peninsula....... S343. ..., $163
Highways........ e e $288. .. i i $121
Fairbanks............. $332. i $193
Kodiak. .ot i nnn. $624 ...t ia, $289
Rural.........ccuvue... S711. it 8376

Median expenditures show Southeast and Rural trips being the
highest revenue trips, followed by Kodiak. Kenai and Highways, the
two locations from which most trips come, show the lowest median
expenditures. -



AREAS OF ALASKA - NON-ANCHORAGE TRIPS (Pages 26 - 33)

The following table shows the origin of recorded non-Anchorage
trips.

PERCENT PERCENT
ORIGIN POPULATION NON-ANCH TRIPS
Southeast............. 23.5% . i 26.0%
Kenai Peninsula....... 13.5%..... .00t 7.9%
Highways.............. 17.4% ... ... .. 26.9%
Fairbanks............. 21.1%. 0. e ... 19.5%
KodiaK. .ot i i innn e 4.5% . 0 2.1%
Rural.......... .. ..... 20.0%.......... 17.5%

Southeast and Highways are the most prolific non-Anchorage
tripmakers, combining for 52.9% of non-Anchorage overnight trips.
Kenai Peninsula residents, while prolific on Anchorage trips, drop
off on the non-Anchorage trips, contributing only 7.9% to the trip
total.

Southeast Non-Anchorage trips are predominantly business trips,
46.5%, over pleasure trips, 37.7%. The most common destinations
are Washington State, 26.9%, and Juneau, 11.4%. 42.4% of Southeast
Non-Anchorage trips have their destination in-state. Of these in-
state trips, over three-quarters remain in the Southeast.

Kenai Peninsula Non-Anchorage trips are predominantly pleasure
trips, 47.9%, over business, 38.4%. The most common destinations
are within the Kenai Peninsula, 18.1%, the Mat-Su Borough, 17.6%,
and Washington State, 11.4%.

Highways Non-Anchorage trips have a summer "hump", with 37.7% of
their trips taking place in June, July and August. 21.7% of all
trips are to the Fairbanks North Star Borough, 21.1% to Fairbanks
itself. 12.5% are to the Valdez-Cordova Borough, with 11.3% going
to the Kenal Peninsula. Only 22.5% of Highways trips leave the
state.

Fairbanks Non-Anchorage trips have a pronounced summer "hump", with
52.6% of them taking place in the May-August period. 54.4% are for
pleasure, 33.8% for business. The most common destination is the
Valdez-Cordova Borough, 18.5%, with 14.5% of all trips going to
Valdez.

Kodiak Non-Anchorage trips are predominantly business, 51.7%, the
highest business percentage for all areas. The most common
destinations are Aleutians West, 14.9%, particularly 8.3% to Dutch
Harbor. Out-of-state travel is heavy, with 13.1% of all trips to
California and 12.5% to Washington.



Rural Non-Anchorage trips are largely for business purposes, and
have the highest "mixed" purpose percentage, 27.2%. 29.9% of all
Rural trips -are to the Fairbanks North Star Borough, 29.6% to
Fairbanks itself. 10.3% of trips are to the Bethel Borough, 9.3%
to Bethel itself, and 8.5% of trips are to the Nome Borough, 7.6%
to Nome itself.

The following graph depicts the distribution of non-Anchorage trip
destination for the six different areas of the state.

NON-ANCHORAGE TRIP DESTINATION
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AREAS OF ALASKA - HOUSEHOLDS (Pages 34 - 41)

52.9% of Southeast respondent households had not made a single
Anchorage overnight trip in the previous year. 43.0% of Highways
respondent households had not made any trips. Kenai Peninsula
households were the most likely to have made at least one trip to
Anchorage, 85.6%, and were the heaviest travellers, with 30.0% of
households making six or more trips. Kenai Peninsula households
averaged 6.54 overnight trips, the highest mean by area. Southeast
were the lowest, with 1.52 trips per household. S

Kenai Peninsula households make few non-Anchorage trips, however,
averaging only 1.90 trips per household. Kodiak has the lowest
non-Anchorage trip average with 1.55 trips. Highways has the
highest average with 5.04 trips.

Tots! Trips

10.88

Southeast Kenal Highways Fairbanks Kodlak Rural
Trip Origin

mu Anchorage Non-Anchorage

Rural households were the heaviest convention trippers, averaging
1.02 convention trips per household. 39.7% of Rural households
made at least one trip for this purpose.

17.6% of Southeast respondents have never been to Anchorage, 8.5%
of respondents from Fairbanks have never been. Percentages in
other areas are negligible.

Southeast respondents tend to make their travel plans through a
local travel agency, 41.2%, or on the telephone with an airline,
20.2%. Kodiak respondents show a similar pattern. Kenai Peninsula
and Highways respondents say their travel is usually by car or
"self-arranged". Fairbanks is a mix of both, with 31.8% saying
they always drive, and 19.8% arranging travel with a local travel
agent. Rural respondents are interesting in that their most common
arrangement is direct on the phone with the airlines, 36.8%, over
local travel agents, 26.4%.
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ANCHORAGE OVERNIGHT TRIP CROSSTABS (Pages 42 - 81)

ANCHORAGE TRIPS BY SEASON (Pages 42 - 46)

The only truly significant result in this section is the crosstab
by trip purpose. 49.7% of winter trips are for business purposes,
28.1% for pleasure. In summer, business and pleasure are at
virtual parity, 39.9% and 38.5% respectively.

The proportion of secondary Anchorage trips showed some variation
by season. 14.4% of summer trips were secondary in nature, 12.7%
of spring trips, 10.0% of winter trips down to only 7.7% in Fall.
Foreign and Lower 49 trips are fairly static, the difference being
accounted for by variation in secondary Anchorage trips within
Alaska.

ANCHORAGE TRIPS BY PURPOSE (Pages 47 - 51)

Anchorage business trips emerge almost equally from four areas,
Rural, 22.0%, Fairbanks, 21.7%, Highways, 20.7%, and Kenai
Peninsula, 19.6%. Pleasure trips are concentrated in Highways,
30.8%, and Kenai Peninsula, 26.5%.

Business trips are stable in frequency throughout the year as one
might expect. Pleasure trips show the summer "hump", with 32.6% of
pleasure trips occurring in the summer months.

56.6% of business trips are by air, 43.2% by Car/Truck. Pleasure
trips, on the other hand, are predominantly Car/Truck, 68.5%, with
31.4% by air.

67.6% of business trips are single traveller trips, with a mean
party size of 1.46. Only 44.7% of pleasure trips are single
traveller, and the mean party size is 2.00.

Average length of stay is longer for pleasure trips, 2.88 to 2.41,
but with fewer hotel nights. 59.4% of business trips used a hotel,
compared to only 43.6% of pleasure trips. Business trips averaged
1.31 hotel nights to 1.00 for pleasure trips.

Pleasure trips are more likely to have a main destination other
than Anchorage. 16.0% of pleasure trips to Anchorage were
secondary in nature, the main primary destinations being Big Lake,
2.2%, Wasilla, 1.6%, Kenai, 1.2%, and Homer, 1.0%. 1In comparison,
only 9.4% of business trips were secondary in nature.
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ANCHORAGE TRIPS BY MODE OF TRANSPORTATION (Pages 52 - 56)

42.6% of Car/Truck trips originated from Highways communities,
34.7% from the Kenai Peninsula, 17.6% from Fairbanks. 39.9% of air
trips were from Rural, 20.6% from Southeast, 17.1% from Fairbanks.

Car/Truck trips are more likely to be pleasure trips, 39.3%, than
business, 33.9%. Air trips are 58.4% business, 23.6% pleasure.

66.2% of air trips are single traveller trips, with a mean party
size of 1.52. Only 48.0% of Car/Truck trips had a single
passenger, for a mean party size of 1.92.

51.1% of Car/Truck trips stayed only one night for an average
length of stay of 2.05 nights. Hotel nights averaged 0.62 for
Car/Truck trips. Air trips, on the other hand, had a mean trip
length of 3.29 nights with 1.74 of them in hotels.

Expenditures were much higher for air trips, averaging $598 per
trip despite the fact that the average party size was lower. The
mean expenditures for Car/Truck trips was $297, with 44.5% of
Car/Truck trips spending $100 or less.

Alr trips are more likely to be secondary trips in nature. 15.9%
of air trips were secondary compared to only 7.1% for Car/Truck
trips. Most common primary destinations for air trips where a
layover was taken in Anchorage were Kodiak, 1.5%, Red Dog, 1.5%,
Washington State, 1.5%, and California, 1.0%.

There are some interesting demographic relationships in this
section. 56.9% of Car/Truck trips were conducted by individuals in
childless households, compared to only 42.5% of air trips. This
translates to your average in-state air traveller to Anchorage
having more children, on average, than an in-state driver to
Anchorage, 1.27 children to 0.94 children.

24.5% of all air trips were conducted by individuals whose
household's chief wage earner was employed by government, whether
city, state or federal. Only 13.3% of car trips were "government"
trips. Fishing/Timber/Mining and Professionals/Doctors/Lawyers
have a tendency towards air travel, with Service strongly tending
toward Car/Truck travel.

49.8% of air trips were conducted by individuals whose household
income exceeds $66,000, compared to only 25.0% of Car/Truck trips.
Mean air trip household income is $78,100, compared to only $59,280
for Car/Truck trips.

Family status shows us that the dominant family group with regards
to air travel are mature families. 32.2% of air trips were
conducted by mature family members. Young singles, not
surprisingly, have the most pronounced tendency away from air and
towards Car/Truck travel.
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ANCHORAGE TRIPS BY PARTY SIZE (Pages 57 - 61)

Single traveller trips are mostly business, 53.8%, than pleasure,

26.0%. Two traveller trips shows trip purpose at parity, 39.2%
business, 36.4% pleasure. Trips of three or more are 48.0%

pleasure and only 21.9% business.

Single traveller trips are mostly air trips, 51.1%, over Car/Truck
trips, 48.6%. Two and three plus traveller trips are Car/Truck
trips in a 2:1 ratio over air trips.

Trips of three or more people have a higher mean length of stay
than trips of one or two people. Single traveller trips and two
traveller trips have almost identical means, both about 2.5 nights
with 1 in a hotel. Three plus traveller trips have a mean trip
length of 3.17 nights with 1.42 hotel nights.

Larger party sizes spend more. Single travellers average $298 per
trip. Party sizes of two spend $526 per trip, with parties of
three or more spending $709 per trip. Expenditures per person,
however, decrease with increasing party size from $298 for singles
to $263 per person for doubles to $184 per person for three plus
groups.

ANCHORAGE TRIPS BY LENGTH OF STAY (Pages 62 - 66)

One night trips are mostly from Kenai Peninsula and Highways, 33.4%
and 31.8% respectively. Rural respondents account for only 8.2% of
one night trips, however they account for 20.7% of two to three
night trips and 42.3% of four or more night trips.

70.4% of one night trips travel to Anchorage by Car/Truck, 29.6% by
air. Two to three night trips are marginally more Car/Truck than
air. Trips of four or more nights are 67.4% air, 32.3% Car/Truck.

Average expenditures obviously vary by length of stay. One night
trips had a mean expenditure of $176, two to three night trips
spent $396 on average and four or more night trips spent $1092.
Per night expenditures work out as $176 per night for one-nighters,
$166 per night for two to three nighters and $160 per night for
four plus nighters.

One night trips are more likely to be secondary in nature, 16.3%.
The longer a visitor stays in Anchorage, the more likely it is that
Anchorage is the primary destination.

Demographically, multi-night trips tend to be made by households
with more Alaska residency, with larger households sizes, with more
children and with higher incomes. Most of these demographic trends
can be explained by the predominance of Rural households with
regard to multi-night trips.



ANCHORAGE TRIPS BY HOTEL NIGHTS (Pages 67 - 71)

Again, No Hotel trips are dominated by Kenai Peninsula and
Highways, with 28.0% and 37.1% respectively. Their influence
diminishes as hotel nights increase to be replaced largely by Rural
trips which form 43.3% of four plus hotel night trips.

No Hotel trips are 73.0% Car/Truck for mode of transportation,
26.7% air. One night hotel trips are 54.1% Car/Truck, two to three
night hotel trips are 29.9% Car/Truck and four plus are only-21.8%
Car/Truck.

One night hotel trips are the most likely to be business trips,
56.7%, and the most likely to be single traveller trips, 63.1%.

Again, there is obviously are strong relationship between hotel
nights and expenditures. 44.8% of No Hotel trips spent $100 or
less, with a mean expenditure of $354. One night hotel trips,
96.0% of which are one night trips, average $214 in expenditures
per trip. Two to three night hotel trips average $494 and four
plus night hotel trips average $1365.

There are pronounced demographic relationships similar to those
seen for trip nights, Alaska residency, household size, number of
children and income being variables which increase with increasing
number of hotel nights. No Hotel trips are conducted by travellers
with a mean income of $58,300. One night hotel trippers have a
mean income of $69,790, two to three hotel night trippers have a
mean of $77,950 and four plus hotel night trippers mean $93,040.

ANCHORAGE TRIPS BY EXPENDITURES (Pages 72 - 76)

70.5% of $100 or less trips originate from the Kenai Peninsula and
Highways. These two areas contribute 50.1% of $101-$250 trips,
41.1% of $251-$500 trips and only 30.3% of $501+ trips. So while
these two areas are the most prolific providers of trips to
Anchorage, their value in terms of expenditures appear to be less
than other areas, particularly Rural which contributes fully 34.0%
of $501+ trips.

It is interesting that 12.8% of $501+ trips take place in December,
presumably as a result of Christmas shopping.

$501+ trips are predominantly pleasure trips, 38.1%, over business
trips, 32.0%. All the sub-$500 trips are predominantly business.

$100 or less trips are 79.6% Car/Truck, 20.2% by air. $501+ trips
are 64.6% by air, 34.9% by Car/Truck. The two intermediate
expenditure groups show rough parity between the two means of
transportation.
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$100 or less trips have a mean party size of 1.49. This rises
steadily to 2.32 for $501+ trips. $100 or less trips have a mean
length of stay of 1.60 nights, with 0.34 hotel nights per trip.
This rises steadily to 5.21 nights, with 2.50 hotel nights, for
$501+ trips. .

Demographically, high expenditure trips tend to be made by
households with large household sizes, by households with more
children, and by those with high household incomes. Mature
families are the family group with the strongest tendency towards
high expenditure trips.

ANCHORAGE TRIPS BY PRIMARY DESTINATION (Pages 77 = 81)

There is a pronounced summer hump for secondary Anchorage trips,
with 47.8% of all secondary trips taking place in the four months
between May and August. Primary Anchorage trips are relatively
flat across the year.

Secondary trips are largely pleasure trips, 47.5%, over business
trips, 38.3%. Primary trips are primarily business.

62.8% of secondary trips come in by air, 36.8% by Car/Truck.
Primary trips are only 40.7% air trips, 59.1% Car/Truck.

61.2% of secondary trips stayed only one night, with a mean stay of
1.90 nights. Primary trips had a mean stay of 2.68 nights.

While mean expenditures for secondary trips are lower than those
for primary trips, $320 to $443, the mean expenditures per day of
stay are very similar, $168 to $165.

Fishing/Timber/Mining households complete 14.3% of all secondary
Anchorage trips, compared to only 6.3% of primary trips.
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NON-ANCHORAGE OVERNIGHT TRIP CROSSTABS (Pages 82 - 97)

NON-ANCHORAGE TRIPS BY SEASON (Pages 82 - 89)

Summer non-Anchorage trips are predominantly pleasure trips, 51.8%,
over business trips, 35.8%. Spring shows rough parity by trip
purpose, with Fall and Winter being predominantly business.

Fairbanks is the main instate destination, Washington State the
main Lower 49 destination. These two locations are the most common

destinations for Fall, Winter and Spring. In Summer, Valdez-
Cordova Borough and the Kenai Peninsula Borough are the top two
borough destinations. The top ten individual, non-Anchorage,

Summer destinations are as follows:

SUMMER DESTINATION

Washington.............. 9.7%
California.............. 3.7%
Fairbanks......uoouuu.... 9.6%
Valdez......o. i ieeunnn.. 5.6%
Homer..........oouv..... 3.9%
Juneau. .. .....u ... 3.9%
Seward.........viuuu.... 3.2%
Denali.........couvuu.... 2.7%

The distribution of trip destination by season varies slightly but
significantly as follows.

NON-ANCHORAGE TRIP DESTINATION

Percent

Summer

Winter Spring

Season

MM |n-State Lower 49 HHH Abroad
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NON-ANCHORAGE TRIPS BY PURPOSE (Pages 90 - 97)

Non-Anchorage pleasure trips are very seasonal in nature, with
42.0% of them taking place in the Summer months.

The most common business destinations are Fairbanks Borough, 13.0%,
Washington State, 12.1%, and the North Slope Borough, 9.9%. The
most popular pleasure destinations are Valdez-Cordova Borough,
13.0%, Kenai Peninsula Borough, 10.5%, Fairbanks Borough, 9.8%, and
Washington State, 9.3%. -

The top ten individual, Non-Anchorage, business destinations are as
follows:

BUSINESS DESTINATIONS

Washington............. 12.1%

California.........o..... 3.7%
Utah. ..ot i i, 2.6%
Fairbanks.............. 12.9%
JUNCAU . + v v vt e vttt veene 7.3%
Prudhoe Bay............. 6.9%
Valdez.......ooivevuee... 3.2%
Dutch Harbor............ 2.9%
Bethel........... ... ..... 2.7%
Kotzebue................ 2.5%

The top ten individual, Non-Anchorage, pleasure destinations are as
follows:

PLEASURE DESTINATIONS

Washington.............. 9.3%
California.............. 6.1%
Oregon. o v vt ittt eennnnn. 3.3%
Fairbanks............... 8.9%
Valdez. ..o ove vi e e e, 5.4%
Glennallen.......eee.o... 3.7%
Homer....... e e e 3.6%
Seward.....eeeeranneeee.3.0%
Denali........ ceeseree..2.1%
Nome.....veeeuuen. e 2.0%

- Xix -



The distribution of non-Anchorage trip destinations by trip purpose
was as follows.

NON-ANCHORAGE TRIP DESTINATION

Percent

89.7

T
Business Pleasure

Trip Purpose

B (n-State Lower 49 HEHH Abroad

Business travellers, not surprisingly, are more regular trippers.
More than half, 51.5%, of business trips are made by members of
households that made 11+ Non-Anchorage trips during the vyear,
compared to only 25.1% of pleasure trips.

NUMBER OF ANCHORAGE OVERNIGHT TRIPS (Pages 98 - 105)

It 1is interesting to study the crosstab between the number of
Anchorage overnight trips and the activities participated in while
in Anchorage, with particular attention focussed on the 1 trip
column. These are essentially the probabilities that these
activities were participated in on that one trip. Obviously, the
more trips that are made, the more likely certain activities are to
be participated in, so the other columns are somewhat trivial.
82.7% of one-trippers dined out on that trip. 67.4% shopped
downtown, 61.2% shopped elsewhere, 42.5% went sightseeing and 24.0%
attended medical appointments.

-With regards the things respondents would like to see Anchorage
provide that would make them visit more, those with fewer or no
trips at all to Anchorage are more likely to mention Lower Air
Fares/Transportation, suggesting it as a causal explanation of
their low frequency visiting.
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The rating of Anchorage as a destination is worst among those who
did not visit during the year in question. These respondents rated
Anchorage 60.7% good, 12.0% poor, with 20.1% saying they'd never
been to Anchorage. The sizable middle group, those who had made
two to five trips, rated Anchorage 90.5% good, 4.2% poor. The six
to ten trip group rated Anchorage even better but are a much
smaller group.

The education level of the respondent increases with increasing
trip activity. The no-trippers are 42.8% high school or less and
only 10.2% post-college, while the heavy trippers, those with 11+
trips, are 34.4% post-college and only 16.1% high school or less.
Mean years of education are 13.62 years for no-trippers rising
steadily to 15.43 years for the 11+ trippers.

Income is the other significant demographic. Mean household income
for the no-trippers is $41,550, rising steadily to $76,960 for the
11+ trippers.

ANCHORAGE TRIPPER INCOMES

000's of Dollars

> N
o // ......... %

40 4-F iii;// ---------------------------------
ol / .......... / A N
No trips 1 trip 2 to § trips 8 to 10 trips 11+ trips
Trip Frequency
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NUMBER OF OVERNIGHT ANCHORAGE CONVENTION TRIPS (Pages 106 - 113)

Those respondents with at least one convention trip behind them in
the last year are considerably more likely to have participated in
all tested activities. This is not surprising when you consider
that the mean number of Anchorage trips in the last year for the
two groups is 2.63 for the non-convention trippers and 7.28 for the
convention trippers, a difference of 4.65 trips. The mean number
of convention trips for the convention tripper group is 2.05, which
does not account entirely for this difference. We can therefore
conclude that either those that are attracted to conventions are
already those that travel to Anchorage more often, or the act of
going to conventions causes them to travel to Anchorage more often
than they would have. Reality is undoubtedly a mixture of both
causal relationships.

Convention trippers are heavily Rural in origin, comprising 31.9%
of the tripper group. Kenai Peninsula is also high. Southeast and
Fairbanks are relatively "untapped" areas in this regard, together
comprising only 30.4% of convention trippers despite forming 44.6%
of the sample population.

43.2% of the non-convention tripper group made no trips to
Anchorage at all. Only 10.0% made six or more trips. In
comparison, only 12.4% of the convention tripper group made just
that one trip and 37.5% made six or more trips.

Convention trippers are more likely to enjoy Eating out/Dining,
mentioning it with 20.8% of their responses, compared to 15.7% for
the non-convention tripper group. They are also more likely to
enjoy Theater/Movies, 11.1% to 5.8%.

The convention trippers' rating of Anchorage 1is 92.3% good, 4.0%
poor, considerably better than the 76.2% good, 8.3% poor rating
from the non-convention trippers.

Demographically, convention trippers are more educated, 14.99 vears
to 13.70 years. They have a larger mean household size, 3.48 to
3.06, more children, 1.35 to 1.07, and a considerably higher
household income, $66,380 to $48,470. 70.9% of convention tripper

respondents were married. Professionals/Doctors/Lawyers were the
most prolific convention trip group, comprising 24.5% of the
tripper group. By family status, mature families are the most

likely to travel to Anchorage conventions, comprising 32.0% of the
tripper sample.
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NUMBER OF NON-ANCHORAGE OVERNIGHT TRIPS (Pages 114 - 121)

There is a general relationship between non-Anchorage trips and
Anchorage trips in the sense that heavy non-Anchorage trippers tend
also to travel more often to Anchorage, and vice versa. Many of
the results in this section are as a result of this phenomenon, and
are thus not of much interest.

Demographically, there are similar trends in this section as with

both the Anchorage trips and Anchorage convention trips. . Heavy
non-Anchorage trippers are more educated, 13.09 years for the non-
trippers up to 15.02 years for the 11+ trippers. Income shows a

similar upward trend, from a mean $39,770 for the non-trippers up
to $77,700 for the 11+ trippers.

Heavy non-Anchorage trippers are more likely to be married, over
74.0% for those households with six to ten trips and for those with
eleven or more trips. Again, mature families are the most prone to
heavy non-Anchorage trip rates.

ANCHORAGE'S DESTINATION RATING (Pages 122 - 129)

Those that rate Anchorage well as a destination have higher
participation rates for activities in Anchorage. Again we have to
consider the mean number of visits for each rating group before
placing too much weight on results.

In this instance, the poor group is the only group with
substantially different visiting habits. The poors have a mean
visiting frequency of 2.03 trips. The neutrals, somewhat goods and
very goods, on the other hand, average 4.30, 4.05 and 4.45 trips,
i.e showing 1little variance between the groups. Thus, any
increases in activity participation between rating groups is
probably significant, particularly between the somewhat goods and
very goods. Between these two groups, there are higher
participations by the very goods in ten out of the twelve
activities; suggesting that, in all probability, the participation
results in a more favorable impression of Anchorage.

Those respondents that have visited Anchorage at least once in the
last year and said they participated in two or fewer of the twelve
activities rated Anchorage 81.0% good, 14.5% poor. Those that said
they had participated in three or more of the activities rated
Anchorage 91.2% good, 3.4% poor.

Also, those respondents that have visited Anchorage specifically to
attend Fur Rondy, the Iditarod, the Shootout and PAC events rate
Anchorage more positively. Of those that rate Anchorage very well,
39.6% have visited Anchorage before specifically to attend Fur
Rondy, 22.0% have visited for the Iditarod, 11.1% have visited for
the Shootout and 26.3% have visited for PAC events, all figures
that are substantially higher than the overall.
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Put the other way round, we see that those respondents who have
visited Anchorage for each of the four events rate Anchorage as

follows:

EVENT POSITIVE NEGATIVE
Fur Rondy............. 90.8%. ... 5.5%
Iditarod..... e e 90.8% .. it 5.5%
Shootout....... e e 91.3%. ... 5.9%
PAC events............ 90.5% .. ... 5.1%
Overall............... B6.0%. .0 neen.. 7.7%

These ratings, incidentally, do not include the 6.7% of the
population who have never visited Anchorage.

Creating a new variable that combines the information from the four
events we notice a more pronounced trend. The following variable
defines the number of events, of the four, that the respondent has
visited Anchorage specifically to attend.

NUMBER OF EVENTS PERCENT
No events. ..ot ienenenn, 56.9%
One event.....ov i eeenn. 21.3%
TWwo events. . vttt i it i it ie e 14.0%
Three events. ... vt i e 6.2%
All four events................ 1.7%

The respondents that fall into each of these four groups rate
Anchorage as follows:

NUMBER OF EVENTS‘ POSITIVE NEGATIVE
No events...vouveenon.. 83.5% i it 8.7%
One event............. 86.4% ..., 8.0%
Two events............ 88.3% ...t 7.2%
Three events.......... 6 .3% i ien 1.8%
All four events...... 100.0% ... v v 0.0%
Overall......oveueuen... 86.0%. ... 7.7%
The trend is clear and continuous. The more often a respondent

visits Anchorage specifically to attend one of these four events,
and the more events they attend, the more positive they are likely
to be in their views towards Anchorage as a destination.

The crosstab on Page 122 between the Anchorage rating and the
number of Anchorage overnight trips appears to contain an error,
but, in fact, does not. It appears a contradiction that 2.8% of
those that have never been to Anchorage made one overnight trip to
Anchorage in the last year. This is explained by the fact that the
Anchorage rating is data specific to the individual being
interviewed, i.e. the respondent, while the number of trips is data
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specific to the household. The two cases that comprise the 2.8%
are both cases where the respondent had never visited Anchorage but
there was another individual in the household who had made one
visit.

The next table illustrates, again, the relationship between the
number of convention trips and the Anchorage rating. 30.8% of the
very goods had made at lest one convention trip, compared to 27.0%
of the somewhat goods, 15.8% of the neutrals and 13.7% of the
poors. .

What Anchorage could provide to make it more 1likely for a
respondent to visit shows some interesting relationships with the
Anchorage rating, particularly among the negative reasons. Improve
traffic/Congestion/Safer drivers comprised 15.2% of the responses
from those that rated Anchorage poorly, yet only 1.7% of responses
from the very good group. Similarly, Better crime prevention
comprised 10.0% of the poor group, but did not register at all
among the very goods. Fewer tourists comprised 9.3% of the poor
group, but only 1.0% of the very goods. These results suggest that
perhaps these factors are reasons for the poor rating.

Demographically, those that rate Anchorage poorly or neutral have
considerably more Alaska residency than the positive groups. 40.9%
of the poor group is pre-1967, with only 6.4% 1984-1993. The mean
for the poor group is 27.00 years. The means for the somewhat
goods and very goods are 21.15 ‘and 21.63 respectively. Education
varies significantly only in that the neutrals and the never
visited groups have substantially less education. Household size
is 3.24 for both the good groups and under 3.00 for all others.
Income 1is highest for the good groups. The very goods average
$56,260 in household income, $53,620 for the somewhat goods,
$52,000 for the neutrals and $49,340 for the poors. Those that had
never been to Anchorage averaged the lowest income at $37,100.
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SECTION I:

QUESTIONNAIRE AND FREQUENCIES:

TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS






ALASKA PUBLIC OPINION RESEARCH SURVEY

September 17, 1993
HELLENTHAL AND ASSOCIATES
2200 Vanderbilt Circle
Anchorage, Alaska 99508
(907) 278-6777 or 277-2315

Hello, I am from Hellenthal and Associates. We are conducting
a state-wide public opinion research survey for the Anchorage Convention and
Visitor's Bureau. May I speak to the person in your household who does the

most travelling away from your community. (IF THEY ARE NOT IN, RECORD
DETAILS AND TERMINATE...)

Your telephone number was randomly selected.

The gquestions I need to ask
will take about 10 or 15 minutes.

All of your responses will be completely

confidential. (PAUSE AND PROCEED)

S1. 1Is this telephone number ?

S2. Is this a residential telephone?

S3. Are you 18 years or older?

1A. How many times during the past year, that is from September 1992 to

August 1993, have you or has any member of your household travelled to
Anchorage - including Eagle River, Eklutna, Girdwood and Portage - where you
stayed overnight for one night or more?

FREQUENCY PERCENT
No trips.............. 4000 .. i, 32.5%
I o5 o § - S 203 ...t 16.5%
2-5 trips.....c.ciie... 4220 e 34.3%
6-10 trips............ 104. .o iii i 8.5%
- 11+ trips...ceeeeii, 102, i i iiiieen., 8.3%
(Mean 3.790 trips)

(Median

1.083 trips)

I would now like you to recall each trip so that I can ask you some simple

guestions about each.
Anchorage for the trips to count.
forward to the first trip...

(Note:
respondents in these 1,232 households)

Remember that you must have stayed overnight in
Starting in September 1992 and working

A total of 4,669 Anchorage overnight trips were recorded with



1B. What month was the trip made in?

FREQUENCY PERCENT
JANUARY............... I 7.5%
FEBRUARY . ....covvuunn. 36L. ... oL, 7.7%
MARCH................. 397 ¢ i 8.5%
APRIL...... ... 335. .. i e 7.2%
MAY . ...ttt R 8.2%
JUNE. .. ..., 427 . i e 9.1%
JULY . . i e i i 427 i i e 9.1%
AUGUST............ e 430. . 0 i, 9.2%
SEPTEMBER. .. .......... 401. ... 8.6%
OCTOBER. .. ..ceveun B 8.1%
NOVEMBER. ... ... even 406. ... .0 8.7%
DECEMBER. ..+ vt nvn, 377 e i 8.1%

THE FOLLOWING VARIABLE WAS CALCULATED FROM THE MONTH VARIABLE...

SEASON FREQUENCY PERCENT

FALL. ..o i ittt iiiennn, 1562 . i it iiin e 33.4%
WINTER. ... eeenenn.. 110600 i i e i v i iinn 23.7%
SPRING. . ittt ennnn. 20 - S 15.4%
SUMMER. ...t viiiinnnn 1284 . i it vinni 27.5%
1C. What was the primary purpose of the trip, business, pleasure, or
a mix?
FREQUENCY PERCENT
BUSINESS.......o.. ... 2078 .0 i i i e e 44.5%
PLEASURE. .. ......c... 1518. i it i i 32.5%
A MIX......'iieeunnnnn 1073 ..t i i .. 23.0%

1D. What mode of transportation did you use to travel to Anchorage?

FREQUENCY PERCENT

- CAR/TRUCK/VAN........2645. . 0ueeunn... 56.6%
AIR.veennn.. e 2013 e 43.1%
OTHER. + v vt e eeee e 3 15 0.2%

1E. How many people from your household, including yourself, were in
your travelling party on this trip?

FREQUENCY PERCENT
ONE. ..., 2609....... ..., 55.9%
TWO. vttt e it vt i i ee e 1288.... ... 0000 27.6%
THREE OR MORE......... TT72 0 i i 16.5%



1F. How many nights did you spend in Anchorage?

FREQUENCY PERCENT
1 NIGHT..... e 1919 vt vttt e 41.1%
2-3 NIGHTS . e v evunnn. 1922. ..., e 41.2%
44 NIGHTS . e e e emunenn. 829 e it et 17.7%

1G. Of these ____ nights you and your family spent in Anchorage on
this trip, how many were spent in hotels, motels or bed and
breakfasts? '
FREQUENCY PERCENT
NONE. .. oeeeveoeoons ..2392. ... e e e 51.2%
1 NIGHT. .. vt veveeeesaal019. .00 e e 21.8%
2=-3 NIGHTS........... £ 19.1%
4+ NIGHTS. . et 366,00 e e e .7.8%

1H. Excluding transportation expenses but including hotels, meals,
gifts, car rentals and all other purchases, approximately how
much do you estimate you and your family spent in Anchorage on

this trip?
FREQUENCY PERCENT
$100 OR LESS......... 1480. . .00 is oo 31.7%
$101-%5250. ... 1077 ¢ i e e i i et e e e 23.1%
$251-%500. ..., 1333 ... iiiiea 28.5%
$501 OR MORE.......... 780 . v vt ittt 16.7%

1I. On this trip, was Anchorage your primary destination, or were
you in Anchorage on your way to somewhere else?

- FREQUENCY PERCENT
PRIMARY TRIP......... 4159 . ... 89.1%
SECONDARY TRIP........ 510. ¢ i iiii e 10.9%



1J. (IF ANCHORAGE IS NOT THE PRIMARY DESTINATION...) What
was your primary destination for this trip?

_IN ALASKA FREQUENCY PERCENT
Big Lake. ..., 35 e e e 6.8%
KodiaK. .veeoowveeneunn. S 6.0%
Wasilla.....oevevinuunun. S 6.0%
Red DOG. v vt i i i innnnns 29 . i i 5.7%
Kenai....oeeeueeieennnn 28 . e 5.5%
ValdezZ. ..ot ereneenn, b 4.6%
Homer......ooueiieeenn. b 4.0%
Fairbanks.............. = 3.7%
Palmer..... B, 13ttt i e 2.6%
Kotzebue............c... 2 1.7%
TJUNCAU . v v v v s et e v v s o usens 72N 1.5%
Seward. . ..cver e eeeas B 1.3%
Denali...eeee e eeeanens B e et 1.2%
Attu. ... i ittt i e, L 1.1%
Hooper Bay.....veoeeuu.. 5 1.0%
King Salmon............. 5 2 1.0%
Soldotna. ... 2 1.0%
Dutch Harbor.......... B T 1.0%
Drift River............. 5 1.0%
Prudhoe Bay........ ..., L 0.9%
Bethel......oivievee. B T 0.9%
Trading Bay........oue.. 5 0.9%
NOmME. ¢ v v vttt a e et ennnnnns - 0.8%
Whittier................ S 0.6%
SKAgWaY « v e v e vttt vt i eenan 3 e e, 0.5%
Nenana. ...eeeeeieeenennn 2 e e e e e e e 0.4%
61} oo Yo )V - LG 2 e e e e e e e 0.4%
Petersburg.............. I e e e 0.3%
Chignik Lake............ 1 0.3%
KaktoviK...ewe oo 3 0.3%
TOK . i it i e e e e e e et et e eae 1 0.3%
Point Hope.............. 3 0.3%
Ninilchik........c..o.... 1 0.2%
Alakanuk....... ..., 1 e e e e 0.2%
St. Paul..........ccv... 1... .. ... 0.2%
SAVOONGa. t v v v v v vt v ee s 1 0.2%
SelawiK...ooe v iiinennn. 1 N 0.2%
Takotna.....oveeeuwennn.. e 0.2%
Chitina......vvuno... Lt et e e e e 0.2%
Healy......ov ... I 0.2%
Haines...o.eweieeuneenns 1ttt e it et 0.2%
Skwentna.........c.c.v... 1 e e e e 0.1%
Brooks Range............ O 0.0%
TOTAL . o ittt e ettt e nenn 333 . i e e e e e 65.2%



LOWER 49

Washington.
.California.
Colorado...
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2. I am now going to read you a list of several a
have participated in during visits to Anchorage duri
tell me by answering "YES" or "NO"

during any one of your Anchorage trips

ctivities which you may
ng the last year. Please
if you participated in this activity

during the last year where you stayec

overnight in Anchorage. Have you participated in (FILL 1IN
ACTIVITY)?
ACTIVITY YES NO
Restaurants/Dining Out................. 91.5% ... 8.5%
Shopping Downtown...........ovvuvunen.. 82.0%...00uun. 18.0%
Mall shopping outside of downtown...... 74.8%eeeeeann 25.2%
Sightseeing............ ... ... 5.48.0%......... 52.0%
Medical appointments................... 39.0%. ... 61.0%
Outdoor activities such as
fishing, skiing or hiking............ 30.2%. ... ... .. 69.8%
Nightclubs............... et 28.9%......... 71.1%
Cultural events such as music
concerts or pPlayS....oeeee e ennn.. 22.8%. .. ..., 77.2%
Special events, such as Fur Rondy...... 22.0%.........78.0%
MUSEUMS. « vttt ittt ittt i i e e 21.3%. ... ... 78.7%
Sports events such as the Great
Alaska Shootout..............c..u.... 14.9%. ... 00 a .. 85.1%
Organized tours, either
walking or driving.........c.uui.. .. 5.9%......... 94.1%

3. During the last year, how many of your trips to Anchorage were for the
purpose of attending a convention, trade fair, seminar or annual meeting?

FREQUENCY PERCENT
None.................. 925. .. i, 75.1%
One. ... iiiienn.. 168 ... . o ... 13.7%
Two or more........... 138. .. i, 11.2%

(Mean = 0.755 convention trips)

44. How many times during the past year, that is from September 1992 tc
August 1993, have you or has any member of your household travelled more thar
100 miles from your home and stayed overnight for one night or more at any
location except Anchorage?

PERCENT

FREQUENCY
No trips.............. 359 . i i i i 29.2%
1 tripe.e e e ... 248. ... ..., 20.1%
2-5 trips.....oii.., 416. ..., 33.7%
6-10 trips...... s . B 10.6%
11+ trips. .o e e e ... - S 6.3%
(Mean = 3.250 trips)

(Median

I would now like you to recall each tri
guestions about each.
first non-Anchorage trip...

(Note:
respondents in the 1,232 households)

1.057 trips)

p so that I can ask you just three

Starting in September 1992 and working forward to the

A total of 4,005 Anchorage overnight trips were recorded with



4B. What month was the (first/next) trip made in?

FREQUENCY PERCENT
JANUARY . ....vvv v i v, 265. . .. i i 6.6%
FEBRUARY......v.ovvv.. 291 .. oo 7.3%
MARCH.....covvvenn. o309 . il 7.7%
APRIL.....cnvevun e ee293 . il i i, 7.3%
MAY......c.ooovven. S B 8.4%
JUNE............ B X - ..11.1%
JULY..... e ceeeesd490. ... L., 12.2%
AUGUST...cvvvee v e 457 i 11.4%
SEPTEMBER............ 2290 .. i i e, 7.2%
OCTOBER. « v v et v et e v v ens 275 e e 6.9%
NOVEMBER............. 263, . i e 6.6%
DECEMBER. .......oc.... 290. ... i L 7.2%

THE FOLLOWING VARIABLE WAS CALCULATED FROM THE MONTH VARIABLE...

SEASON FREQUENCY PERCENT
FALL. v e ittt it et e enan 1118, i it i e 27.9%
WINTER. . i ittt it s asnans 866. ...t 21.6%
SPRING. ..t i i inennns 630. ... i, 15.7%
SUMMER. .« .o v vt i e ev LA391 ... il i e, 34.7%
4C. What was the primary purpose of the trip, business, pleasure, or
a mix?

FREQUENCY PERCENT
BUSINESS............. 1735. . ittt ie .. 43.3%
PLEASURE..... ...+ 1714. 0.0 0ttt ie . 42.8%
A MIX.. .. 555. . i i e 13.9%

4D. What was your primary destination for this trip?

IN ALASKA FREQUENCY PERCENT
~ Fairbanks............. 476 . . e e 11.9%
JUNEAU . « v v v v e v vt e enans 177 e 4.4%
Valdez....oouen... 163 . .. it i e e e 4.1%
Prudhoe Bay........... 121, .00 i 3.0%
Homer......ouo i S0, e e e 2.2%
Seward. ... ottt 2 2.2%
Bethel................. BO . i i e e e e e e 2.0%
NOmMEe. . i i it it ettt et e e e e 72 N 1.8%
Glennallen..........u.. 67 i e e e e e e e 1.7%
Kenai..... e e e B 3 1.5%
Ketchikan....... R 3 2 1.4%
Dutch Harbor........... 30 T 1.3%
Wasilla.. e oo ouunenn 30 1.3%
SitKa. ettt it i e 50t it e 1.2%
Denali......cooviiviiu... . 1.2%
Kotzebue............. B 1.1%
KodiaK. e eeoo oo iooounenn 44 ... .0 e 1.1%
Petersburg...... e e 43 . i e 1.1%
Palmer...... .oueeueu... O 1.0%
BarrOW. ¢ v vttt ittt it e 1 S 0.9%



IN ALASKA FREQUENCY PERCENT

Delta Junction......... 33 e e 0.8

Soldotna............... 28 i . . 0.7%
‘Haines..... e .. 28 ... e 0.7%
Circle..... O, 1 0.5%
Cantwell............... = 0.5%
McCarthy....... ..o 19..... creeress..0.5%
Kiana...veeeeeeeenneeealBiiiinennenee..0.4%
Big Lake......cce00vee. 180, ... e e e 0.4%
Wrangell........ovvveeel70iiiiiinnee...0.4%
Nikolski....eoovevnu... 16 .t i e e i 0.4%
King Salmon.....ceoe... 16. . i iie e 0.4%
Chena Hot Springs...... 15, i it eea..0.4%
Chitina.....v.ovouven.. 15..... e e eeeese..0.4%
Bonny Lake............. T 0.4%
Whittier............... 5 S 0.3%
Eagle........ e 120 iii i 0.3%
Cold Bay.veeeoeroeanon. S 0.3%
Gulkana. ... oeeeeenennn 1 0.3%
Hoonah......ooeeiaenn O I 0.3%
Stony River............ 10. . it iinennn. 0.3%
TOK e e e ettt eeneeeneeeoes 10, i it e et e e 0.2%
Manley Hot Springs..... L 0.2%
Dillingham............. 100 .0u.n e 0.2%
SKagway ..o ve et ineeannan 10 . e i i i ii e 0.2%
PAXSOMN. e vt s v e eeoaenceean 1 2 0.2%
Deadhorse........cuvcv... D e e 0.2%
Summit Lake..eeeewewnn.. 1= 2 0.2%
ANGOON. . v v ittt nvennass 1 O 0.2%
Talkeetna..... et e e e 2 2 0.2%
EmmonakK. ..o eeweiieennnn 2 S 0.2%
Hooper Bay....ouvevuun.. 2 0.2%
Healy....ooviveiiienn. 72 0.2%
GaleNa. « v v vereneennenenn /2 0.2%
Bettles. ..., 7 0.2%
Coldfoot....ovewenn. 1 Y 0.1%
TS D o F= 8 o - L 5 J 0.1%
Naknek......oiui.... 5 J 0.1%
Dot Lake....oeeeeeiwnnn. o J 0.1%
King Cove....ovvveuun... L 0.1%
Yakutat................. D e e e e e et 0.1%
Craig....oeueeiuunean.. L5 2 0.1%
Shungnak................ b e 0.1%
Kipnuk....... oo 4ei it i 0.1%
Hope........covevii.. S 0.1%
Nelson Lagoon........... Gt i i 0.1%
ChevaK.........ovvvn... 3...... ee et 0.1%
Anaktuvuk Pass.......... P 0.1%
MoOOSE PasSS...eoeeeenneen 1 S 0.1%
Eureka. ... .o ieeennn. 1 S 0.1%
Cordova...... et e e e 1 0.1%
NeNana. . cvveeeenoeeenenn 1 0.1%
KoyuKkuK. ..o vnnneenneas 1 ..0.1%
Pelican...ee e eeeeenennn 3 i ee e ve...0.1%
St. Paul.....ceeeeueennens I S C e e 0.1%
Kaltag.......coeeenn IR T e 0.1%
Thorne Bay.....eeeeieeee3iiiieiienenennnn 0.1%
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IN ALASKA

St. Mary's......

False Pass.......

Deep Creek......
Adak....ovvennn.
St. George......
Unalakleet......
Lake Louise.....
Fort Greely.....
Kake............
Sand Point......
Northway........
Tenakee Springs.
Harding Lake....
Pilot Station...
Sourdough.......
Rampart.........
Ruby............
Sheep Mountain..
Huslia..........
Nulato..........
Port Heiden.....
Kokhanok........
Sutton..........
Brevig Mission..

Teller....
Anderson. .
Willow....
Gustavus..
Skwentna. .

LR A

. e s s s .

LI R )

¢ o v s o 0

« o 0 s s .

Toksook Bay.....

Nightmute.
Mekoryuk..
Iliamna...
Egegik....
Ninilchik.
Nikiski...

.
.
.
.
.

e e v e .

“« o s e e

¢ s e o 0

LI SR Y

* e s o v

Skilak Lake.....

Wevok.....
Wales.....
Paimiut...
Utopia....
Atgasuk...
Point Lay.
Point Hope
Nuigsut...

L R

s e w v .

FREQUENCY PERCENT
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Shaktoolik......

Akiachak..
Akutan....
Kobuk.....
Ambler....

L Y

........

--------

U

“« e e s v .

« e s 0 e .

Mountain Village........
Kivalina........ccouu....
Port LiONS..v.''ieeeneenn
St Matthew's Island.....
Naknek.....oo i eeenenn

o« .

..
« e
..
..
..
..

TOTAL. v v e e veuennnn..2489..

9

.

ooo

e s e e e e e e . e e e e e e
e e e e e e e e B s e e e e e
S e e e e e s . s e e e e e
e e e e e e e e . C e e e s e
e e e e e e e e . e e e e e e
e e e e s e e e s . N
e e e e e e e e e . s e e e e s
e s e e e s e s s . e e e e e e
e e e e e e e . P
e e e e e e e e . P T
e s e e e s e w s . s e s e e e
s e e e e e e e . o s e e e e
s e e e e e e e . e e e e e s

@)
P s e e e s P

.

[eNoReoNoNoRoNoNoNoNoNoReoRsNoNoNoNoNoRoNoNeNoNe)
COO0ODO0DODOOODODOOODOQOOOOODOCOOOLDOO0OOOLDOOOOO0OCOOOOCOOO0OOHHRE
N0 O O 00 N o0 O\ A AN AN N0 N A A\ AN O O\ N O O\ A\ O AN N N AN O O A AN AN A\ OO AP 0\ AN AN AN O AN A AN O\ AN O\ A O\ I A O\ O\ O\ A o O

e et .
B 0 N
B O
B 0 I
........... ..0.
B
B ¢
..... B O
B 0
et .. 0.
D 0 I

(o))
§¥]

o
o

*« s e e e 0 0 s e o« o -



LOWER 49 FREQUENCY PERCENT

Washington............ 488. ...t 12.2%
- California............ 190. e it i e i 4.7%
Oregon........ T 1 s cev..2.5%
Utah...... ettt 54........ e e 1.3%
Arizona.......ue'euene.. L 1.1%
Nevada.......oiiiieeeed3. e uiuil18
Hawaii.........ovveeee.39...... e e e-..1.0%
Montana.......oiieeee o34 nuenee...0.9%
Florida.....euevoveeveeeee320uun... ceerse..0.8%
Colorado. . eveeewennennn 27 e e e e 0.7%
Idaho...... e et e e A Y ceerraa..0.7%
Minnesota.............. 26 it ...0.6%
Michigan............... 25 . i e, 0.6%
TexXxas....... A, 19......... e e 0.5%
I11inois. v e i e e i n ... 17 e e e e e e e 0.4%
Oklahoma............... 16 . i i e e e e 0.4%
167 ¢ 5 N« 1 LA15. ... ... ot e e e 0.4%
New York............... R 0.3%
Massachusetts.......... 13 . e e e e 0.3%
Virginia............... 0 0.3%
Pennsylvania........... 12, it i e 0.3%
Georgia......eveiunnn.. 11....... e 0.3%
Iowa......... e h e e e e T I 0.2%
South Dakota............ 1 2 0.2%
New Mexico.............. S...... e e 0.2%
Kansas......... ... 1 0.2%
Wisconsin............... 15 2 0.2%
Maine...... et e e e S S - 0.2%
ILouisiana......ouvvewun.. Bt et e e 0.2%
North Carolina.......... - 0.2%
Missouri........coo..... = 0.2%
Arkansas......... S A 0.2%
Wyoming.........ouuuu... S e 0.1%
Mississippi....... e 4.0 e 0.1%
Alabama.......c.o.oiu.n.. 4 e e, 0.1%
Kentucky................ L . 0.1%
Maryland................ 4t e e 0.1%
Rhode Island............ R 0.1%
South Carolina.......... 3 e e e, 0.1%
North Dakota............ I 0.1%
Washington DC........... K 0.1%
Nebraska................ 2 e e e e e e e e 0.1%
Indiana.........ououuu.u... 2 e e 0.1%
TeNNeSSe . « v veeeensnn.. 1o e, 0.0%
New Hampshire........... 1. i i, 0.0%
Vermont.........ovueu... T 0.0%
New Jersey.............. L 0.0%
TOTAL. ¢ v e et e e e et v e e 1385, ... .. 34.5%
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ABROAD FREQUENCY PERCENT
Canada. . c c oo v eenneennna 50, e e et e e e 1.3%
Mexico.....coiiii.n. e 250000, e 0.6%
Phillipines.......vviveeeQiiiiniinnnnnn.. 0.2%
- o 1- 5 ¢ T e e e e e 0.2%
KOr@a. v teneneeeneneenns L 2 0.1%
England.....covuiiveeesne T 0.1%
RUSSi@¢.eeevoenneeversveedeeeinieenneenee..0.1%
Australid..e.e e e ii e bt 0.1%
Costa RiICA...eneeeieeeeeeZereeeneenannnas 0.1%
Brazil....eeeeeneeeneeeeZeeenenennan ....0.0%
GeIMaANY .« e e vseeeenassnn v e e e e e 0.0%
BahamasS..ooeeeeeoeees R 0.0%
Greenland......c.... . B 0.0%
Puerto RicO. .. v, A 0.0%
NOXWaAY .ot vvenneeeennnaas 1 i e e 0.0%
New Zealand............. 5 0.0%
BelizZe. i ieieeeeeeeann. 1. era...0.0%
Honduras. .«c.oveeeo. ceeveleea.. e e e e e 0.0%
GUAM. ¢« v et vaveceonsssceeleneeeeeneeeneen 0.0%
PaANAMA . ¢« e v o e e neeaneeeas 5 0.0%
Africa....ceeeeeen. e e et et i et e 0.0%
Guatemala....uo.eeeeeeeeon 1 0.0%
FranCe. . v veeeeesoneennne P 0.0%
TOTAL..... c e e e e e 130 . it ittt et e 3.3%

The non-Anchorage
borough regions.

trip destinations within Alaska were recoded into Alaska
All 25 were visited on at least one overnight trip.

IN ALASKA FREQUENCY PERCENT
Fairbanks North Star..492.............. 12.3%
Valdez-Cordova........ 302. ¢ ittt e e 7.6%
Kenai Peninsula....... 290 . st it et e 7.2%
North Slope........... 177 e e i 4.4%
Juneau.........c0c0.... 177 e e e e 4.4%
Matanuska-Susitna..... 140 . e i i it e et 3.5%
~ Bethel.........c........ 1= 2 2.4%
) 11 1= 3 2 S 2.0%
Aleutians West......... T e e e e 1.9%
Denalil..eeeeeeeennennn. S 1.9%
Yukon-Koyukuk.......... T2 et it 1.8%
Northwest Arctic....... 7 N 1.8%
Southeast Fairbanks....64......00cceu... 1.6%
Wrangell-Petersburg....63............... 1.6%
Ketchikan.......c..uv.... o3 2 1.4%
SitKaB. e eveeeeoeeeenanns 50 .. e eeenn. e 1.2%
Kodiak........... e e - 3 J 1.1%
Skagway-Yakutat-Angoon.41l..........c.0... 1.0%
Haines.....oiee e 28 . e e e e 0.7%
Wade Hampton........... 26 . e e 0.7%
Aleutians East......... 25 e e et e 0.6%
Bristol Bay.....oeeuu.n 22 0.5%
Dillingham............. 0 0.2%
Prince of Wales/
Outer Ketchikan....... 8..... e e e e e 0.2%
Lake & Peninsula........ 4t 0.1%



With the exceptions of Washington, cCalifornia, Oregon and Hawaii, all of
which were left untouched, the non-Anchorage trip destinations in the Lower
49 were recoded into state groupings as follows:

Southwest: Arizona, New Mexico, Nevada, Utah, Colorado
Northern Rockies: Montana, Idaho, Wyoming
Midwest: North Dakota, South Dakota, Nebraska, Kansas,

Indiana, Iowa, Minnesota, Wisconsin, Illinois,
Ohio, Michigan

South: Texas, Louisiana, Alabama, Arkansas, Oklahoma,
Tennessee, Mississippi, Missouri, Kentucky

Atlantic Seabord: Florida, Georgia, South Carolina, North Carolina,
Virginia, Maryland, Washington DC

Northeast: Pennsylvania, New Jersey, New York, Rhode Island,
Maine, New Hampshire, Vermont, Massachusetts,
Connecticut, West Virginia

LOWER 49 FREQUENCY PERCENT
Washington State...... 488. . i 12.2%
California............ 190 . et it i et 4.7%
Oregon......ooveuinenn. L 2.5%
Hawail...ooewoeeeeunenn, 1 1.0%
Southwest............. R 4.4%
Midwest......oouov... 127 . e e e e 3.2%
Atlantic Seabord....... - S 1.8%
South.......ovi... 20 R 1.8%
Northern Rockies....... 13- 1 1.6%
Northeast.............. 54 . e e 1.3%

The non-Anchorage trip destinations overseas were recoded into continents.

ABROAD FREQUENCY PERCENT
Canada/Greenland....... 52 e, 1.3%
MeXiCO. .o eeennn. b 0.6%
AS1A. .t ittt 260 e e 0.7%
Central/South America..l2............... 0.3%
Europe.......cooiiiv... 1 2 0.2%
Oceania...ceeeeieeneeens L5 0.1%
Africa....coeiivena... 1 0.0%

(RETURN TO QUESTION 4B AND REPEAT TO A MAXIMUM OF FIFTEEN TRIPS...)
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5. What three activities do you enjoy most while in Anchorage?

Note: 83 respondents had never been to Anchorage. The 1,149 remaining
respondents gave the following 3,447 responses.

FREQUENCY PERCENT

ShOPPINg. vttt it i e e e 784.......... «.e..21.2%
Eating Out/Dining.........vuiivii e id760 . .. 12.9%
Visiting Friends/Relatives........ 4260, it i, 7.0%
Theater/Movies. ... it iiiinnnneeeee2020 e .. ....5.5%
Sightseeing......... et et 165. . i, 4.5%
Nightlife/Nightclubs/Dancing.......... B2 ittt 2.2%
SKiing.......... e e s = 1.8%
Concerts/Music.......... et e e 43 .. i 1.2%
Sports/Sporting Events................ 42,0 1.1%
MUSeUMS. .ottt t ittt ittt ettt eenn 40. ... cee..1.1%
Fishing...... . ... 5 1.0%
PAC/Cultural Events...........oovvuuu.. 0 0.9%
Hiking/Walking............. e e 30t i i e 0.8%
Driving......uiiiiin i 25 e 0.7%
2 = 22 e 0.6%
A o o 20 .0 i ii oo, 0.6%
FUr RONAY. . e ottt ittt it it e e et B 0.4%
Conventions/Seminars/Business

Meetings........iiiiiinininnnnnn.. 14..0..... e 0.4%
Hockey............... et et et 13.. ... 0.4%
Parks/Outdoor Activities.............. 12, iiiia... 0.3%
Relax/Recreation..... S e as s e N 0.3%
Church. ... ..ttt 10. ... i, 0.3%
Biking/Bike TrailsS.......ouuueuuuenn... 100 .ot 0.3%
GOlf. . v iiiinnnnnn. “ e e e et e 10. ... il 0.3%
Library......... SeeaL. S e et B e 0.2%
Imaginarium....... ettt i e, e e 0.2%
Arts/Crafts.......... e e e et T e e 0.2%
Swimming/Water Sports.................. T e e 0.2%
Parks............. et e e et 15 0.2%
BOWling. e e vttt ittt e e e Bt e 0.2%
School/Educational Events......... B < 0.2%
Staying in Hotel......... et Bttt e e 0.2%
Iditarod. . oo e ie ittt e S i, 0.1%
Fairs/Renaissance Fair................. S e 0.1%
Dog Races.........iiiiiiiiiiinnnunn... T 0.1%
Running/Jogging. ..........uuouuuunnn.... O 0.1%
Haircut/Beauty Salon................... S 0.1%
Basketball.......... ... ..., G 0.1%
Special Events...........ouuuuunnnn. .. T 0.1%
Billiards/Pool. ... ...vieeuenennnnnn.. 2 e 0.1%
GUN ShOWS. ...ttt ittt ittt eeann, 2 e e e 0.1%
Bookstore........ ... . ... 2 e e e e 0.1%
Baseball.......... ... ... 2 e e 0.1%

13



FREQUENCY PERCENT

Horse Shows/Horseriding ................ 2 e e e 0.1%
ArCadeS. .. e vt et tianan, e e e e e 0.1%
Children's Events........... ..... I SR e ...0.0%
Boating/Boat Shows........ e e e 2 e 0.0%
Train RiA€. ..o it iitnnnnnenneneeenenns 2 e e e 0.0%
ROOM SEIVICE. .ttt tteennneennnennn B e 0.0%
Volleyball....oiiiiiiiiiieennnnnn, s 0.0%
Elevator Rides............. .. edleneineeneenan..0.0%
Dog Mushing........ceieiuiennenn.. B R e ..0.0%
Auctions............ et ettt A 0.0%
Gun ShoWS. cv it iinennnn. e e 1., 0.0%
Art Galleries.......... ettt 1 0.0%
Tennis....... e e e 1. i e ., 0.0%
Roller Skatlng et e er et e et 1., 0.0%
o L= e R 0.0%
Whirlyball..........c..... e 1ot iiieea 0.0%
Visiting Portage................ e e, 0.0%
Being away from home.........vouvuuun.. 1...... et 0.0%
Real Estate.............. e e 1o i ii e 0.0%
Birdwatching.......... i, 1o e 0.0%
Sullivan Events...... ettt e 1o, 0.0%
Senior Center......uuiiiinnreinnnnnens 1 i e 0.0%
3408 o ol 5« T O 0.0%
R U = L 0.0%
Great Alaskan Experience............... 0. it i i e 0.0%
High School Basketball........... e O 0.0%
Comedy ShOWS.....iiiiiiiieennnnnnnnn. O e i it 0.0%
Dog ShOoWs. ... ...ttt ittt L 0.0%
Don't KnOW. ..ttt i ittt i i i iiiiee e 911. ..., 24.6%

6. (IF THEY HAVE BEEN TO ANCHORAGE BEFORE...) I am going to read you a list
of special events that take place in Anchorage. Please tell me whether you

have ever visited Anchorage specifically to attend these events.
ever visited Anchorage specifically to attend... (FILL IN EVENT)?

YES NO
Fur Rondy...... et e e e et et 30.7% i i, 69.3%
Concerts or plays at the PAC........... 19.5%......... 80.5%
The Start of the Iditarod.............. 16.1%. ... ... 83.9%
The Great Alaska Shootout............... 8.3% .. ueen.. 91.7%
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7. (IF THEY HAVE BEEN TO ANCHORAGE BEFORE...) How do you usually make your
travel plans to travel to or stay overnight in Anchorage? Do you usually
make travel plans...

- FREQUENCY PERCENT

In person or over the

telephone through a _

local travel agency....... v 289. i . ..23.4%
Over the telephone direct

with the airlines............. 215, i i e 17.4%
In person at your local

airport ticket counter..... B 1 T ve..6.9%
Friend or associate usually

makes arrangements............. 58 .. i e 4.7%
Over the telephone with an

Anchorage travel agency........ 32 e e 2.6%
Always drive. ...t ennnn. 244 .. ittt 19.8%
Self-arranged........oevuu e 22800004 ceeee..18.5%
Never been to Anchorage.......... = 6.7%

8. (IF THEY HAVE BEEN TO ANCHORAGE BEFORE...) Overall, how would you rate
the Anchorage area as a place to visit? Would you say your impression of
Anchorage is very good, somewhat good, somewhat poor or very poor? (IF GOOD
OR POOR SAY, '"Is that very good/poor or just somewhat good/poor?")

FREQUENCY PERCENT
VERY GOOD......vivvnn 431. ...t 37.5%
SOMEWHAT GOOD......... 557 e i e 48.5%
NEUTRAL...........c.... 0 T 6.3%
SOMEWHAT POOR.......... 66. ... 5.7%
VERY POOR. . v v v v i v v e, A 2.0%

9. What activities, services or events do you think Anchorage could provide
that it doesn't currently provide that would make you and your family visit
Anchorage more often?

Note: A total of 572 responses were recorded for this question.

FREQUENCY PERCENT
More Concerts/Theaters/Plays/

Cultural events.........oiununn.. 15 2.5%
Lower Air Fares/Transportation........ 69 . e e, 1.9%
Weekend Packages/Getaways/

Cheaper hotels...................... 300 i 0.8%
More Sporting Events.................. 26 i e 0.7%
Better Mass Transit/Buses............. 24 . i e 0.7%
Improve Traffic/Congestion/

Safer drivers........c.eve.... S 0.6%
Shopping/More Stores/24-hour

stores/Mega-Mall.......cuiuiienennnn 23 . i i e 0.6%
Amusement Park..........oiiiiieennnn. 20. .0 i i, 0.5%
Pro Baseball Team.....uovereunneennnn. 19, i i i i e 0.5%



FREQUENCY PERCENT

More Children's Activities/

Family Activities............... s - 0.5%
(03 11« o 2 0.4%
Fewer Tourists.......ceveeeenvnenn. e s 0.3%
Safer Downtown/Clean up 4th Ave/

Close 1ligquor storesS.....c.eeeeeeen. 11,0000 i, ..0.3%
SKIiNg. . eeeeoeoeioseeiennoaooeanennnnes 10, e 0.3%
Better parking/PAC Parking/

Overnight parking..... e S ¢ ...0.3%
Better Crime Prevention............... 100 et i i i e 0.3%
More Advertising about Events.......... Bttt et 0.2%
Better Bike Trails....... e ce...0.2%
More Arts & Crafts/Art shows........... 7 0.2%
Cheaper shopping/better prices......... 2 0.2%
Better Restaurants.......... Cee e B < 2 0.2%
ImMprove XoadS. . v vt eenernoeoonconsonns [ 0.2%
More Seminars/Educators................ Bttt 0.2%
Airport Bus Shuttle.................... B e 0.1%
Housing/Places to Stay/More hotels..... 5 J 0.1%
More museums/Better hours.............. B e e et 0.1%
Deep Water Fishing...........coieveo.. B ettt e 0.1%
Historical Visitors's Center........... beeiiieiinnnnnnn 0.1%
More Campgrounds/RV ParkS.......... B 0.1%
Extend State Fair/County Fair/

Farmer's Market.... .ot i 4 e e i e 0.1%
Native non-drinking Activities/Events..3............... 0.1%
Food Fairs........ ettt A 0.1%
Nascar Event/More racetracks...... . 0.1%
Football..oe i it iiieinennennonnnnnannns S 0.1%
Country Western concerts............... 1 0.1%
Trade Fairs/Swap meets......c.oveiieeeen. 1 J 0.1%
OUuLdoor SPOrES. .. i viii ittt eeensnseonens 2 e e e 0.1%
Cheaper/Safer Taxicabs...........c.u... 2 e 0.1%
MOTre JObS. v i ittt ittt ittt taean 2 e e 0.1%
IMPTOVE ZOO0. « v vt ittt e eeteeaesnananeesnn 2 e e 0.1%
More swimming pools......c.ouovievinnnnn 2 0.1%
Develop Tourism around Boat

Harbor/Oceanfront......... ..., 2 e e 0.1%
More nightclubs........... ... ... 2 e e ...0.1%
More comedy ShOWS. .. ... vivreoennensnnan 2 e e e 0.1%
Ferry Service to Anchorage............. 2 e 0.0%
Better hunting.........iiiiiiiiiinnn 2 e e e 0.0%
More bingo halls.......iiiiieinnnnn. 3 0.0%
Fashion shows.........cciiiiiieiinnnnn O 0.0%
Medical Conventions.......ceevevnneennn 1ttt enenannn 0.0%
Publicize Lake Hood MUSEUM....cvvnennn 1.ttt e i 0.0%
Move State capital to Anchorage area...l............... 0.0%
Open up moose hunting.................. 1 e 0.0%
Better archery facilities.............. 5 0.0%
MOYe YOQ@OS. .t ittt it e taeeenneannoennans 1. i i i 0.0%
Parades....... e e e et e e e 5 0.0%
Extend Fur Rondy......c.vve... ceveerresliiiiiiiiene...0.0%
Discount COUPONS. ..t ireeeeneennnnns 3 0.0%
Go Cart RACING. ..t ittt itntenenneenens 1 0.0%
e ol o 1 0.0%

More GOlf COUYSEeS. ...t ieerenecanoanasss 1 i i 0.0%



FREQUENCY PERCENT

Non-alcoholic senior dances............ ... 0.0%
Cheaper prices.at PAC........vviinnun... T 0.0%
HOrsSe raCeS...uu ittt it etoneneeennenes 1o, 0.0%
Physician's Referral Service........... ..., 0.0%
Better landscaping........eeeueeeeeenn.. 1 e e 0.0%
More Native Food Restaurants..... e L, 0.0%
- Teen Center for Natives........... e 0.0%
More horse shows.......... e e 1. ieiii .. 0.0%
More dog mushing......... e resssaneaan P 0.0%
New Native Hospital....... st 1ottt e i 0.0%
BicycCle RACES. ...ttt innenennenenennn. B 0.0%
Kenai-Anchorage bridge................. O 0.0%
Motorized handicapped shopping carts...l............... 0.0%
Large Screen Theater...........c.i.... 1o ai. 0.0%
Boat Shows.............. e e 0.0%
Wave machine.........oueiiinenneennnn. R 0.0%
Equal Funding for Arts............. D 0.0%
Hair Shows............. e 1ottt 0.0%
Drag RaACES. ... ..ttt inininnneennnnnnnns 1o iiiiii 0.0%
MatSu-Anchorage Bridge................. 1o e 0.0%
Religious Events........oueiinnennnn.. 1ot 0.0%
Alr ShOWS. ... iinnnnn... e B e 0.0%
Water Sports....... ..., I i i 0.0%
More Toy Stores........vvivvuu... O e 0.0%
SKYAiving. .o i ittt e e O ieiii i 0.0%
More Hockey...... . i innnn.. O 0.0%
Classic Car Auctions..........cuuevuun... O i it i it i, 0.0%
Train to AlyesKa.....oue'einennennnn.. L 0.0%
Enlarge Kid's Science Fair............. O 0.0%
7= 8= o Y T B 0.0%
More dog shows........... ... 8 0.0%
Don't Know. ....... ..., 3124, ... ..o ... 84.5%

The last few guestions are being collected purely for statistical purposes.

10. How many total years and months have you lived in Alaska?

FREQUENCY PERCENT
1984 t0O 1993 ...ttt it e it e, 268 . e e 21.8%
1876 to 1983 ... i ittt 268 .. e e e 21.7%
1967 to 1975....... e et e e e e 274 0 i e e e e e 22.3%
Before 1967.......0 0 eiuniun. 422 e e 34.2%

(Mean = 21.76 years)
(Median = 19.08 years)
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11. How many total years of education have you completed?

FREQUENCY PERCENT
High school or less........... 3 35.4%
1-2 Years college............. 325, i 26.4%
3-4 Years college.......ccuu.. 279 e e 22.7%
Post college. ... nnnean 181, i ii i i 15.5%
(Mean = 14.02 years)
(Median = 13.27 years)

12A. How many total people, including children and adults, presently live in
your household?

FREQUENCY PERCENT
() o 1= N Gt e s et e e e 182 . i ittt i it ee e 14.8%
WO e o et 0 et s s nvescoscsensccesnss 364 .. ..ttt inneaes 29.5%
1) o o == 207 @ v e et e e 16.8%
Four....... D~ - R e e e e 18.0%
Five or more...... e et % < S 20.9%

(Mean = 3.17)
(Median = 2.34)

12B. Of the people living in your household, how many are children
or adolescents under 18 vears o0ld?

FREQUENCY PERCENT
NON B . it i ittt ettt e nnesaeneenees 1532 = B 48.6%
1) o 1= 207 i i i e e e 16.8%
WO e v 4 et e et et eeeeeseeesenneeas 205. ¢ i i i e e 16.7%
Three OF MOT ..+ e tveseeneeeoeeos 221 . it e e e 17.9%

(Mean = 1.143)
(Households with Children mean = 2.226)

13. In what year were you born?

FREQUENCY PERCENT
18-29. ... il e T 18.9%
e I B 14.1%
35730 . it it i i i e s e e T S 17.3%
40-49.......... e e e e 0 24.8%
50 PlUS. . vttt tiseetneennnnens 307 i i i 24.9%

(Mean = 41.91 years)
(Median = 38.92 years)
Y

14. Are you married, separated, divorced, widowed, never married and living
with another adult, or never married and living alone?

FREQUENCY PERCENT
MARRIED. ...ttt nnanns R - 3= 63.7%
SEPARATED. . . ..t iii ittt i i i N 2.2%
DIVORCED...... et et e s 135, e ieiii. 10.9%
WIDOWED...... e e et 49 . . i e e 3.9%
LIVE WITH OTHER ADULTS...... T - 11.2%
LIVE AIONE........... B - T T 8.0%



15.

What industry or area of business does the principal or chief wage

earner in your household work in? Is it....
FREQUENCY PERCENT
Local Govermment........... e e B0 e 4.9%
State Government.............. 104, . i it i i 8.4%
Federal Government...... P < T 4.5%
Military...ooeeeeeeeeennanns ceesB0 L., e 4.0%
Oil &« Gas....vv... D N U 3.8%
Fishing/Timber/Mining.........150.....000uvuu... 12.2%
Clerical/Retail/Sales.......... 1= 7.3%
Service......ci ittt 229 . et 18.6%
Managers/Officials............. L5 4.4%
Professionals/Doctors/Lawyers.226. . ....cceeeee.. 18.3%
Construction........c.vuuuun.. 125, i i i i 10.1%
Student........ ..., 10, s it i i i 0.8%
Retired.....ioiiiieiinineennnnn I 0.9%
Refused......... ... b 1.7%

16A. Including only those living at home,
income for 1992 before taxes and other deduc
the figure to the nearest thousand dollars.

what was your total household
tions were made? Please tell me

FREQUENCY PERCENT
Under $26,000. ... venenenn. < 22.9%
$26,000 to $35,999............ 156 e e iennennn. 15.1%
$36,000 to $45,999............ 132. ... .. 12.8%
$46,000 to $65,999............ 234 . 0 e 22.6%
$66,000 OF MOYEC. e v v enennnenn 275 i e e e 26.6%
(Mean = $53,194)
(Median = $44,600)
17. Gender.....
FREQUENCY PERCENT
MALE . c % i i i i it e et e e e et et 300. ... 50.0%
FEMALE. . ot i ittt ettt et iemennn 300 ... 50.0%

19



THE FOLLOWING VARIABLES ARE CALCULATED USING THE CHILDREN, YEAR BORN, MARITAL
AND GENDER VARIBLES

MARITAL BY GENDER FREQUENCY PERCENT
Married Males...... et e e 393 .. ettt 31.9%
Married Females...............393. ..., .31.9%
Single Males........cvuuu.n cee223 . ... 18.1%
Single Females..... et et 223 .. ittt i e 18.1%
FAMILY STATUS FREQUENCY PERCENT
Young Single (18-37)...... e 1310 000, ee...10.6%
Adult Single (38+).ueueuieeeeeelb8urennnnnnnnn. 13.6%
Single Parent.............. ce.148. .. 0000000 12.0%
Young Couple (18-37)..¢.veseeees820riinnenn. ceee..6.6%
Mature Couple (38+)....... O I - J 17.7%
Young Family (18-37).......... 216 . e 17.5%
Mature Family (38+).....ccuu.. 269 .. it ii i 21.9%

THE FOLLOWING VARIABLE IS CALCULATED USING THE TELEPHONE PREFIX.

AREA OF ANCHORAGE FREQUENCY PERCENT
Southeast........... e e e 290...... e e e 23.5%
Kenai Peninsula.......eeevun.. 167 i et e et e e ...13.5%
Highways........... - 5 1 S 17.4%
Fairbanks............ e e e 260 ..t i e e, 21.1%
KoOGiaK.e ot ittt ittt ittt iieeenaanas L5 4.5%
Rural AlasKa@...eeeeeneeseecens 247 i i i e e e e 20.0%

THIS COMPLETES THE SURVEY, THANK YOU FOR HELPING US -- GOODRBYE
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SECTION II:

AREAS OF ALASKA
(ANCHORAGE OVERNIGHT TRIPS)
BY
TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS
(COLUMN PERCENTAGES)






AREAS OF ALASKA AMONG ALL ANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

AREAS OF ALASKA: TOTAL
coL %
South- Kenai High- Fair- Kodiak | Rural
east Penin- ways banks Alaska
sula
ANCHORAGE TRIPS BY MONTH:
=1 - T o 8.6% 6.5% 7.7% 8.1% 7.7% 7.2% 7.5%
=] TS oG 8.3% 7.7% 8.9% 5.5% 7.9% 7.8% 7.7%
March. i e et e 6.5% 8.6% 8.3% 9.3% 8.0% 9.0% 8.5%
. < o T 6.3% 8.1% 7.5% 6.8% 9.8% 5.8% 7.2%
By e i e e ettt 6.5% 8.6% 7.3% 7.9% 6.3% 10.4% 8.2%
T 10.2% 9.7% 7.9% 11.8% 9.1% 7.3% 9.1%
R 10.4% 9.5% 7.6% 11.0% 8.5% 8.7% 9.1%
Yo = A 8.2% 8.4% 8.9% 11.4% 10.0% 9.1% 9.2%
BT k=11 oG 7.3% 8.0% 9.8% 6.2% 8.7%4 10.4% 8.6%
8o o1 o ol 9.2% 7.6% 8.1% 7.7% 8.1% 8.4% 8.1%
L 1 =TT 10.3% 8.5% 9.7% 8.5% 7.6% 7.2% 8.7%
0Tl T T 8.3% 8.8% B.4% 5.8% 8.3% 8.7% 8.1%
ANCHORAGE TRIPS BY SEASON:
- L 35.0% 32.9% 36.0% 28.2%4 32.7%4 3L.74 33.4%
L 2R 23.4% 22.8% 24.9% 22.9% 23.5% 24.0% 23.7%
Y T 1 2 T G 12.8% 16.7% 14.9% 14.7% 16.1% 16.2% 15.4%
R 1 o 28.8% 27.6% 24.3% 34.2% 27.6% 25.1% 27.5%
ANCHORAGE TRIPS BY PURPOSE:
BUSTMESS . i vttt re et tannnrneesrnnencenennenennns 59.1% 37.4% 34.4% 55.47% 43.5% 50.4% 44.5%
L =T LT 24.7% 36.9% 37.4% 31.7% 38.0% 24.0% 32.5%
S T 16.2% 25.7% 28.2% 12.8% 18.5% 25.74 23.0%
ANCHORAGE TRIPS BY MODE OF TRANSPORTATION
[ 3 o A oV o] 5.8% B84.1% 90.1% 57.5% 4. 8% 11.1% 56.6%
L 93.9% 15.7% 9.6% L2.4% Q4 .3% 88.6% L3.1%
L 3T 3% 2% 2% 2% 9% 3% .2%
ANCHORAGE TRIPS BY PARTY SIZE:
L8 TP 73.9% 47.5% 50.9% 60.0% 50.7% 61.2% 55.9%
L 1 20.7% 33.1% 30.7% 22.5% 31.46% 23.9% 27.6%
Three OF MOME. .ttt ittt etae et tnnanereannasnaannes. 5.4% 19.4% 18.4% 17.5% 17.9% 14.9% 16.5%
ANCHORAGE TRIPS BY LENGTH OF STAY:
LI 2 =12 & S 22.9% 58.8% 48.9% L43.7% 31.6% 17.46% 41.1%
e T o R~ 1 PO 52.5% 36.5% 39.2% 39.8% 47.9% 43.9% 41.2%
L A BT =1 1 3 24.7% L. T4 12.0% 16.5% 20.5% 38.7% 17.7%
ANCHORAGE TRIPS BY HOTEL NIGHTS:
No hotel ittt e i i e it s e enaenes 30.2% 61.5% 71.1% 36.7% 28.6% 39.0% 51.2%
L 2 L2 20.3% 27.5% 13.3% 35.4% 27.5% 14.3% 21.8%
P T o - <= D 34.9% 9.8% 10.1% 22.2% 35.5% 29.3% 19.1%
L S F T 2T -3 14.6% 1.1% S.6% S.7% 8.4% 17.5% 7.8%
TOTAL ROW PERCENT v tintnivirnnneennncnnsnnannnnas 9.4% 23.4% 26.8% 17.4% 3.6% 19.4% 100.0%
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AREAS OF ALASKA AMONG ALL ANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

AREAS OF ALASKA: . TOTAL
CcoL %
South- Kenai High- Fair- Kodiak | Rural
east Penin- ways banks Alaska
sula
ANCHORAGE TRIPS BY EXPENDITURES:
$100 or less........ Cereeaenaens feeeeseeanaaan e 11.9% 40.9% 47.8% 28.8% 15.0% 13.8% 31.7%
$101-3250. .. ciiiiiiii it e eseaeetrecseeaan 25.8% 23.8% 22.4% 27.8% 27.4% 16.7% 23.1%
b 3 o 31.9% 27.7% 17.5% 31.3% 30.6% 40.3% 28.5%
501 OF MOTB.er et ittt it iiiaenrennnnncnnnnnns 30.5% 7.6% 12.2% 12.1% 27.0% 29.2% 16.7%
ANCHORAGE TRIPS BY PRIMARY DESTINATION?
Primary Anchorage Trip..o..eeiireneinennnnnnnnns $0.8% 88.4% 92.9% 88.2% 84.6% 85.4% 89.1%
Secondary Anchorage Trip.....cieeeeiiiienenennnnnn. 9.2% 11.6% 7% 11.8% 15.4% 14.6% 10.9%
PRIMARY DESTINATION:
oY g Vet T o= T 90.8% 88.4% 92.9% 88.2% 84.6% 85.4% 89.1%
N - T - 8.6% 8.9% 3.6% 10.1% 7.5% 6.6% 7.1%
LoWer 49, . i i i ittt et e YA 2.6% 3.5% 1.2% 7.1% 7.4% 3.5%
Abroad............. e eteriraaesacaeaeeas Creseeaaan 3% A% 5% Th 9% 3%
PRIMARY DESTINATION:
ANChOrage. . ivveeenerienrenencaneennnnns Ceeaaaaea 90.8% 88.4% 92.9% 88.2% 84 . 6% B5.4% 89.1%
ValdeZ. v vttt ittt tiretseeracenancnocesannenns C1.8% 3% 1% .5%
Homer........ Cereaeae et e e reteeaiee e 3% 1.7% &% A%
L= - Yo« Ceeseenenan 3% 1% A% 1%
Duteh Harbor. . eu ittt i s et et i 3% 6% 1%
BEOM G @t vseaeuneoeeneonenonnnenenneosnenaeennnnss 1% .0%
Lo gL - T T 1% 2% 1% 1%
L 11T L3% .8% 1% 3% .3%
L T I - .8% 1.0% 1.0% % 1% T4
N T+ o T R 1% A% 3% .8% 2%
Prudhoe BaY...uieiii i iiii it iinratareennaanannans 1% N4 1%
271 o= 1 O 4% 9% %
L ol R - S AN 1% 0%
California.......... et esaie e YA 3% 1.9% 1.1% 4%
Colorado. . cv ittt i ittt ettt e 2% A% 2% Th 24 2%
L= T 1.6% A 1.5% 2.1% 6%
L T o oY o T .9% 2.3% RYS 1.1% 1.8% 1.3%
SKAGWBY ettt vetcneenrateacannnensaaeaneennanaeannss 1% 2% 1%
O BgOM .ttt iitennsenenseneenaeanonanennnsnannnnnns % N4 S% %
L= Rl o= 213 1.4% 2% L2% 1.3% .8% A
Trading Bay.euueeeeeineeaseenarenecnernareneannnns : % 5% L%
L0 T o - 1% 0%
L7 R o N 1% % % i bA %
=2 3 1% A A4 %
BrookS RBNGE. .. uuueeiereennnnrennaeeneennnnennns .2% .0%
New Zealand......oiiiiiiiiiiii it e cienann, 3% .0%
BT -1 ¥ - 1% YA .0%
Hawaii....... e et aeeaeee e een e 4% 3% 2% 2% 3% 2%
T B - 1 Y Th 1.4% 4% 1% 2.3% 3% T4
RUSS 1@ttt tertenuonsesnoetnennnuanennenseennennnnss 3% .2% 1%
LY e[ o o T T% 1% 2% 1%
Sweden....... et esasaaeiacaaaeas etetsesiaeaaea. 2% .0%
Louisiana..... et seeteestestetcaea e e 3% .0%
[$14-1 1 DR et tateriesate et et 1% A% 3% 1%
Ninilchik...... Crescerceaan Cereeeeaas eariseaeaes 1% 0%
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AREAS OF ALASKA AMONG ALL ANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR

=+ OR - 1.43%

AREAS OF ALASKA: TOTAL
CcoL %
South- Kenai High- Fair- Kodiak Rural
east Penin- ways banks Alaska
sula
R =] o1 < T of < 3% .0%
KOTZEDUG . ottt ittt ittt et teaaensattvennnrnannns 9% 2%
AttU.euveunn. et me e iaaae e a et e e e e Th 3% 1%
Chignik Lake. ... vt iiiiiiiiiiincnannnnans 1% .0%
SBVOONGA . e v s e nvervrnnruassonncansaesnsoronsnansennns 1% .0%
OKlahoma. .o ue i eiiin ettt ctesnennetonncnacannanonn 2% 0%
AlakanuUk. cu vt i s i e % 0%
FlOorida. e oo e cieennnnenereeessneneeononnnnaanannn % 6% 1%
MEXTC0. e it i e teneeeeeneceeeeenasnneoneenanaanaanns 2% 1% A%
POINMT HOPB. ittt et isasnan et ennsacnsssnannnannn 1% 0%
HOOPEE BaY. .t verenterienensannaeoneraenasancannass 5% 1%
% 2 - PPN 2% .0%
Tt B < - o R 1% % 1% .0%
SE. PaUler it iin ettt ir et et et naenonananaanannn 1% 0%
NI . s it vvenarrovasennsessneeeneeenuesnnsnonssans &% 3% %
NOTWAY 4 et svnnneenesncsenesenannnacennonsasansnnans 1% 0%
KaKTOVIK. et r it it e it ctnce e e nnannanancannns 1% 0%
GEIMBNY . e et e raneanasaennencanoaanasesasnnaanssans 1% 0%
Dr il RIVEI . ittt ettt et e et reenaenannannan A 1%
T8N0 et ieiveverannossacoeacnosetoasasnnnsanncansnn .2% A
L =R T A% 0%
=1 = 1§ 27 T % 0%
Bethel . ueieeeiininriinne e eieencaeanennnnaeannn 3% 1% .2% 1%
HEA LY.ttt cte i ie ittt ctaeetecnecaatanannaanans % 0%
T2 - o - 2 1% % 0%
Big LaKB..uue o irerinee it ittt i tiaeennanannanan &% 2.9% T
NEDrasSKa. i ittt r sttt ittt et e e e % 0%
DR 10t et etneatenetesaneeeaaeeaeaneoaasannnneannnn 1% .0%
W SCONSI M. et in e ctieeenscnaacnaneancaacananens 1% 0%
Cordova. . et et A% 1% .0%
MATME . et st ceenr et e et i ate et esnenaniannrannanns 1% 3% %
INdONES 3. . e scenennenoesaraneenesaennsannensans % .0%
King S8lmon. . oeui ettt ininicanaan 3% 3% A vA
HBIMES e e e et tere et asceeeeaceaanesocacaenanscnnns 2% .0%
ReO DOG. i m it iaiit et in s tasseneeneaasanannnanannens 3.6% 6%
I =20 o - T 3% 2% 1%
MISSOUM T ettt iiee et tiene e reaaesenneaenanannanssn 1% 0%
LT = o < 14 .0%
[ F-EX-F= T8 1 18 11 = o o3 1% % 0%
JUNBBU. 4 v et e tsnensosnnnmannssesnnaacnsanasnseenen .8% L2%
Yo T o 2% 0%
ATKANSAS .t v e e vnsensennaesecaoenssoaissnseasannenns A 0%
T 0Ky et e ceameaanoansasaenaonseeaneananananaensnnns 1% .0%
L] T2 o o T T 1% 0%
2" I PP % 0%
PhIllipinesS. vt e i i i i e 3% .0%
L R o G T DS PR T4 1%
(o8 T 18 < 2 - T % 0%
Washington DC. ...ttt it iienarnaannacannnn 1% .0%
TOTAL ROW PERCENT ..ot tiiiiitniennnncansennnnancnnns 9.4% 23.4% 26.8% 17.4% 3.6% 19.4% | 100.0%
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AREAS OF ALASKA AMONG ALL ANCHORAGE TRIPS BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

AREAS OF ALASKA: TOTAL
coL %
South- | Kenai High- Fair- Kodiak | Rural
east Penin- ways banks Alaska
sula -

ALASKAN RESIDENCY:

1984 10 1992, iiiririnecenranrencssastocannsasnen 14.9% 13.46% 15.0% 21.7% 31.3% 32.8% 19.8%
1976 10 1983, it iiiiiriiinsensenenanssnssnssnsasas 17.7% 23.7% 17.8% 16.3% 25.5% 13.4% 18.3%
1967 10 1975 sttt tsrnennennsasnssvsansassncanans 25.8% 25.4% 44 . 2% 39.9% 25.0% 16.5% 31.5%
Before 1967...ceieeeinriirsrsecennconnscancanana 41.6% 36.5% 22.9% 22.0% 18.2% 37.4% 30.3%
HOUSEHOLD SIZE:

OB it nveneaennncnerunsessenssaanassascsnsansansns 19.5% 5.1% 20.6% 7.8% 6.9% 8.9% 11.9%
WO s s s vsanenmanesennsoenenasensosessansansennens 38.3% 33.9% 246.2% 46.5% 24 .46% 21.5% 31.2%
TR . st eeateresoenssaceasancstocsucsenneanncans 9.3% 27.0% 16.6% 14.0% 19.7% 17.7% 18.2%
FOUP s sttt enenroncacasacassoanassanaasnnsannens 24.0% 22.5% 18.2% 20.3% 29.1% 15.1% 19.9%
FiVEe OF MOMB.urereeecnoennseossvancnnnananssonnnns 8.8% 11.5% 20.3% 11.4% 20.0% 36.7% 18.8%
NUMBER OF CHILDREN OR ADOLESCENTS:

N . i ittt ireenaresaatesaeeeaneaaaasnsannannanns 62.2% 44 3% 59.6% 61.3% 30.7% 34.5% 50.6%
DMt s s i iinsnesesaeranseancanenensccessasancnssnsas 16.8% 27 .9% 12.1% 12.7% 23.5% 15.0% 17.3%
WO sttt ee s aee e snsneananeonencaesaeancannsasoanss 13.8% 16.6% 7.4% 15.6% 29.9% 20.3% 14.9%
Three oF MOre. . ittt ittt ennseanaaanannn 7.1% 11.3% 20.9% 10.4% 15.9% 30.2% 17.2%
OCCUPATION OF CHIEF WAGE EARNER:

Local GOVernmeNt . .. v ittt ittt enevaennnnannnann 2.9% 4L.8% 2.3% 6% 10.1% 14.8% S.4%
STate GOVEIrMMENT . ..ttt eenneeneeecnacnnennnnnnnens 19.7% 3.3% 11.8% 9.9% 3.5% 6.5% 8.9%
Federal GoOvernmeNnt. . ... ..t eerenunnnnannnnnnnnns 5.8% Th 2.2% 3.8% 6.4% 8.5% 3.8%
LR TSR -1 202G 4. 4% 4% 2.0% 5.5% 12.2% 2.4%
Ol & GaS.iuinunenrenanesteeenanenresranannsenanns 9% 10.2% 8.0% 3.2% Th .2% 5.2%
Fishing/Timber/Mining......ccvieiimrerinnnnennnns 11.5% 10.9% 3.5% 4.1% 18.6% 6.5% 7.2%
Clerical/Retail/Sales. .. .. i iniiiniieinnnnnns 6.8% 6.5% 3.2% 6.8% 6.3% 6.8% 5.8%
oY =] oY I 3 G 7.9% 27.5% 24.6% 26.4% 15.6% 15.0% 21.8%
Managers/0fficials. it it i iiinnnannnn L.T4 8.8% 2.8% 7.4% 3.6% 4. 3% 5.5%
Professionals/Doctors/Lawyers ., .. neencaneunnns 25.4% 15.9% 19.3% 21.74 14.6% 26.2% 20.7%
[ofeTaT-3 o $78 o =T o T 6.2% 9.6% 19.8% 8.3% 6.8% 10.1% 11.8%
STUTEN . it eeterenrnntsassoreacanencsensaanannenns 2% 1.7% 1.4% A
1202 8 I o=« S 3.6% 1.0% 2% 6%
L= 0 Yo U 3% .2% A .6% A 1.2% 5%
TOTAL 1992 HOUSEHOLD INCOME:

Under $26,000. ... .0citiniiniiiierniennnenanananns 10.3% 8.5% 19.7% 10.6% 13.3% 16.0% 13.7%
326,000 to 835,999 ittt ittt 3.3% 14.0% 29.3% 11.1% 12.5% 8.8% 16.0%
336,000 0 $45,999. .ttt ittt 11.4% 12.3% 6.8% 4.9% 9.2% 13.9% 9.5%
$46,000 0 365,999 ittt ittt e e 39.0% 31.4% 20.1% 37.9% 30.1% 7.9% 25.6%
$66,000 OF MOT@. e ne it iianeneenasoaeanennnnnns 35.9% 33.8% 24 .0% 35.5% 34.9% 53.4% 35.1%
NUMBER OF ANCHORAGE OVERNIGHT TRIPS

R < o 1 2 12.2% 1.8% 1.4% 6.3% 6.8% 5.5% 4.4%
T 0 o =P 42.4% 23.0% 16.4% 33.6% 43.0% 35.2% 28.0%
T2 12 @ ol X 13.9% 15.14% 11.5% 18.3% 24.8% 23.6% 16.6%
LI ok 1 =P 31.5% 60.0% 70.7% L1.7% 25.4% 35.8% 51.0%
FAMILY STATUS (COMPUTED):

Young Single (18-37) ... . ittt 15.1% S.74 29.1% 15.4% 7.8% 3.8% 14.2%
Adult Single (38 +). . ittt e iinnennnn 15.4% 5.5% 16.7% 7.2% 3.9% 9.0% 10.4%
Single Parent.....uiieiitinnitnereninrnnnnannanens 6.8% 11.9%4 10.0% 5.1% 11.6% 15.0% 10.3%
Young Couple (18-37) ... it iiiineeenennnnn. 9.9% 7.8% 2.6% 20.5% 7.0% 5.2% 8.3%
Mature Couple (38 +). .. i i it 21.8% 25.2% 11.2% 18.1% 12.0% 16.5% 17.7%
Young Family (18-37). .. iiiiiiiiiiireiennnennn 8.1%4 18.1% @.6% 18.3% 36.4% 13.1% 14.6%
Mature Family (38 +). .. .. ittt iinnnnnns 22.9% 25.8% 21.0% 15.4% 21.2% 37.3% 24 .5%
TOTAL ROW PERCENT .. it ineiineeeanseeannannannn 9.4% 23.4% 26.8% 17.4% 3.6% 19.4% | 100.0%
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AREAS OF ALASKA AMONG ALL ANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANALYSES OF VARIANCES BETWEEN ARITHMETIC MEANS
ANCHORAGE TRIPS = 4,669

AREAS OF ALASKA: TOTAL
MEAN
South- Kenai High- Fair- Kodiak Rural
east Penin- ways banks Alaska
sula

PaILY STZB.reeun it ire e inen s eiennneaacnss 1.33 1.83 1.93 1.7 1.79 1.62 1.75
Length Of STaY..uuie o onorn o iie it eanenansnnans 2.93 1.73 2.07 2.49 2.90 4.23 2.59
Hotel NMightsS. ettt i et aa s 1.77 .55 .66 1.22 1.60 1.86 1.10
S oY= ot B IR 8 [ - 567.91  |343.93 288.11 332.00 [624.66 1711.50 1429.66
Years of Alaska residenCy.........voieeieenenenann 24.70 23.26 20.24 19.62 16.43 21.44 21.35
Household STZe..uuiiiininneieiinnnennennnncnanen 2.69 3.06 3.24 2.85 3.43 3.91 3.2
Number of adults in household..................... 2.02 2.08 2.21 2.07 2.04 2.20 2.13
Children under 18. ... i iiiiiiiiennineninnnnans .67 .98 1.02 .78 1.39 1.70 1.08
Number of children in households with children.... 1.76 1.76 2.53 2.01 2.01 2.60 2.19
1992 Household income....o.iiviiniiiinievennnnns 61.87 70.47 69.08 63.99 61.57 64.76 66.89
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SECTION III:

AREAS OF ALASKA
(NONANCHORAGE OVERNIGHT TRIPS)
‘BY
TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS
(COLUMN PERCENTAGES)






AREAS OF ALASKA AMONG ALL NONANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIOQORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR = + OR - 1.55%

AREAS OF ALASKA: TOTAL
coL %
South- Kenai High~ Fair- Kodiak Rural
east Penin- ways banks Alaska
sula
NONANCHORAGE TRIPS BY MONTH:
JBIUBTY st v et vaasennonennenennenenssanenonsssnannns 7.7% 8.8% 6.4% 6.2% 7.1% 5.0% 6.6%
February...... e eeeeteeata et et e e 9.2% 7.1% 6.8% 4.8% Q.6% 7.7% 7.3%
MBI . v vesenvesraosonacansiocesnssasnnnensoncnaons 8.7% 10.5% 7.1% 6.2% 7.2% 7.T% 7.T%
Y = o 1 U eereaeeanaa. 7.7% 7.4% 6.6% 7.6% 8.6% 7.5% 7.3%
May........ e tee et e e 6.9% 7.4% 8.4% 10.3% 8.5% 9.1% 8.4%
June..... b eaesmeeen et et s 8.9% 9.9% 11.7% 13.5% 10.7% 11.2% 11.1%
X 2 10.2% Q.4% 13.4% 16.4% 10.8% 10.3% 12.2%
AUGUS T e v v ae e vmomcacatotoroennnnsssoeasasnenenaneen 10.1% 10.6% 12.6% 12.0% 9.8% 11.4% 11.4%
LY o8 = oY oG 6.6% 9.3% 6.9% 7.1% 5.7% 8.1% 7.2%
(0108 oY <71 ol ARG 7.7% 5.7% 7.L% 5.5% 6.7T% 6.9% 6.9%
TRV =111 1= ol 7.4% 6.4% 6. 7% 4.6% 6.4% 7.3% 6.6%
9T ToT=t 111w ol 8.8% 7.6% 6.0% 6.0% 9.1% 7.8% 7.2%
NONANCHORAGE TRIPS BY SEASON:
2 8 PN 30.5% 28.9% 27.0% 23.2% 27.9% 30.2% 27.9%
[ o8 =Y OO 25.6% 26.4% 20.3% 17.1% 23.7% 20.3% 21.6%
o1 o o o T« T 14.6% 14.8% 15.0% 17.7% 17.1% 16.6% 15.7%
U, .+ v v v e venaeacanonseneaneaseaeaassasansonsans 29.3% 29.8% 37.7% 41.9% 31.3% 32.9% 34.7%
NONANCHORAGE TRIPS BY PURPOSE:
BUS T MBS S e v v eseaveneroneaneareasacsonsansonensaennns 46.5% 38.4% 45.5% 33.8% 51.7% 47.0% 43.3%
P lEaSU . st e e e e eeeacesaneanneeanaannocannnaens 37.7% 47.9% 49.1% 54.4% 40.2% 25.8% 42.8%
S 15.7% 13.7% 5.4% 11.8% 8.2% 27.2% 13.9%
NONANCHORAGE TRIPS BY PRIMARY DESTINATION:
ALleUTians EBST. i e iieierenarenarcnaaansenananns .8% 3% 1.5% 2.7% 6%
AleUutians WeSt. . ...t iiineiineeiiisiainaneaanas 1.4% 3.7% 14.9% 2.7% 1.9%
=18 & 3 V= SO .8% 2% 1.4% 2% .3% 10.3% 2.4%
BriStol BaY.cweeverunooneannaneruanennnsnnenennens 2% .S% .9% 2.1% .5%
07 o ¥ 1 U 3% 1.3% 2.1% 5.1% .6% T4 1.9%
Lo I O oY1 ¥ . .2% Y% 3% 1.1% .2%
Fairbanks NOrth STar.. ... ieeeuenesnenannanennanns 1.8% 4. 6% 21.7% 1.7% 2.5% 29.9% 12.3%
HBTIMES . ittt it vnuneecosaaeaeesnensaannsssnanssanes 2.2% 3% L2% TR
JUNMBBU . v st enmeanoorteseeencaseancennsnscnanassonan 11.4% 2.2% 2.1% 2.7%4 1.1% e 4.6%
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AREAS OF ALASKA AMONG ALL NONANCHORAGE TRIPS
BY .
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR = + OR - 1.55%

AREAS OF ALASKA: TOTAL
Col %
South- Kenai High- Fair- Kodiak Rural
east Penin- ways banks Alaska
sula .
Kenai Peninsula.....coeieninniin i annnnnnnn 2.2% 18.1% 11.3% 7.1% 5.7% 3.9% 7.2%
Ketchikan. oo oo inieieinininnnennnnn. Ceeeeeecaan, 4. T% .2% 5% 2% .8% 1.4%
KOG  BK e vt s s eenreeeeevanesnnensenennnanaennaennns 1.7% 3.8% 6% e 3.2% .2% 1.1%
Lake & Peninsula...oeeiiininninnnnnennnnnnnnnn, 5% A4 1%
Matanuska-SuUSitna. . o .o iiiit ittt it i .8% 17.6% 3.1% 3.9% 2.9% 1.2% 3.5%
NOME. ittt ittt ininneennnnanan e iaeeireaeenaa .3% 3% 2% 1.5% 1.4% 8.5% 2.0%
North Slope...everenn... e et teteter e LY 5% 9.5% 4.0% .3% 5.4% 4.4%
Northwest Arctic.....vvvvencnnnn.. Ceerenees cereenn A% 1.1% 3.2% 4.0% 1.8%
Prince of Wales/Outer Ketchikan...... Ceestaeeeeaaa T4 2% .24
Sitka..... ferererseue sttt v eeaetaeeaaa, 4.1% 5% 2% 1.2%
Skagway- Yakutat ANgOON. .. ittt e 3.6% .5% 2% .3% 1.0%
Southeast FairbankS.......oouuiuiiinenunnnnnnnnn, 3% 1.1% 2.8% 3.2% 3% A% 1.6%
Valdez-Cordova. covetentineeneneenineeenaannnnnnns .9% 3.6% 12.5% 18.5% 2.0% 2% 7.6%
Wade Hampton. . .uu e r ettt einnirrennereennnnn. 2% .2% 3% 3.2% T%
Wrangell-Petersburg.......coovviiivunennnnnnn... 5.8% 3% i 4 1.6%
Y UKONKOYUKUK e e vt et e et ie i tee e eee e eeaemeaneannn, 3% 1.0% 5.7% 3% 2.2% 1.8%
Washington State...........ovvuunn... e eeeeaeaaaan 26.9% 11.4% 4. T% 8.0% 12.5% 6.7% 12.2%
Califormia. e ettt it e e e, 6.5% 6.0% 2.3% 5.9% 13.1% 3.0% L. T%
Oregon....... e e e et e ettt ettt 4.8% 1.8% 1.3% 2.8% 3.T% .8% 2.5%
Southwest............. R R R R T T T 3.8% 4.3% 5.6% 6.2% 5.4% 1.6% L.4%
Northern Rockies................... e er e 2.2% 2.5% 8% 2.5% 2.3% T% 1.6%
R = -2 2.5% 7.1% 2.9% 4. 2% 4.5% 1.5% 3.2%
SOUTh . it e e e e 1.2% 2.1% L% 3.6% 2.2% 2.4% 1.8%
Atlantic Seabord ............ e teerece e 2.0% 1.7% .8% 3.3% 4.9% 1.2% 1.8%
Northeast..... ettt ee s e a et eieaeaa 1.9% 1.7% 1.1% 1.5% 3.9% 3% 1.3%
T 1.3% T% .5% 1.7% 3.2% A4 1.0%
Canada/Greenland ....................... e 2.5% .5% 9% 1.4% .6% 3% 1.3%
MeXicO.ueieenernnn. et ae e e 7% 5% Y 1.1% 3% A4 6%
EUrope. .o iiin i et ettt cetacaaaeas .3% .3% 1% 5% 3% 2%
Central & SOUth AMEriCa. . v iiniiiiiinrannaenn.., 3% 5% Th 3% 2% J3%
Asia...... e n et e e eae e n e er e neannaan. A% oA 1.2% 3.1% 3% e
oL E T T A 3% .5% b4
Africa..... Ceeeeserenrteneasaan et et i 4 .0%
TOTAL ROW PERCENT.............. Wateasevaesnshanans 26.0% 7.9% 26.9% 19.5% 2.1% 17.5% 100.0%
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AREAS OF ALASKA AMONG ALL NONANCHORAGE TRIPS

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

BY

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR = + OR - 1.55%

AREAS OF ALASKA: TOTAL
coL %
South- Kenai High- Fair- Kodiak | Rural
east Penin- ways banks Alaska
sula

NONANCHORAGE TRIPS BY PRIMARY DESTINATION:

Harding Lake...vveienererrnnenennneanns Cetesesaaea 2% .0X
Seward......... et eateieae it e e e aaea 1% 6.6% 4.2% 1.9% L6% 9% 2.2%
[of 1 1R < 1 2 - TS Ceeeeecenanas .8% .B% 4%
Delta JUNCLiON. .o et it iie i iiiiarcneannns PR 1% 9% 1.1% 2.0% .2% .8%
o8- T T - T 2.5% 5% 9% 1.2% NYA 3% 1.3%
R 2= X = 2 7% 2.3% 3.1% 14.5% 2% 4.1%
PIlot StalioN..crr e tire et ieaeennnnnnensanannnenns 2% 0%
[SEE3 1 01-1 4 <12 VNNt 26.9% 11.4% 4. 7% 8.0% 12.5% 6.7% 12.2%
[eX=YoT of « R IF- 1S P 1.0% % A% 3%
Manley HOU SPrings.. ...t iineneannnnnan. 1.3% .2%
Greenland. ..ot ii ettt i e 2% 0%
SOUrOUGN e 4 ittt ittt et neaenaeetanannnanaaan % 0%
Lo o o - 2.3% 2% 5%
Denali...... e ae e ieae ettt e e, % .8% 9% 3.6% L6% T4 1.2%
[TE T 3= T - AU 1.5% 4
o<1 ¥« T T U 3% 6% 1%
BT o =TT o - 1.1% .8% 6% .S5% 1.1% 2% 6%
Michigan.....c.oeennnun e et ereece e % 1.7% .9% T4 1.4% L2% 6%
= I 1= U N 3% 3% .2% .3% 2%
(oI T o o - TS 6.5% 6.0% 2.3% 5.9% 13.1% 3.0% &.T%
Dot Lake..... ettt ettt 6% A%
oo T o o T o A .9% 2% 1.9% 1.4% L2% TR
Chena Hot SPringS.ee.ueen it ienreenaennnanens 6% .8% A% 4K
1T T % 1.46% .3% . 2% 2%
SOULHh DaKota. .. vvn ittt iinne e it inneanrncsnoeaanns 4 5% .2% 2%
LA T F- AU 1.0% 1.8% A 2.5% 1.1% YA 1.1%
18 = 1 O 1% .5% 4.2% 6% .3% 1.3%
L0 o= =T 4.8% 1.8% 1.3% 2.8% 3.7% 8% 2.5%
=T R 1 <SR 1.7% 3.8% 6% Th 2.6% 2% 1.1%
HOMB T . v i v s eeannescsmenaceareaanueeeannannnsnnsenns 1.7% 3.2% 3.7% .9% 6% 2.1% 2.2%
MOOSE PaSS..iuuurnrnsntenneennseocooncarnanseannnenn 6% % A%
(0] Q14T T 1.3% .S% 1.2% 4%
NBW YOI K.t in e ose s cinctnnseneaaenaneeanannannns 1.46% L3% .6% .S5% 2% L3%
LRI o T 1% 5% 1% 5% 3% .2%
Hawaii...... s e te et e et et 1.3% T 4 1.7% 3.2% A% 1.0%
3 4Te R | o U 3% 5% 4
Glennallen. . ourrii it i i ittt ctnieneneanns 5% 5.7% .S% 1.7%
Paxson....... et a e e et a e, A 1.0% .2%
L 11" T G 2% .02
Lo 3 = < 1 < o - 10 % 2.6% .8% 1.2% 3% LTX
] - T 3% 4.6% 2.0% 1.5% 4.3% 9% 1.5%
=3 G oL T Th .5% A% 1.1% 3% A% 6%
L =T L P .8% 2% 2%
AT KBNS S . it ettt ittt ittt et ietaaa s 1% T4 2%
Healy. ittt i i ettt e et ranannans 1% 3% 1% .S5% L2%
Haines....... it e et ae i taee e 2.2% 3% 2% T4
Ilinois........ e et emeeeaeieeact et a e 1% 1.3% 1% 1.2% 1.4% A 4
LT 1 - o e 1% .S% 3% 2%
225 o A 3% 6% .2%
DeaONOT S, i st iintiirensenreeeeancaneancnannansanas T4 2% 2%
LI T - 1. - TP 1A 2% 3% A% 1%
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AREAS OF ALASKA AMONG ALL NONANCHORAGE TRIPS

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

BY

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR = + OR - 1.55%

AREAS OF ALASKA: TOTAL
coL %
South- Kenai High- Fair- Kodiak | Rural
east Penin- ways banks Alaska
sula
Cantwell. iy i iin ettt it iaancnnsannaans 3% 1.0% 1.0% .5%
RT3 < < T A% .5% 1%
MassachuSettS. . uuein i iiiinnncnrsonanrcnnnncosas 6% 3% 3% 1.7%4 2% 3%
NOM . vt s cunsnmncensaseaneasansnssesaossonansanssnas 3% 3% % 1.5% 1.4% 7.6% 1.8%
FairbanksS. o ieeeneeeerineieesnsersonsnnonconnannacs 1.8% 4.6% 21.1% T4 S% 29.6% 11.9%
Maryland. .. eee e iiiieiiiieniunenranacnonannnns 3% 1% 3% 1%
PennsSYylvania. oo ie ittt ittt T4 1% % 3% 3%
Cold BaAY.uuirerounnaeenaretoneoennsnoseasananuanens .5% 3% 6% .8% 3%
£8P .5% 1.8% 1%
King Salmom. . veee i i iiienienceeneneenenannnnnss 3% 3% 1.9% A%
AdaK . it i ittt i e ittt et e et 2.5% 1%
NeW JBISeY . ittt i iiteaenanatoancncncaeanaceans 6% .0%
PAlME .. i iesasaarectarronenceasancansansesanns .5% 3.7% 2% L4 1.8% .2% 1.0%
WaS llaieee e aeneiieinonseosnrenecnecncnnanaeanens 3% 7.4% .8% 1.2% 1.1% .8% 1.3%
=2 T3P T4 .8% 2% 2% .8% .8% .5%
Dutch Harbor..ooee ittt it i i i e iecaaanans 1.0% 3.7% 8.3% 3% 1.3%
Prudhoe Bay....o.ociniiiininiennenannaranonaronvens 5% 6.3% 2.2% 4.8% 3.0%
Brazileeereieeeneeniinniiianeianeinnannnnennanaas 2% 0%
LOUTSTaNA. v ittt ie i e eeaeieenianennannsasenans 1% Th 3% 2%
= E T T 1 1O 2% 0%
LS T T T P 1.9% 5% T% 1.1% 2.3% T4 1.1%
LB =T« T 1% .TY 6% 2% 2R
R AT ot~ R 2 ) - T A4 .2% 3% 4% 1.4% 2% 3%
PUBFTO RiCO. . ittt ittt i ie it ieeainrennnnnnn L2% 3% .0%
RUBDY .ttt i i it ittt et ieeserencanacancan 2% 0%
JUMBAU. 4t st ense e iaeeionocenssenoascasenneneenananns 11.4% 2.2% 2.1% 2.7% 1.1% T4 4.4%
NBKNEK .ttt i i i e e e et 2% 2% 3% 2% 1%
PhillipINeS. e iie i it i ittt A% 5% 2.3% 2%
Anaktuviuk PassS.. ..ottt it ittt A4 3% A%
1 oo o 2% 0%
Nebraska. .. oou i iii it i i i i it e iaeans 2% 2% A%
L€ e (T €T 1 4.7% 2% .5% 2% .8% 1.4%
South Carolina.. ...ttt iiiinennn. 2% 3% 1%
- T e 2 U 1.2% 1.1% 2% Th .9% .2% T%
KotzZebUe. o it i i i it e % 1.1% 1.6% 2.9% 1.1%
TOK e st tneeeersntennenetenaaeaanesunnanesasnannnnns % 2% L% L2% 3% 2% 2%
KBNS a8 s i it ttteentusensseanaecanosuannnansnsnnnaennns ¥ 2% 5% L2% 2%
T o - o - T - .B% 1.4% 5% 1.6% 6% A4 9%
Rhode Island....cieiiiiiiiiiiiiiiiiianeininnenann 3% 3% L1%
Deep Creek. . veninirer it iieienetinaracannnnanns 1% 2% 1%
Florida. it i i ittt ittt ataeannaenn. 1.0% 1.2% 2% 1.3% 1.1% Th .B%
£ R 1 4 T 4.1% .5% .24 1.2%
Alabama. .. .ieiir it i i i e et e et 3% 2% 1%
New Hampshire. ... ooieinniiiiiinnrereeiennnannnnnnn 2% 3% 0%
N O WBY ettt ittt eeenenescsenneneencnsesnnnnnsennnnan 1% 0%
LT AR -T2 3% 1%
AT oM. e ittt iieiii it atenetecnnenaacnnennacnnnnn A% 2.2% A3 .5% 9%
W MeXTC0. et iunrereeeeeunnnanoenennenesannennennn 3% T4 1% 3% A% 2%
L0 3 2 A% 1.0% .24 5% L2% A%
L= 111 1 3T~ 1% .24 8% .2% 1%
8] o1 3 R 3% 1K
L0 oo 1< 6% 2.0% A%
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AREAS OF ALASKA AMONG ALL NONANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR = + OR - 1.55%

AREAS OF ALASKA: -1 TOTAL
coL %
South- Kenai High- Fair- Kodiak | Rural
east Penin- ways banks Alaska
sula
Japan....... e seasereeevsaeateteeeresassesaarneny % A% 5% 2%
Vermont...esseoonns Ceerrenerereaeen . e 2% .0%
[of oF- 2 - J et eeeveareeearecasea s raean A 2% 1%
ThOrne Bay....c.cveeeosrecaoccnsanns N e 3% : 1%
KBKEOVIK . st vreneenacoosneoacnsanenassonanensansans .2% 2% 1%
St. Mary S v enuirnenraroaassnonnonsssonssoneses 1% A% %
Y = -1 1 1.6% 3% NAA
GUSTAVUS e s s vssrenecnassoeanccneeensnsannsnanannans 1% .0%
BElIZE.uureunnsonecessoncacenensenssonsnasannansans % .0%
HOMOUI 8BS s e v s v v evraoonatacncteesaacensnanoanseessas % .0%
SKWENE M s v v s vnerancvanscnresnsenssnnsonneacensaos 1% 0%
Unalakleet..oviier e i i iiiiiniinnannnanesnnasnnne L% 1%
Lake LOoUISE..eeneersnenennesnsesannennaas P 3% 1%
TOKSOOK BaAY.uvouereuuonuennanoneannoscacassosusens .2% 0%
NIGREMULE. ot ee e reeineeenearannnnanuaanccasess 2% 0%
MEKOTYUK . e erevnsiasaesvennenensansaanasasensansnas 2% 0%
KIPMUK . 4t eetisseasiesemaaccneaeaaenaancasnannnns 1% 3% A% L%
[ 1 - RYA 1%
T liaMOB. s e isseereensonacserasonsasenanneensenss .3% .0%
= T=2= 1S 2% 0%
Washinglon Dl. e i i ii it iie i i eevaaaananens 1% L2% 6% A%
NTKOUSK ettt s i ie et e i ettt i eaananans 2.3% 4%
GUBM. v s eensesneessaaseaonsnannnnannnnnosannnnsnsos 2% .0%
R N 7Yool « - T 2.4% %
L T T o - R ) 6% T %
iR LENTK . ettt e e areeir e i i e e g 2% 0%
NIKISKT e s in s eeceecracraceaonnanncansennnnnnnsn . 3% 0%
Skilak LaKe. . uuu oottt t it nananaaans 3% . .0%
Wevok...... P % .0%
WALBS . st e s ineeneeecneeesssasesenesennannsnsnnans 1% .0%
Paimiut...eevenennens e A .0%
ULOP B s eeeseasenannnsennaeoaassaneuaesannsassannns A% 0%
8 o - -1 0 2% .0%
POTMT LBY . e rnenearaenenoeunnsneneanansananasennnns 2% .0%
POTNE HOPE.ueeneueroeranseuesnsnsnonoecnanensoenns 2% 0%
T 1T 2% .0%
SaNd POIMT. i nserreeaeoenanacenonnnnensneanensnnn 3% 2% .0%
St Matthew's Island....cveviiiinininiinnnananns i ' .3% .0%
PANAMA. + v v v e sreecnseatacnasaenenssseaeensssneonsan 2% .0%
7% 2 a0 1 =T 7 1% 0%
NBKNEK . v oo srevancescsescenenennnesanennsnnennsas 3% .0%
GUBLEMALA. v et ternecracnerancasensncanennsanssanss A% 0%
AKTACHAK .t et ir i tinerestensanssaaacnessncananannnas L2% .0%
AKUL AN s e s et vevcannvaaansnonsssansseacansanssasnans L2% 0%
KOBUK .. o vt vesarensenreececenneneeonnanssansanannans 2% .0X%
GO mMBNY . e eecesvancrosossansenensenssassamenssanns V4 J3% 0%
FraM . s svneenneenncsenaesosaesenasenansannnnsnasns % 0%
TOTAL ROW PERCENT .. iiiieiinniencnnncnnanennnnnanns 26.0% 7.9% 26.9% 19.5% 2.1% 17.5% | 100.0%

HELLENTHAL & ASSOCIATES

PAGES 28, 29, 30 & 31




AREAS OF ALASKA AMONG ALL NONANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR = + OR - 1.55%

AREAS OF ALASKA: TOTAL
CoL %
South- Kenai High- Fair- Kodiak | Rural
east Penin- ways banks Alaska
sula
Sheep Mountain......... TN Crresareaas A% .0%
Bethel.vvvvrscnneancens ettt ree e .8% 2% 3% 2% 9.3% 2.0%
North Carolina........ s eeseaan Cereeecanas 3% 2% 2% 1.2% 2%
Dillingham...uee e inneenneennannnn Creesenecsann 2% % - 3% 1.1% 2%
Eagle..iiiiricennnnneenanns Ceeraaenaeeans [ 1.1% .3%
EMMONaK. covevnencencennernaonnne Cesetiaieann P 1.1% 2%
L =] o o 4.1% 1.1%
Kiana........ heemecarei ettt et e, 1.6% A%
NeNaANa. s vvvitennrernsnsavennnnans Cereeteseseeeaee 2% 2% 1%
Koyukuk...... e teeterereee st e A% 1%
Huslia........ s iaeates e v e esieea e .2% 0%
O - & o 2% .0%
HOOPEr BaY..ouiieriniinniinnirnennenersnencensnns 1.2% .24
Chevak. it e ittt i i ia it a e . A% A%
Port Heiden............ Crreeseeteten e veeeaes .2% .0%
Nelson Lagoon. ... it it iiineinenrnennennennannens 5% 1%
o1 - oo G 2% 0%
L R 4 2 - o 2% 1.2% 3%
RUSS T8t ittt ittt ittt it ieeaansnnseneneneneanaens % 2% 8% 2% %
Brevig Mission. i et iiteineniinnenennnnnnnn, 2% .0%
Teller oo iianeeanneanan, ettt ataa e, 2% .0%
ShaktooliK.eu e s it e e it .2% 0%
4 T L2% L0%
£] 18t~ o T Y L5% %
Mountain Village...oviiiiiinninn i iiiieinnn., 2% .0%
|G RV =1 O 2 T TP .2% 0%
STONY RIVE . ettt eerenierieeensenncranannnnennennns 9% ’ Y
BONNY LaKe.uueunn e oot it iiieetreanereenannaanennnns 4.9% A4
(113 o N - - 3% 2% %
McCarthy.....vuvnnnn, R ettt 1% 1.6% .2% 5%
Y3 4 o R I .3% 3% .5% L%
KeNTUCKY o vt v ittt et ittt ie e aveeeneerteneannnnnn. 3% i 4 A%
BT -5 - 1.4% 2% 2% 2%
New Zealand..ovirenrininiinoneiinn i ieiieaanann, 1% 0%
| | - S e eaiaeraaaa et aenaaaa 1% % %
Hoonah...... et e et ta ettt c it e 1.1% 3%
Tenakee SPriMgS. . ueeerereneeenenernneenneenaennn,s 1% .0%
AN SO . v 4t st et et oeeemanenennenesesnenenanneens i 4 0%
O LAWY e ¢ttt eeterereeaearneenesnneneaenenanaenns 2% 0%
Yakutat...... et eetaearar it e aa e e 3% .5% 3% 1%
Indiana....... et s taee et a e e e, 1% % 1%
Big Lake..iueinniin it iientireeennntienaaannnn 1.74 A%
4= < YA 1%
Witlow........ et e s eeece ettt e 2% 0%
Summit Lake.....oeerennnnnnnn. eretieeerars e, 1.2% 2%
Fort Greely. .. ittt i it eieierennrenennennns 3% A%
L ToTah € I T=1.30 ) € T 4 3% 2% 1%
Lot o 8% .2%
False Pass....oiiuiitiniiiii i iieniinanannnn L2% 3% 14
T NS S . Lttt ittt it aeataaaenrenencnneeannaanas 2% 0%
oo ok O e 5 T~ 6% 0%
o T 1% .5% 1%
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AREAS OF ALASKA AMONG ALL NONANCHORAGE TRIPS 8Y
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR = + OR - 1.55%

AREAS OF ALASKA: TOTAL
coL %
South- Kenai High- Fair- Kodiak Rural
east Penin- ways banks Alaska
sula .

ALASKAN RESIDENCY:

1984 10 1992 . iueeeianscenrenentoscncascssnsansnns 26.7% 13.6% 15.0% 36.7% 53.2% 16.7% 23.3%
1976 10 1983 . it ie it e innrraaiaceneaanseosasnancnns 27.8% 24.3% 32.9% 18.7% 22.2% 9.4% 23.8%
1987 10 1975 . it s e ietanencncensororonnasnnanenannns 16.4% 36.9% 28.5% 27.3% 11.5% 14.3% 22.9%
BefOore 1967 .eeeeiauensecantnonasrsseasanncnnanns 29.1% 25.3% 23.5% 17.3% 13.0% 59.6% 30.0%
HOUSEHOLD SIZE:

O s s tsessanenencnasasensanennsnnasnncanonsansns 15.8% 11.6% 8.5% 13.2% 8.2% 18.7% 13.3%
T WO ¢ st ansenenencassansssssossnsssasennsanasansess 40.1% 34.7% 17.0% 36.7% 24.9% 10.5% 27.3%
TR B, s e e evneneesnaseacosssosssssnaaonsnsansnnns 17.2% 13.4% 20.7%4 17.6% 23.0% 19.8% 18.5%
F U e e cssvssnnsenansnsasenssasosonsnsensasanannense 18.3% 26.6% 26.8% 20.1% 19.8% 19.2% 21.8%
FIVE OF MOT@.ureeeeeacnsenanconsrnsnaosranansnnsnse 8.6% 13.7% 27.1% 12.46% 24.0% 31.8% 19.1%
NUMBER OF CHILDREN OR ADOLESCENTS:

=Y Y- 61.1% 46.3% 37.4% 54.5% 34.9% 33.2% 46.8%
DB st evasevnesonosnsanessennsssnnsnnnsssnaaancnns 16.2% 26.1% 13.6% 15.0% 28.0% 14.7% 15.9%
T O . st e et ansmeneessstacessnsnaseococaenennonnannsn 13.5% 18.4% 22.8% 19.2% 22.2% 26.8% 20.0%
THIrEE OF MOI@.cueeeetaeneeensnnenonassennanannnenn 9.2% 11.2% 26.2% 11.6% 14.9% 25.2% 17.3%
OCCUPATION OF CHIEF WAGE EARNER:

Local GOVEermmMeNnt...cue.ieeeesennononannanaoncansns 2.2% 3.8% 5.8% 2.5% 4.3% 10.9% 4.9%
State GOVeIMMENT ... uueeereearaneoenanssnsacasnanas 13.8% 7.1% 4.1% 8.5% 1.7% 3.4% 7.5%
Federal GOVEIrMMENT. ... iuiiisncaareeancanansonnsnns 10.1% .6% 2.2% [N Y4 8.4% 4.2% 5.1%
LR IR - {02 G 8.4% .2% 1.5% 11.1% 23 6% 5.3%
DFl 8 BABS.sueecnrerecencanceneasonsanenensnnnnsans 9% 7.0% 10.9% 1.6% 5% 4.1%
Fishing/Timber/Mining. ... ..couiuiniinenrannnnean. 17.6% 14.3% 3.4% .5% 21.8% 16.4% 10.0%
Clerical/Retail/Sales. .. .o iiiiiiniienneennnnn, 4.9% 3.0% 6.0% 7.8% 5.9% 5.1% 5.6%
GBI VI G e vt sneeceanecaosnaunnenssaessennnsannsenns 12.3% 18.6% 17.1% 22.8% 1.7% 17.2% 17.0%
Managers/Officials. ... iiiiiiiiininana, 5.9% 4.8% 3.1% 5.3% 1.1% 2.7% 4.3%
Professionals/Doctors/Lawyers. ...t innnnannn 14.3% 27. 7% 28.7% 24 .8% 14.2% 21.0% 22.4%
CONSTIUCT IO v urevereaneesoneeenetnonnsnnsseennnnn 6.5% 12.4% 17.0% 7.74 5.7% 16.1% 11.7%
L QT 1= 21 GO LAY 3% L2% 1.3% .5% L2% .5%
RELITEO. ittt seeoaseaeesecaasesaaneanessennaansens 2.0% 1.8% 9%
REFUSE . v vt venervaanaorannsotoseanonsocennennnenns 7% 2% 2% L6% 2.8% .8%
TOTAL 1992 HOUSEHOLD ™ INCOME:

Under 326,000, .. .uciuieniinnrennsrosancanaonannns 9.0% 10.1% 8.9% 12.3% 15.9% 24.0% 12.3%
$26,000 t0 335,999 i iiiieii it 6.46% 15.1% 17.46% 17.9% 12.9% 17.8% 14.5%
$36,000 10 $45,999 i nrne it 10.3% 5.2% 8.9% 6.8% 15.9% 22.9% 10.9%
$46,000 t0o $85,999 . 1 ieiiiiiiaietiiiiiiiaaananes 32.0% 26.5% 16.0% 20.4% 26.1% 4.5% 20.1%
$66,000 OF MOM€...veeeneerosnosnacnasncscenasscas 42.3% 43.2% 48.8% 42.6% 31.2% 30.8% 42.2%
NUMBER OF NON-ANCHORAGE OVERNIGHT TRIPS

R = J 6.2% 9. 1% 3.8% 6.3% 17.0% 7.0% 6.2%
S T € o - 37.6% 49.0% 20.1% 42.0% L7.74 23.3% 32.3%
6 10 Lr T PS.cecerensnnecncnsassesaassannoesnnancnss 32.4% 18.9% 18.2% 28.4% 12.6% 26.0% 25.2%
114 LP TIPS cvnerueernoroanneesnosasansroscasnsnssns 23.8% 23.0% S7.9% 23.2% 22.T4 43.8% 36.3%
FAMILY STATUS (COMPUTED):

Young Single (18-37) ... iviiiiiriiinnnnnnnnnncnnns 16.2% 4. 1% 6.5% 12.8% 8.2% 2.1% 9.3%
Adult Single (38 +) . iuierniieiiiininrnnenenennnns 17.8% 10.0% @.T% 8.0% 4.8% 18.3% 12.9%
Single Parent. .. vveeieienniiirnereancecsesannens 8.4% 11.5% 5.0% 3.3% 10.8% 15.5% 8.0%
Young Couple (18-37) .. ..ireniimiiinninaininnnnnnns 6.8% 4.8% 10.1% 13.0% 12.7% 2.7T% 8.1%
Mature Couple (38 +)...u.uriinneninrnneenancnanons 20.3% 27 .4% 11.0% 20.7% 9.1% 10.1% 16.4%
Young Family (18-37)..ccinniiniinenenencaaanannens 13.8% 13.7%4 22.9% 22.1% 32.7% 18.0% 19.0%
Mature Family (38 +). .. it iiniiiiirenninnnnenns 16.7% 28.5% 34.T% 20.2% 21.7% 33.3% 26.2%
TOTAL ROW PERCENT ... it iiieiinenanesasacananacana 26.04 7.9% 26.9% 19.5% 2.1% 17.5% 100.0%
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AREAS OF ALASKA AMONG ALL NONANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANALYSES OF VARIANCES BETWEEN ARITHMETIC MEANS
NONANCHORAGE TRIPS = 4,005

AREAS OF ALASKA: TOTAL
MEAN
- South- | Kenai High- Fair- Kodiak | Rural
east Penin- ways banks Alaska
sula

Years of Alaska residency......................... 19.28 21.54 19.67 16.10 11.70 30.63 20.77
Household size........... e, e 2.68 3.06 3.7 2.86 3.44 3.61 3.20
Number of adults in household..................... 1.96 2.07 2.21 1.94 2.21 1.97 2.04
Children under 18... ... ..oiviruinnnnn . .72 .99 1.51 .91 1.23 T1.64 1.16
Number of children in households with children.... 1.85 1.84 2.41 2.00 1.89 2.46 2.19
1992 Household income.......oiuvvunnunnnnn .. 64.18 79.53 77.04 65.23 56.57 51.09 67.00
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SECTION 1IV:

AREAS OF ALASKA
(NONANCHORAGE HOUSEHOLDS)
BY
TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS
(COLUMN PERCENTAGES)






AREAS OF ALASKA AMONG ALL ADULTS

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

BY

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

SAMPLE SIZE = 1,232; MARGIN OF ERROR

=+ OR - 2.79%

AREAS OF ALASKA TOTAL
CoL %
South- Kenai High- Fair- Kodiak | Rural
east Penin- ways banks Alaska
sula

ACTIVITIES PARTICIPATED IN DURING ANCHORAGE

OVERNIGHT VISITS .
Participated in downtown shopping in the last year| 80.7% 86.1% 76.6% 81.5% 85.7% 82.9% 82.0%
pParticipated in other mall shopping in the last

YA e ts e eenenesroassonnnsacancassrsannanesanan 61.3% 86.9% 79.1% 69.0% 77.9% 77.6% 74.8%
Participated in dining out in the last year....... 89.3% 93.7% 94.5% 93.1% 91.2% 88.3% 91.5%
Visited museums in the last year..........ccovuenn 21.3% 27.2% 29.9% 13.8% 19.1% 19.2% 21.3%
Visited nightclubs in the last year......ccooc.... 31.1% 28.9% 28.0% 28.1% 30.9% 28.3% 28.9%
Participated in outdoor activities in the last

WA et teaetsnannneesesasasesnancasnnaseaneenns 25.8% 28.1% 37.8% 42.5% 24.5% 19.7% 30.2%
Attended special events in the last year.......... 15.9% 31.1% 38.0% 13.1% 13.5% 20.0% 22.0%
Attended sports events in the last year........... 9.6% 17.7%4 21.4% 11.2% 7.7% 17.7% 14.9%
Attended cultural events in the last year......... 20.5% 25.4% 38.9% 13.0% 15.3% 23.8% 22.8%
Participated in sightseeing in the last year...... 53.2% 41.4% 36.9% 55.6% 50.5% 48.3% 48.0%
pParticipated in tours in the last vear............ 5.3% 7.4% 7.3% 3.74 6.0% 6.6% 5.9%
Attended medical appointments in the last year.... 22.4% 49.6% 54.6% 10.8% 43.1% 58.8% 39.0%
Didn't participate in any activities.......c...... 3.3% T4 T4 2.7%4 2.8% 1.2% 1.8%
EVER VISIT ANCHORAGE SPECIFICALLY TO ATTEND...
FUP RONAY? ittt ittt ittt ianciscnsanensanennnnns 11.9% 47.0% 59.9% 18.2% 12.6% 33.4% 30.7%
e B - Y o 9.1% 26.8% 25.5% 6.8% 6.2% 20.8% 16.1%
1Y 2T e i o T 3.5% 12.1% 16.1% 4.6% 4L .9% 9.1% 8.3%
PaAC BVENTS? t ettt iiiriena et 6.5% 33.5% 42.2% 13.7% 10.6% 13.7% 19.5%
Didn't attend any eVeNLS. .. u.u.enrenernenocannanss 79.5% 34.9% 26.1% 69.0% 77.6% S&4.4% 56.9%
NUMBER OF ANCHORAGE OVERNIGHT TRIPS:
NO Br PSSt e s v e eescncnsenennsannnnnanesssnsasnenns 52.9% 14.4% 43.0% 27.7% 19.4% 19.5% 32.5%
1 < 19.6% 11.4% 7.9% 19.1% 21.3% 19.8% 16.5%
A T 4 o <=3 O 21.5% 46.2% 27.7% 39.0% 4.8% 41.0% 34.3%
T T ol 1S 3.0% 13.0% B.6% 8.3% 10.0% 11.6% 8.5%
LI 4 <3O 3.1% 17.0% 12.8% 5.9% 4.5% 8.1% 8.3%
NUMBER OF OVERNIGHT ANCHORAGE CONVENTION TRIPS:
N I e vt et eneae e tsasscassacuasacnsncencsnnnoannns 84 . 4% 68.1% 77.6% 81.5% 73.6% 60.3% 75.1%
83T 9.4% 18.3% 9.2% 12.3% 13.1% 21.1% 13.7%
TWHO OF MOM €. e svueeuerasessonosonsarcnsasasansans 6.1% 13.6% 13.1% 6.2% 13.3% 18.6% 11.2%
NUMBER OF NON-ANCHORAGE OVERNIGHT TRIPS:
< T o o I < - S 15.4% 45.8% 21.5% 27.4% 42.3% 39.7%4 29.2%
1 L P eseneoasonenasoseoseseonncncenscasasnnonnaas 22.5% 17.3% 19.3% 18.9% 26.3% 20.0% 20.1%
T 3 ok <= P 41.5% 29.9% 34.8% 38.9% 26.4% 22.5% 33.7%
L 1 T ol 1 TN 15.6% 4.5% 11.9% 10.7% 2.7% 9.6% 10.6%
LI R o o < T 5.1% 2.4% 12.5% 4.2% 2.3% 8.2% 6.3%
TOTAL ROW PERCENT .. iurtiiineeninsnnnonannsnnnnns 23.5% 13.5% 17.4% 21.1% 4.5% 20.0% 100.0%
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AREAS OF ALASKA AMONG ALL ADULTS

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

BY

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

SAMPLE SIZE = 2,785

AREAS OF ALASKA TOTAL
coL %
South- Kenai High- Fair- Kodiak Rural
east Penin- ways banks Alaska
sula

THREE ACTIVITIES ENJOY MOST WHILE IN ANCHORAGE

Never been to Anchorage..........oivnenincenannnns 24 .6% 1.5% 6% 10.4% 4.1% 2.7% 8.9%
Billiards/Pool e et iineiieii e e e 2% .2% 1%
Bowling........ et eierer et 5% A 2% 8% 2%
Eating Out/Dining............ e eatecciaeraaaasas 14.5% 17.8% 17.9% 17.4% 19.0% 18.0% 17.1%
Shopping..... e eteraeeraaaeeenan e trereseseaseas 19.2% 33.4% 32.4% 27.0% 33.1% 31.1% 28.1%
Visiting Friends/Relatives.......icvvverennnns ees 10.9% 9.1% 8.T4 9.8% 6.0% 8.4% 9.3%
Fishing.viceuns eevareer e e Ceeeserrer e 2.1% 2% 3% 2.6% 1.0% .5% 1.3%
Theater/Movies. ccveviieieericncnnans hesesseecnens 3.8% 6.4% 10.4% 3.4% 7.0% 13.5% 7.3%
Staying in Hotel....ouueiin it iniiiinnenes. 2% 3% .5% 2% 2%
Nightlife/Nightclubs/Dancing. .. oo eviinnnnonennnenn 2.1% 3.3% 3.2% 3.4% 3.0% 2.9% 2.9%
STghtSEeING. st e e e ettt ie e ietnanacanancnaannn 8.3% 4.5% 1.7% 8.8% 8.8% 3.9% 5.9%
1] 8 1R 1 o 2.3% 2.6% 3.4% 2.5% 3.3% 9% 2.4%
CoNCertS/MUSTC. ittt iiiarnrnncancnosenaasnns .9% 2.1% 3.1% .8% .8% 1.5% 1.5%
21Tt = L2% 3% 9% .8% 2% 2% .S5%
MUSBUMS . 4ttt m oot eeeceaeserennnaanencnncanens T4 2.3% 2.3% 1.7% 2.3% A% 1.4%
200t ettt et e e e, 2% 2.0% L9% T4 1.3% 2% T4
GUN ShOWS . it ie ittt e i ettt YA 1%
School/Educational Events........iiiinnevnnnnnnn. 2% 7% 2% 2% .2%
[ T - ¥t 3% 9% 2% .S% .3%
Relax/Recreation. ..o ittt iiiiennnrennanenannn 5% T4 4% Th NAA
Baseball. ... ittt it it aiaaeaaann 2% % L2% 1%
PAC/Cultural Events. ... ...t tennennceeenaaanann .9% 2.6% 1.8% 1.0% A L% 1.2%
Horse Shows/Horseriding....c.ieeeeeeeeneennnneanen. .2% 2% %
{082 T o A 2% 5% 2% “ 1.1% 44
Parks/0utdoor ACTIVITIeS. ..l ieeinneeeaennnnnnn Th S% L6% .8% L2% A
D VING . e ee et ieee e eeeiennnnennnseannsnenanennn 9% 2% 1.2% 2.9% 9%
Sports/Sporting Events.......... e 2% 1.8% 3.T% 1.4% % 1.2% 1.5%
Conventions/Seminars/Business Meetings............ 5% T4 2% 3% L9% .5%
Biking/Bike Trails...c.ciiririiinnininrnnanannnn, 2% Th T4 L2% A% 2% A%
FUT RONAY . i ivveeerinitenennsrnernierniennnennns % 1.1% 6% 2% 2% A% .5%
Iditarod....... e e et rateeit et a et 2% 3% 2% A% .24
Fairs/Renaissance FaAIIM. .. ....iuiineneninnnenennnnnn % .2% 2% 2% .24 2%
BiMgO. s s eeeraneeaaseearanasseansaennosnsanaennas 1.2% .2% 6% .2% .8% 1.6% .8%
BirdWwatching. . uoee e it ettt iierennenannnaneans 2% 0%
HUNE NG, s v evnvrenrcnacsnsanensenennnns eaneeaaa L2% .0%
11 5% 2% 9% .2% 3%
LYok = of JF- T & - RN 2% 2% 5% A% 2% 3%
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TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

AREAS OF ALASKA AMONG ALL ADULTS
8Y

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZE = 2,785

AREAS OF ALASKA TOTAL
coL %
South- Kenai High- Fair- Kodiak | Rural
east Penin- ways banks Alaska
sula
BoOKStOre.ivuvenvennnann fesearaenaa eesesesararan .2% 2% %
Hiking/Walking. e oreeneeiierneoennnnenennennnnns 1.4% 1.1% 6% 1.4% 6% .9% 1.1%
Children's Events..... et e e a et 2% 2% A
Sullivan Events. ... .ciiiiiiiinnnnnnnnn e 2% .0%
LT o o o Y 3% 0%
MassagesS....vevvennannn feresieseseeneaann Chereeean 2% 0%
Great Alaskan Experience........veuvrecnnnnnnnnnn. 2% 0%
Imaginarium............ et etaresesearas e 2% 2% 2% 6% 2% 3%
Visiting Portage. ...c.coviunennnnnnnnnennn [ 2% 2% 0%
High School Basketball..........coiviviiiiiina.. .2% 0%
Special EVeNtS. . ittt it et eniiennarennanaennn 2% 2% .2% 1%
Boating/Boat ShOWS..euerernenenrennennnnennennnn 2% .2% 1%
Being away from home.........coviiivinnnnunnnnnn. 3% 2% 0%
Real EStale..uuien i iiintereinncnnnenaaneannnnans 2% 0%
LT B - Tl -1 L2% A4 1%
o Lol 3 5% .2% L% 4% 2%
ROOM SEIVICE. t i it ittt it et ie et rianennnnnas .2% .0%
SWimmMiNG/Water SPOrtS. ...t iieernnnannnnnn 2% 2% &% 2% .3%
Volleyball. oo i i e 2% .o%
Elevator RIdeS. et inr ettt ieieeenaineann 2% .0%
RUNNING/JO0GGING . et ittt et 2% 2% 2% %
Basketball...ouoiiii i i i i 2% .2% %
Lo oo o =T 2% .24 1%
DOg MUSRING. tt ittt ittt it ittt i e s enaannens 2% .0%
Train Ride. .o it ittt i iine e ctiearaeans 2% 1%
AUCT I 0N . s et s ss e veaeoeanenesnsnseneneneenenannenn 3% .0X%
GUN ShOWS . et ttetintinencetcaneennnnennnennenannns 3% .0%
Art Galleries..iuiieieernenieininrneneneennnnnnnnn. 3% 0%
Tennis...... et ettt ettt et e e e .2% 1%
RoLler SKating.uoueeereeonieeeiiennenenennenennns 2% 1%
Haircut/Beauty Salon......ueinreenenneeeaanaana, L% 1%
I 2 .2% .0%
Whirlyball.owe oo oo e 2% 0%
Comedy ShowsS......... P L2% .0%
Dog Shows...... et s et netan e e e 2% 0%
TOTAL ROW PERCENT......... et e etetecaae s 8.9% 5.8% 7.2% 8.9% 1.9% 8.3% 40.9%
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AREAS OF ALASKA AMONG ALL ADULTS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZE = 572

AREAS OF ALASKA TOTAL
coL %
South- Kenai High- Fair- Kodiak Rural
east Penin- ways banks Alaska
sula

ACTIVITIES/SERVICES/EVENTS THAT ANCHORAGE SHOULD

PROVIDE - -
More Children's Activities/Family Activities...... 1.3% 2.7% 7.9% 1.8% 2.3% 2.1% 3.1%
Housing/Places to Stay/More hotels.......ccvevnn.. 1.4% 7% 2.1% .8%
Shopping/More Stores/24-hour stores/Mega-Mall..... 3.5% 8.8% 6.5% 1.1% 2.1% 4.1%
L1 1 2 T 2.8% 2.1% 4.1% 1.8%
More museums/Better hOUMS. ... ..o einnnrennnnnnns 1.4% 7% 2.2% .8%
More Concerts/Theaters/Plays/Cultural events...... 9.5% 23.7% 19.6% 17.1% 24.0% 8.4% 15.8%
AMUSEMENT PaAlK..evesereenntneeaceaanaaseenananenns 2.9% 3.1% 5.8% 3.7%4 5.5% 2.0% 3.5%
Equal Funding for Arts.. ...t iiiiiinnnnnnnnnns 1.0% 2%
Weekend Packages/Getaways/Cheaper hotels.......... 2.7% 5.7% 5.8% 4.6% 5.6% 7.0% 5.2%
Improve Traffic/Congestion/Safer drivers.......... 2.7% 4.1% 7.9% 4.0% 3.1%4 4.2%
Foothball, e i oniiiniiionaneeesaeaancnancancannens 1.7% 1.2% 1.1% 6%
Country Western concerts. ... .. rennnnnacacnnas 1.8% 9% 5%
Trade FairS/SWap MEeTS. . uerueenreeeeenenannannannn 1.8% 1.1% 6%
More Seminars/EdUuCators .. ceeneeeeeececnnnnnannnns 1.4% 1.46% 1.0% 1.0% 1.1% 1.0%
OUTAOOr SPOP S .ttt i ettt iieiarnnconennacnaanannnns 2.1%4 A
More TOy StOreS. ...ttt iiiicneanaesnacasaanans 1.0% 0%
151377 B 12 1 27 TS 1.0% 0%
More HOCKEeY. o vttt ittt c it i iineaanacannn. 2.2% Y%
Religious EVeNtS. . ettt ittt iiieet teiitsinannnns 1.2% 2%
More Arts & Crafts/Art showS. .. ..t ininnennnn.n 1.46% 2.1% 9% 1.9% 1.0% 1.2%
AT SHOWS .ttt ittt et ettt et e et aennanaans T% 1%
Water SPOr TS . ittt ittt in e incracasnasasaaeanannss 7% %
Better Mass Transit/BuSeS.....cvuiriiinrnnennnnnn. 6.8% 3.8% 3.8% 1.8% L.5% 5.0% 4.2%
Better parking/PAC Parking/Overnight parking...... 3.1% 3.4% 1.0% 1.1% 1.2% 1.7%
Safer Downtown/Clean up 4th Ave/Close liquor

SOOI S . it eseunenosaceanenconenneannonnsansanens 1.7% 2.5% 2.6% 2.2% 2.2% 1.9%
More Sporting Events. ... ... iiiiiiineanenannnns 2.8% 4.4% 6.3% 5.0%4 3.2% 4.5% 4.6%
Better Crime Prevention.......c.cueerevnavanennnanan 2.8% 4.2% 2.1% 1.74
Bicycle RACES. .ttt iiinienniennceneearsonennnnns A 1%
Lower Air Fares/Transportation.......c.vveveuennen. 36.6% Th 1.2% 3.5% 24.0% 16.6% 12.1%
More Advertising about EventsS.........ceveneuvnnnn. 2.7% 1.3% 1.9% 3.3% 1.0% 1.5%
Kenai-Anchorage bridge........coeiiiiinrernnnnens T% 1%
Ferry Service 10 ANChOrage. . .uu i e eneirennnnnns 1.6% 3%
Motorized handicapped shopping carts.............. 8% A%
Wave MaChine. . i ininratenernenneoenranaeannnnna, T4 1%
Cheaper/Safer Taxicabs......ccviiiiiniernnnennnnn. 9% 1.1% 1.0% Ry
Classic Car AUCtiONS. .. .uinninirnnnenennnnnnnnnns 1.1% 0%
MOre JObS. iuererunnesensorenscsoeeacancsenennannnes 1.9% 1.1% Y3
Train to Alyeska.............. et eteceteaaesaeaeae 2.1% %
Enlarge Kid's Science Fair......... eeaeaen e 1.0% .0%
Better Bike Trails....ieiineiinoneieinnnnennnennn. 1.3% 3.0% 2.1% 1.3%
Large Screen Theater. . . ..o ervnnvenneenoennnnnannn. 1.0% .2%
BoaL ShoWS. . .uiiiiiiiiieeeeenaaeaeneanenannnanns 1.0% 1.1% 3%
Historical Visitors's Center..........cvvvuennnnn. 1.2% 2.4% el
FeWer TOUM STS. e ineneeunaseneneneenanennnnannes 2.8%4 A .B% 4.3% 1.0% 1.9%
HBIT ShOWS . vttt sraeraernnreneenneenneeenannnnens 8% 1%
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AREAS OF ALASKA AMONG ALL ADULTS

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

BY

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

SAMPLE SiZ2E 572
AREAS OF ALASKA TOTAL
coL %
South- Kenai High- Fair- Kodiak | Rural
east Penin- ways banks Alaska
sula
Drag RacCeS...c.cenvans tertctcasceesoneattcananacnon 1.0% 2%
Pro Baseball Team................ eeeeees RPN 5.6% 1.7% - L.B% 5.6% 1.1% 3.4% 3.4%
Deep Water Fishing.................... Creereaaea 2.8% 7% 1.2% 9%
MatSu-Anchorage Bridge.....oveiiiniinnnniannnnnannn 1.4% .3%
Airport Bus Shuttle. ..o ueeieriniiiaiiineeenn, 2.2% 4.3% 1.0%
Casino..... st escteete e a st e 1.1% .0%
Nascar Event/More racetracksS....o.uveevvuearnnnnnns 1.6% 1.1% 5%
IMPrOVE ZO00. s seiveesvoonceonsosnossnannaanasnsenas .8% 1.1% 1% 4%
Physician's Referral Service...........covevnnnnn. 9% 2%
More Campgrounds/RV Parks.............oovivnenunns 1.6% 1.0% 1.0% Th
Better RESTAUMrANTS. . vuiererenoncaseronnnncsnnannns 2.1% 2.1% 1.0% 1.0%
Better landscaping....eceeeerrenniaeeeiannnannns 9% 2%
More Native Food RestaurantsS.........cecuvcenenen. 1.2% .2%
Native non-drinking Activities/Events............. .8% 2.1% 6%
Teen Center for NativesS.....oueiimearnnnonacsaans 1.2% 2%
More horse ShoWS..oovenineeersnnecnecenuinnnnneens e 1%
Cheaper shopping/better prices..............vuunen 1.4% .8% 4.3% 1.3%
Ol YD S . e et iiennsrennnsreasanacaanansananennns 4.1% 1.8% 8% 1.0% 1.1% 5.4% 2.6%
More dog MUShING. . ce vt iiiiniineneoennenenannas 1.1% 2%
New Native Hospital... .. ..o, 1.2% .2%
More swimming pools... ..o, .8% 1.0% 3%
More bingo halls. ...ttt iiiiiiinnnnnn. 1.0% 2%
IMProve FO8GS. . .uuecieneneneneneassansunnansasannn 1.6% .8% 3.0% 1.1%
Extend State Fair/County Fair/Farmer's Market..... 1.7% 2.1% T
FAShion ShOWS . ettt erneeeteannennasnnnacennnnns .8% A%
Medical CoNVeNntionS. . vuis e iiiinnennraennnennanenns .8% %
publicize Lake Hood Museum.........coviiinnnnnnnn. .8% L2%
Develop Tourism around Boat Harbor/Oceanfront..... 2.0% A%
FOO FBIMSeneureroronsnseossoasacenasesnnnnnssannns 1.7% 9% .5%
Move State cepital to Anchorage srea.............. 1.3% 2%
Open up Moose hUNTiNG..uiiueeunnnnrneneancaneeannn 1.3% .24
Better AUNTING...iurranereercneeanscasnnncsensaannn 1.5% 3%
Better archery facilities........ccivuiuinennn.... .B% 2%
MOTe FOGEOS v aucesnvossnesceessnaasoosasnasoeasasns .94 2%
More nightclubs.............. Ceeeeenaaeas eeeeeaaa .8% 1.2% A%
More comedy shows..... et teeeeiaree ey T% 1.0% 3%
oY o= o L= U 1.0% 2%
Extend FUPr RONAY. . vurrrnninioneernnonnnsnsnenans 1.1% J2%
DiSCOUNT COUPONS . ovvurervsancnnssnsanenannnenasnns LT% %
GO Cart RBCIMG. . v reierrneeerecannucesonnnaocaannns 9% 2%
LOT Iy . ssesenuesnaonsnnsoceaansonsonnsssvnnasenan 1.2% 2%
More GOlf COUMSeS..vvieriinneennnennnnnneonrnnsenns 1.3% 2%
Non-alcoholic senior dances. ... .cooviviinnnannnn. 9% 2%
Cheaper prices a8t PAC. ... .o . tiiiiieniennnnnnanans 1.3% 2%
More dOg ShOWS...vuerereennrensncnnsennocaonnsanns 1.0% .0%
HOPSE FBCES . .neeessocsssestsaasasenrensannsnnsnens 1.2% 2%
TOTAL ROW PERCENT ...ttt i it itiiiasvrenaans 14.8% 12.5% 13.9% 13.3% 3.1% 15.2% 72.8%
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AREAS OF ALASKA AMONG ALL ADULTS

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

BY

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER
SAMPLE SIZE = 1,232; MARGIN OF ERROR

9TH, 1993

=+ O0R - 2.79%

AREAS OF ALASKA: TOTAL
coL %
South- Kenai High- Fair- Kodiak | Rural
east Penin- ways banks Alaska
sula
METHOD OF MAKING TRAVEL PLANS:
L o = -2 o T 17.6% 1.1% 4% 8.5% 3.1% 2.1% 6.T%
LS Rl T T ok < 7.0% 3.8% .6% 6.7% 12.4% 13.3% 6.9%
On telephone with airlines......c.oveuiinunnnnn.. 20.2% 7.0% 2.8% 14.0% 21.2% 36.8% 17.4%
Local travel agency....co.iiniiineiinrnnannnnnn 41.2% 4. 6% 8.5% 19.8% 49.2% 26.4% 23.4%
Anchorage travel agenty. .....ovuen i eerneneeennnnn. 1.5% 1.0% [N 2.1% 5.0% 2.6%
Friend or @SSOCTAte. . v et urren st enannns 3.0% 1.4% 3.8% 6.3% 7.6% 7.3% 4.T%
AlWAYS DriVE. ettt ittt ittt it 2.4% 43.2% 36.1% 31.8% A4 1.6% 19.8%
Self Arranged. . . oeiiiine i 7.1% 38.9% 46.8% 8.3% 3.9% 7.6% 18.5%
ANCHORAGE DESTINATION RATING:
Never been....ou.iiiiinn it e 17.6% 1.1% A% 5% 3.1% 2.1% 6.7%
6] 64 6% 84.6% 84.3% 81.9% 88.6% 88.4% 80.2%
=T 9.5% 10.5% @.4% 6% 2.2% 4% 7.2%
LTV o | 8.3% 3.8% 5.9% 5.0% 6.1% 5.4% 5.9%
ALASKAN RESIDENCY:
1084 10 1992, it ittt ittt et e e e e 19.6% 19.2% 15.7% 31.3% 41.0% 16.9% 21.8%
RS- T T - . 2 24.7% 26.9% 26.67% 20.6% 22.0% 11.8% 21.7%
LR T 4T - 18.6% 27.8% 30.5% 25.9% 18.9% 12.6% 22.3%
Before 1967 ... i i e e 37.1% 26.1% 27.2% 22.2% 18.1% 58.7% 34.2%
EDUCATION OF RESPONDENT:
High School or less.....ouuiuiiniiiiannnnnna... 35.2% 30.7% 31.1% 27.9% 39.8% 49.6% 35.4%
1-2 Years College..ouunnrinninnnni e, 21.8% 27. 7% 32.5% 30.2% 26.9% 21.6% 26.4%
3-4 Years College. ..o, 27.5% 30.4% 25.1% 21.3% 19.3% 11.9% 22.7%
PosSt College.. e ineennnnrnni it ce e eannnnnn 15.4% 11.1% 11.3% 20.7% 14.0% 17.0% 15.5%
HOUSEHOLD SIZE:
8T N 20.9% 12.3% 14.0% 15.6% 8.8% 10.6% 14.8%
LIS - T 36.2% 33.6% 24 .8% 37.5% 23.2% 16.0% 29.5%
Lo 14.46% 20.7% 15.3% 18.3% 24 .9% 16.7% 16.8%
T 16.6% 17.74 20.0% 18.1% 22.9% 16.8% 18.0%
V2T ol T o T 11.9% 15.6% 26.0% 10.5% 20.2% 41.8% 20.9%
NUMBER OF ADULTS IN HOUSEHOLD:
4T 25.4% 19.2% 18.9% 19.5% 13.7% 15.1% 19.6%
L 62.7% 70.2% 67.2% 68.2% 74 0% 60.6% 65.8%
B2 T T 10.4% 8.0% 7.0% 10.0% 6.2% 14.4% 10.0%
L= 1.5% 1.6% 3.4% 1.5% 2.6% 5.9% 2.8%
A 5% 2.1% e 2.6% 2.4% 1.2%
L Pt 5% 6% 5% 1.0% N4
BT Y .8% =4 .5% 3%
NUMBER OF CHILDREN OR ADOLESCENTS
LT - D 61.0% L7.7% L6V 58.7% 33.0% 31.6% 48.6%
18 3T 13.0% 19.9% 16.5% 16.9% 28.8% 16.6% 16.8%
Tt ittt ttenteseseosenennnaeneaennenasoneceeananns 14.6% 19.1% 15.5% 14.3% 23.8% 19.3% 16.7%
Three OF MOME. ..o iinrenennneeneneuneeeoaaanaennnns 11.4% 13.3% 23.9% 10.1% 14.46% 32.5% 17.9%
TOTAL ROW PERCENT .ttt ininse i enecancannnnns 23.5% 13.5% 17.4% 21.1% 4.5% 20.0% | 100.0%
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AREAS OF ALASKA AMONG ALL ADULTS

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

BY

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

SAMPLE SIZE = 1,232; MARGIN OF ERROR

=+ 0R - 2.79%

AREAS OF ALASKA: TOTAL
coL %
South- | Kenai High- Fair- Kodiak | Rural
east Penin- ways banks Alaska
sula

AGE OF RESPONDENT:

- A U 16.9% 14.8% 12.8% 28.9% 27.7% 16.6% 18.9%
20 7 15.0% 13.1% 10.6% 14.4% 17.3% 15.7% 14.1%
5 T 1 P 19.2% 15.8% 21.2% 8.2% 19.4% 21.8% 17.3%
G040, ittt ittt et ettt ettt e 20.1% 28.1% 29.8% 25.6% 22.8% |- 23.2% 24.8%
S0 PlUS. it ittt ite ittt ittt tsatacntaannsannannnn 28.7% 28.1% 25.6% 22.8% 12.9% 22.6% 24.9%
MARITAL STATUS: -

=Tl o =T P 58.2% 67.0% 66.5% 64 .4% 70.9% 63.3% 63.7%
YT oT- Tor- | T 1R 1.0% 3.4% 3.1% 1.2% 2.6% 2.9% 2.2%
Lo V=TT« 11.9% 11.8% 11.7% 9._8% 7.9% 10.3% 10.9%
LR o e T« P 6.0% 3.5% 4.46% 2.8% 3.5% 2.8% 3.9%
Live Other Adult. . .iu.iiniiininnniiiniennnenn, 11.4% 7.8% 9.2% 11.1% 10.6% 15.0% 11.2%
Live AlOME. .t ie ittt ittt ieeineinanneeennnanannnnnns 11.4% 6.46% 5.0% 10.8% 4. 4% 5.6% 8.0%
OCCUPATION OF CHIEF WAGE EARNER:

Local GOVermmeNnt. . .v.iuiineneneeeneneennnnnneneanns 2.4% 4.8% 4.0% 2.8% 4 4% 10.8% 4.9%
State GOVeIrMMENT. ottt et iinnreeanannnnnnnnenens 1.7% 5.3% 9.4% 8.6% 2.6% 7.0% 8.4%
Federal Govermment. .. ... c.iuiuininnnninnnneannnnn 5.0% 2.2% 4.2% 4.8% 8.9% 4.6% 4.5%
D TR R =T 3.9% 1.4% 2.1% 9.3% 13.4% 4.0%
Oil & GAS.uuueiinernnneneneeeennnonencsnnssnnennns 9% 10.9% 9.3% 1.9% R4 6% 3.8%
Fishing/Timber/Mining.....c.ueereineinnnnneennnnns 23.4% 11.0% 3.6% 1.9% 24.T% 15.3% 12.2%
Clerical/Retail/Sales. ... iiiiiiiinennnnns 6.5% 8.9% 10.2% 6.5% 7.8% 5.4% 7.3%
SOV I . e it atuetoannansnasennseenanesnnnonasnnnenn 16.1% 23.0% 17.5% 24 .2% 15.0% 14.3% 18.6%
Managers/0fficials. ... .iiiiiiiiiininninnnnnnnnn 3.9% C2.6% 3.3% 5.4% 2.1% 6.5% 4.4%
Professionals/Doctors/LawyerS. v ren e eennnennns 13.3% 18.0% 23.3% 20.7% 10.9% 19.3% 18.3%
Lo Ta = ok 1T PP 8.9% 10.3% 11.0% 9.2% 7.6% 12.2% 10.1%
LR 48 o - o .5% .S% 4% 1.7% 1.7% 5% .8%
L2 I oo 1.9% 5% 1.7% 9%
223 €71 [ U 1.4% YA 1.9% 1.3% A% 3.5% 1.7%
TOTAL 1992 HOUSEHOLD INCOME:

Under  $26,000. . ... iienir ittt errieeaannananns 19.0% 17.6% 20.2% 20.8% 26.0% 34.7% 22.9%
326,000 10 335,099 . ittt it ittt 13.4% 14.6% 18.5% 14.9% 13.7% 15.0% 15.1%
336,000 10 845,990 . Lt ittt e i et 14.4% 13.9% 11.9% 10.4% 12.5% 13.5% 12.8%
346,000 o 385,999 it ri ittt ittt ettt 29.4% 26.0% 22.3% 24.8% 25.7% 10.1% 22.6%
$66,000 OF MOT@.. - vriiurrnevrnneanennsnnncenanaann 23.8% 27.9% 27.2% 29.1% 22.1% 26.7% 26.6%
GENDER OF RESPONDENT:

T 1 50.0% 50.0% 50.0% 50.0% 50.0% 50.0% 50.0%
Female. . e un ittt e ettt ciaeinercnaananns 50.0% 50.0% 50.0% 50.0% 50.0% 50.0% 50.0%
MARITAL STATUS BY GENDER (COMPUTED):

Married Males....ouoiioiiiiniiiineinenoenennnnnnnnn 29.1% 33.5% 33.3% 32.2% 35.5% 31.7% 31.9%
Married Females.....ioirinnniinnnenonnnannnennennn 29.1% 33.5% 33.2% 32.2% 35.5% 31.7% 31.9%
Single Males.....iriiiiiiiiiiieiernnenennnnnnnn 20.9% 16.5% 16.8% 17.8% 14.5% 18.3% 18.1%
Single Females.....o.iuiunniiiininerernnnienanennn 20.9% | 16.5% 16.7% 17.8% 14.5% 18.3% 18.1%
FAMILY STATUS (COMPUTED):
Young Single (18-37) .. et iinnannnennnnn 15.9% 7.8% 7.9% 14.9% 7.9% 4.9% 10.6%
Adult Single (38 +)..iuiuiinnnin i iieeeannnannnn 17.9% 10.9%4 146.1% 12.7% 7.5% 12.5% 13.6%
Single Parent. .. ..u.iiiiiinieirieeeeeennacnnnneeans 8.0% 14.3% 11.6% 8.1% 13.7% 19.3% 12.0%
Young Couple (18-37). ... .. iiiiiiiiiiiiininnannn. 6.5% 4.4% 4.6% 11.8% 9.1% 4.2% 6.6%
Mature Couple (38 +).....vitirriinnennnnnannnnnnn 20.T% 24 .5% 17.6% 19.3% 8.4% 10.0% 17.7%
Young Family (18-37) . .eutin it tereenaennnnn 16.5% 16.1% 17.6% 16.5% 33.7% 17.0% 17.5%
Mature Family (38 +)..ciiiinininiinennennnnnnnnnn 14.6% 21.9% 26.7% 16.7% 19.7% 32.2% 21.9%
TOTAL ROW PERCENT ...t ittt irrnnienenoonnacnanananns 23.5% 13.5% 17.4% 21.1% 4.5% 20.0% 100.0%
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AREAS OF ALASKA AMONG ALL ADULTS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANALYSES OF VARIANCES BETWEEN ARITHMETIC MEANS
SAMPLE SIZE = 1,232

AREAS OF ALASKA: TOTAL
MEAN
South- Kenai High- Fair- Kodiak Rural
east Penin- ways banks Alaska
sula

Number of Anchorage overnight trips......eccean... 1.52 6.54 5.84 3.12 3.08 3.68 3.79
Number of Anchorage overnight trips, if made any.. 3.23 7.64 10.24 4.31 3.82 4.57 5.61
Number of overnight Anchorage convention trips.... .69 .76 .96 L6 .63 1.02 .75

Number of overnight Anchorage convention trips, if
MAJE BNY. st ieet i ititovrenvsnssornssansnseennas 2.09 2.04 2.45 1.62 1.93 2.08 2.05
Number of non-Anchorage overnight trips........... 3.60 1.90 5.04 3.00 1.55 2.84 3.25

Number of non-Anchorage overnight trips, if made

= N 4.25 3.50 6.42 4.13 2.69 4.71 4.59
Anchorage destination rating......vveeeeennaenenn. 2.96 3.06 3.1 3.19 3.41 3.29 3.14
Years of Alaska residency.....oveeevieiininnnnnn.. 22.95 20.30 20.94 17.26 15.21 28.28 21.76
Education of respondent..........oviiuiiiinannnn 14.18 14.22 14.04 14.52 | 13.58 13.24 14.02
Age Of respondent. ...t rnnenrannnnnnsnnennns 43.23 43.65 43.57 39.94 37.41 40.84 41.91
Household size.......coviiiiiiiinniinniinnnene, 2.68 2.98 3.40 2.76 3.39 4.04 3.7
Number of adults in household..................... 1.88 1.95 2.08 1.96 2.10 2.25 2.02
Children under 18. ... . ittt iinnnnann .80 1.03 1.33 .80 1.29 1.79 1.4
Number of children in households with children.... 2.05 1.97 2.37 1.94 1.92 2.62 2.23
1992 Household income......coiviiiniiininnnnnnens 51.54 58.11 57.27 55.80 49.46 46.26 53.19
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SECTION V:

ANCHORAGE OVERNIGHT TRIPS BY SEASON

BY
TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS
(COLUMN PERCENTAGES)






ANCHORAGE TRIPS BY SEASON AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

ANCHORAGE TRIPS = 4,

669; MARGIN OF ERROR = + OR - 1.43%

ANCHORAGE TRIPS BY SEASON: . TOTAL
coL %
Fall Winter | Spring | Summer
AREAS OF ALASKA: .
£ TUE o 4T T 9.9% 9.3% 7.9% 9.9% 9.4%
Kenai Peninsula......ieieniiniiiinenrernnaccnnnans 23.0% 22.5% 25.4% 23.5% 23.4%
HighWayS . ottt it i ittt ietnnetatancncancncnnn 28.8% 28.1% 25.9% 23.6% 26.8%
FairbDanKS . s v e i ii et inetnnasnnassncoaannsannas 14.6% 16.8% 16.6% 21:6% 17.4%
= § =Y 3.5% 3.6% 3.8% 3.6% 3.6%
Rural Alaska......eiiiiiiiiniieiiinnrneanenannns 20.2% 19.7% 20.5% 17.7% 19.4%
ANCHORAGE TRIPS BY MONTH:
JBNUB Y ¢ e tetntaesononnsaasonsassssassessenacaanass 31.5% 7.5%
T - ¥ o R 32.6% 7.7%
T a1 1 T A 35.9% 8.5%
- = ol T U 46.6% 7.2%
MBY . i tenieeniener e iitteiineaecttiettetearaasaeann 53.4% 8.2%
JUMB . e ittt i ittt ianeatrecescseanncnnnns 33.2% 9.1%
L 33.2% 9.1%
AUGUS T . s i it ittt irnvnunostsnacranonnenonannsannsans 33.5% 9.2%
LY oE 11 o PR 25.7% 8.6%
o0 e =T N 24.2% 8.1%
NOVEMDE s vt ittt et e isiinesatnnsconsrssvansansonans 26.0% 8.7%4
LT T N 24.2% 8.1%
ANCHORAGE TRIPS BY PURPOSE:
BUSTNESS . i it intiinseinecranassssosocensannnnnes 44 .67 49.7%4 46T 39.9% 44 5%
Pleasure. . .ot it ittt aaaaaas 30.2% 28.1% 33.5% 38.5% 32.5%
A MiXeeeiiinireiaiiriieunesasnoasassaacaanaacannan 25.2% 22.2% 21.8% 21.6% 23.0%
ANCHORAGE TRIPS BY MODE OF TRANSPORTATION
Car/TIUCK .ttt ittt et etctenvancaasananannanns 56.0% 54.9% 56.4% 59.1% 56.6%
ATl ittt ettt e iaaenseananracnansasannnnn 43.9% 44 9% 43.5% 40.4% 43 1%
1) 11T 2% .2% % .5% L2%
ANCHORAGE TRIPS BY PARTY SIZE:
L8 T PR 56.3% 58.1% 56.1% S3.4% 55.9%
= 27.3% 26.5% 28.0% 2B.7% 27.6%
Three OF MOre. . . ...t ite e et e ieannnennnaaenaannns 16.47% 15.4% 15.9% 17.9% 16.5%
ANCHORAGE TRIPS BY LENGTH OF STAY:
LI £} 12 U 39.8% 40.8% 43.1% 41.8% 41.1%
R T £ 1 -1 1 -2 PP 42.2% 40.5% 40.2% 41.0% 41.2%
L - 1 -~ N 18.0% 18.7% 16.7% 17.2% 17.7%
ANCHORAGE TRIPS BY HOTEL NIGHTS:
NO hoteluuuniieni ittt iiie it ieenenannnnnnnnn 49.2% 48.1% S3.1% 55.3% 51.2%
L = 1 21.9% 22.9% 21.3% 21.1% 21.8%
T 4 T 11 < =R 19.9% 21.0% 18.1% 17.2% 19.1%
bt MIghtS. ittt i i i it e e i e 9.0% 8.1% 7.5% 6.4% 7.8%
TOTAL ROW PERCENT . ... ittt ittt ie s e eerannnnn 33.4% 23.7% 15.4% 27.5% | 100.0%
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ANCHORAGE TRIPS BY SEASON AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

ANCHORAGE TRIPS BY SEASON: o ToraL
coL %
Fall Winter | Spring | Summer
ANCHORAGE TRIPS BY EXPENDITURES:
$100 or less....vuvunn... Cresrececsactt e 31.8% 30.7% 33.2% 31.5% 31.7%
$101-8250............ Ceteenciacan Ceeeersrseeeaeens 22.6% 26.7% 23.3% 22.0% 23.1%
3518500, .ttt e, 27.46% 29.7% 28.4% 29.0% 28.5%
$501 or more...... et tiaaean e etas e 18.1% 14.9% 15.1% 17.5% 16.7%
ANCHORAGE TRIPS BY PRIMARY DESTINATION?
Primary Anchorage Trip....ueeeeoeeeesennnnnnnn... 92.1% 90.0% 87.3% 85.6% 89.1%
Secondary Anchorage Trip.....uveeeeeennnnnnnnnn.s. 7.9% 10.0% 12.7% 14.4% 10.9%
PRIMARY DESTINATION:
ANCROrage. ottt i e e 92.1% 90.0% 87.3% 85.6% 89.1%
Alaska. .. vieinvnennnininnnan, et e e 4.5% 6.3% 8.0% 10.6% 7.1%
LoMer 4. 3.4% 3.4% 4.4% 3.1% 3.5%
Abroad...coi. ittt e .0% 3% 4% .T% 3%
PRIMARY DESTINATION: .
ANChOrage. .ot 92.1% 90.0% 87.3% 85.6% 89.1%
Valdez. . oone i e e, NS4 .5% .8% L% .5%
Homer . oottt it e iae e et ereter e, 2% 1% 5% 1.0% %A
£ T ol % % 3% 1%
Dutch Harbor. ... ittt i e, 2% 0% 2% 1%
1T R % .0%
HON T aNa. . e e, 1% 0% % 1%
Palmer. . e 3% 2% 5% 3%
Wasilla oo i e e, % Y3 1.0% .B% Y A
AT ZONa. vt i i e 3% 4% 1% .2%
Prudhoe Bay... ... ..oiiniiiiii % 3% 1%
Denmalie i i e % 0% 4% %
AT 1 I T .0% 0%
California. . ..., A% N-Y4 Th 3% A%
Colorado. ..o e e e 0% 3% T4 1% 2%
[ % 3% 1.2% 1.2% 6%
Washington. ... i e 1.1% 1.2% 1.2% 1.6% 1.3%
SKAGWAY vt ettt e, A 1%
8 ol o A% 2% .2% 1% 1%
Fairbanks. .. ... oo, LAY % 2% 6% A%
Trading Bay......ooounntiiiie e, % .2% %
Canada. . .ooen i e 1% .0%
L3~ T 2% 0% 1%
=2 1 A% 3% 1%
Brooks Range.......c.ouiuniiie i, 0% 0%
New Zealand...... i, .0% .0%
MiNNeS0ta. ottt it e .0% .0% % 0%
Hawaii.............. eeeaan Geeseneatasctrnenennnn . 3% .2% 0% 1% .2%
Kodiak......oovvunvnunnn... et areereaaaa Ceeeeaas 3% 6% 1.5% T e
RUSS 8. ettt i et e, 2% A%
SoldotNa. . vt 3% 2% 1%
£y L T 1% 0%
Louisiana........c.coiiiiununnn... ettt .0% .0%
18 1 2% 1% i b4
Ninflohike o e e e, 1% .0%
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ANCHORAGE TRIPS BY SEASON AMONG ALL ANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

ANCHORAGE TRIPS BY SEASON: TOTAL
coL %
Fall Winter | Spring | Summer
Petersburg. ...ttt i et ce et A% 0%
Kotzebue.......oiiiniinnnnnnnnnnn et s e L2% % .2%
AttU.eiunononcnn. e ersescsteanane reteseceraaees 1% % 2% 1% 1%
Chignik Lake................... ettt A% 0%
Savoonga....... Creeesaraaa Chesteresesaanasansans .. 1% .0%
Oklahoma. .. .oinniniiiiiiiinnnnennnens Cesreccanean 1% 2% 0%
Alakanuk........ PP Ceeeaen reaerenens e A% .0%
Florida. .ottt ittt it rerieranenenrennnnnnns 2% 2% A%
= I = T .. % 2% 1%
POINt HOPe. . ivrirs ittt ieinnacnoencecnas % .0%
Hooper Bay.......oviiiinniinnnnnnns ettt 2% L2% A%
8 o - T 2% 0%
Michigan............ Ceteeeanen e esereneae e 2% 4 0%
St. Paul..oineiiiiieneannnn. . 1% 0%
NOMe.suecvaunnn Creereasaenn e ieeamcesencaaas e 2% 1% A%
NOTrWaY . erereaennnas Ceteeerasesanssennons et A% 0%
KaKTOVIK. et ieneeinevneennnanenneannenn Cereereaas A% .0%
Germany....... eaaaan. eterceaescanena s % 0%
Drift River....oeiiinncannn.. et eaetetatacaaaeaan 2% 2% 1%
L F-1 7. T eeae e aaereeas A% 2% 1%
SelawiKe oo ii o iiieiinnaennannnnnn resiaaeanea .. 1% 0%
=333 < - N 14 0%
Bethel. .o i ittt it iereerenenaeananans 1% % 2% %
Healy .o ittt i i it it acaeteaaenrcannannns 1% 0%
LT T - O 2% 0%
Big Lake..voruiii i ittt et e e e 6% 6% T4 1.0% | .74
Nebraska. . ittt ettt ettt eerenennnneannn 1% 0%
L6 o P 1% .0%
L RT3 o T % .0%
[0 Tt - 0% 1% 0%
F= I T A 1% 2% LO% 1%
g Loy =T - T 0% 0%
King Salmon. ... iininiiii ittt iiieieiiannnnnns A% 1%
T B o =T3P A% 0%
LS4 BT < 6% Th 5% oY% Y4
T3 7 T - A% 0% A% 1%
LR TE=T R o 1% 0%
HEW YOI K. iu et iiis it ainacneenasesnnnennsnssnnnans 4 0%
MassSachUSelTS . u.ioiiteriiraiannnnnnnnnnennnnnnns 0% 2% .0%
JUNBBU. sttt ittt ittt intavoananeanananeeesnnnnnns 2% 3% % 2%
B E- = o Y % 0%
ATKBNSBS e et et ieereanontnscneonrenanncenonanenssnans 2% 0%
TOK e ettt eesenssaaeotneensensaseneennsensnnennennsn A% 0%
SKWwentna...coveeveennnn e re e daeseaa e A% 0%
2 - T Ceesrenenaaas % 0%
Phillipines. ... oottt i ceinnennn, 0% 0%
Whittier.............. e eseeieriaset e 2% 1% 1%
Chitin@...veeeennnan. et eerecsensant et aa e 1% .0%
Washington DC...ciiiiiinnnnennnannns eesseeeraaan .24 0%
TOTAL ROW PERCENT . ...t iiirienerernanrannaneannnnns 33.4% 23.7T4 15.4% 27 .5% 100.0%
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ANCHORAGE TRIPS BY SEASON AMONG ALL ANCHORAGE TRIPS BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR

+ OR - 1.463%

ANCHORAGE TRIPS BY SEASON: TOTAL
coL %
Fall Winter Spring Summer
ALASKAN RESIDENCY:
1984 10 1992, ittt it e et ananeeeeeneeaannncnnan 19.6% 20.3% 19.6% 19.8% 19.8%
1076 0 1983 . ittt iiiiitiernennnneeannereninennnen 16.7% 16.5% 23.1% 19.1% 18.3%
R YA T L 4 S 32.7% 32.7% 26.2% 31.9% 31.5%
Before 1967, ittt it ittt 30.9% 30.4% 31.0% 29.2% 30.3%
HOUSEHOLD SIZE:
L0 3 - 11.8% 11.1% 12.6% 12.4% 11.9%
1 = 30.1% 30.4% 32.6% 32.3% 31.2%
L2 L= 18.0% 19.3% 17.5% 18.1% 18.2%
FOU N e st ettt i iet ittt tsecennannsenseransnnenenans 20.1% 20.4% 19.9% 19.3% 19.9%
FiVe OF MO @ttt nteennnenneannnseneennnaennenes 20.0% 18.9% 17.4% 18.0% 18.8%
NUMBER OF CHILDREN-OR ADOLESCENTS:
L] 49.8% 50.0% 51.6% 51.7% 50.6%
10 4T 16.5% 17.0% 18.6% 17.8% 17.3%
T v et et et ie et tsasctnaasanennnaearasasenannnns 15.5% 15.6% 13.7% 14.2% 14.9%
Three OF MOre. . uu.t ittt it i e i et iaeaanns 18.2% 17.4% 16.1% 16.3% 17.2%
OCCUPATION OF CHIEF WAGE EARNER:
Local Government. . .. .ciuineeieieerereeonnenenennn 5.8% 5.2% 5.3% 4 9% 5.4%
State GOVEerMmMeNt . ...ttt ittt ienanrnnnrnensaenenns 10.1% 8.6% 7.9% 8.3% 8.9%
Federal Govermment........couiivuiineneunnnannnn. 3.5% 4.3% 3.8% 3.9% 3.8%
IR < ot 1.9% 2.0% 2.1%4 3.6% 2.4%
L0 L T T 6.5% 5.2% 4. 4% 4. 2% 5.2%
Fishing/Timber/Mining.. ..ot et 6.7% 6.8% 8.5% 7.5% 7.2%
Clerical/Retail/Sales. ..o, 5.0% 5.2% 5.8% 7.1% 5.8%
B I o Pt 22.5% 20.8% 22.2% 21.6% 21.8%
Managers/0fficials.. ... . iiiiiiininiiinnnn.. 5.6% 5.8% 5.5% 5.1% 5.5%
Professionals/Doctors/Lawyers. e neuneenennn.. 19.6% 22.0% 21.7% 20.2% 20.7%
0o B Tol SR I T 11.2% 12.2% 11.4% 12.2% 11.8%
£ e o 3% A T4 3% 4%
122 o LT% LT .24 5% b%
RefUSEA. ottt it i e e .5% 6% T4 4% S%
TOTAL 1992 HOUSEHOLD INCOME:
Under  $26,000. .. ... . it 13.2% 13.4% 14.5% 14.2% 13.7%
$26,000 t0 335,999 0. ittt e 15.5% 15.8% 16.8% 16.24 16.0%
$36,000 to 345,999 i 8.9% 10.0% 10.0% 9.8% 9.5%
346,000 to $65,999 . it ittt e 25.8% 24.T% 24 .5% 26.9% 25.6%
366,000 or MOre. ..ttt i iiee i, 36.6% 36.0% 36.2% 32.9% 35.1%
NUMBER OF ANCHORAGE OVERNIGHT TRIPS
L o o0 T < T 4. 1% 3.3% 3.6% 6.0% 4.46%
PR T 4 b F == 27.3% 26.3% 27.3% 30.7% 28.0%
LT O o 15.7% 17.6% 17.46% 16.5% 16.6%
L R 4 20§ - 52.9% 52.8% 51.8% 46.8% 51.0%
FAMILY STATUS (COMPUTED):
Young Single (18-37) .. uiirieiininnnnnnnnnannn. 15.2% 15.6% 13.1% 12.5% 14.2%
Adult Single (38 +) ..t innrni it i e, 10.0% 9.5% 10.9% 11.2% 10.4%
Single Parent. ... ....uii e e 10.3% 10.4% 11.7% 9.5% 10.3%
Young Couple (18-37) ... .iitinnrnnieii i 8.3% 9.5% 7.2% 7.9% 8.3%
Mature Couple (38 +). ... .iiitiiininnnninnnnnnnnan. 16.3% 15.46% 20.4% 20.1% 17.7%
Young Family (18-37). ...ttt 14.9% 14.4% 14.6% 14.2% 14.6%
Mature Family (38 +)..cuuuinnonneiinnnnneannnn. 25.0% 25.2% 22.1% 24 .6% 24 .5%
TOTAL ROW PERCENT .t tuivtennneneennennnannnenennnnn 33.4% 23.7% 15.6% 27.5% | 100.0%
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ANCHORAGE TRIPS BY SEASON AMONG ALL ANCHORAGE TRIPS
BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANALYSES OF VARIANCES BETWEEN ARITHMETIC MEANS
ANCHORAGE TRIPS = 4,669

ANCHORAGE TRIPS BY SEASON: TOTAL
MEAN
Fatl Winter Spring Summer

Par LY STZB.uiuiniiin e iianeoreraeanrasesaannnannnns 1.74 1.70 1.74 1.79 1.75
Length of Stay.....ierniiiiiii it inranenaenaannn 2.54 2.63 2.52 2.67 2.59
Hotel mightS. . ... oo iiiianans 1.17 1.16 1.07 1.00 1.10
EXPeNditUreS . c ottt it iiniineroneacanoenaannaas 437.15  1431.87 |377.11  {44B.02 [429.66
Years of Alaska residency.....ocivvininnnnnnnnnn. 21.75 21.36 21.15 20.98 21.35
Household size... ..o oo iiiiiiiiiiiiiiianns 3.26 3.23 3.16 3.17 3.2
Number of adults in household..................... 2.14 2.14 2.1 2.13 2.13
Children under 1B. ... ..iitiiiiineinenencnnnnnns 1.12 1.09 1.05 1.0% 1.08
Number of children in households with children.... 2.23 2.18 2.16 2.17 2.19
1992 Household income.......ccvvirieinninnnnnnnn. 68.37 66.68 66.37 65.55 66.89
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SECTION VI:

ANCHORAGE OVERNIGHT TRIPS BY PURPOSE

BY
TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS
(COLUMN PERCENTAGES)






ANCHORAGE TRIPS BY PURPOSE AMONG ALL ANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIQRS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

ANCHORAGE TRIPS BY TOTAL
PURPOSE : coL %
Business|Pleasure| A Mix
AREAS OF ALASKA: .
SOULhEaST. v ivrereraccenoncensacessnnsonncnssanss 12.5% 7.2% 6.7% 9.4%
Kenai Peninsula...e.criiiiiniiiiinesnensnnnncsanna 19.6% 26.5% 26.1% 23.4%
HighWaYS .t etitnerneneaococasasnsnscasnaacnsnsasens 20.7% 30.8% 32.9% 26.8%
FairDaANKS .. v ee e ateneesanaanscosossocsosonsansons 21.7% 17.0% QT4 | - 17.4%
[ To -1 O 3.5% 4.2% 2.9% 3.6%
Rural Alaska.. ..o iiiiiinnnirineennennnnncsanns 22.0% 14.3% 21.7% 19.4%
ANCHORAGE TRIPS BY MONTH:
JANUATY . tnreneeanasns ot eeaeitreerearees e e 8.1% 6.7% 7.3% 7.5%
FEDIUBIY . it e ittt e et tinesaaastoaanssancannns 8.7% 6.5% 7.6% 7.7%
T o = (P 9.7% 7.2% 8.0% 8.5%
Yo o 1 AP 7.5% 7.1% 6.8% 7.2%
MY . cveteereaeonseecoasosoascansonsnsansannoasanans 8.0% 8.8% 7.8% 8.2%
T o G 8.3%4 10.3% 9.2% ?.1%
JULY e ettt i e ieiene e ancncnnaasananasaanannans 7.7% 11.9% 8.0% 9.1%
AUGUS T . ittt en et reneseeanaaeanssesnosennsasannasans 8.7% 10.4% 8.6% 9.2%
LYY o 1 V- ol 8.6% 6.8% 11.0% 8.6%
[T of o) o= O 9.1% 6.7% 8.0% 8.1%
NOVeMDE . it ittt ieenneaeeeannsoncaacssnsaanaacsanan 8.6% 8.0% 9.8% B8.7%
L=t = T G 7.2% 9.5% 7.9% B.1%
ANCHORAGE TRIPS BY SEASON:
2= P 33.5% 31.1% 36.7% 33.4%
L 2 - ot 26.4% 20.5% 22.9% 23.7%
DI iMG e ittt teeananasarannoasssasocacacaananaanns 15.4% 15.9% 14.6% 15.4%
ST . i it s e ecnsncanncncsoeseusancocsonannsssnnnns 24.6% 32.6% 25.8% 27.5%
ANCHORAGE TRIPS BY MODE OF TRANSPORTATION
Car/TrUCK . i ittt ecretnacaecracanraneacananaanan 43.2% 68.5% 66.1% 56.6%
ATl i it iitiatnnacensaceaasoancasanenacanasanas 56.6% 31.4% 33.6% 43.1%
{014 1T A PP 2% 2% 3% 2%
ANCHORAGE TRIPS BY PARTY SIZE:
M. ittt iiiesetcennacoacaascacassasanoascanannnses 67.6% L4 T4 49.0% S5.9%
WO ettt et eeaseenaaotanacsonaeanasenaasoaneananann 24.3% 30.9% 29.3% 27.6%
Three OF MOTE. . e itneencnnencensonsoencacsnnan 8.1% 24.4% 21.7% 16.5%
ANCHORAGE TRIPS BY LENGTH OF STAY:
B I 1~ £ < QR 47.3% 42.8% 26.5% [ b4
PR R -1 1 -~ AP 36.5% 33.6% 60.8% 41.2%
L o T 118 <~ S 16.1% 23.6% 12.6% 17.7%
ANCHORAGE TRIPS BY HOTEL NIGHTS:
NO ROtel . it iiineneneennearsannnssenasaaasaann L40.6% 56.4% 64 .5% 51.2%
B I 23 =11 <A AU 27.8% 21.6% 10.6% 21.8%
P T 2 ST =1 1 - U 23.2% 13.4% 19.4% 19.1%
ot NMIGNTS. ittt iiairieinnasasraosenaanrsaennanann 8.5% B.6% 5.6% 7.8%
TOTAL ROW PERCENT L .t it n et iitosnncnssanaannn 44 5% 32.5% 23.0% 100.0%
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ANCHORAGE TRIPS BY PURPOSE AMONG ALL ANCHORAGE TRIPS
BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTI

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43

ONS

%

ANCHORAGE TRIPS BY TOTAL
PURPOSE ; coL %
Business|Pleasure| A Mix
ANCHORAGE TRIPS BY EXPENDITURES: .
$100 or less...covuunnn.... ettt 30.6% 30.6% 35.4% 31.7%
B101-8250. .ot e 27.8% 22.8% 14.2% 23.1%
$25T-8500. e e 29.6% 27.0% 28.7% 28.5%
00T OF MOT .. ittt e e e e e 12.0% 19.6% 21.7% 16.7%
ANCHORAGE TRIPS BY PRIMARY DESTINATION?
Primary Anchorage Trip.....eeeeeuernennnnnnnn. .. 90.6% 84 .0% 93.3% 89.1%
Secondary Anchorage Trip......oveeereernnonnnnnnn. Q.4% 16.0% 6.7% 10.9%
PRIMARY DESTINATION:
ANCROTagE . ..t it e 90.6% 84.0% 93.3% 89.1%
AlasKa. . 6.6% 10.7% 3.1% 7.1%
LoMer A0 i it e e 2.7%4 4.5% 3.6% 3.5%
Abroad. ... i 1% .8% .0% J3%
PRIMARY DESTINATION:
ANCRO T BgE. o ittt ittt ittt e 90.6% 84.0% 93.3% 89.1%
Valdez. . oo i i e 1.0% 2% 5%
R A 1.0% A4 4%
BT o« T 0% 3% 1% 1%
DUteh Harbor. oot e 2% 1%
(61T T L I 14 0%
L~ = o T 1% A% %
Palmer. L e 1% T % 3%
Wasilla.. . i e e % 1.6% A% e
LN B - o 2% .3% 2% 2%
Prudhoe Bay....vieeuiienierrenes e, 1% 1% Y%
Denali. i e e, A% 0% 1%
Lo~ R - T 0% 0%
California. . ittt e e, 5% 6% .2% A4
Colorato. . i i e 1% .5% 2% 2%
L £ 3% 1.2% .2% 6%
Washington. ...ttt .8% .9% 2.6% 1.3%
L T [ 1 0% 2% 1%
1 o T 0% 3% 1% 1%
Fairbanks. . .. i e 5% 6% 2% 6%
Trading Bay. ... .ouuue ittt e et 2% % 1%
CaNada. . . A% o%
L3 T T 1% 0% 1%
L2 3 T 2% .0% 1%
Brooks Range. ........iiuniiineint e 0% 0%
New Zealand. ...ttt i, 0% .0%
LR -T = & 0% 1% 0%
LT B 0% .S% 1% 2%
Kodiak. i i e 1.3% A% A% o4
RUSST 8.ttt ittt ettt e 1% 1% 1%
SOldOtNa. it e 1% 2% %
Sweden.............. et tensasae e i ¥ 0%
LoUTSTana. . it e e .0% .0% 0%
L8 < 1 et eiaeaeeneas 1% A% 0% 1%
Ninilchike . i i i s, e % 0%
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ANCHORAGE TRIPS BY PURPOSE AMONG ALL ANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

ANCHORAGE TRIPS BY TOTAL
PURPOSE : CcoL %
Business|Pleasure| A Mix
Petersburg......... et ecanenentsraea e 1% 0%
Kotzebue............... Cecerraereenascasaan 1% 2% 2% 2%
3 < AP 3% 1%
Chignik Lake. .. iieeeiniiininieeroenunesnnnenannean 1% 0%
SBYOONGB . et st v ivenssaanvsotassocasoccacaaccnannnns 1% .0%
Oklahoma. ..ot iis ittt ie it eieeicnneeennracanannn 1% 1% .0%
AlakanUk. . .ottt it i e reerenerancnaneanens A% 0%
Florida.......... e eer e tistetasenec e e 1% ¥4 %
= o % 14 1%
POINT HOPE. i uiinenrenenenaneacasseananenaeananaann 4 0%
Hooper Bay............ reateseriececaens Ceerenaeaas % 1% 2% 1%
Africa.e i rsnnecneeennennennns e etteeaias e A% 0%
Michigan.....ooiiiiianeneennnanns e eteersararaerea. 0% % 0%
St. Paul.eeiiciniiainnnnnnnnn. ersacasrermersaena 1% 0%
HOME . v it iintiniteneacsansescancocsncnscononannnnn 1% 1% % 1%
NOTWaAY . et vvenencnannncanenn eteccsesanena 1% 0%
KBKEOVIK. ettt iieiniincneneonnernenseoccnsnannnanns 1% 0%
Germany.....oeeeaen Cereeseseseenteaanan Chesecaeean i A 0%
Drift RIVEM . i iiii it it eerinrnrenennnnnns 3% 1%
=13 T« TN eiees 1% A%
SelamiKe ettt ittt iineer ettt tere e e 1% 0%
R 1= o £ T 1% 0%
=734 1 % 1% 1%
== R .0% 0%
L2 T Lo - T 0% 1% 0%
Big LBKE. . i iri ittt ciiennearenanennaann e 2.2% 1% T4
Nebraska. . uuinin ittt ittt iiiiineeneananencnannnns 1% 0%
Ohi0 et eieiienennnnnnnn aseseerareanans Ceeraeaea 1% 0%
O ot - 1 o T L% 0%
OPOVa. s it sttt it ceaaceannaaranannssacananaens 1% 0% 0%
Maine.....coivnennnnns ettt nteceae e 1% 1% 1%
e T 0% .0%
King Salmon..... et ettt aenas ettt e et 1% 2% 1%
L 4 T 1% 0%
L3 I 2 << 1.4% 6%
NeVaOB. . ittt iiiitsinaanasancnoanenenssneeannens 2% 1%
MISSOUM T L it i ittt ta ettt rieennenncnnananns 1% .0%
NewW YOI K. ittt ittt e eateeanranncnsnanens 1% 0%
Massachusetts............... et eiateneaeeae e 1% 0% .0%
JUNBBU. .t v r ittt e i eanaaaa e ieteeacteanaaaan 1% 2% 2% .2%
B - T = - L 1% 0%
ATKBNSEBS . ittt it iiatetennnacnaannannnenns i 4 0%
TOKeivoorevereneonaennn Ceeressreserancece e 1% 0%
Skwentna......... G eescean ettt an Ceieeean 0% 0%
India...... cereresaeann et mesencarate et A% 0%
LR O R =R o -t .0% .0% 0%
Whittier. .. ooouieinnnnannn. e taeesececetceereaaeas 1% 1% 1%
Chitina....... heeerneias DN PN 1% 0%
Washington DC...... et eseeteeseec et ce e 1% 0%
TOTAL ROW PERCENT . .iiitiniieeiiaennnenanananenans 44.5% 32.5% 23.0%4 | 100.0%
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ANCHORAGE TRIPS BY PURPOSE AMONG ALL ANCHORAGE TRIPS BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ERROR = + OR - 1.43%

ANCHORAGE TRIPS = 4,669; MARGIN OF

ANCHORAGE TRIPS BY TOTAL
PURPOSE : coL %
Business|Pleasure| A Mix

ALASKAN RESIDENCY:

10B4 10 1992, i ittt it it e et e 21.3% 23.7% 11.5% 19.8%
R T R - . J 16.2% 20.0% 20.1% 18.3%
1987 10 1975 . i i it it e i e 33.7% 23.9% 37.9% 31.5%
Before 1967, . . ittt ittt 28.7% 32.4% 30.5% 30.3%
HOUSEHOLD SIZE:

One...veuuas P . e eeener ety 7.5% 12.6% 19.3% 11.9%
WOttt it tisttsesstensancnrnsannnasnennens e 32.1% 32.4% 27.6% 31.2%
L2 L= 2 18.7% 16.6% 19.6% 18.2%
o T 22.3% 18.6% 17.3% 19.9%
FIVE OF MOM .t intereereineeneenaenaanseaacannnas 19.5% 19.7% 16.1% 18.8%
NUMBER OF CHILDREN OR ADOLESCENTS

NN . ittt ittt i eeatencneeanenesunnnsenonunnns 47.1% 51.7% 55.9% 50.6%
L0 T 16.6% 16.5% 19.7% 17.3%
T ettt e vmeseosnssoeeeannennsnensnannnanennnes 17.6% 13.3% 12.0% 14.9%
Three OF MOrE. . iiis ittt ineenrerannannnns 18.8% 18.4% 12.4% 17.2%
OCCUPATION OF CHIEF WAGE EARNER:

Local GOVermment. .. .ttt iieiinrerienrneansneansn 5.8% 5.4% &.3% S.4%
State GOVernmMENT. ...ttt ir e inenrennnnenneneonnens 7.5% 8.5% 12.3% 8.9%
Federal Government............... et eeetet e 5.1% 2.8% 2.9% 3.8%
R S - 1.6% 4.1% 1.74% 2.4%
LR O T T [ A 7.2% 3.5% 5.2%
Fishing/Timber/Mining.....ooueiiinennenrnennnannn. 7.1% 6.5% 8.5% 7.2%
Clerical/Retail/Sales..u.irvrinenirinnineannnn. 5.0% 4.9% 8.5% 5.8%
L= oY o . 19.3% 22.4% 25.8% 21.8%
Managers/Officials.......iniiiiiiiniinennncennnnn. 5.7% 6.2% 4.1% 5.5%
Professionals/Doctors/Lawyers. cvve e iueenennnnnn. 21.7% 21.4% 1\7.7% 20.7%
[ofet TR o V7ol O e o 15.9% 8.8% 7.9% 11.8%
3 €8T 1= 5 3% .S% b% L%
22 O T - T 6% 1.9% 6%
Refused. ... i e e % 9% % .S%
TOTAL 1992 HOUSEHOLD INCOME:

Under 326,000, . ... cinnre it i i e e 8.1% 15.7% 21.4% 13.7%
$26,000 10 335,990 i ettt e 18.5% 18.1% 8.5% 16.0%
336,000 to $45,999 . .. it e, 6.5% 11.46% 12.7% 9.5%
$46,000 to 365,999 ittt i e 27.6% 23.1% 25.4% 25.6%
366,000 OF MO, .t uit ittt et eaannn 39.3% 31.8% 32.0% 35.1%
NUMBER OF ANCHORAGE OVERNIGHT TRIPS:

L i 1 =T 3.8% 5.3% 4.1% L.4%
T o T < 22.4% 36.0% 27.6% 28.0%
L E oI i 1 T 15.1% 17.9% 17.7% 16.6%
B 3 i -3 58.7% 40.8% 50.6% 51.0%
FAMILY STATUS (COMPUTED):

Young Single (18-37)....... e eaer e 9.4% 15.9% 21.1% 14.2%
Adult Single (38 +)...iiiiiinrriniiniiiineinannn, 12.0% 9.7% 8.1% 10.4%
Single Parent. . . ... ..ciiiieeiineeriineennaannnn. 7.7% 12.8% 11.8% 10.3%
Young Couple (18-37). ...t iiiineineiiinnnnannnn, 10.3% 8.8% 3.8% 8.3%
Mature Couple (38 +)...iiiiiininriinnnnnnennnnnn 15.4% 17.3% 22.9% 17.7%
Young Family (18-37) ...ttt iiiiiniinieannn 18.1% 13.8% 8.8% 14.6%
Mature Family (38 +). .. ..oiiiiniiiniiiininnnnnnnn. 27.1% 21.7% 23.4% 24.5%
TOTAL ROW PERCENT........cuvun.. et et eceeaaaan 44.5% 32.5% 23.0% 100.0%

HELLENTHAL & ASSOCIATES

PAGE 50




ANCHORAGE TRIPS BY PURPOSE AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANALYSES OF VARIANCES BETWEEN ARITHMETIC MEANS
ANCHORAGE TRIPS = 4,669

ANCHORAGE TRIPS BY TOTAL
PURPOSE : MEAN
Business|Pleasure| A Mix

Party SiZ€.uuiuireiiiriieiniiinnnnnnnnnns reeean 1.46 2.00 1.93 1.75
Length of Stay.....oiiiiiiiinnini i riiinnnannn, 2.41 2.88 2.55 2.59
Hotel NMights. ... ittt e e e ieeaaennn, 1.31 1.00 .86 1.10
Expenditures. . ... .ot 418.38 [456.53 413,50 429.66
Years of Alaska residency.......vviuvnnennnnnnnnnn 20.82 21.27 22.52 21.35
Household size....... ... i il iiiiiiieiinn... 3.33 3.23 2.95 3.2
Number of adults in household..................... 2.15 2.16 2.05 2.13
Children under 18. ... . cciiiiiniiinenannnnn.. 1.18 1.08 .90 1.08
Number of children in households with children....| 2.23 2.23 2.05 2.19
1992 Household income..........c.vviiivnnnn.... 66.37 64.90 70.57 66.89
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SECTION VII:

ANCHORAGE OVERNIGHT TRIPS BY
MODE OR TRANSPORTATION

BY
TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS
(COLUMN PERCENTAGES)






MODE OF TRANSPORTATION AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHKICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

ANCHORAGE TRIPS BY MODE OF TOTAL COL
TRANSPORTATION: "%
Car/Truc&L Air Other
o P e )
FOT

AREAS OF ALASKA:
(SFoT0) o 1T T-T-3 Y 1.0% 20.6% 12.2% 9.4%
Kenai Peninsula.........ccnun. Ceeaeaeas Chereneaa 34.7% 8.5% 18.9% 23.4%
Highways........ Creeeaseasesrenerraniraraannn ceean 42.6% 6.0% 24 .1% 26.8%
Fairbanks......... et ee e tetenaac e e e 17.6% 17.1% 10.7%. 17.46%
KOAiaK . i v iiininenacnennrossomasascesensacnneans 3% 7.9% 13.0% 3.6%
RUral AlASKa. .. i et ittt ieeernaveneannncacannans 3.8% 39.9% 21.1% 19.4%
ANCHORAGE TRIPS BY MONTH:
JBAUB Y .ttt ti ettt tiasnansacanaeccnsocasansansnnans 6.9% 8.2% 7.5%
F OO UBTY . e e sneeenaseneenaaneeansenneaeaseaaanans 7.5% 8.0% 6.3% 7.7%
- Eaf = 1 AU 8.5% 8.46% 12.6% 8.5%
¥ < o T S 7.4% 6.8% 4.3% 7.2%
MY e eeensarenreasosssoanncasnansasaacasnannaannnan 7.9% 8.7% 2.2% 8.2%
June...... P eieen O 10.0% 8.0% 12.2% 9.1%
July.oveeiiinnans ettt eteisaseareaci s 9.3% 8.9% 9.1%
AUGUST s i ittt iesenssesansnnenssassossensacnsnsnns 9.3% 8.9% 41.4% 9.2%
September.......... eeeeaes et dee e, 8.6% 8.6% 2.2% 8.6%
October............. et eameenae et 7.5% 8.8% 10.7% 8.1%
NOVEMDE . Lttt inensinnarsananssoensoncnanssanasanes 8.9% 8.4% 8.0% 8.7%
0T =T o« 1T A Y 8.0% 8.2% 8.1%
ANCHORAGE TRIPS BY SEASON:
- T 33.0% 34.0% 20.9% 33.4%
L B o8 = 23.0% 24 .6% 18.9% 23.7%
£ o7 o oY P 15.3% 15.5% 6.5% 15.4%
SN MO s 4 sttt s s vssesncsonsnsossneocasnennncacsnans 28.7% 25.8% 53.7% 27.5%
ANCHORAGE TRIPS BY PURPOSE:
Business......... ettt etr e e e 33.9% 58.4% 43.2% 44.5%
PleasuUre. i . ittt cinaneeaaacaareenaranenaaanannas 39.3% 23.6% 24 .6% 32.5%
- I A 26.8% 17.9% 32.2% 23.0%
ANCHORAGE TRIPS BY PARTY SIZE:
[ - 48.0% 66.2% 71.5% 55.9%
T vttt et et asaacanseasssanesseaeannonanananns 32.4% 21.3% 17.7% 27.6%
Three OF MOFE. .o uiniiiitsiiaseniesenneaoaananas 19.6% 12.5% 10.7% 16.5%
ANCHORAGE TRIPS BY LENGTH OF STAY:
LI 1 <A 51.1% 28.2% 8.5% 41.1%
A T L+ 1 € NP 38.8% 44.1% 65.1% 41.2%
4+ NightS. . n it i it i i e e et e 10.1% 27. 7% 26.3% 17.7%
ANCHORAGE TRIPS BY HOTEL NIGHTS:
No hotel.....ooviiinnnnanan.. s reairae e 66.1% 31.7% 53.8% 51.2%
1 night......... et eeseseesas et e 20.8% 23.2% 12.2% 21.8%
R T o} K12 8 AR SN 10.1% 31.0% 20.5% 19.1%
b4 NIghLS. it ittt ctinrerarareaanaaaaaans 3.0% 16.1% 13.4% 7.8%
TOTAL ROW PERCENT ...ttt iieerenersnncenenannannas 56.6% 43.1% 2% 100.0%
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MODE OF TRANSPORTATION AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR =

+ OR - 1.43%

ANCHORAGE TRIPS BY MODE OF | TOTAL COL
TRANSPORTATION: %

Car/Truck Air Other
ANCHORAGE TRIPS BY EXPENDITURES:
100 OF 18SS..iiuiiitninnerannennsnnesennnnans P 44 ,5% 14.8% 28.7% 31.7%
$101-3250. ... vvnvninnnn. Cetesaat et 19.8% 27.3% 30.6% 23.1%
$251-8500. ...t iiinn i, et ececarae e 25.4% 32.9% 6.3% 28.5%
B30T OF MOrE. it ittt itnrnneeanernnrenennnannnns 10.3% 25.0% 34, 4% 16.7%
ANCHORAGE TRIPS BY PRIMARY DESTINATION?
Primary Anchorage Trip...eeee e vnneennennnnnnn. 92.9% 84.1% 82.9% 89.1%
Secondary Anchorage Trip....ouveeeerenerinnennennn. 7.1% 15.9% 17.1% 10.9%
PRIMARY DESTINATION:
L aTel s T - T T 92.9% 84.1% 82.9% 89.1%
Alaska......... C e esaeeeanesrestata et 5.2% 9.6% 17.1% 7.1%
Lower 49....... Chreeaeena et esetetereaereeaaeas 1.8% 5.7T% 3.5%
Abroad......c.iiiiiiii i ettt a e % 6% 3%
PRIMARY DESTINATION:
gl YT o T« T 92.9% 84.1% 82.9% 89.1%
Valdez. .ottt it i e e 2% .8% 5%
L1 5% 3% A
T 1o o R 2% 1% 1%
Dutch Harbor. . oottt i e et .0% 2% 1%
Georgia..o.eu.... et e ne e et 1% 0%
Lol - T o - PP 0% A% 14
Palmer. i e e, 3% 2% 12.6% 3%
Wasillae. oot i e e e 6% .8% LT%
Ly I 4o T 1% A% L2%
Prudhoe Bay...u.eereiiiiieinnineiniin e, 2% 1%
Denali i i e .2% 1% 2.2% 1%
A = R o L - .0% 0%
California. .o, 1.0% A%
Coloradol. oottt et e e, 2% 2% 2%
LT U e .5% 6%
Washington. . ..t it i i i e e 1.1% 1.5% 1.3%
£ e T 1 % %
10 Lo T~ o U .0% 3% 1%
Fairbanks. .. oot 1% T4 2.2% NAA
Trading Bay...uwees e ettt e e 2% A%
Canada. . . e e 0% 0%
L =11 T T 2% 1%
-2 2 U 2% 1%
Brooks RaNGe. .. .ou.ie ittt e e e e, 0% 0%
New Zealand. ... .. o it e 0% 0%
MiNNesSOta. Lttt et ittt et 1% 0%
L T 2% 3% 2%
LT T .0% 1.5% LTh
LB 0% A% 1%
SoldotNa. ottt e 1% 1% 1%
B3 T o T % .0%
[0 E R - 1. T .0% 0%
LE - 3 TP 0% i ¥4 1%
Ninilchike e i i i i i et .0% 0%
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MODE OF TRANSPORTATION AMONG ALL ANCHORAGE TRIPS
BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

ANCHORAGE TRIPS BY MODE OF TOTAL CoL
TRANSPORTATION: %

Car/Truck Alr Other
PetersbUrg. ittt ittt tiateninaeecanannnenaan A% 0%
Kotzebue............ovviunn. Pt 0% A4 2%
AttU. et in i it iinracencnnnsnnnn e eemcaeaacaneeanan .3% 1%
Chignik Lake. .. iiiiiniiniiiinieenneeiennieanennnn .0% 0%
- N T < T P 1% 0%
Oklahoma. ..ot i i i i i e e et 1% 0%
F T % .0%
Lo o e S 3% 1%
=3 o] T % %
POINE HOPE. it iitiis et ineeereennnnnneneeanenannens 1% .0%
HOOPEr BaY. . ittt ittt itrteteecneeneaananeanens 2% %
8 o 1= T 1% 0%
B (= T o TR 1% .0%
St. Paul..i.iiiiiinicnnnnnnnns et eseateaeeenaenen 1% .0%
NOME. .t iei it iiiivavenancnas e seeaarerteeeiaeannans .0% 1% 1%
e Y Ceeneeaaaaaeenaa. 0% 0%
KaKtOVIiK. ittt ittt i ete et arrneannenenenanann .0% 0%
GermMaNY .. coevesennonanannas e eeeateetaeaeecana 1% 0%
D ft RIVEI . ittt it e ittt iiitaeaannnns 3% %
o - T 2 1% 1% A%
Selawik. it i i i it i it e 0% 0%
= 1= < 2 - T .0% 0%
Bethel. oot i e et et et e e .0% 2% 1%
=T 1 0% .0%
=TT T 1% .0%
Big LaKe. i ettt ittt e e e e 1.2% A LTh
LT3 o = T - G 0% 0%
L0 < % 0%
L A=Y T2 V3R 1 o T Ut L0% .0%
oL Lo S 0% % .0%
L= 2 TR A% 1%
INONES 18, ettt e e e e e s .0% 0%
King Salmon. . ..ottt it e aaan % A% %
HaINeS . oo i i i e e e e e e 0% .0%
3T B T 1< 1.5% YA
L AN T £ 1% %
LRI TU T o 1% .0%
New York. ..ot e % .0%
MassachusSetts. . . ittt it ieiiin e A 0%
BT T R4 L2%
. < RO A% .0%
ArKaNSaS . ittt i i e i e e e e % .0%
oKttt i i et ettt e e et et e % 0%
£ QT 3T - 0% .0%
L L T % .0%
Phillipines........... et tee ittt .0% .0%
L I 0 =T S A% 1%
Chitina............ e eaesaseneanate et 0% L0%
Washington Dl. ..ot iin i ettt raveenarenennennnns 1% 0%
TOTAL ROW PERCENT............ e reeae et ae e aaaaen 56.6% 43.1% .2% 100.0%
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MODE OF TRANSPORTATION AMONG ALL ANCHORAGE TRIPS BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH QOCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR

=+ OR - 1.43%

ANCHORAGE TRIPS BY MODE OF TOTAL coL
TRANSPORTATION: %

Car/Truck Air Other
ALASKAN RESIDENCY:
1984 10 1992, i ii ittt et ieianrnesenerasneaneanens 16.1% 24. 7% 24.6% 19.8%
1976 10 1983 . ittt ienee i errinereennaenannnns 20.2% 15.8% 21.2% 18.3%
1967 L0 1075 . it tiiiierteeeeneensesnsnneneennnnnns 38.1% 22.7% 52.0% 31.5%
Before 1967, ... iiiiniiineernnononeeensaonnnonnns 25.6% 36.8% 2.2% 30.3%
HOUSEHOLD SIZE:
O s it ittt ittt teaeeesscavoasansussscannonnnneens 13.1% 10.3% 22.0% 11.9%
LT 33.7% 28.0% 12.9% 31.2%
L 1 o= U 20.3% 15.6% Io18.2%
FOUD ettt i it ittt tateeaaancssasnrnaannneas 17.8% 22.6% 34.4% 19.9%
FIVE OF MOMe. . ttiieeenneseacecannanncnsnneoennnnnes 15.1% 23.5% 30.7% 18.8%
NUMBER OF CHILDREN OR ADOLESCENTS:
T T 56.9% 42.5% 34.8% 50.6%
1 o 1= 17.0% 17.7% 17.3%
L1051 11.1% 19.7% 34.4% 14.9%
Three OF MOre. . ittt ittt iieaeeannrnnnnnnanns 15.0% 20.0% 30.7% 17.2%
OCCUPATION OF CHIEF WAGE EARNER:
Local GOVerMmeNt. .. reiteneernennnenrennennennns 3.2% 8.1% 5.4%
State GOVeIrMmMENT. ... .triiitiinenessrrnenaceannenns 8.1% 10.1% 8.9%
Federal GOvernment.......cceuriernennnennnnennnnnn 2.0% 6.3% 3.8%
R S - T 2.3% 2.6% 14.9% 2.4%
L0 L R - TR 6.4% 3.8% 5.2%
Fishing/Timber/Mining. . ..ouieniiiiinniiniennennas 5.1% 9.9% 12.2% 7.2%
Clerical/Retail/Sales. .. veuineinriineinnennnnn. 6.8% 4.4% 2.2% 5.8%
L ot I 28.7% 12.8% 30.46% 21.8%
Managers/Officials. ... ivuneneinenniiiiieinennnns 4.6% 6.7% 5.5%
Professionals/Doctors/Lawyers.....oeeeeeneneunnnnn. 17.9% 24.2% 35.8% 20.7%
[ofe Ty T 4 U on R o 13.7% 9.2% 4.6% 11.8%
£ 3 4 Lo S 3% S% L%
L2 o TR N .5% 8% 6%
Refused. ... i i i i e .S% 6% .5%
TOTAL 1992 HOUSEHOLD INCOME:
Under 326,000, . ...t uinieneerneniinninnnannanns 16.5% 12.3% 64.1% 13.7%
$26,000 to 835,999 . .ttt e e 21.6% 8.1% 16.0%
$36,000 10 845,999 ittt e e 9.6% 9.4% 14.9% 9.5%
$46,000 to $65,999. ittt it et 29.3% 20.3% 18.9% 25.6%
866,000 OF MOT 8. . un it nineereiineeeeenaneeananns 25.0% 49.8% 2.0% 35.1%
NUMBER OF ANCHORAGE OVERNIGHT TRIPS
R i = 3.0% 6.2% 4.3% 4.4
P T 4 o =T 2L.7% 32.3% 39.1% 28.0%
L L €I o T T3 S 12.3% 22.0% 56.6% 16.6%
L o 1 < 60.0% 39.5% 51.0%
FAMILY STATUS (COMPUTED):
Young Single (18-37) ...t e ieanans 18.3% 8.8% 22.0% 146.2%
Adult Single (38 +). . . ittt iiiiaaeens 10.8% 9.8% 10.4%
SIngle Parent. .. ...t ereeeeeiieieeeneneenananas Q.74 11.0% 24 .1% 10.3%
Young Couple (18-37). ... ittt iiiinnannn.. 9.3% 7.0% 10.7% 8.3%
Mature Couple (38 +) .. i tiiiiiininnnaninnnnn.. 18.4% 16.9% 2.2% 17.7%
Young Family (18-37) et i i, 16.7% 14.3% 36.8% 146.6%
Mature Family (38 +). ..ot iiennenerinieinnnnnnnn, 18.7% 32.2% 4.3% 24 .5%
TOTAL ROW PERCENT ..ttt iiiieenneenoneeeanennnannns 56.6% L3.1% 2% 100.0%
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MODE OF TRANSPORTATION AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

ANALYSES OF VARIANCES BETWEEN ARITHMETIC MEANS
ANCHORAGE TRIPS =

4,669

ANCHORAGE TRIPS BY MODE OF TOTAL
TRANSPORTATION: MEAN

Car/Truck Air Other
Pty SIZe. ... iinriniitrnnnreornnnenconanansannas 1.92 1.52 1.53 1.75
Length Of STaY .. uun it ie et ittt i iieeeernnncsnnnann 2.05 3.29 7.32 2.59
Hotel Mights. . ou ittt eieaneennn .62 1.74 1.74 1.10
EXPeNditUreS . ittt it iet i et taeeneneanneeranann 297.88 598.86 1123 .1 429.66
Years of Alaska residency.......cecuieeivinnennenns 20.92 21.96 15.79 21.35
Household size.. ... . .iiiuiiniiniiniiiiiieinannns 3.05 3.43 3.46 321
Number of adults in household..................... 2.1 2.16 1.54 2.13
Children under 18.... ... .. .. ittt iiiiinnnnnn. .94 1.27 1.92 1.08
Number of children in households with children....| 2.17 2.21 2.94 2.19
1992 Household income. ... ....oveiinniennnnnnnnnnnn 59.28 78.10 26.85 66.89
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SECTION VIII:

ANCHORAGE OVERNIGHT TRIPS BY PARTY SIZE

- BY
TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS
(COLUMN PERCENTAGES)






ANCHORAGE TRIPS BY PARTY SIZE AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPKICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

ANCHORAGE TRIPS BY PARTY SIZE: |TOTAL COL
%
One Two Three Plus
AREAS OF ALASKA:

Cererearsenas e rieaeesestansaeaan 12.5% 7.1% 3.1% Q.46%
Kenai Peninsula...... eraeeaaa [P R 19.9% 28.0% 27.4% 23.4%
.......................................... 24..4% 29.8% 29.8% 26.8%
Fairbanks.......... ereeranraan ot eteeerareeeaaaan 18.7% 14.2% 18.4% . 17.4%
........... et emetereeeae e 3.3% 4.1% 3.9% 3.6%
Rural Alaska..........coooat. ettt st eeaa ey 21.3% 16.8% 17.5% 19.4%

ANCHORAGE TRIPS BY MONTH:
January....c.eonuene s eateecsaatenaaceaa e 7.8% 6.8% 7.4% 7.5%
................... e eesaeraceeaaa s 7.3% 8.4% 8.0% 7.7%
MarCh. . cverennennenensnsnocnnnas ettt 9.5% 7.5% 6. 7% 8.5%

Tl ettt i i i e et ecnanconncnnnnanannans 7.2% 7.1% 7.2% 7.2%

.............................................. 8.2% 8.5% 7.6% 8.2%

....................... s eatarersatateseenan 8.7% 9.2% 10.5% 9.1%
............................................ 8.9% 9.6% 9.1% 9. 1%
............................................ 8.6% 9.8% 10.2% 9.2%

......................................... 8.3% 10.0% 6.9% 8.6%
........................................... 9.1% 6. 1% 7.9% 8.1%
.......................................... 8.8% 8.8% 8.3% 8.7%
.......................................... 7.4% 8.2% 10.2% 8.1%
ANCHORAGE TRIPS BY SEASON:

.............................................. 33.7% 33.1% 33.2% 33.4%
............................................ 24 6% 22.T% 22.1% 23.7%
............................................ 15.4% 15.6% 14.8% 15.4%
............................................ 26.3% 28.6% 29.9% 27.5%

ANCHORAGE TRIPS BY PURPOSE:
.......................................... 5%.8% 39.2% 21.9% 44.5%
.......................................... 26.0% 36.4% 48.0% 32.5%
............................................. 20.2% 24.4% 30.2% 23.0%
ANCHORAGE TRIPS BY MODE OF TRANSPORTATION:
......................................... 48 6% 66.5% 67.3% 56.6%
............................................... 51.1% 33.3% 32.5% 43.1%
............................................. 3% 2% 2% 2%
ANCHORAGE TRIPS BY LENGTH OF STAY:
....................................... 41.6% 45.1% 32.6% 41.1%
........... h st eeaseveneac e 40.7% 40.9% 43.1% 41.2%
......................................... 17.6% 14.0% 24.3% 17.7%
ANCHORAGE TRIPS BY HOTEL NIGHTS:
........... Cheerassesceraesienccananneas 50.1% 51.9% 54.0% 51.2%
........................................... 24 .6% 20.3% 14.9% 21.8%
................ e taeet et 18.4% 22.6% 16.0% 19.1%
......................................... 6.9% 5.24 15.2% 7.8%
TOTAL ROW PERCENT .1ttt iiieneiecneeennnnnnnnnnnnans 55.9% 27.6% 16.5% 100.0%
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ANCHORAGE TRIPS BY PARTY SIZE AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

ANCHORAGE TRIPS BY PARTY SIZE: [TQTAL COL
%
One Two Three Plus
ANCHORAGE TRIPS BY EXPENDITURES:
$100 or less....... i et edeecacaa e 38.6% 24 .5% 20.2% 31.7%
................ e eteec e e ranaaaa 25.24 21.8% 17.7% 23.1%
......................................... 26.0% 31.9% 31.4% 28.5%
B501 OF MOME. . vneiieeenencanacoansarenaneasnnannn 10.1% 21.7% 30.7% . 16.7%
ANCHORAGE TRIPS BY PRIMARY DESTINATION?
Primary Anchorage Trip...c.eeeniiinnnsnennenannns 89.9% 88.1% 87.9% 89.1%
Secondary Anchorage Trip....eeieceivnnecnscnnnasnn 10.1% 11.9% 12.1% 10.9%
PRIMARY DESTINATION:
................................... 89.9% 88.1% 87.9% 89.1%
..... Ceeesesestat e tesetraatannssnan 6.1% 8.9% 7.5% 7.1%
............. et isaeetesacacitaecaaaaeeas 3.7% 2.5% 4.2% 3.5%
...... ettt ieestateces et e e 2% 5% 5% .3%
PRIMARY DESTINATION:
Anchorage......oovvveenn et aeeennatenea e 89.9% 88.1% 87.9% 89.1%
.............. et eaeaaeaneeetaranaeaa 1% 1.6% 1% .5%
........................................... .2% .5% 1.2% L%
............................................ 2% L%
DUtCh Harbor. . ottt it i ittt iaceneinaaannn 2% 1%
........................................... .2% .0%
........................................... 1% 4 %
............................................ .2% 5% 2% 3%
.............. e eeeetatete e, 3% 1% 2.T% T4
........................................... 1% 2% .S5% .2%
Prudhoe Bay..e.ieeeseeneneenarennsennenannaenanans 2% 1%
............................................ 0% 3% 3% 1%
.......................................... .0% 0%
........................................ A .5% 6% A%
.......................................... .2% Y% 2% 2%
............................................. YA 6% .5% 6%
........................................ 1.9% 3% 9% 1.3%
........................................... A% . 1%
............................................ 14 % A A
........................................ 5% % 5% A4
Trading BaY..euieeeteeiieneeensenonenenreennuennnn 1% L%
............................................ % .0%
Wyoming...oeeensanann et neerrenareeaaeteanans % % .0% 1%
.......... et eeeeneceee e nae e, L2% 1%
Brooks Range....... et arteeieascecaecen e e 0% 0%
New Zealand.......iviriinnnnnnncnnnennnonannnnnnn 0% .0%
Minnesota....... feteaaeann et eesetereatee e % .0% 0%
Hawaii...eereinneeneonnnn cieasn ettt eiearaaae % L% 1% .2%
Creseeseas et edeeereienecaaaaeaas 5% 1.2% 3% T4
.......... ettt 1% % %
£Y o1 8+ 1) o T T 1% 3% 1%
............................................ 2% .0%
......................................... .0% .0% 0%
......... et eeeeetensctettaa e % A% 1%
....... e etes s eiees e e saaa .0% 0%
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ANCHORAGE TRIPS BY PARTY SIZE AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR

+ OR - 1.43%

ANCHORAGE TRIPS BY PARTY SIZE: |TOTAL COL
%
One Two Three Plus

PSS DUNG. vttt istseeiinierannnsanecnnenrsannnnnss % 0%
Kotzebue. ... iviiiiiirnnnrnenannnnenn e ewnen e 2% .5% 2%
123 < ¥ Y et tee e e 2% 1%
Chignik Lake. . ... iiiiiiniiininieieriennnancnannan 2% 0%
SAVOONGA. et v tvsnnnnecceannnnnn Ceesertaen s 0% . 0%
Oklahoma. .o vr ittt i ittt et .0% % .0%
ALBKANUK . ottt i e e i e e i e A% 0%
L =T o = - T 1% 2% .0% 1%
=3 o A 2% 1%
POINt HOPe. .ottt it it eiiiaennnnns 1% .0%
Hooper Bay.....vuitiiiiiii ittt eiiiieinneanans 2% A%
Africa........... e r e en e aete e ey 1% 0%
Michigan.....cooiiieiininnnnnns Ceeerie e 0% 2% 0%
B P - 1 feriar e 0% .0%
NOME. s ii it niiisssacenananes e e . .0% b4 2% 1%
NOTWBY . s vvrnnsennn e e aeesrenaasaiea e 2% 0%
18 < Y 2% 0%
LT T T % 0%
0T o 8 G - o L2% 1%
e 11T A% 1%
SelamWiKe ottt e e 0% 0%
=T 3= < 3 - T .0% 0%
Bethel. i i e e e 2% 1%
Healy. oo i it et .0% 0%
=2 - T g - 0% % 0%
Big Lake. . it e % 2.4% T
Nebraska. .. ..ottt it i i e .0% 0%
L0 < i VA 0%
WiSCONS M. ottt e e i e 1% .0%
oMoV, Lttt 1% 0%
R 2T A ¥
0 Lo T I T 0% .0%
King Salmon. .. ... ittt i, A 3% %
HaiMeS . ottt ittt et e e 2% 0%
Red DOg. ettt it it st e e 1.1% 6%
LT To - T 1% 0% 1%
LR IT-1 <UL 1% 0%
LT = o P 2% 0%
L EEF Tot 11V 13 - .0% .0% .0%
JUNBAU. L ettt i e i e e e 2% L2% 2%
-1 = o 1% 0%
Y = 2T - 1= 2% 0%
=] T 1% 0%
E1 Q- 4 o T 1% .0%
India........ feeaen reerreaeas et ettt 0% .0%
Phillipines. .. ittt iiienans A% .0%
Whittier............... st s s eseues ettt 1% 1% 1%
Chitina............. e e reeseeter e, 4 .0%
Washington DC. .. ...ttt iiii e eaenanns 1% .0%
TOTAL ROW PERCENT . L. ittt iiiie et teeneeeanannnnn 55.9% 27.6% 16.5% 100.0%
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ANCHORAGE TRIPS BY PARTY SIZE AMONG ALL ANCHORAGE TRIPS BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR

+ O0R - 1.43%

ANCHORAGE TRIPS BY PARTY SIZE: |TOTAL coL
%
One Two Three Plus

ALASKAN RESIDENCY: -
1984 10 1992, it ittt e 21.4% 19.3% .5% 19.8%
1976 10 1983 . ittt ittt 17.5% 15.7% .5% 18.3%
LR €< T b 4 T 31.5% 35.4% .0% 31.5%
Before 1967. ... ittt 29.6% 29.7% .0% 30.3%
HOUSEHOLD SIZE:
L6 3T 21.3% 11.9%
L 32.2% L7.7% 31.2%
2T o= 13.1% 23.8% 1% 18.2%
FOUr . e e 17.6% 13.5% .5% 19.9%
Five OF mMOre. . ... ittt ee e, 15.8% 15.0% 6% 18.8%
NUMBER OF CHILDREN OR ADOLESCENTS:
=T 57.9% 59.9% 6% 50.6%
8 T 14.8% 15.9% 1% 17.3%
L= 12.8% 11.7% 4% 14.9%
Three or More. ...ttt it e, 14.5% 12.5% 0% 17.2%
OCCUPATION OF CHIEF WAGE EARNER:
Local Governmment.. ... ....iiiniunninneennnnnnnnnns. 5.4% 3.2% 8.8% 5.4%
State GOVermmMeNt. ... ieenneennnnnnernrennnnnnnnns 11.2% 4.2% 8.9% 8.9%
Federal Govermment.. ... .......covuoininnnnnnnnn. .. 4.5% 3.6% 2.2% 3.8%
L - T or 2.0% 1.4% 5.6% 2.4%
O - T 4.4% 5.3% 7.9% 5.2%
Fishing/Timber/Mining.......ooeiiinnnnnnnnnnnn.. 7.5% 7.0% 6.6% 7.2%
Clerical/Retail/Sales.....ccooveeenunnnnnnnnn.. 5.5% 6.5% 5.4% 5.8%
S BIVICR. .ttt ittt e e 24.5% 20.0% 15.7% 21.8%
Managers/Officials. ... ..o .iiininnnnnnnnnnn., 5.4% 6.3% 4.3% 5.5%
Professionals/Doctors/Lawyers...... e 22.9% 16.8% 19.4% 20.7%
CoNStrUCTiON. Lottt e 5.6% 23.5% 12.9% 11.8%
STULEN . ettt e, 6% 3% 1% L%
Retired. ..ot e e 2% 4% 2.1% &%
Refused. ... 2% 1.5% 1% 5%
TOTAL 1992 HOUSEHOLD [NCOME:
Under  $26,000. ... ..ottt 17.0% 8.8% 1% 13.7%
$26,000 t0- 835,999 it 11.3% 30.0% .5% 16.0%
336,000 to $45,999. it 7.8% 8.7% A% 9.5%
$46,000 10 $65,999. c ittt 28.9% 18.8% 1% 25.6%
366,000 OF MO .ottt e, 34.9% 33.7% 9% 35.1%
NUMBER OF ANCHORAGE OVERNIGHT TRIPS
L S 1~ T 3.7% 5.3% % 4.4%
L T o o 1 -1 e 25.1% 30.1% .5% 28.0%
R L 4 o -1 15.4% 19.6% Th 16.6%
L D 4o ¥ =T 55.9% 44.9% .8% 51.0%
FAMILY STATUS (COMPUTED):
Young Single (18-37) ... i, 18.6% 9.3% T 14.2%
Adult Single (38 +)u.ueiiuiin e, 14.1% 9.1% 10.4%
Single Parent.....uueeee e ieeeeeaenaanannnn 6.8% 8.2% N-Y4 10.3%
Young Couple (18-37). ... . it 9.0% 11.8% 2% 8.3%
Mature Couple (38 +)...iouiinenennnnnnnn.. 16.3% 29.7% LT% 17.7%
Young Family (18-37). . iueeenniiee s, 13.1% 13.0% L2% 14.6%
Mature Family (38 +) .. .ouuiiriinnnaannnn . 22.2% 18.9% oA 24 .5%
TOTAL ROW PERCENT .. .iitninrteiie e, 55.9% 27.6% .5% 100.0%
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ANCHORAGE TRIPS BY PARTY SIZE AMONG ALL ANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANALYSES OF VARIANCES BETWEEN ARITHMETIC MEANS
ANCHORAGE TRIPS = 4,669

ANCHORAGE TRIPS BY PARTY SIZE: |[TOTAL MEAN
One Two Three Plus
ParLY SIZB. s iiieiinsiisiiairnnensnnenasnnsennnns 1.00 2.00 3.85 1.75
Length of Stay....cieiiiiii ittt 2.47 2.50 3.17 2.59
Hotel nights... ... 1.06 1.04 1.42 1.10
EXpenditures. . v e iireeennrasoncecncnneannens 298.96 526.50 709.94 429.66
Years of Alaska residency.....cveinninninnnennnn. 21.25 21.58 21.33 21.35
Household size. ... it 2.86 3.19 4.44 3.2
Number of adults in household..................... 1.95 2.32 2.42 2.13
Children under 18. ... . . it nnnnen .9 .87 2.02 1.08
Number of children in households with children.... 2.16 2.17 2.26 2.19
1992 Household income......covnveninreniinonnennns 63.97 61.84 84.56 66.89
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SECTION IX:

ANCHORAGE OVERNIGHT TRIPS BY LENGTH OF STAY

BY
TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS
(COLUMN PERCENTAGES)






ANCHORAGE TRIPS BY LENGTH OF STAY AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR =

+ OR - 1.43%

ANCHORAGE TRIPS BY LENGTH TOTAL
OF STAY: coL %
One Two or [Four or
Night Three more
Nights Nights

AREAS OF ALASKA:
SOULNEAS . st isstsusrocananenrosacennnsnscannnsesas 5.3% 12.0% 13.1% 9.4%
Kenai Peninsula. . uoeinieiinnenernnaneeraennanenes 33.4% 20.7% 6.2% 23.4%
HIGRWaAY S .ttt eiirennennnranaacsasssencesasnaoonnans 31.8% 25.5% 18.0% 26.8%
Fairbanks. . riiirineaeecenesonancnnassnnannnans 18.5% 16.8% 16.1%4 4 17.4%
KOGTaK. t i et ninnenseacacasansassossnnsscasnannnans 2.8% 4.2% 4.2% 3.6%
RUrFal Alaska....iiriiniireromnnrnnanneneenonannas 8.2% 20.7% 42.3% 19.4%
ANCHORAGE TRIPS BY MONTH:
BN T2 0 - 3 o 8.24 6.6% 7.8% 7.5%
[0=T o] o DT ¥ o0 S A 7.3% 8.0% 8.0% 7.7%
March. .. oeiniiiinininenorocananns ettt eseeeeaeaan 8.0% 8.7% 9.1% 8.5%
Y < T R QU 7.4% 6.9% 7.3% 7.2%
MY .t e isciiinneatratenssaaasascnsanansseaeananaans 8.7% 8.1% 7.1% 8.2%
JUNE. st eeeerncanssncenanaannons e eeeeaneer e 9.4% 10.1% 6.3% 9.1%
JULY e i ittt ittt sttt it 9.0% 8.8% 10.2% 9.1%
AUGUS ettt tes s entcononnasoaeaoseenaesaaenanncans 9.5% 8.5% 10.2% Q.2%
El= o R =Tty = 8.2% 9.5% 7.3% 8.6%
{078 o1 7= 8.1% 8.0% 8.3% 8.1%
NOVMDE . ottt ittt ieeeennnresaasacanocannaononnss 8.4% 9.1% B.4% 8.7%
O TY =111 oY= oA 7.7% 7.7% 9.9% 8.1%
ANCHORAGE TRIPS BY SEASON:
Y 32.4% 34.3% 33.9% 33.4%
L o 8 =3 ol O 23.5% 23.3% 24 .9% 23.7%
Ly o T I o O 16.1% 15.0% 14.5% 15.4%
SUMIME T . o ittt s s seaeancanronannenseaennosnroononens 28.0% 27.4% 26.7% 27.5%
ANCHORAGE TRIPS BY PURPOSE:
BUSIMES S . ittt it e een v eaeeeaeaneaneeeanaaacssnans 51.3% 39.5% 40.4% 44.5%
[ =3 F-1 Lol - N 33.9% 26.5% 43 .2% 32.5%
A MiX. . et ieneaeennensaansoeannanneanasecascnnons 14.8% 4. 0% 16.4% 23.0%
ANCHORAGE TRIPS BY MODE OF TRANSPORTATION
[SF-F o A -1 SO 70.4% 53.4% 32.3% 56.6%
S P 29.6% 46.2% 67.4% 43.1%
[ 4 2 7= o PN % Ry KA 2%
ANCHORAGE TRIPS BY PARTY SIZE:
DM ot ittt tsenaneenanenssasosensanrsansnrennnn 56.6% 55.3% 55.6% 55.9%
WOt et teeesesnesanaaesaneansanasoascnenssnanancns 30.3% 27 .4% 21.8% 27.6%
ThrEe OF MOM. . .. sseinnneneceaacaoanesassesannnenn 13.1% 17.3% 22.7%4 16.5%
ANCHORAGE TRIPS BY HOTEL NIGHTS:
NO hOTel. it iiie it iiierteieavetnecnosnnsunennnns 49, 1% 53.5% 51.0% 51.2%
T 2 1~ £ < 50.9% 1.74% 1.0% 21.8%
- T 2 1~ 2 -3 46 . 8% 3.9% 19.1%
bt NMIGNRTS . i it ettt eeeennnaanrnnenaaenssaeaaannanns XA )4 7.8%
TOTAL ROW PERCENT . ...ttt it iinannnenannenannn L1.1% L1.2% 17.7% 100.0%
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ANCHORAGE TRIPS BY LENGTH OF STAY AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR =

+ OR - 1.43%

ANCHORAGE TRIPS BY LENGTH TOTAL
OF STAY: coL %
One Two or |Four or
Night Three more
Nights Nights

ANCHORAGE TRIPS BY EXPENDITURES:
$100 OF 1eSS.uiuiunnunnienrananrnosscscenannenanans 50.7% 23.2% 7.2% 31.7%
$101-$250........ e ieeseameaee et 31.6% 20.3% 9.5% 23.1%
$251-3500. ... iviuninnnnns e esetsaee et e 16.2% 40.0% 35.0% 28.5%
$501 or more......iiiiutn eeerecaneese e 3.4% 16.4% 48.2% 16.7%
ANCHORAGE TRIPS BY PRIMARY DESTINATION?
Primary Anchorage Trip.....eeeenineenevnnnnnnennss 83.7% 91.7% 95.3% 89.1%
Secondary Anchorage Trip....c.eeeecnreeieanann. e 16.3% 8.3% 4. 7% 10.9%
PRIMARY DESTINATION:
ANCROr 88, ittt itnr e e teecreanncaceernaesssonnsocns 83.7% 91.7% 95.3% 89.1%
- - T3 2 GO 11.5% 4L.6% 2.9% 7.1%
T 0 4.3% 3.5% 1.6% 3.5%
Y o oo Y- T .S5% 2% 2% 3%
PRIMARY DESTINATION:
ANChOT g€, s ittt it eisennnsnaraananeassonnanconans 83.7% 91.7% 95.3% 89.1%
Valdez. ot it it it e 1.2% % 5%
11T o U PU LT% 3% 2% L%
L= = o o PP 1% 2% 1%
Dutch Harbor. ot it i ettt e s e i annaeans 2% .0% 2% %
[eY=TeY ol B - S DU A .0%
Montana....c.viiininrnnnnann ettt % .0% 1%
= 7= PN YA L3% 3%
LT3 1 - NP 5% 9% RAA 7%
X ol 12 =) - T 3% 2% 2%
Prudhoe Bay. ... iiieriernrenenanaronaennonneananans 2% 1%
[T - 1 U U U OO 1% .24 % 1%
LV T+ B 2 S - S 0% 0%
Californmia. ... i.ieiiiiii ittt i e i A N4 .0% 4%
Colorado. vt iriineneetrecnneeonsaenancnnnanans 3% 3% 0% 2%
=12 T AU 1.0% 4% .2% 6%
[ -] £ B V=2 T o W 1.4% 1.5% 3% 1.3%
SKAGWAY e e ittt ittt et c e e 0% 2% A%
[ 1o+ 1o o SO 2% A% % %
Fairbanks. ..o iiir ittt it ittt it NYA 3% L2% 4%
Trading Bay...uoiereriinaenneineneeaeneaenennnannn .0% 2% A
[ oF T3 7= T - SR 1% .0%
WY OMING . « i n et titieeannerneneeoenennaeaeasunsunnnnn 1% .0% 1%
I =33 T % 0% 1% Y4
Brooks Range..... et e see e .0% .04
New Zealand....veeriuiniinonnninneeanranncnnannanas 0% 0%
MIMNESOT@. . ittt entennensoeacaneneanonaseeananns % % .O%
LT - I T U 2% 2% .3% L2%
KOiaK. s ittt ittt esetteneaneacannneaceanaasananss 1.4% 1% % T4
RUSS I8, tttnnenneoessesneenaneeaeenneannennaanannnns 1% 1%
FoT =1 < 1o o o - G 2% 1% 1%
E e T o PR % 0%
LU S AN, i ittt et aeeereanaconencasnsacansaannns 0% .0%
Utah. i i i it ettt e e e 1% 1% %
LR S o] R 0% .0%
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ANCHORAGE TRIPS BY LENGTH OF STAY AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR =

+ OR - 1.43%

ANCHORAGE TRIPS BY LENGTH TOTAL

OF STAY: coL %

One Two or |Four or

Night Three more

Nights | Nights
Petersburg..... Cerereenecans ettt 1% 0%
KOTZebUE. L i ittt ittt tetrta it % 2% 3% 2%
ALl ittt i iii e iataiaeansaoeasaasnnasaansnanneans 2% A% %
Chignik LBKE. ittt ineereenserusnneenaensnnnnnns 2% - .0%
SaVOONGa. .. ieeenenrennnonnna et ereccrae e A .0%
OkLlahoma. s sttt it tieressnsanroraneoannnonnns 1% .0%
N =1 - 1 % 0%
T ol e - % .5% %
LT3 o1« 1% % L%
POINT HOPE. oottt ittt eeincnenensaennnnnnns 4 .0%
HOOPEr BaY..iuuinisii ettt insesnnrnnsnncnas % 4 A 1%
3 ol = AP L% 0%
Michigan..... Crerereaca. eeeraarassreaaeacenaraaan 1% % 0%
L8 QR - [ 1% 0%
N . e ittt ittt nsnesnnsensononsssnnsoaananennnnnns % 1% 1%
NOTWaY ittt ieiainnaeennnarannay e et caaaeans % 0%
KakToViK. oottt ittt ittt ittt en e 1% 0%
[ 1 T U 2% 0%
(o1 ol T 8 8 T oA .3% 1%
e F=1 3T T PP 1% 1% 1%
LY =1 =T 1 .0% 0%
=13 o - TR 0% .0%
Bethel. . i i it i ettt e it eaenanean 1% % %
LT .0% .0%
=2 - 1 - T 0% 0% 0%
Big Lake........... et e e nteste ittt 1.6% 1% 1% 7%
Nebraska.............. et aeae e, 0% .0%
L0 I .0% 0%
T oL I 0% 0%
OOV, ittt ittt ettt e 1% .0%
o F= T 2T 1% 1% %
4T [Tt I 0% 0%
King Salmon. . ...ttt et ce i e ian e 3% 1%
LT = 1% .0%
Red DOG. it ittt it e et ettt sttt e e 1.3% 2% 6%
LT T T b4 A 1%
B3 T 1% 0%
L =T <Y ot 3 A% 0%
L - E-33- Tod s TUL-1- 2 o & 3O % 0% 0%
JUNMBBU . o ittt ittt ittt ettt e et e 2% L2% L2%
o T A .0%
ATKBMSBS . s ettt ines it annanascenoranannenannnnennas 1% 0%
TOK e e ittt i i ettt et a e 1% 0%
By T} 4 o T TP 0% .0%
B L= L 1% .0%
Phillipines. . .ot ittt it iiienenenann. 0% .0% .0%
L2 R o O I o 3% %
(00 R R o 1 - TP A% .0%
Washington DC......civiienn. et eeeres e 1% 0%
TOTAL ROW PERCENT....... e tee it P B A 4 41.2% 17.7% 1 100.0%
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ANCHORAGE TRIPS BY LENGTH OF STAY AMONG ALL ANCHORAGE TRIPS BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + QOR - 1.43%

ANCHORAGE TRIPS BY LENGTH TOTAL*—
OF STAY: coL %
One Two or |Four or
Night Three more
Nights | Nights
ALASKAN RESIDENCY:
1984 10 1992, i iiiiinin s itteeeannnnannnnn, creeaan 22.5% 18.4% 17.0% 19.8%
1976 t0 1983, it iiin i iiteenenanannnnn, . 21.0% 17.9% 13.1% 18.3%
1967 to 1975...evn..... e e easestet it et 32.7% 32.8% 25.5% 31.5%
Before 1967.......... feeesesennrteananans veseeaaa] 23.7% 30.9% 44.5% 30.3%
HOUSEHOLD SIZE:
O . i e e, 9.8% 14.2% 11.3% 11.9%
T 35.2% 31.4% 21.3% -1 31.2%
Three........... ettt e ee st aaneaa 23.7% 14.7% 13.6% 18.2%
FOUr . 19.6% 19.1% 22.6% 19.9%
Five or more. .. .. . i it 11.6% 20.6% 31.2% 18.8%
NUMBER OF CHILDREN OR ADOLESCENTS:
oM L L 53.4% 52.0% 41.0% 50.6%
0N, e e 22.0% 14.6% 12.7% 17.3%
T e e e 13.1% 14.4% 20.2% 14.9%
Three or MOre. . ..ot iinen ittt 11.5% 19.0% 26.0% 17.2%
OCCUPATION OF CHIEF WAGE EARNER:
Local Govermment.......ccuueuuunnneeunnnnnnnnnn. .. 4.5% 5.0% 8.2% 5.4%
State GOVermmeNnt. ... .o eii e eeennnsnnnnnnn., 9.2% 10.5% 4.6% 8.9%
Federal Govermment......................... 0. . .. 1.7% 4.5% 7.1% 3.8%
MiitaryY . 1.4% 2.8% 4.1% 2.47%
Ol & Gas. .o i 4.7% 6.8% 2.8% 5.2%
Fishing/Timber/Mining......couuuuunnnnenn .. 7.9% 6.0% 8.5% 7.2%
Clerical/Retail/Sales........ooeuinunnnnnn o oo, 6.1% 6.0% 4.3% 5.8%
L T 27.2% 18.9% 16.1% 21.8%
Managers/Officials......... .. ... ... .. ........... 5.3% &.7h 3.3% S.5%
Professionals/Doctors/Lawyers...........oouvu.n.... 18.4% 21.2% 24 .8% 20.7%
oI ¥ To] = o 12.7% 9.4% 15.0% 11.8%
£ L3 .S% J3% 6% A%
Retired. o e 1.4% 2% 6%
Refused. ..o .5% 6% Y% 5%
TOTAL 1992 HOUSEHOLD INCOME:
Under 326,000, ... ..uiinnniiinnennnnnnnnnnn . 9.0% 16.7% 18.2% 13.7%
$26,000 t0 335,999, ittt 24 .8% 9.5% 10.1% 16.0%
$36,000 to $45,999. ...ttt et 9.4% 7.9% 13.9% 9.5%
$46,000 £0 865,999, it 28.6% 22.8% 25.2% 25.6%
$66,000 OF MOre. . e st 28.2% 43.1% 32.5% 35.1%
NUMBER OF ANCHORAGE OVERNIGHT TRIPS
L 28 1 - T 3.1% 4.3% 7.4% 4.6%
T 4 T 21.8% 29.4% 39.3% 28.0%
610 TripS. 12.1% 19.0% 21.6% 16.6%
T IS e 63.0% 47.3% 31.9% 51.0%
FAMILY STATUS (COMPUTED):
Young Single (18-37) ... iiuunnemnnnnnnaannnnnn . 12.6% 15.7% 14.8% 14.2%
Adult Single (38 +). . ..unuueieeennnnn . 14.3% 7.0% 9.1% 10.4%
Single Parent...... ettt ettt 7.0% 9.4% 20.1% 10.3%
Young Couple (18-37) ... . i, 1.7% 6.2% 5.3% 8.3%
Mature Couple (38 +). ..o, 14.8% 23.2% n.7x% 17.7%
Young Family (18-37)...uiieiue ... v 17.5% 13.2% 10.9% 14.6%
Mature Family (38 +)..........ovvuuen.... Cereeaea 22.1% 25.4% 27.9% 246.5%
TOTAL ROW PERCENT . ..uii it eeee e, 41.1% 41.2% 17.7% 100.0%
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ANCHORAGE TRIPS BY LENGTH OF STAY AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANALYSES OF VARIANCES BETWEEN ARITHMETIC MEANS
ANCHORAGE TRIPS = 4,669

ANCHORAGE TRIPS BY LENGTH TOTAL
OF STAY: MEAN

One Two or |Four or

Night Three more

Nights Nights
Party Size....oovenennnnns e i 1.67 1.78 1.85 1.75
Length Of ST8Y. .. ... iiinneeneaerenaronnoneenoneans 1.00 2.38 6.79 2.59
Hotel nights.......... e e eerenreeaeae e .51 1.08 2.54 1.10
EXPENGT TUPES « + v e e e e e e e e e e e e e e 176.39 |396.78 |1092.3 [429.66
Years of Alaska residency.........ivirinennnnnnnnn 19.41 21.82 24.77 21.35
Household size......oooiviiiiiiiiiinveiineennannn, 2.98 3.20 3.77 3.2
Number of adults in household..................... 2.09 2.09 2.32 2.13
Children under 18... ... ..iiiiiiiiiiininanvnnnn, .89 1.1 1.45 1.08
Number of children in households with children.... 1.92 2.32 2.46 2.19
1992 Household TnNCome. ..o ciinn i iinniinannnnnn 63.53 69.04 70.03 66.89
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SECTION X:

ANCHORAGE OVERNIGHT TRIPS BY HOTEL NIGHTS

BY
TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS
(COLUMN PERCENTAGES)






ANCHORAGE TRIPS BY HOTEL NIGHTS AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR

=+ OR - 1.43%

ANCHORAGE TRIPS BY HOTEL NIGHTS: TOTAL
coL %
No Hotel One Two or |Four or
Night Three more
Nights Nights
AREAS OF ALASKA: .
Southeast........ P 5.6% 8.8% 17.2% 17.5% 9.4%
Kenai Peninsula...... b eteesiatarae st 28.0% 29.5% 12.0% 3.4% 23.4%
HiGhWaY S . ittt ittt it iicensnennsnaranronacsnnans 37.1% 16.3% 14.1% 19.1% 26.8%
Fairbanks .. iuseiiiiieiiieneernssocansnsnrsanansnns 12.5% 28.2% 20.2% 12.7% 17.4%
=T E - U 2.0% 4.,6% &6.7% 3.9% 3.6%
Rural Alaska......ciiiiiiinninertonenanennannannn 14.8% 12.7% 29.8% 43.3% 19.4%
ANCHORAGE TRIPS BY MONTH:
JBMUB Y ettt ieesesseessoonnaesansosnnanaenacannns 6.5% 9.4% 7.6% 7.6% 7.5%
= T T - T U 7.6% 7.0% 8.3% 9.3% 7.7%
L= o o1 £ 8.1% 8.4% 10.0% 7.6% 8.5%
Y o o 1 PP 7.4% 6.8% 6.1% 9.6% 7.2%
MaY . et i i it e ettt e e 8.6% 8.3% 8.4% 5.1% 8.2%
QUM . et i it iitneneiaesnncconssnssosncncansancanns Q.7% 8.8% 9.3% 6.3% 9.1%
JULY . ittt it ittt et a et 10.5% 8.6% 7.0% 7.1% 9.1%
AUGUS . ittt iiitt e is it atsnenconnansaaenennensonannns 9.5% 9.2% 8.5% 8.9% 9.2%
BT o 1 7 APt 8.5% 8.2% 9.6% 7.9% 8.6%
[ = oSN 7.2% 8.5% 9.0% 10.2% B8.1%
NOVeMD e . ittt ittt e ittt e n e 8.4% 9.1% 8.4% 10.3% 8.7%
2T Tod 117 o T o 8.0% 7.8% 7.7% 10.1% 8.1%
ANCHORAGE TRIPS BY SEASON:
- 1 U O 32.1% 33.6% 36.7% 38.5% 33.4%
LR R = O 22.2% 24.8% 26.0% 24 5% 23.7%
1Y o o T 2 ¥ 15.9% 15.0% 14.5% 14.6% 15.4%
UM . o ettt it esstaarannnanaaseaseesnnnannn 29.7% 26.6% 24.8% 22.4% 27.5%
ANCHORAGE TRIPS BY PURPOSE:
BUSTMESS . o ittt it ittt et ettt 35.3% 56.7% 53.9% 48.2% 44.5%
| =T 11 U o 35.8% 32.2% 22.8% 35.5% 32.5%
S P S 28.9% 11.1% 23.3% 16.3% 23.0%
ANCHORAGE TRIPS BY MODE OF TRANSPORTATION:
Car/TruUCK. it e et e e, 73.0% 54.1% 29.9% 21.8% 56.6%
S TP 26.7% 45.8% 69.9% 77.8% 43.1%
168 4 1T o 3% 1% 3% A3 2%
ANCHORAGE TRIPS BY PARTY SIZE:
18 0 Tt 56 .6% 63, 1% 53.6% 49.5% 55.9%
WO ettt eie it e s et tansinaaernneaasansneeanennaens 28.0% 25.7% 32.6% 18.4% 27.6%
Three OF MOFE. . ittt ettt etiateneaeannnennnns 17.4% 11.3% 13.8% 32.0% 16.5%
ANCHORAGE TRIPS BY LENGTH OF STAY:
T night. i ie i iii it ettt 39.3% 96.0% 41.1%
Ak T £ S -1 £ <= 43.0% 3.2% 96.4% 41.2%
128 N 21~ 1 23 17.7% 8% 3.6% | 100.0% 17.7%
TOTAL ROW PERCENT ...ttt it s iienienenannnannnnn 51.2% 21.8% 19.1% 7.8% | 100.0%
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ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR =

ANCHORAGE TRIPS BY HOTEL NIGHTS AMONG ALL ANCHORAGE TRIPS

BY

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
+ OR - 1.43%

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

ANCHORAGE TRIPS BY HOTEL NIGHTS: TOTAL .
_coL %
No Hotel One Two or |Four or
Night Three more
Nights Nights
ANCHORAGE TRIPS BY EXPENDITURES:
3100 o lessS...iiiiiiiiiinnnsnannrananeannnes el 44.8% 35.1% 5.1% 1.5% 31.7%
B101-8250. .ottt i i et it i e 19.0% 42.7% 17.5% 8.1% 23.1%
$251-8500. . ittt i i ittt er e 24 .4% 17.2% 52.6% 28.7% 28.5%
B50T OF MOTE. . ittt s it ntsecancenneeacannanans 11.8% 5.0% 24.8% 61.6% 16.7%
ANCHORAGE TRIPS BY PRIMARY DESTINATION?
Primary Anchorage Trip....cvciiinnnennrnenrennnnans 89.8% 80.5% 93.6% 97.0% 89.1%
Secondary Anchorage TriP..ceeeeeeceeeesereneennaas 10.2% 19.5% 6.46% 3.0% 10.9%
PRIMARY DESTINATION:
ANChOrage. .t v vuvennnnneannnnn htreeeranaaaeee e 89.8% 80.5% 93.6% 97.0% 89.1%
Alaska. .o iveeiirrnrininininnsonnans Cetseaaeren s 6.6% 13.1% 3.8% 2.1% 7.1%
Lower 49.. .. niiriiiiannnns et ereseretieaaeeaaas 3.3% 5.9% 2.3% .8% 3.5%
Abroad.....evveeriinanian. e ecdestesetaeta e 3% YA 3% 1% 3%
PRIMARY DESTINATION:
X0 o1 o o T =T A 89.8% 80.5% 93.6% 97.0% 89.1%
A2 1 L= 2 2% 1.9% 5%
2T 117 U 6% 6% YA
BOY=TT- 1 ol « gD 1% L2% 3% %
Dutch Harbor. o i i it i et ettt e eennnenn 0% 3% 2% 1%
[T of« - 1% 0%
Lo Lo o o .o V- T 1% A%
= 117 O .3% 6% 2% 3%
1 =73 I - g 1.0% YA 1% 1% T4
LY o 12 - T .2% YA 2% 2%
Prudhoe Bay..u..ve i ieir i iienenneeenaennnennens .0% 3% %
Denaliv. et i i e et 2% 1% % 1% 1%
L AT ar > R o - TN 0% 0%
California. ottt it ittt ve e 2% 1.0% 6% %
{08 o T o Lo T Pt A% 2% 0% 2%
=14 T- T .8% 2% 6% L% 6%
WaShiNgloN. c i v ittt ittt it ettt 1.2% 2.5% 5% 1.3%
L =TT 1 1% 1% %
LT T~ T o R 3% .0% 1%
R o =TT T~ 3% .8% 3% 1% A4
Trading Bay..cuee e ienosereeneeeeenecansannanennnn .2% 1%
(08 T4 T T = TN % 0%
L1 T T 1% 1% 1% 1%
=2 - T % 1% b3 3% 1%
BrooKS RBMGE. . uiviittner e iinnensoseneeennnanennns .0% 0%
New Zealand......cooievinnnnnnn. et 0% 0%
MiNNesota..ceuwernanann. Ceesasresaana s e 0% 0% 0% 0%
Hawaii....... et etateareaneaenan e rne e 2% .2% 0% Lo% 2%
KodigK. . iiveenoineeeiarenenannann e eaeeaaaeaaaann L2% 2.5% 1% 1% ed
RUSSTB.ivteeitiie it tineeeianensneanannnennnnneenns 1% % 1%
£ o R0 T3 4 o - T A 2% 1%
By ST L= o e eseeereraaan .2% .0%
LOU S BN ¢ ittt ittt eneanensseenesneecennnnenss 0% 0%
Utah. o it ineennnnnannn. e eeretesterenet e A% 1% 1% 1%
R SR 1 .0% \ 0%

HELLENTHAL & ASSOCIATES

PAGES 68 & 69

(continued)



ANCHORAGE TRIPS BY HOTEL NIGHTS AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

ANCHORAGE TRIPS BY HOTEL NIGHTS: TOTAL
coL %

No Hotel One Two or |{Four or

Night Three more

Nights | Nights
Petersburg............ Creserateaes . 1% .0%
KOtZeDUE . . ittt it ittt it ernenneanranaannns 2% A% A% 3% 2%
1 3 4 PR Ceetetaresatanaseanne .. .0% A% 1%
Chignik Lake.............. feieeaeees O, 1% .0%
Y- 1V7eToTo T+ F- [ Y A% .0%
Oklahoma.....covvvvnnnn. e essasescsetaatereenas .0% 1% .0%
AlakanuK....vivnnieninennans e ereesersasaataesieas 0% .0%
Florida. ..o iiiiinnenna.. rereesseeaaesaann % .3% 1A 14
MeXiCO. v ittt eniiiennnann e raiea et i hA % %
Point Hope...vvvriennnenennn, e eeeetaaea i % .0%
Hooper Bay......vvvevnennenn Crreareereiec i 0% L% 3% 1%
- o I - TR 2% .0%
Michigan........ocvvinnunnn. eeasessreaetaranenean 1% 1% 0%
13 S - TV G 3% .0%
oM. it ittt iitetiieia et iarasenosasasoannacnansans 1% 1% 2% 1%
Lo T - U 1% 0%
|1 <1 1 < % .0%
GO MBNY 4 v ettt rrnn i esersosesossasonnnonanannanns A% 0%
Drift RIVEI . i i i i et i iis e eenanenannans .5% 1%
s - 1 T 2 3% 1%
SelaWiKe it i i ettt et e .0% 0%
=1 <2 o 2 - T U A% .0%
Bethel .. i i i i ettt taenrenenanenannn .0% 2% 1% %
Healy. ittt i i ittt ieas et i A .0%
3= 0 - T - 0% 1% 0%
Big Lake. .. oottt i i i e e e e 1.5% T%
Nebraska. . ..oui it i i ittt it .0% 0%
[0 I .0% 0%
WiSCONS I M.ttt ittt ettt et e eeennaneennseannannns .0% 0%
L3 o 1< L 1% 0%
B R I Y- 1% 1%
L= =TT - AP .0% 0%
King Salmon. ..ttt ittt ceenenncennnnnnn, A% % 1%
Haines....oeieniinnnnnennan e tebtetenav e, 1% 0%
L3 I 5 =T« U 2.5% L% 6%
30 T - U % 0% 1%
MISSOUM T Lttt i i i citseneranncanecanennnnnans % 0%
NEW YOTK. irereiiiinerieinensaroonnaroaeacananannns A% .0%
MassachUSellS. ... ittt itiiineinnennnnnnnonsaannss 0% A% 0%
JUNBBU. -t ittt ittt it e s e ieeneencnancnraanns 1% LAY .3% 2%
L T T o 1% .0%
Arkansas........c.vvvennn e tseateseceaeae e, .0% .0%
LS 1% .0%
£33 T 4 5 - TR A% .0%
India...einniinnnnan. ceeaeeens fetaereraeneaaa 0% 0%
Phillipines. .ottt ittt ittt ieiennenn .0% 1% .0%
LS IR - o .8% 1%
[ R o S .0% .0%
Washington Dl. ... it iininernnneensannnnnennnnns A% 0%
TOTAL ROW PERCENT .ttt it ittt iniiicnensenanannnnann 51.2% 21.8% 19.1% 7.8% | 100.0%
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ANCHORAGE TRIPS BY HOTEL NIGHTS AMONG ALL ANCHORAGE TRIPS BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + QR - 1.43%

ANCHORAGE TRIPS BY HOTEL NIGHTS: TOTAL

coL %
No Hotel One Two or |Four or
Night Three more
Nights | Nights
ALASKAN RESIDENCY:
LR R L 12.7% 30.0% 27.1% 20.2% 19.8%
1976 10 1983, ittt e 19.8% 18.9% 15.9% 12.9% 18.3%
1967 L0 1075 ittt ittt e 35.6% 31.3% 27.9% 13.7% 31.5%
Before 1967, ettt cter i eeereenen, 31.8% 19.8% 29.1% 53.3% 30.3%
HOUSEHOLD SIZE:
M. et e e ettt 12.7% 14.1% 7.9% 10.5% 11.9%
L1 33.4% 32.5% 27 .46% 22.46% 31.2%
- 21.2% 13.9% 16.4% 15.2% 18.2%
FOUT s ettt i e it et 18.7% 25.3% 20.3% 12.1% 19.9%
Five OF MOTe. .ttt ittt e, 14.1% 14.3% 28.1% 39.8% 18.8%
NUMBER OF CHILDREN OR ADOLESCENTS
NONe. e, 55.6% 50.8% 43.7% 34.6% 50.6%
L0 18.6% 18.5% 13.1% 15.6% 17.3%
L1 12.6% 17.6% 18.3% 14.3% 14.9%
Three OF More. .ottt it aeee e, 13.2% 13.2% 25.0% 35.5% 17.2%
OCCUPATION OF CHIEF WAGE EARNER:
Local Government. .. ... ... ueemsoune e, 3.1% 7.7% 7.8% 7.9% 5.4%
State Government...........iuieiunenennnannnnnnn.., 10.5% 4.8% 11.1% L.Th 8.9%
Federal Govermment.............cuuuuuununnnno ... 2.5% 2.7% 7.0% 7.9% 3.8%
L - 1.9% 2.3% 2.7% 5.7% 2.4%
0Tl & GaS. it e, 5.2% 5.0% 5.9% 4.1% 5.2%
Fishing/Timber/Mining.....oouuuunnnunneninnnnn ... 5.8% 9.6% 7.5% 8.9% 7.2%
Clerical/Retail/Sales.....ooueeuuunninnnnnnnn. 6.4% 7.1% 3.8% 2.8% 5.8%
S eIVICE . Lt 25.5% 25.0% 11.6% 13.6% 21.8%
Managers/Officials.... ... ... o oo, 4. 0% 8.1% 7.5% 2.8% 5.5%
Professionals/Doctors/Lawyers. . o.eueueeeouon. ... 18.8% 21.5% 22.4% 25.9% 20.7%
o014 T o BT -5 T 14 .4% 4. 8% 11.3% 15.3% 11.8%
e L 5% 5% 1% 3% R
Retired. L e 1.1% 2% 6%
Refused. .o 3% 9% 1.0% .5%
TOTAL 1992 HOUSEHOLD INCOME:
Under  $26,000.......00tieieernnneeaae, 15.8% 13.0% 9.1% 12.7% 13.7%
$26,000 t0 335,999 it 23.6% 6.8% 7.46% 9.7% 16.0%
$36,000 to 345,999, . 10.8% 5.8% 7.0% 18.3% 9.5%
$46,000 to $65,999. ..t 23.9% 35.1% 22.2% 18.3% 25.6%
366,000 OF MOM@. .. tunnnnn it seeeeeeeaaanan . 25.9% 39.2% 54.4% 41.0% 35.1%
NUMBER OF ANCHORAGE OVERNIGHT TRIPS:
LI 4 o - 3.4% 3.6% 6.7% 6.9% 4. 6%
T 4 ¥ - 25.2% 27.8% 34.4% 31.7% 28.0%
G610 EriPS. it e, 15.2%. 14.6% 23.4% 14.3% 16.6%
L ok - T 56.1% 54.1% 35.5% 47.1% 51.0%
FAMILY STATUS (COMPUTED):
Young Single (18-37) ... ..ttt 18.4% 11.5% 7.8% 10.2% 14.2%
Adult Single (3B +).. ..., 13.9% 6.2% 7.6% S5.6% 10.4%
Single Parent....o.iiiuunet e, 11.8% 3.5% 8.7% 23.8% 10.3%
Young Couple (18-37). ... ... i, 5.5% 16.9% 7.6% 4.5% 8.3%
Mature Couple (38 +).. ..o, 17.9% 16.1% 20.7% 14.3% 17.7%
Young Family (18-37). ..t 15.6% 15.7% 13.5% 7.3% 14.6%
Mature Family (38 +)...uuuiinnininneninnnnnnnnn, 17.04 30.0% 34.2% 34.3% 24.5%
TOTAL ROW PERCENT ..ottt st e eeeee e, 51.2% 21.8% 19.1% 7.8% 100.0%
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ANCHORAGE TRIPS BY HOTEL NIGHTS AMONG ALL ANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANALYSES OF VARIANCES BETWEEN ARITHMETIC MEANS
ANCHORAGE TRIPS = 4,669

ANCHORAGE TRIPS BY HOTEL NIGHTS: TOTAL
MEAN

No Hotel One Two or |Four or

Night Three more

Nights Nights
PaArY SIZ@uuiuirneuurrnsaeenennnearosonssnsonaenas 1.77 1.57 1.74 2.1 1.75
Length of STay. ... .iiiiiniinienraneenacacannnnnnnns 2.79 1.08 2.53 5.73 2.59
Hotel nights. .. it i i iie it iiaanenans 1.00 2.37 5.52 1.10
Expenditures. ... oot 354.39 1214.22 [494.02 1365.1  1429.66
Years of Alaska residency..c.oeeeeinnnneennnnennnnn 22.51 18.33 20.18 25.06 21.35
Household size. ... .ottt 3.00 3.07 3.59 4.06 3.21
Number of adults in household..................... 2.09 2.06 2.21 2.39 2.13
Children under 18.. ... .iuiniiiiiiiiiiininnannnn .91 1.01 1.39 1.67 1.08
Number of children in households with children.... 2.05 2.06 2.46 2.55 2.19
1992 Household income........coiviiivneiiinnnennn. 58.30 69.79 77.95 93.04 66.89
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SECTION XI:

ANCHORAGE OVERNIGHT TRIPS BY EXPENDITURES

BY
TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS
(COLUMN PERCENTAGES)






ANCHORAGE TRIPS BY EXPENDITURES AMONG ALL ANCHORAGE TRIPS
BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR =

+ OR - 1.43%

ANCHORAGE TRIPS BY EXPENDITURES: TOTAL
coL %
$100 or [$101 to 3251 to |$501 or
less $250 $500 more .
AREAS OF ALASKA:
SOULhEaS . ittt ittt encnenerenssnnssnnennanaanns 3.5% 10.5% 10.5% 17.2% Q.4%
Kenai Peninsula.....vecrireeennnenennoroneannnaens 30.1% 26.1% 22.7% 10.7% 23.4%
HighWaYS. it iiiiieinnetaeeoncacacnoconasnananssa 40.4% 26.0% 16.4% 19.6% 26.8%
Fairbanks.  vvuenrinseneorareescosocnsansonaonnnans 15.8% 21.0% 19.1% 12.6% 17.4%
KOGTBK .t v enesevsennseoseronasssnsossansrsassnssans 1.7% 4.3% 3.9% 5.9% 3.6%
RUFAl AlBSKB..ivireinienanenisnrncnnnsnerssnsnonas 8.5% 14.,1% 27.4% 34.0% 19.4%
ANCHORAGE TRIPS BY MONTH: .
Y4 T - o 7.6% 8.6% 7.4% 5.8% 7.5%
DU Y. sttt ittt ittt e e etnnecracsnonannnonnnannn 7.2% 8.4% 7.9% 7.5% 7.7%
March. et i i e it it et e e e 8.2% 8.4% 9.3% 7.8% 8.5%
- = ol X P 7.2% 7.2% 7.1% 7.2% 7.2%
MY ettt ettt et iateeee et ettt aeaan 8.8% 8.3% 8.2% 6.8% 8.2%
JURE . . ittt i i et 9.5% 8.2% 10.5% 7.5% @.1%
JULY e ettt it e it et i ettt 9.6% 8.8% B8.4% 10.0% 9.1%
AUGUST e i st ettt ineencnnsasnssassnenesessocnonnnenns 8.3% 9.3% 9.1% 11.2% 9.2%
(=T = V- A 8.3% 9.6% 9.0% 7.1% 8.6%
{078 4 - AR 8.0% 8.6% 8.4% 7.1% 8.1%
NOVEMDB .t ittt snessnsearascacennancansssnnennsa 9.4% 7.3% 8.8% 9.3% 8.7%
DECemMber . .ttt it it e e et a e 7.9% 7.4% 6.0% 12.8% 8.1%
ANCHORAGE TRIPS BY SEASON:
Fallouue i i i i i e et e i er e cneeaaennaans 33.6% 32.8% 32.1% 36.2% 33.4%
LR - AUt 23.0% 25.4% 24.6% 21.1% 23.7%
£« o 1 T Pt 16.1% 15.5% 15.3% 13.9% 15.4%
SUITE T L . ittt ittt iaanennoancassscsnoneanannanans 27.4% 26.2% 28.0% 28.7% 27.5%
ANCHORAGE TRIPS BY PURPOSE:
BUSTIMESS . 1ttt tttvensnnncaenecnsanenacansnennasnnns 43.0% 53.7% 46.1% 32.0% L4 5%
PleBSUME. ittt it ittt et nnanaan e 31.4% 32.1% 30.8% 38.1% 32.5%
A MiKe ittt itittensonnnneacaneonansansasannnnnens 25.6% 14.2% 23.1% 29.9% 23.0%
ANCHORAGE TRIPS BY MODE OF TRANSPORTATION:
(08T o ¥ o0 P 79.6% L8.7% 50.3% 34.9% 56.6%
AT it s ettt sasnsnseecnacaanenasseaennnennnnnn 20.2% 51.0% L9.6% 64 . 6% 43.1%
(08 4. 7 L2% 3% 1% 5% .2%
ANCHORAGE TRIPS BY PARTY SIZE:
O it seias ettt etsesasnsnsaosasosnancanananennns 68.1% 61.2% 51.0% 33.8% 55.9%
TO . st teeesaseasstonseneaaeansnsenaceanaacaensenens 21.4% 26.1% 30.8% 35.8% 27 .6%
THree OF MOTE. .. ei et ersnssseessessnsscsoseannanss 10.5% 12.74 18.2% 30.4% 16.5%
ANCHORAGE TRIPS BY LENGTH OF STAY:
B 4 = 1 65.8% 56.4% 20.5% 8.3% 41.1%
e T £ T =1 T NP 30.2% 36.3% 57.7% 40.5% 41.2%
L £ = 11 S 4.0% 7.3% 21.8% 51.2% 17.7%
ANCHORAGE TRIPS BY HOTEL NIGHTS:
No hotel . i i i i iieeenenacannnananns 72.4% 42.3% L3.7% 36.2% 51.2%
I 23 1 2 26.1% 40.4% 13.2% 6.5% 21.8%
A T 1S+ 1 =3 e 3.1% 14.5% 35.2% 28.4% 19.1%
At AIGRTS . it iiiieienintnnnnnneneenrannoaneanennenn R4 2.8% 7.9% 28.9% 7.8%
TOTAL ROW PERCENT vt vt it ineeeennnnennnnennecananns 31.7% 23.1% 28.5% 16.74 100.0%
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ANCHORAGE TRIPS BY EXPENDITURES AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

ANCHORAGE TRIPS BY EXPENDITURES: | TOTAL
coL %
$100 or {$101 to {$251 to [$501 or
less $250 $500 more

ANCHORAGE TRIPS BY PRIMARY DESTINATION?

Primary Anchorage Trip....ccceeecarecnnoces ceva-es| B87.9% 84.3% 92.1% 92.6% 89.1%
Secondary Anchorage Trip....... hetcesaeaeaaaanes 12.1% 15.7% 7.9% 7.4% 10.9%
PRIMARY DESTINATION:

ANCROTagE. o ittt iiiiennsnosssnnennscasaanssnsanns 87.9% 84.3% 92.1% 92.6% 89.1%
Y =T 7.5% 11.9% 3.7% 5.6% 7.1%
oWl A . i i i i ettt e 4. 1% 3.7% 3.6% 1.7% 3.5%
Y o o= - T U A 2% 5% 1% 3%
PRIMARY DESTINATION:

ANCROr B, it ittt e eeereoeeosnnooanonssencnenananes 87.9% 84.3% 92.1% 92.6% 89.1%
ValdezZ. .ot it it vcstnetarsentnsennons .2% 1.9% .5%
HOMB e ot it ittt e itanerencasoneacsoennaanaananes .5% 5% YA 3% A%
Y= - o = S 1% 2% 2% 1%
Dutch Harbor. .. ittt i e enecnnnaeaanann .0% 2% A% 1%
GEOFG @ e it insenacencnnancasnacosansasansanaannans 1% 0%
T T o) o= T ¥ 2% A%
L= X 1177 ol 2% 6% 2% A% 34
L =73 I - T 1.2% 3% 3% Th LT%
¥ o 12 - AU 2% &% 0% 2%
Prudhoe Bay......oovineriiiennernoennnnanannonnnns 2% 1% %
37 2 ¥ 1 O O L3% 0% 4% A%
L AT o= R o B - T O 0% 0%
[of-1 G I T o o I O A L6% 6% 5% 1% L&Y%
[0 e < T - T o % A .0% .0% 2%
= 2 ¥ 9% 7% 6% 6%
L8114 B oY= oY o 1.0% 8% 2.5% 3% 1.3%
£ €=T [ - P 1% 2% %
[0 1=« T 1 T 2% 1% 0% i A A
Fairbanks. . i it iii e ittt teanaacaacnneannnns .S% 6% .2% 3% L%
Trading Bay..uoeue'eerenenerseenaneseannsenenncanns 3% 1% 1%
{081 T - APt 1% 0%
WY oMM e et eseenenacennsoncaanaoseonsasenarensas .0% 1% 1% 1%
=2, - T L2% .2% 1%
Brooks RBNGE. . .uuuinereeennnenreneeanenennnncnenns 0% .0%
New Zealand. ... o.iiiiiinnii i ineenaaennaanns .O% .0% 0%
LRt T=-T <% - OGP .0% 1% .0%
LT T AR .2% .2% 1% L% 2%
L= R =Y N 3% 1.8% .2% L% T4
RUSST Bt it itie ittt tiaeteetenanenennananennnnns .2% 1%
FYeT e o3 < o - PR 2% 2% A%
Sweden....... Cereaneaean e emeseec it 2% .0%
(T L - T P .0% 0% 0%
L8 =1 PR L2% .0% .2% 1%
Ninilehik. oo i i i i i i i e i e e neeannn 1% 0%
PetersSbUrg. . it i it i ittt e % 0%
Kotzebue............... R 1% 2% 2% 3% 2%
8 o A YA %
Chignik Lake........... I 2% .0%
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ANCHORAGE TRIPS BY EXPENDITURES AMONG ALL ANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

ANCHORAGE TRIPS BY EXPENDITURES: TOTAL
CoL %
$100 or {$101 to {$251 to |$501 or
less $250 $500 more
SaVOONGB.reeesnovanna e e sesns e 1% .0%
OKLlahomMa. v iv it istintcsenencnaenencanennnonan 2% 0%
AlaKanNUK. .ttt it i it e et er ittt e, % 0%
Florida. s e ittt tiiriensacersasaoacaananns 1% 1% A% L2% 1%
MEXTCO. sttt ittt itaneenacaasenenseensenanennnnnnn 1% % 1%
PoiNt HOPe. . vttt ittt canenecnnananacnnans 2% .0%
HOOPEr BaY. . uuiiit ittt iinnirisieninninennancnanns i VA VA 3% %
-3 o I =T 1% 0%
LRIt T = -1 o Rt % .0% 1% .0%
F B - T U 4 0%
L 11T % 2% %
T - % .0%
KaKtoviK. ittt it i i i ittt e et 1% .0%
[T o 1T 0 % 0%
Drift RIVEM . ittt et it ittt raerenennnnnens 5% A%
= =1 TN 3% A%
Selamwike ot in ittt it it i ienataeeanan e % 0%
Takotna...cvovenvneuenn, e esares ettt A% N4
Bethel . ... it i it e ittt eeerrernenaenns % .2% % A%
Healy...oviiiiinininnnninnnennn e e rseer e A% 0%
=2 = o - S % 1% .0%
Big Lake. .. iiiuiiiii it i i it e 2.1% 1% A% T4
NEbraska. . .ovuiii ittt ittt it 1% .0%
L6 £ < AP % 0%
WiSCONS TN, ittt it itn et e ieeecncaennranennannnns % 0%
O OVa. v it ettt iitesttrecancaacenanneanaenannann 1% 0% .0%
- R o T O % 1% 1%
| gTe Lot oY1 I T 0% 0%
King Salmon. .. .ttt et e i eneeaann 2% 1% A%
- o =3 % .0%
[T o 1Y 2.5% 1% 6%
=307 T - VA A% 1%
MISSOUM T e ittt ittt ie e et ncasaasnraraancnnanans 1% 0%
L T I = ol ) 2% L0%
MassachusettsS. ...ttt iiiitenreennennannannnns 1% 0% 0%
JUNBBU. ittt ettt e ettt et e et 2% 2% 3% 2%
B = - 1o 1% .0%
ATKBNSAS e o v vt aeererneseareeernnsennnnnennns e 1% 0%
oKt vttt ittt ettt esateaeaeatancanranaenns A% .0%
SKWENMIMA. sttt it e tiiraennrransnseanreaenncnesnnenns .0% ' 0%
L 2 H I O % .0%
Phillipines. .ttt it iem it iaenennn YA .0%
L L TR & < = D A4 %
[0 1 I o I - T 1% 0%
Washington Dl. ..t ireiniiieriananoenennernnsneennn % L0%
TOTAL ROW PERCENT . ..ttt iiiieennrnneesennennnnnas 31.7% 23.1% 28.5% 16.7% 100.0%
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ANCHORAGE TRIPS BY EXPENDITURES AMONG ALL ANCHORAGE TRIPS BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

ANCHORAGE TRIPS BY EXPENDITURES: TOTAL
CoL %
$100 or |3101 to {3251 to [$501 or
less $250 $500 more
ALASKAN RESIDENCY:
1084 t0 1992 ittt ittt it ettt 15.7% 26.4% 20.8% 17.0% 19.8%
1076 1o 1983, .ttt ittt e ettt etaeeananannnn, 15.0% 20.0% 21.2% 17.6% 18.3%
1967 10 1975 ittt it erceeteneteriaenanaian L1.7% 28.5% 27.8% 22.6% 31.5%
Before 1967 .. curiiiiiiiieeeinnnenenananenannnn. 27.6% 25.1% 30.2% 43.0% 30.3%
HOUSEHOLD SIZE:
16T 146.3% 17.2% 6.6% 9.0% 11.9%
L T 36.5% 32.2% 29.5% 22.5% 31.2%
2 T - 20.7% 16.1% 20.7% 15.0% 18.2%
FOUR e it ittt ittt enenennnanasensocnneneannans 17.9% 22.5% 22.6% 15.7% 19.9%
FiVE OF MOT ..ttt ennernrnnneennneeeeaeannnesan 10.6% 14.0% 20.7% 37.8% 18.8%
NUMBER OF CHILDREN OR ADOLESCENTS:
L= T 58.9% 53.0% 48.8% 34.9% 50.6%
L - 18.6% 16.1% 17.8% 15.7% 17.3%
T ettt ettt e e stessneennenanssseeecnoennnnnens 11.8% 19.0% 14.6% 15.8% 14.9%
Three OF MOME. . i intnetne et anesneaaannsnannnns 10.8% 11.9% 18.9% 33.6% 17.2%
OCCUPATION OF CHIEF WAGE EARNER:
Local GOVerMmMeNnt. i ueueenereernnnennneeonennnanns 3.5% 3.9% 6.7% 8.5% 5.4%
State GOVerMmMeNt . .. ittt irnernrmnncnsennanss ?.5% 10.5% 7.T4 7.7% 8.9%
Federal GOVErmmeNnt. . ...iureneeieunennenennarnnnens 1.4% 2.9% 6.4% 5.4% 3.8%
T £ T 1.3% 2.7% 2.0% 4.9% 2.4%
O il & GBS .t it nirtireeannannieirsieiteaannaeananas 4.9% 5.1% 5.9% 5.0% 5.2%
Fishing/Timber/Mining. ..o iieeinenneennnnnnnns 5.0% 8.8% 6.2% 10.9% 7.2%
Clerical/Retail/Sales..uuueinenennnneneennannnn. 6.5% 4.8% 7.T% 2.2% 5.8%
LT N I - T 33.5% 19.3% 14.9% 14.97% 21.8%
Managers/Officials.... ... .o iiiniiinnniinnnnnnn. 3.8% 7.7% 4.1% 8.0% 5.5%
Professionals/Doctors/Lawyers. oo eveneunnnnnn... 18.2% 21.9% 25.2% 15.9% 20.7%
(ol 1 T3 4 B1o3 G < o T 11.5% 11.5% 11.0% 13.9% 11.8%
£ 4 L D .5% A A% A% A
Retired. .ttt i e e A 1.2% .8% 6%
Refused. ..ot A% Th 1.3% 5%
TOTAL 1992 HOUSEHOLD INCOME:
Under 326,000, 0. i 14.0% 16.8% 11.6% 12.7% 13.7%
826,000 10 335,999 i ittt e 26.2% 15.8% 8.7% 8.1% 16.0%
336,000 to $45,999. .. it e, 8.0% 9.0% 9.6% 13.4% 9.5%
$46,000 to 865,999 i ittt e 26.6% 22.1% 28.5% 23.5% 25.6%
366,000 OF MOre. ..t r ettt e, 25.2% 36.3% 41.6% L2.4% 35.1%
NUMBER OF ANCHORAGE OVERNIGHT TRIPS
R 4 o ¥ < 3.2% 3.9% [ 4 7.6% 4.4%
e T 4 ¥ = - 17.3% 30.9% 30.3% 40.4% 28.0%
L L0 € o 9.7% 17.7% 20.8% 21.0% 16.6%
L L 4 ok - 69.8% 47.5% 44 8% 30.9% 51.0%
FAMILY STATUS (COMPUTED):
Young Single (18-37) ... iiiriiirinn e imnnnnnnns 13.5% 19.1% 14.67% 8.2% 14.2%
Adult Single (38 +).cuuiiinnnin i, 15.7% 11.6% 5.6% 6.7% 10.4%
Single Parent. ... . iuuuiiir it 9.5% 5.6% 10.4% 18.1% 10.3%
Young Couple (18-37) . .. innnnn, 13.5% 6.2% 5.6% 5.9% 8.3%
Mature Couple (38 +)....uiinnnenniinnnnnnnn.. 16.1% 16.2% 22.9% 14.0% 17.7%
Young Family (18-37)........ e 12.2% 14.4% 16.3% 16.3% 14.6%
Mature Family (38 +). .. uiiinniinnriinnenennnnnnn. 19.46% 26.9% 24.5% 30.7% 24.5%
TOTAL ROW PERCENT . it titniiiieie et eneeeeennnnn 31.7% 23.1% 28.5% 16.74 | 100.0%
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ANCHORAGE TRIPS BY EXPENDITURES AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANALYSES OF VARIANCES BETWEEN ARITHMETIC MEANS

ANCHORAGE TRIPS = 4,669

ANCHORAGE TRIPS BY EXPENDITURES: TOTAL
MEAN

$100 or [$101 to (3251 to |$501 or

less $250 $500 more
PBILY S1Z. ..t iitite et it ataacensaacaanaennns 1.49 1.62 1.81 2.32 1.75
Length of STay. ...t iiiiireiiiieienrenaranennnennn 1.60 1.84 2.77 5.21 2.59
Hotel nmights..........oiiiiiiiiiiinnn .34 .84 1.35 2.50 1.10
EXPENditUreS . ittt iie i iieineensenncencennnns 65.61 185.72 |379.69 [1542.2 1429.66
Years of Alaska residency....... oo 21.68 19.30 21.16 23.91 21.35
Household size.. . .. it iiiiiiiiiiiiiiieiiaennnnn 2.84 2.92 3.40 4.00 3.21
Number of adults in household.................... 2.04 1.96 2.26 2.32 2.13
Children under 1B.... .. .. . i it iuiiininnennenennns .80 .96 1.14 1.68 1.08
Number of children in households with children.... 1.96 2.05 2.22 2.58 2.19
1992 Household income.......covviininennnvannvnn, 64.81 61.14 64.40 83.33 66.89
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SECTION XII:

ANCHORAGE OVERNIGHT TRIPS BY
PRIMARY DESTINATION

BY
TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS
(COLUMN PERCENTAGES)






ANCHORAGE TRIPS BY PRIMARY DESTINATION AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GEMERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

ANCHORAGE TRIPS BY TOTAL COL
PRIMARY DESTINATION: %
Anchorage |Elsewhere
AREAS OF ALASKA:
...... et baemetec et e e 9.6% 8.0% 9.4%
Kenai Peninsula........ciiiininrinninneneeennnnnnn 23.2% 24.7% 23.4%
.......................................... 27.9% 17.4% 26.8%
......................................... 17.2% 18.8% 17.4%
............................................ 3.4% 5.1% 3.6%
RUral Alaska....c.viueiininnrsnnnranennsncnscanaan 18.6% 26.0% 19.4%
ANCHORAGE TRIPS BY MONTH: .
........................................... 7.6% 6.6% 7.5%
.......................................... 7.8% 6.9% 7.7%
............................................. 8.5% 8.2% 8.5%
......................................... 7.3% 6.46% 7.2%
............................................... 7.8% 11.5% 8.2%

.............................................. 8.9% 11.1% 9.1%

.............................................. 8.7% 12.7% 9.1%
............................................ 8.8% 12.5% 9.2%

......................................... 8.8% 6.4% 8.6%
........................................... 8.5% 5.0% 8.1%
.......................................... 9.2% 4L.9% 8.7%
.......................................... 8.1% 7.9% 8.1%
TRIPS BY SEASON:

.............................................. 34.6% 246 .2% 33.46%
............................................ 23.9% 21.6% 23.7%
............................................ 15.1% 17.9% 15.4%
............................................ 26.4% 36.3% 27.5%

TRIPS BY PURPOSE
.......................................... 45.3% 38.3% 44.5%
.......................................... 30.7% 47.5% 32.5%
............................................. 2L 1% 146.2% 23.0%
TRIPS BY MODE OF TRANSPORTATION
......................................... 59.1% 36.8% 56.6%
............................................... L0.7% 62.8% L3.1%
..... et ettt it e e s L2% 6% 2%
TRIPS BY PARTY SIZE:

............................................... S56.4% 51.6% 55.9%
............................................... 27.3% 30.1% 27.6%
TRrEE OF MOT 8. st enseeneaeeuneenenarenennnonsenanens 16.3% 18.4% 16.5%

ANCHORAGE TRIPS BY LENGTH OF STAY:
......................................... 38.6% 61.2% 41.1%
T 2 - 14§ <~ L2.4% 31.1% L1.2%
......... ettt reeeat e e 19.0% 7.7% 17.7%

ANCHORAGE TRIPS BY HOTEL NIGHTS:

.......................................... 51.6% 47.9% 51.2%
........ e e erecee e aeaan 19.7% 38.9% 21.8%
........................................ 20.1% 11.1% 19.1%
......................................... 8.5% 2.1% 7.8%
TOTAL ROW PERCENT............. fee vt e e 89.1% 10.9% 100.0%
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ANCHORAGE TRIPS BY PRIMARY DESTINATION AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

ANCHORAGE TRIPS BY TOTAL COL

PRIMARY DESTINATION: %

Anchorage |[Elsewhere
ANCHORAGE TRIPS BY EXPENDITURES: .
B100 Or leSS.tunnnin it iiiereeeennnnnnn. 31.3% 35.0% 31.7%
$101-%250. .. ..o iiiinnnn.. Ceesrecerrtier e 21.8% 33.2% 23.1%
32518500, it e e e 29.5% 20.5% 28.5%
$501 or more........... treaeseareeraierar e, 17.46% 11.3% 16.7%
ANCHORAGE TRIPS BY PRIMARY DESTINATION?
Primary Anchorage Trip....eveeeeeeneeeneennnnnnn.. 100.0% 89.1%
Secondary Anchorage Trip....ueeeernenerenannnnns. 100.0% 10.9%
PRIMARY DESTINATION:
Anchorage........... H e e et s e e et s 100.0% 8%9.1%
Valdez. . .t e e e e &.6% .5%
41T 4.0% N4
Seward......ivuvenn.. e e a ettt ae e 1.3% A%
Dutch Harbor............ e ratae ittt 1.0% 1%
=TT L I 2% .0%
Montana........oovenuennnn. e e esaateea e 5% 1%
Palmer . e i e 2.6% 3%
L 1 - 6.0% Th
LYo 2 T 2.0% 2%
Prudhoe Bay. ..ttt et 9% 1%
Denal i 1.2% 1%
LA a2 - TR 0% .0%
California. .o, 4.1% A%
Colorad0. ittt e e 2.2% 2%
=T 5.5% 6%
HasShingToN. ..ot ittt e e e M.7% 1.3%
SR BGNAY . ottt e e e .5% %
Lo o o T 1.3% 1%
Fairbanks. . ... 3.74 6%
Tragding Bay. .o ouse et ae e e e e e .9% 1%
18- 14T L - 2% .0%
WY OmMING . ittt et e e TU A
=2 1 9% 1%
Brooks RaNGe. ... .iteiitterie e, 0% 0%
New Zealand. ....ouiiiiinn i 1% 0%
MiMNeS 08, e it e et e it e e 3% 0%
e L 1.8% .2%
KodiaK. oottt et i e 6.0% T%
RUSST@:ivertnnenunnnnnans et et iaa e .5% %
Soldotna.......... e a ettt e e e 1.0% %
Sweden............... e m ettt e A% )4
Louisiana. . o.e it e 1% 0%
Utah. e e e es 1%
NIt ehik. e e e .2% .0%
PetersbUrg. . ittt e, L3% .0%
KotZebuUe. .t 1.7% .2%
8 1 1.1% 1%
Chignik Lake...uoon e iie et oo 3% 0%
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ANCHORAGE TRIPS BY PRIMARY DESTINATION AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + OR - 1.43%

ANCHORAGE TRIPS BY TOTAL COL

PRIMARY DESTINATION: %

Anchorage |Elsewhere
SAVOONGa. v enerenanannn Y P 2% ..0%
Oklahoma............ Cereseeseacaneneeeaan Cereeeaas RYA 0%
Alakanuk..... S e eeearesesees e e et e e .2% .0%
=T ol T - 1.1% 1%
L T .S5% %
POINT HOPE. vttt tinteernnneennsereniarnnnennn. 3% .0%
HOOPEr BaY. . .ttt ittt iitire e et tnsaneannnns 1.0% 1%
S o K =T T .3% .0%
Michigan. oot it i et e A4 .0%
£ S e 1 .24 0%
== .8% %
N Y . it ih ettt ittt cennennseanr s snnaanenens L3% 0%
KaKtoViK. t ittt ittt it et e e 3% 0%
ANy e ettt ittt eesceenennsncnnensaneananesnnns 3% .0%
R R RV T 1.0% 1%
Idaho.....covvvinnnn. et teeteeteeeaeaeeaan Cheaas 5% 1%
Selawik........... et e ettt .2% .0%
Takotna......... e tetrereene PP eeseaen . .2% 0%
Bethel......coiiiuuiiinnnn.. et aeaeeraaaa 9% 1%
Healy........ S et e eaatenaet sttt a et et 2% .0%
Lok T YA .0%
Big LaKe. ottt i it e 6.8% T4
NEbrasKa. .o i it e e e, 2% 0%
L4 = 2% 0%
W S CONS M. ettt it it e 2% 0%
100=T ol T A% 0%
- R T .S% 1%
Rglo ey T I T .0% 0%
King Salmon. . .uuiuieeine st iiie e 1.0% 1%
2T B T 2% .0%
=T 0T« S.7T% 6%
LT T - .S% 1%
MiSSOUrT . i i e 3% .0%
L =T ol 3% 0%
MasSSaChRUSElES . ettt ittt e e 3% 0%
B 3T T 1.5% 2%
- = - T 3% .0%
LN € LT T 2% .0%
TOK . et i i e e e e 3% .0%
I T 21 42 - T A .0%
India. e e .2% .0%
PRILLIpINes. .o i e e i VA .0%
L1284 4 T 6% 1%
1001 ¢ 2% 0%
Washington DC.....iiiirineiin i iineennannnn. 3% 0%
TOTAL ROW PERCENT .. ettt ittt et cieneenennnn 89.1% 10.9% 100.0%
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ANCHORAGE TRIPS BY PRIMARY DESTINATION AMONG ALL ANCHORAGE TRIPS BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANCHORAGE TRIPS = 4,669; MARGIN OF ERROR = + QR - 1.43%

ANCHORAGE TRIPS BY TOTAL coL

PRIMARY DESTINATION: %

Anchorage |Elsewhere
ALASKAN RESIDENCY: .
1984 to 1992......... ot teeasesertaeneeea, e 19.0% 26.7% 19.8%
1976 to 1983 . oL 18.4% 17.9% 18.3%
1967 to 1975.....cuo..... ettt 32.1% 26.4% 31.5%
Before 1967, .. iiiiiii 30.5% 29.0% 30.3%
HOUSEHOLD SIZE: .
One. et et aeiteii e, 12.2% 9.1% 11.9%
THO . ettt i eeennnn Geveesiitaeenan. ceean 30.8% 34 .5% 31.2%
Three. . i, o eresieiiaean.. 18.9% 12.8% 18.2%
FOUr . 18.6% 31.0% 19.9%
Five ormore......oooooeiiiiiiiinin 19.6% 12.7% 18.8%
NUMBER OF CHILDREN OR ADOLESCENTS:
None. . 50.8% 49.2% 50.6%
oM. e e 17.4% 16.1% 17.3%
TR0 e 13.9% 23.1% 14.9%
Three or More........coooiuiiiiiin i 17.9% 11.5% 17.2%
OCCUPATION OF CHIEF WAGE EARNER:
Local Government.............couueuuneinnnnnn oo, S.4% 5.0% 5.4%
State GOVernment..........cuuveuniiennnnnnnnnono .. 9.5% 4.5% 8.9%
Federal Government......................ouoveooo .. 3.9% 2.9% 3.8%
Military. oo 2.7% 5% 2.4%
Oil & Gas....ouiuiii i 5.2% 5.1% 5.2%
Fishing/Timber/Mining.. ...........ooo oo, 6.3% 14.3% 7.2%
Clerical/Retait/Sales.........oooeeio oo 5.9% 4.4% S.8%
Service. ... ..o 21.9% 20.8% 21.8%
Managers/Officials........... ... ... . ..., 4.9% 10.1% 5.5%
Professionats/Doctors/Lawyers ..................... 20.2% 26 .4% 20.7%
Construction. ..o 12.5% 6.0% 11.8%
STUdeNT. oo 3% 1.1% A4
Retired....... i % NYA
Refused... ... i 5% 7% .S5%
TOTAL 1992 HOUSEHOLD INCOME:
Under 826,000, ........0uiiiu o 14.3% 9.4% 13.7%
$26,000 to $35,999. ... ... . 16.5% 11.7% 16.0%
$36,000 to $45,999. ... ... 9.7% 8.1% 9.5%
$46,000 to $65,999. ... ... 26.2% 21.1% 25.6%
$66,000 or more.....vuiiiii i 33.3% L9.7% 35.1%
NUMBER OF ANCHORAGE OVERNIGHT TRIPS:
L P 4.1% 6.8% 4.4%
25 trips...io 27.0% 36.4% 28.0%
6-10 trips..... 16.4% 18.1% 16.6%
T trips. e T 52.5% 38.8% 51.0%
FAMILY STATUS (COMPUTED):
Young Single (18-37)......... ... .00 i 14.5% 12.2% 14.2%
Adult Single (38 +)................o.... . ... 10.8% 6.8% 10.4%
Single Parent.................. ... ... 10.6% 7.6% 10.3%
Young Couple (18-37)....... ..o 8.1% 9.9% 8.3%
Mature Couple (38 +)............................ 17.6% 20.3% 17.7%
Young Family (18-37)...............coouinno 14.4% 15.9% 14.6%
Mature Family (38 +).............. ... .. ... 24.1% 27.3% 24.5%
TOTAL ROW PERCENT.....ooivuiuinen s 89.1% 10.9% 100.0%
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ANCHORAGE TRIPS BY PRIMARY DESTINATION AMONG ALL ANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANALYSES OF VARIANCES BETWEEN ARITHMETIC MEANS
ANCHORAGE TRIPS = 4,669

ANCHORAGE TRIPS BY TOTAL MEAN

PRIMARY DESTINATION:

Anchorage |Elsewhere
Party size.......... feerens e ieaeesea e 1.74 1.82 1.75
Length of Stay..eeveieeneneennnes e naeareae e 2.68 1.90 2.59
Hotel nights....ovevnnnn e e 1.14 .78 1.10
Expenditures....coeeeeeeens e etaceiiera e L] 443,01 320.89 429.66
Years of Alaska residency.......ovieeinennvacnanan. 21.65 18.93 21.35
Household ST1zZe.... i iiiiiirnnnrnrnennencnanennes 3.23 3.1 3.21
Number of adults in household.............. ...t 2.13 2.09 2.13
Children under 18. .. ciiiniiinirninennnnnnanannns 1.09 1.02 1.08
Number of children in households with children.... 2.22 2.00 2.19
1992 Household income.....overiinirienannnsnnnn. 66.51 70.04 66.89
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SECTION XIII:

NONANCHORAGE OVERNIGHT TRIPS BY SEASON

BY
TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS
(COLUMN PERCENTAGES)






NONANCHORAGE TRIPS BY SEASON AMONG ALL NONANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR

+ OR - 1.55%

NONANCHORAGE TRIPS BY SEASON: TOTAL
coL %

Fall Winter | Spring | Summer
AREAS OF ALASKA:
LY 4 -7 T U 28.4% 30.8% 24.2% 22.0% 26.0%
Kenai Peninsula. . iieeeerinenneinenneneeneennnnnnn 8.2% 9.7% 7.4% 6.8% 7.9%
HighWaY S .t it ittt tinetcnarenaranacaneannenanannnns 26.1% 25.3% 25.7% 29.2% 26.9%
Fairbanks. couer ittt ieieeneaneancnnaanens 16.2% 15.5% 21.9% 23.5% 19.5%
L o F I A 2.1% 2.3% 2.3% 1.9% 2.1%
Rural Alaska...viiiiieininiinninennennnannnaanannn 18.9% 16.5% 18.5% 16.6% 17.5%
NONANCHORAGE TRIPS BY MONTH:
JBNUBTY e et e v anensennnsnsssssssosasesssonsnssananss 30.7% 6.6%
FebrUary. . ittt ittt e ettt et 33.7% 7.3%
L F= o o ¢ TP 35.7% 7.7%
- o T T Y 46.5% 7.3%
MBY ettt e st tanaeetosaeeasaasceenncnasanenenananaan 53.5% 8.46%
JUM . ittt ie i ite i iesononacoaocncasaanssananannnanns 31.9% 11.1%
JULY ittt ettt st ats st 35.2% 12.2%
AUGUS ettt i it ettt ittaceanasaacanasnasaasansanens 32.9% 11.4%
EY = T =1 o T N 26.0% 7.2%
[T oo o A 24.6% 6.9%
NOVEMDE M et vttt enevavassoeacnnneanoncaanencnanan 23.5% 6.6%
December. .o T i it i i e et e e e 25.9% 7.2%
NONANCHORAGE TRIPS BY PURPOSE:
BUSTNMESS .t ittt itiaeanerenenensnanaoancasananann 46.5% 50.9% 43.9% 35.8% 43.3%
Pleasure. . .o eiriniiiiiteeanenecaciaseencnnanans 37.7%4 35.4% 42.1% 51.8% 42.8%
S T 15.8% 13.6% 14.0% 12.4% 13.9%
NONANCHORAGE TRIPS BY PRIMARY DESTINATION:
Aleutians EasSt.....uuiiiirnnnrienennnsnnaanoanean 9% 9% .2% % 6%
Aleutians West. .. .iueiniiniinnnaennnecnneannnnanes 2.3% 2.4% 2.3% 1.1% 1.9%
Bethel.eees oo riieiinoiioroneneeenoersnnennnananans 2.6% 2.0% 2.3% 2.7% 2.4%
Bristol Bay...uiiiiiiieriiiinnearnesaanenannnanas .2% .3% 9% .8% .5%
077 T 1 U A 6% 1.1% 1.5% 3.5% 1.9%
Dillingham. .ottt it it et iaiaraneaann A4 A% 2% .2%
Fairbanks NOrth Star.....c.veieieeeececnnennnnnnns 13.5% 13.46% 12.4% 10.5% 12.3%
HBTMBS . sttt it et esersnonaacenascressennsennnnnna 5% 3% Ned 1.1% T4
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NONANCHORAGE TRIPS BY SEASON AMONG ALL NONANCHORAGE TRIPS -
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR = + OR - 1.55%

NONANCHORAGE TRIPS BY SEASON: TOTAL
coL %
Fall Winter | Spring | Summer
JUNBAU, o et cvtcnsrssosnaarosssoscsssaeesacsonsansan 4.5% 4.7% 5.0% 3.9% 4.4%
Kenai Peninsula. .. ..ieriiinneinnencananecanaanns 5.1% 4.8% 6.6% 10.8% 7.2%
KetChiKan. .ioviuineiinvnseiononanonaasanscnsnsnnsn 1.1% 1.6% 1.4% 1.7% 1.4%
KOOTBK. e v envvnenansossacavasnsssasasonconcossanenns 1.2% 1.4% 1.1% .9% 1.1%
Lake & Peninsula...c.eieriiiienennenncsanncananans .3% 1% A%
Matanuska-SuUSitNa. ..ot ieneeanenneraneaancaoannns 3.6% 4.1% 3.8% 2.9% 3.5%
NOME . e e eeaeeannaesanaoarasneaasnnosansoasassaannn 1.8% 1.9% 2.5% 1.9% 2.0%
North SlopPe. .. iieiiiiineiieeieecnsarnceanaanannan 4.9% 5.6% 4.2% 3.4% & .47
NOPthWwest ArCtiC. . iuuiiinneeeeocnncnrcnocanncacans 2.0% 2.1% 1.5% 1.5% 1.8%
Prince of Wales/Outer Ketchikan................... 2% A 3% 2%
L3 14 < J A 1.3% 1.4% 1.4% 1.0% 1.2%
Skagway-Yakutat-Angoon. . vuveeceraravesannesassans 8% 1.3% 1.3% 8% 1.0%
Southeast Fairbanks...v.veieeriennsnenneneocnnnss 1.7% 1.3% 1.46% 1.8% 1.6%
Valdez-Cordova. .. eeurererenaesnasnrocaacencnanens 5.74 3.1% 8.1% 11.6% 7.6%
Wade Hamplon. ... eeennnnetenaornntnnaeeannaenns 4% 4% .8% 9% 7%
Wrangell-Petersburg. . e einiiiiiiniineiinnnenas 1.6% 1.5% 1.7% 1.5% 1.6%
YUKON-KOoyUKUK . oo o ir i ein ettt e e aea et 1.6% 9% 1.7% 2.6% 1.8%
Washington STate. . veereerererenceensasacacannanss 14.74 12.9% 12.0% 9.7% 12.2%
Californmia.. e eieeeeiaeansonsssnsorcnarsnornnens 5.4% 5.6% &.T% 3.74 4. T%
OrBgON. ¢ s ettt teersanereasaansansesesannsaasanannas 2.9% 2.4% 3.4% 1.9% 2.5%
SOULRWES . o st ienneconoonconocsaseoananocannns 4.8% 6.8% 3.2% 3.1% 4. 4%
Northern ROCKIeS. . it ieeeoiiienrnenacancnnnanans 2.0% 1.3% 9% 1.9% 1.6%
MidWeST. . ovvenerennerscnracasacanosancassonsanaosan 2.9% 2.0% 3.8%4 3.8% 3.2%
L= T £ 1.6% 1.2% 1.8% 2.3% 1.8%
Atlantic Seabord..ciiviiiienenacrananenasaaennoennn 2.2% 2.3% 2.1% 1.1% 1.8%
[ Tk 1173 A 2.2% 1.2% .8% .9% 1.3%
HABW@T Teeeecrnnceacanecnoaseacenasacreannnaccananas .6% 2.6% 1.2% 2% 1.0%
Canada/Greenland. .. .cciveiieiiiiniiienniennannnnns 6% 7% 9% 2.4% 1.3%
MEXTCO. e eesneeaaeoaseesncoaanosasssesosuncnnannsnn 6% 1.9% 2% 6%
L0 o o7 - .2% 2% .6% A% 2%
Central & South America.... ..o ciencnennencannns 9% 1% 3% 3%
AST B eeeeeeneansesnencasssoansanassaancansescaaansan 5% 1.0% .9% 5% T%
OCANTA. s v e seneuanansoansasassnnossscscsasusncanas A% 2% .2% %
AT Ca. et iteieneecarenceaenscasensconansnsnsanus Y4 0%
TOTAL ROW PERCENT ... it erieivnvronnsanonanaaans 27.9% 21.6% 15.7% 34.7% 100.0%
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NONANCHORAGE TRIPS BY SEASON AMONG ALL NONANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR = + OR - 1.55%

NONANCHORAGE TRIPS BY SEASON: TOTAL
coL %
Fall Winter Spring Summer

NONANCHORAGE TRIPS BY PRIMARY DESTINATION:

Harding LaKe. .. vieiiniireencennnncnnsonencnnnnnans 1% .0%
Seward...veeeeeanaen. e eraecetecetacaeatrataeaaan 1.9% 1.8% 1.2% 3.2% 2.2%
Chitina.....cvvvunnn. P 2% 1.0% 4%
Delta JUNCLiON. . et iinieiaeessenrosenanneaeaonnas .9% 7% 9% .8% .8%
{08 T T . T U 6% 7% .9% 2.3% 1.3%
ValdeZ. . v it ii it it iecatanetnenneararnananans 3.9% 1.8% 4.0% 5.6% 4.1%
Pilot Station...ulie e eeeeenreaneeernnrunsnannnanns 1% 0%
Washington..... e beeeeceaaaaaas e eeeieaenareaa 14.7% 12.9% 12.0% 9.7% 12.2%
GEOT G B e s nvarocnssaseoconsnnevsacsaesnaaransannns 5% 2% .2% 2% 3%
Manley HOt SPrings.....cuveceneuinencinncaenunnnnns 2% 3% .5% 2%
Greenland. ... .ottt i ittt it eaaas % 0%
SOUrAOUGN . ottt e v aorueaeasasomencenacnanennnns A% .0%
Circle i i i e et i e e iacenatnanananan 3% .2% 2% .9% 5%
Denali et iiiiininiiiineencencanrnaansencnnnanes A% .8% 2.7% 1.2%
Gulkana......cvvvvinnnnnen. e esccea ey 1.8% 3%
Coldfoot.......... e eteasesaeraat et e e erenan .2% 3% 1%
MiNNESOta. . iuniiurnennsenossocesasacnaoeonnnssnnnn T% 6% A% T% 6%
Michigan......coevennnnn. et eeececaiaaaaaaaneaas 9% 2% R4 T4 6%
Maine......... e terteceancaceneaann e eeaseacennan .3% 2% 2% 1% 2%
California.....cvevenannn e eeesienateca e 5.4% 5.6% 4.7% 3.74 4. 7%
Dot Lake.......... e teseearencenate s e s 2% 2% i 4
Colorado. vttt it i i i e et e 6% 9% .8% 6% es
Chena HOot SPringsS...ueieeecereecaennnoeaneonannnas .2% % 9% 4%
IOWB. e esvnensnnnennan e eeseaeatec it eaann 2% 2% 5% 2%
South Dakota. . i. it iiiineeninennarecaennnnnnnenn % 2% 6% .24 2%
=3V Lo 7- U 9% 2.2% 5% .8% 1.1%
1 -1 o TR 1.5% 1.7% 1.2% 1.1% 1.3%
Lo T« oY TP 2.9% 2.4% 3.4% 1.9% 2.5%
KOdiaK. s oeoiiiiinsiiiieeasncenceceeaseannconnennnns 1.2% 1.3% 1.1% .9% 1.1%
HOME e ot i et ine it eteoeoneoaanaacncsenananensanens 1.4% 1.1% 1.6% 3.9% 2.2%
MOOSE PSS .. ivcinrieineeseneneseesacanansanannenns 2% A%
{01 3 T 4 o1 T 3% 2% .8% A% A
NeW YOrK. ..o ittt inoaoeeoaneoeeasannnnannenannann &% 1% 5% 2% 3%
LYot~ T3 I o S 1% A% 3% 1% 2%
L N I 6% 2.6% 1.2% .2% 1.0%
England..........a.e. e eeeeeicaecanataae e, 1% 3% A% 1%
Glennallen. . ..ottt treinnnenannnnns 1.4% 1.4% 1.1% 2.3% 1.7%
PaXSON.usevnusorsanonnanse Ceteaeataeeseasateeeanaa 1% 2% A% 2%
L2 o= T o A% 0%
Soldotna..seeei i iiniinnneenannns P 7% .2% T4 1.1% 7%
LT - PP .9% 1.3% 1.8% 2.0% 1.5%
MEXTCO. t e ettt intitetseeaeenacncnsnancanseannannnns 6% 1.9% 2% 6%
SKBGWAY w et s v et ianauerren et eca e e % A% L% 2%
ArKansas...oeesevesasanas Cetsee s raa e 5% 2%
Healy..... eeerrsercaasnean e eanseenaaaaeaeeanan 1% 3% 2% 2% .2%
Haines...ooveeeuannn. Cteseereetseacen e e eaaas 5% 3% 7% 1.1% T4
R S = Y A% 9% 6% A4
Galena....vvevevnennnnn s mesecenanntceratacancanan % A% 3% .2%
BettleS.vovevninannn Cereesasesenarese st e 3% 4% A% 2%
Deadhorse..... Cresrenscaanens e esettaaneeaaaaaas 2% .2% A% 3% .2%
L 13 = L - % 3% R kA o 4
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NONANCHORAGE TRIPS BY SEASON AMONG ALL NONANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR = + OR - 1.55%

NONANCHORAGE TRIPS BY SEASON: TOTAL
coL %
Fall Winter | Spring | Summer

Cantwell........... ettt entctce st sttt .8% .5% T% YA
Mississippi......... eeeareaaean ettt .0% 2% %
Massachusetts....... Ceeteeaeaen Y R4 6% 3% .3%
NOM@. e i ivveceennnnaaaan Cereeecas erteeceneeaa vees 1.8% 1.8% 2.3% 1.5% 1.8%
Fairbanks...... eereeseaaean. Y 13.4% 13.4% 12.2% 9.6% 11.9%
Maryland....... et e eeesaaeeaenesaecaa e 3% 1% %
Pennsylvania.......... e e Ceees .5% 3% 2% 3%
Cold Bay...oovueuan.. Cheereeaean eeeenaes Ceeeeaa . .2% 7% 2% 3%
St. Paul......... etecereesaanan Ceeaerestracenen 1% % % 0% A%
King Salmon............... P e et % 3% 9% 5% 4%
Adak...ueivennnn. eeaesasaseaanan A A% .0% .0% 1%
NeW JEBrSeY..viueirineenronsocsanennens ererdeasenn .0% 0% .0%
Palmer........ eeereneasasaas ereeaaan ereiesesan 1.0% 1.1% .8% 1.1% 1.0%
Wasilla...ooeevninannnnnnn, e etseaestesateneeaennn 1.6% 1.7% 1.0% 9% 1.3%
TeXAS.sesesnsoacnasscavans [N et riereann e .8% 5% 3% 3% 5%
Dutch Harbor.....iiiiieiiinnninnenenns Creeseaseean 1.7% 1.5% 1.7% T 1.3%
Prudhoe Bay............ heresianaa Ceeeea. e 3.46% 3.9% 3.1% 2.2% 3.0%
Brazil...... e et areraaeeete sttt e e 1% 0%
Louisiana..... N Chereeetaccnes e 2% 3% 3% 2%
Bahamas.......... P N Ceeeseaasenaean 1% .0%
Arizona...ceeeveeaacens Ceseeseeaanaa eserteevenanns 1.9% 1.6% 6% A4 1.1%
Missouri......... e eeansecseanan (R eeeaean .2% L% 2%
Virginia.. oo iinnnennnnnn. TN 5% 2% A% 3%
L UT=To0 o T I T % 0% .0%
RUDY . v e e A% .0%
JUNMBBU. ot vttt it ittt ctecececeeeannsnnennnsnannean 4.5% L. T% 5.0% 3.9% 4. 4%
NaKNEK . ¢ttt ittt ittt it i e et ae ettt 1% 3% %
Lo R O o R =T 3% 2% .0% .2% 2%
ANBKIUVUK PaSS. it iiieinaieinrnnenserncnnnnnens 1% A% 1%
Sutton..... Ceereeiaesaaa. e Y % .0%
Nebraska. . ..veun ittt it i i i it i e 1% % %
KetehiKan. i uou it it eteinnnineaeecaneneanennnnns 1.1% 1.6% 1.4% 1.7% 1.4%
South Carolina.. u.ueriiinn ittt i iireraneennannn 2% 2% 1% A%
Idaho.......... et ataeeteteraneat e e .8% .5% A% LT LT%
KOtz . i vttt it e i ataenrnnererienennnenenns 1.0% 1.4% 1.4% 1.0% 1.1%
TOKe ettt ciecninecseacnencananns Ceerresenaaeaeans 2% 5% .2%
Kansas...coseeeaas e teersaneneaanaaan reseesasaans 3% T4 2% 2%
Montana....ceeueann Cevesasanacenn Ceesaean (R 1.0% 8% 6% 1.0% .9%
Rhode Island........... N Ceeernene et 1% .0% 1% A%
Deep Creek............... vereeeen erasrerenes eenn 3% A%
Florida......... e etieeceieceaaaaaan feetesereanaan 1.0% 1.0% 1.3% .3% .8%
Sitka..vieirenoeananannnn Ceteaanan Cereeaean. een 1.3% 1.4% 1.4% 1.0% 1.2%
Alabama....vevenninnnnnannnnns eeaaens feeraerenna .. 3% 1% 1%
New Hampshire........ Ceeireeaaa ceeenas e eeceeaas % .0% 0%
NOPWaY . vaeeravsnssananas e ceeaaan [ 2% 0%
Pelican............... [ Ceteserereereaaan . .5% 1%
Barrow....... cereseaenn i et .. 9% 1.0% .8% .8% .9%
New Mexico.......... ettt scetr et ety A% 2% 3% 2%
Ohi0esseiieresnsencnnannn N 4% 2% .3% 6% A%
L Y= H T~ It 2% .0% A% %
EUreKa. oot iniiiieieinietnnnnannnns e ttetais e 2% 1%
COrdova..erearencennnn ceeraanraeaans Ceerrereearean 1% A% 1% 1%
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NONANCHORAGE TRIPS BY SEASON AMONG ALL NONANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR = + OR - 1.55%

NONANCHORAGE TRIPS BY SEASON: TOTAL
| COL %
Fall Winter | Spring | Summer
Sheep Mountain............ e eeerieriaae e 1% .0%
Bethel.......oouvnnn. e eseeesesetnecetea s 2.5% 2.0% 2.1% 1.5% 2.0%
North Carolina...... e trececetetete e .2% A% 1% 2%
Dillingham...vvverirencinnnnanese eteeareeeeneaea L% 4% 2% 2%
Eagle....ovevnnnnn, Ceeeieiaeaas e eteieeeeeeeaaaae .3% .5% .5% % .3%
Emmonak...covevnnnn e eteteseseeane e 1% 2% 2% 2 3% 2%
Petersburg............ e eteteaaesasaerat ey .9% 1.0% 1.4% 1.1% 1.1%
Kiana...... et aeetatacenaac et .8% 3% A2 A%
NEenana...cveeeeeeens e eteeetcesenan e 2% A% 1%
KoyukukK..ovovvninnnnnnn. e aaeerec i 2% 1% %
T 1= 1 e 2% 0%
NULBEO . s i ciiseetitncnenesnnsacssnvenncnsonansenen 2% 0%
HOOPEr BaY..evivrenneennoennns et A% .2% L% 2% 2%
ChevaK..cvorvviniineaennnns e etebaeaeas e, % A A
Port Heiden........... Ceteressenesenacncntnonenan A% 0%
Nelson Lagoon.......ccvveeune rtesestece e 2% % A%
Kokhanok.......c..... PR e reresicsesas e A% 0%
Whittier. . oo iiiennnennnns e etereceeec e 1.0% .3%
RUSSTBeveevssncocnrsnsessesanssnanasnsns Ceeianaaes 2% 2% 1%
Brevig MiSSiom, cue e eenoeaneeonanonsacnnanaenns A% 0%
Teller o in i iiiiinenneanns Cheresave s 1% 0%
ShaKtoOliK. i ittt it iiine i e ciaeieatennnrnrannnnns % .0%
31 Y = ol 2% .0%
SHUNGNAK . o sttt ittt et teaererseenncararaanaa s A% 2% % A%
Mountain Village. ... vieiniiriniiieninnnnennennnnns % 0%
Kivaling. oot o it ineieeinennacnsantarseaasnsonnnns . 2% 0%
Stony River.......... e etaeaeaeent i T% 3%
Bonny Lake......oiiiiiininanans e 6% 5% T4 A3
Costa RICAv.eeervnrneannss Creteaeacaeaeas et 3% N4
MeCarthy. . veerreiiennennennnens eerisiecar e A% T 1.0% 5%
Australia...covvenennnnnen eeeeenascaeaanes Ceeeean 1% 0% .2% A%
Kentucky...voeveenunn.. eeeenenan e eeaeeeerae e 1% L% 1%
Talkeetna....ovevurnes eeeteeneaeranaraan ereeenan % 3% .3% 1% . 2%
New Zealand.........ccov..s e ctevetecr et .2% 0%
Kake€..oounn cescecanrcaen et iaseanraat 2% 1%
HOONBN . v it tneeanacnancaacecaasotosennensnananannns 4% 3% 2% .2% 3%
Tenakee SPringsS....cuceueveeirrncecessennennsannns 2% 0%
ANGErSON. et v nuctessneenssoanonaessnnonsvannanens 1% .0%
Northway....coou.. Cesesiaena e ttaeriecarr e . 1% 1% 0%
YaKULAL . e e icteercncnnannnnonascansnsnsreaansnens 2% .2% % 1%
Indiana..ceevecanenans et iaseasasaaes e aaeenn 2% L%
Big LaKe.ooueiiiiiinunnionineinennsonvenasnnnannnn .2% 1.0% 6% A%
HOPE.vvvnennnannnn Cereeeaeneaas P % 1% 2% % A%
WilloWeoouoovnionnn v ereceaean e teeeetaneaaaaaas 1% .0%
Summit Lake.......... heeaeeaann Ceeaanan eedeaeaee 1% 2% Th 2% 2%
Fort Greely........ et aateecacee e et et 2% 1%
North Dakota........ fetsesecrtententenrtaseensenns 0% 2% 2% 1%
ANGOON. csevsvrseenonns Cesesesaeane v R A% .8% 2%
False PasS...uveevienrannnnn Cresaesenaueraaenn . A% A% A%
TeNNESSEe. i vviveenusnens PR e teceaer e . % 0%
Port Lions....... Ceeeeannn eerecssiasenasann P 1% 0%
Korea....oaveen . et ceasesnanmteetaa e 3% .2% 1% 1%
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NONANCHORAGE TRIPS BY SEASON AMONG ALL NONANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR = + OR - 1.55%

NONANCHORAGE TRIPS BY SEASON: TOTAL
coL %
Fall Winter | Spring | Summer
Japan......... e e e easesessrases ettt enaaraeanans 1% .3% A% 2%
L= o117 T o N Ceeseneees e % .0%
[of oF- B 1 AN eeeeeanncnee e 2% 2% 2% 1%
Thorne Bay....coeveninnneacnnnnn Cereeerenaaeas 2% 1% %
KaktoviKe o ooninonnonenenneennneas et eeseceaaeana A% 2% % 1%
St. MBIy S . i iinernrnneoceassenoncacnsnanennnacanns 2% 2% 1%
Wrangell..oooiiiiianaie ... e e T4 5% 2% 3% A4
BUSEAVUS . i ittt isressarecncosonsssonnnaonsnanssons % 0%
BeliZe. i iioiiiieti it ittt ienanecnnecnsnannanns 2% 0%
HONAUraS . v e st i ieiiienaeceracnaonnsnnanns e 2% 0%
Skwentna...aveuo... e et eacaennae e 2% 0%
Unalakleet.......... Creecidcercetatcttaeauraonaans 2% 1% 1%
Lake Louise........ et esencaasacesana s rns 3% 1%
TokSOOK BaY.evivnrnnneneennneenn reeiaenraneaaanaas 1% .0%
Nightmute. . ..ot iineinenneensnanannnannns Ceeeeas A% 0%
Mekoryuk.......evvnn.. eericaeeaan heeererereeraae % 0%
Kipnuk,........ et eeseseas ettt creeen 2% 2% %
L= O =T Ceerevaraaens 2% 1%
Iliamna. . cveserennnnnenacanaann i eeesataaceaaaans % .0%
EgegiKeveivrseiannans et eneacarearnaree e 1% 0%
Washington Dl...ciuerteenronereneencnannasesanonns A% .0% %
Nikolskii.ooieoiiiiiiniannennans e eteceaaaaaneans 5% 5% A% 3% R4
[ - N 1% .0%
St. GEOMGE .t i ien et ieeeenosencoannnssnanacnaneans 2% % %
KiNG COVR .ttt it iteaeeeenceenaneanesaenonsennennns 3% 1% 2% %
Ninilehike. it i i i i i i i e neananns 2% .0%
| T =7 3 e % 0%
Skilak Lake...uo ittt it ieiariniaananns % .0%
VoK.t ittt i i i e i i et e e % 0%
HaleS . it iiiitn et iiacinencssnnssanasnanssanaansenn YA 0%
Paimiut. ... iieiirnineenacennnnn ereeeeaanaeeeaean 1% 0%
L o I AP 1% .0%
ATQasUK..i e iiiiiaianaaann Ceretereieanaeas A% .0%
POINt LAY uuieiisitninerenenennasvaneannaenrnonas L2% 0%
POINt HOPe. ittt ittt iiiie it ieneeanateennanananann 2% .0%
NUTGSU e ettt eieteisnesaaransecosnoseanancananas .2% .0%
T Tale B -0+ T o3 A 0% % 0%
St Matthew's lIsland........ e esererenssriencannne 0% .0%
Panama. .vevesesconacens e teeecsae et % .0%
3 o = T e % 0%
NaKNEK . et ettt e ettt it e ciinacnsnnenananenanns 0% 0%
Guatemala.....ooiiiiiniiiiiiiinnnnanan eeaae eeann 1% 0%
LY - T2 - T < % 0%
AKUL@N. s s et evoveansnncas e aseessetssaetaaann 1% .0%
KobUK . v ettt ii ittt ittt tensataeanaretanacans A% .0%
Germany........ et eseeseeta st 2% .0%
[ aF 1 1ol - T Ceveeeeesasenaasas feeenees 1% .0%
TOTAL ROW PERCENT .. vniitcirinennncecoancaaannnans 27.9% 21.6% 15.74 34.7% 100.0%

HELLENTHAL & ASSOCIATES

PAGES 84, 85, 86 & 87



NONANCHORAGE TRIPS BY SEASON AMONG ALL NONANCHORAGE TRIPS BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR = + OR - 1.55%

NONANCHORAGE TRIPS BY SEASON: TOTAL
coL %

Fall Winter | Spring | Summer
ALASKAN RESIDENCY:
1984 10 1992, i iriiii it ienrnernnnnncennennnannn 21.6% 24.6% 25.2% 22.9% 23.3%
1976 10 1983 . ittt ittt enenanananenaannann 25.3% 24.0% 20.3% 24.0% 23.8%
1967 0 1975 ittt iietianeeeeennanasenaneaeannannn 21.9% 23.0% 22.1% 24.1% 22.9%
Before 1067 ... uiirniioineenienenaeranannennnannn 31.2% 28.4% 32.3% 29.0% 30.0%
HOUSEHOLD SIZE:
DNl 4 e e e vanesenennnnecsssansnsennenecsnnesnananas 15.4% 9.7% 15.4% 13.0% 13.3%
IO e e s e ansassaeenanssosasosnsasnnaenarcacaanoans 25.8% 28.6% 27.0% 27.7% 27.3%
TR e, c vt tas st e ieanasoanecasnasaneanasenenoannnn 18.2% 18.6% 19.2% 18.4% 18.5%
T e 22.9% 23.1% 21.0% 20.5% 21.8%
Five OF MOT@uuuirieenrensesenneansrennnearansanan 17.7% 20.1% 17.4% 20.4% 19.1%
NUMBER OF CHILDREN DR ADOLESCENTS
NN . s sttt ittt it racerosocnaracacnenenasaconnnenn 46.1% L6.1% 50.8% 46.0% 46.8%
OB i vt vt et tnnetenaencaacaeseasanannansrnnannanns 16.8% 15.9% 16.1% 15.9% 15.9%
L= 21.1% 20.8% 19.7% 18.8% 20.0%
Three orf More. ... ittt iiieiinananenaanennnn 15.9% 17.2% 15.4% 19.4% 17.3%
OCCUPATION OF CHIEF WAGE EARNER:
Local Government.....ceuieneiriencnccnconnncanens 4.9% 5.0% 4.1% 5.3% 4.9%
State GOVerNmMeNt....veeeuseenrenesonessravsnsonsas 7.0% 10.9% 5.5% 6.7% 7.5%
Federal Government.........iceiiiernnnnnanannnnnns 5.1% 4.46% 5.7% 5.1% 5.1%
R I 2T P PN 4.2% 5.7% 7.0% 5.1% 5.3%
0Tl & B8S.tuiruriienseasoseaneseeneroannaernnnanenn 3.6% 3.5% 3.6% 5.0% 4.1%
Fishing/Timber/Mining...o.oereuriennennnnnennnnnn 12.8% 12.7% 8.0% 7.1% 10.0%
Clerical/Retail/Sales.....coiinnninnnnennnnanennnn 4.0% 4.9% 6.9% 6.8% 5.6%
L Y=3 I 1 e 17.6% 17.1% 16.0% 16.9% 17.0%
Managers/Officials.. ... .ciiiiiniiiiiiiinnnnnnnn 5.2% 2.7% 4.5% 4.46% 4.3%
Professionals/Doctors/Lawyers.coaeeeeeeerneeanannn 22.1% 19.1% 26.7% 23.7% 22.4%
CONSErUCT O, sttt ittt i irseaansennanasnsnannannns 11.9% 11.6% 12.2% 11.46% 11.7%
Lo Qe 1= o X R 1% 6% .8% .5% .5%
Retired. . iie it e iiiseteanneannaassansnaeaannans 7% .8% 2% 1.3% 9%
RefUSEd. ittt it i it e retacenneraeananas 7% .9% T% T% .8%
TOTAL 1992 HOUSEHOLD INCOME:
Under $265000.. ... ciiiiieirenancncnaenannnnnn 10.9% 9.9% 15.1% 13.7% 12.3%
$26,000 to $35,999...... e eterereeatener et e 15.5% 14.0% 13.7% 14.3% 14.5%
$36,000 to $45,999. . ...ttt ittt et iaa e 10.2% 9.3% 11.0% 12.5% 10.9%
$46,000 to 365,999, ittt et e 19.9% 22.4% 17.8% 19.8% 20.1%
$66,000 OF MOT€. . e iuereneoatoncasoannanennnnens 43.4% 44, 4% 42.3% 39.7% 42.2%
NUMBER OF NON-ANCHORAGE OVERNIGHT TRIPS:
o 0 = U 5.8% 4.9% 5.0% 7.9% 6.2%
2 T DS e eee it s atteecanrasenanernnneanansonnnnn 29.9% 30.7% 31.6% 35.7% 32.3%
610 triPS.eeecseieiiieenrenneaeesosacnsoseaeanannn 25.3% 25.2% 26 .1% 25.5% 25.2%
Tl P DS e eeeeenenneteasonecennsnasaasnesnennenns 39.0% 39.2% 39.3% 30.9% 36.3%
FAMILY STATUS (COMPUTED): '
Young Single (18-37). ...ttt innrnnennnnnnnan 8.9% 9.1% 11.6% 8.7% 9.3%
Adult Single (38 +). .. iiiririiirniinnnennnnnnann 15.7% 10.8% 12.7% 12.1% 12.9%
Single Parent.....iv.iiiiienrnnnenesannacannnanas 8.8% 7.8% 5.8% 8.5% 8.0%
Young Couple (18-37). .. c.tininiineeninnennnnnanan 8.2% 6.7% 9.0% 8.6% 8.1%
Mature Couple (38 +).iiuuiiirennrnncrnceonnennnannns 13.3% 19.4% 17.5% 16.5% 16.4%
Young Family (18-37)...icuiiiinnrnniovenennnenaanas 21.1% 21.7% 17.4% 16.4% 19.0%
Mature Family (38 +)...iiciiinnnernennennnnanannnn 23.9% 24.4% 26.1% 29.1% 26.2%
TOTAL ROW PERCENT......... e etasecretreresacansans 27.9% 21.6% 15.7% 34.74% | 100.0%
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NONANCHORAGE TRIPS BY SEASON AMONG ALL NONANCHORAGE TRIPS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANALYSES OF VARIANCES BETWEEN ARITHMETIC MEANS
NONANCHORAGE TRIPS = 4,005

NONANCHORAGE TRIPS BY SEASON: TOTAL
~ MEAN

Fall Winter | Spring | Summer
Years of Alaska residency.....ceeveeineioiennnnnn. 21.50 20.47 20.97 20.28 20.77
Household size.... ...t iiininnnn.. 3.15 3.30 3.12 3.22 3.20
Number of adults in household..................... 2.00 2.1 2.05 2.02 2.04
Children under 18. ... i iiiiiviniininennnnnn. 1.16 1.19 1.07 1.20 1.16
Number of children in households with children....| 2.15 2.20 2.17 2.22 2.19
1992 Household income.....ccvuiniinniiinnnnnnnn.. 67.20 68.92 67.69 65.31 67.00
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SECTION XIV:

NONANCHORAGE OVERNIGHT TRIPS BY PURPOSE

BY
TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS
- (COLUMN PERCENTAGES)



NONANCHORAGE TRIPS BY PURPOSE AMONG ALL NONANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR

+ OR - 1.55%

NONANCHORAGE TRIPS BY TOTAL
PURPOSE : coL %
Business|Pleasure| A Mix
AREAS OF ALASKA:
S o TR 4T T -0 28.0% 22.9% 29.5% 26.0%
Kenai Peninsula....cioieeriiiiiiinenennennnnnnn. 7.0% 8.8% 7.8% 7.9%
HighWaysS. oo i i it e e e, 28.3% 30.9% 10.4% 26.9%
L R o T 15.2% 24.8% 16.6% 19.5%
L L 2.5% 2.0% 1.3% 2.1%
Rural Alaska.....oiiirineiinniiiiniiinaanennnnnnn 19.0% 10.6% 34.3% 17.5%
NONANCHORAGE TRIPS BY MONTH:
= L T = 7.6% 5.3% 7.7% 6.6%
LT T 8.1% 6.6% 6.7% 7.3%
- oot 1 9.7% 5.9% 6.9% 7.7%
Y o 8.2% 6.6% 6.7% 7.3%
= P 7.7% 8.9% 9.2% 8.47%
T N 9.4% 13.2% 10.0% 11.1%
JULY e i et et sttt et e 9.9% 15.5% 9.3% 12.2%
AUGUS . it ittt iitstcenaneranneennasenreennnnn 9.4% 13.3% 11.8% 11.4%
] oo T 7.8% 6.5% 7.8% 7.2%
(€T e 8.2% 4.8% 9.2% 6.9%
November . o it i e e e 7.6% 5.3% 7.0% 6.6%
December. . i i i i e e et e 6.3% 8.0% 7.9% 7.2%
NONANCHORAGE TRIPS BY SEASON:
L O 29.9% 24.67% 31.8% 27.9%
L4 25.4% 17.9% 21.2% 21.6%
] o T 15.9% 15.5% 15.9% 15.7%
R 1T 28.7% 42.0% 31.0% 34.T%
NONANCHORAGE TRIPS BY PRIMARY DESTINATION:
Aleutians EaSt.. ...t eren e e eeeennnnnnnnnnn.. 1.4% 1% .6%
AleUtians WeSt. . uuueun et rinenen e eennannanns 3.3% 3.3% 1.9%
Bethel. . i e, 2.8% 1.5% 4.2% 2.4%
BriStOl Bay..uvuuouererieeeeiinee e 1.1% A% .5%
12T o ] 1.0% 3.2% .5% 1.9%
Dillingham. oottt e e .3% 1% .5% 2%
Fairbanks North Star......c..ueiiennninnnnnnnnn. 13.0% 9.8% 17.9% 12.3%
L1 T T3 T% .9% e
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NONANCHORAGE TRIPS BY PURPOSE AMONG ALL NONANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR = + OR - 1.55%

NONANCHORAGE TRIPS BY TOTAL
PURPOSE : coL %
Business|Pleasure| A Mix
JUNGAU. . vt vvnevnannns e teeeeneteeaa e 7.3% 1.8% 3.5% 4. 6%
Kenai Peninsula............. e eetenerean e 5.0% 10.5% 4.2% 7.2%
Ketchikan............ et eeeeearee et 1.4% 1.5% 1.3% 1.4%
KOO K. s et eveecannaacasancnsossasasssanssnesonnnn 1.9% 6% 2% 1.1%
Lake & Peninsula.......... P 2% 1% 1%
MatanusKa-SUSTtNA. ..cveternesorsoasrnocnonsnsacens 2.1% 5.3% 2.1% 3.5%
Nome...... eteeterenareeieeresasanes i, 1.9% 2.1% 1.7% 2.0%
North Slope....cvevvrennnennn e teteceeenereaaeaa 9.9% .3% 4.4%
NOFThWEST APCEIC. e inenanacasnrnroennnanensnnnnnn 3.6% .3% T% 1.8%
Prince of Wales/Outer Ketchikan................... 2% .3% 2%
F IR - 1S 1.8% T4 1.0% 1.2%
Skagway-Yakutat-Angoon. .. .ovvevnraeneenavsasaanans 1.7% 6% A% 1.0%
Southeast Fairbanks......oiviinirinriniinnarennn .5% 3.0% .8% 1.6%
Valdez-Cordova. . s eiieierseaseeennacnncansosansan 3.6% 13.0% 2.9% 7.6%
Wade Hampton..... F N e L% A% 2.9% 7%
Wrangell-Petersburg....... e e e 3.1% 5% 1.6%
YUKON-KOYUKUK . oo vt incteerannnenneesnnnns eeserae 1.2% 2.4% 1.7% 1.8%
Washington State......cceve. e reareeeear e 12.1% 9.3% 21.4% 12.2%
California....cievnneinenenanennnnns e 3.7% 6.1% 3.8% 4.7%
LT« T o W QP 1.3% 3.3% 4.1% 2.5%
SOUTHWES .t ittt iiniacanssnsnssasenonssenonsonanans 4.4% 4. 1% 5.4% 4. 46%
NOrthern ROCKIES .. veverneerisnsscnscsnonsenosenns .9% 2.0% 2.8% 1.6%
MiOWES . it n i ierenoaceesosanansunarennnanonnnsns 2.0% 4.6% 2.6% 3.2%
LYo 1 1O 1.4% 1.6% 3.3% 1.8%
Atlantic Seabord.............. et reee e 1.6% 2.0% 2.8% 1.8%
YTk €1 1=T- -3 40O O .9% 2.1% 5% 1.3%
Hawaii....ooeeeinnen, e eeeaterrasee e e 4% 1.6% .8% 1.0%
Canada/Greenland............. et eereerereanaeaan .8% 2.1% 2% 1.3%
=3 G 1 =T« A 2% 1.1% A% 6%
T OP .ttt et ie e cecevennasuesnnenaeensnsnasnnnnnenas i §A A% 3% 2%
Central & South AMerica.....c.ccviniiinnnnrcnannnns .2% b% 4% 3%
X3 I .S% 6% 1.5% T%
(01T 1 L IF- T M % .5% 1%
Africa...coceeeeennnn e tveeeceesecaat e ey 1% .0%
TOTAL ROW PERCENT L. it irianerrerenacsoenensnvans 43.3% 42 8% 13.9% 100.0%
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NONANCHORAGE TRIPS BY PURPOSE AMONG ALL NONANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR = + OR - 1.55%

NONANCHORAGE TRIPS BY TOTAL
PURPOSE : coL %
Business|Pleasure| A Mix

NONANCHORAGE TRIPS BY PRIMARY DESTINATION:

Harding LaKe...vvveeaesncseranncanassnsassssansnns A% .0%
SeWArd. . i ittt ienstietrascraaanstacencacsaansaanns 1.8% 3.0% 1.0% 2.2%
[0 1 o TPt .9% N4
Delta Junction. . iveierireieacesectnscrnnscscnncans 2% 1.5% 6% .8%
(00 T o = T .8% 2.0% 2% 1.3%
R = e 1= 3.2% 5.4% 2.7% 4.1%
PIlot StatioN.eeiesseeceeieoscesnssnnnsnesesansanns 14 .0%
WaShiNGtoN. . ivineenereantencarsasnnaosacansoncnnn 12.1% 9.3% 21.4% 12.2%
GEOrGTi8. s euunenncararocaansonoanaoassasnsanonnanas .3% 3% 3%
Manley HOt SpPrings....c.iiieeeeiiainnnnnceeranannen 2% Ak 2%
Greenland. .v.vrereiiienrssnccesnsarsessaseransonss % .0%
SOUrAOUGN .t e it ttvrueseotcosccsasnacnnnosnasnssnnas 1% .0%
(o0 I8 o o A AP 1% 1.1% .5%
073 ¥ I 1 S 6% 2.1% 2% 1.2%
LT U -1 o - T 7% 3%
Lol o0t ittt et ineeeeinneenonnaceaneonsacaananns ¥ 3% 1%
R 2T Y=Y Y o SO 2% 1.3% 6%
MIchigan. . iiieieireeianeeneonnsoecoannancnnnannn 3% .8% 9% 6%
= 2 V-3 1% A4 2%
(0T I J T o o - 3.7% 6.1% 3.8% 4. 7%
DOt LaKe. . it it it iieeieerneanneonnnnaconnanenacanns 3% 1%
Colorado. . ii ittt einneerannnceecaneranosnsasonnnan N .8% 1.3% Th
Chena Hot SPrings..ceieeeereeienueennonnaaaennenne % .8% 6%
J O i ittt iiettttenesnssocaacaessonacensonncnanns % A% .24 2%
SOULh DaKOta. it eneirnerreenonesenreeenaensnennnnn % 5% 2%
T3V Vo - AN .6% 1.3% 2.0% 1.1%
Utah. . ir ittt ittt eaeeenenneananeeananannnas 2.6% L4 .5% 1.3%
DM gON . s ettt aenreenansacananceancaaeannsacasananns 1.3% 3.3% 4. 1% 2.5%
KOGTaK . ottt it iireineeeeeaaannenneaneansnenannnan 1.9% 6% 2% 1.1%
HOME i it ittt iinaeenenananaacnaaaceansnnnanaanens 1.4% 3.6% .8% 2.2%
MOOSE PaSS. . .iiuiiensorencanscsasaeancacannnnannnn 1% 2% %
Oklahoma. . .. oirei ittt ettt it iraeaennann .5% 4% 3% 4%
NeW YOrK, ciiniiaiarseereoasacenssnanaennensanannnn 2% 5% 2% 3%
WIS CONS TN, L ittt iieieenieenocnananannnsnsaannannn 2% 2% 3% 2%
HaWa i, ittt iinenacnennareeacaananaanans 4% 1.6% .B% 1.0%
England. . coiiriiiiiiiiiineeeaeancerenecncancananas 2% 3% 1%
Glennallen. . v ieeiiiinienienoenennreonnanannens A% 3.74 2% 1.7%
L= 81 o o T P 3 L% 2%
=T o T 4 0%
12 8= [0 < o - TN .5% 1.0% 5% 7%
L o 1.1% 1.9% 1.6% 1.5%
MeXTC0. it tieneecroeeasencnonnennncanencasanacss .2% 1.1% A4 6%
£ T T P 2% 4% 2%
ATKBNSES . ittt eiecnnneeonseancasonsasneosnnnnnennns 2% 1% 5% 2%
Healy. vt ir it iiiiienincnacnsanasaceennanseansnans 4% 2% 2%
HaTNES ittt iiiinnnnaseassnannasacanenanecnnannns T4 .9% 7%
OO 1 3T I 5% 3% % 4%
o7 1 8= o Rt 3% 1% .2%
BELLleS . i itiiiiiiiennaeraeaareannnaanernareananns YA .2%
DeadhorSe. . ittt ereraeanreerennennonannannnnns .5% 2%
LI 2. 2 T T A% .0% 5% 1%
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NONANCHORAGE TRIPS BY PURPOSE AMONG ALL NONANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR

+ OR - 1.55%

NONANCHORAGE TRIPS BY TOTAL
PURPOSE : coL %
Business|Pleasure| A Mix
Cantwell. i iineinrenenieeranesnsnecnacnassnnnann A .8% 5%
MississSippiceieesctieranensnnn eeeaeene eeeeerene A% 1% 1%
MassachusettS.....ecevennnn Ceieeeaaesaee e 3% 5% .3%
Nome......... et eeceeeseneanann e rereaesenaaens 1.6% 2.0% 1.7% 1.8%
Fairbanks....... e nenaeateaa e e e 12.9% 8.9% 17.9% 11.9%
Maryland........ et eesacenaresata e YA 1% : %
Pennsylvania.....oceuennne Ceeeeeener e % 5% 3%
Cold Bay..ovvenuvuannonnnanns etiereanens et 6% .3%
St. Paul...iiivivinenennnnns eerecseraanan reeaaae 2% 1%
King Salmon.......... e ttaeerevenncsecbtat e aaeas .9% 1% 4%
Adak..... feeetisescraeraans e eecatececaceaa e, 1% %
NeW JerSeY...oieveesnonsnannnns etetecennesuanaaan .0% 0%
Palmer........ eereececeaaenaaas eeesenas e 1.3% 1.1% 1.0%
WaSTlla.eeiiinierrenneecanenensansnnssesnannansans 6% 1.7% 2.1% 1.3%
KBS . e aasatausnsansnsacsascussnonsssonnsnsensonnn 3% 4% 1.1% .5%
Dutch Harbor. ...iiiiieenvvnanacnenscnannnnn PP 2.9% 3% 1.3%
Prudhoe Bay....cecevuinrnennnnnn e ieeneene e 6.9% .0% 3.0%
Brazil..ovseenoennnnn Cietersecercanas ereseaeasans A% .0%
Louisiana......cenue. eterecesann e raeranaaeean 2% 2% 3% 2%
BAhAMAS . et it inenennecanonseoenanseacaeannnnns S L% 0%
APTZON8. . veceneceanvecansnnnan e ecerasrenae e 7% 1.6% 1.0% 1.1%
Missouri........ Ceeeceeetmaesaeecanec s % % .9% 2%
VIirgiNiB. e eeereennetcsecosssasranennsananns e 2% 3% T% .3%
PUEIFETO RICO. .t ierensncaoncnncescascnncnonnonenannn .0% 0% .0%
RUDY vttt teeeeaeaenoneasoassussosensnssnonnsaennns % .0%
JUNCAU. v e i veiecnnnessosansannssonsnnsannnseansann 7.3% 1.8% 3.5% 4.4%
NakneK. . oo ineneoionaonenannnanan e ecereeaaa 2% I A 1%
PRILLIPINGS. ittt i i iiieiecn et tnnnneannans .0% 1% 1.2% .2%
Anaktuvuk Pass........ e eteeeereen e 1% % %
SULLON. st enereceeacasasescnesennsacenasannnnnnns .0% .0%
NEeDraska. . oveeieveiecieinnenroescasenrnocnnncnnnnn 1% 0% 1%
(=3 4o R € L2 1.4% 1.5% 1.3% 1.4%
SoUth - Laroling. . tveeeieer e s ieeeasrsaonnsanonnnn 1% 0% 1%
e =Y ¢ Vo J A 9% T4 7Y
KOLZEDUE .ttt it inneneeenacacsanccanassocannnsnenns 2.5% 5% 1.1%
TOKe e eevecvamenennaanan e eeetecae et 1% 5% 2%
KBNS et e cvenseenasscanrasncanesnansereansnnnsnans 1% 5% 2%
MONLANA. c e et eteaeveasnanrassennsnssnsnanannnnnnanas S% 9% 1.8% 9%
Rhode Island........... e eteicease e 0% .2% 1%
Deep Creek...........utn tesssesenanean F N 1% 1%
Florida...oeinaeeanaas etvsesassanan e A% 1.1% 1.3% .8%
SitKAuevervaasecnesnnensns v eseceanean e e nans 1.8% T4 1.0% 1.2%
AlBbAMA. it iieiieieitnenacacaiaatanr e 1% 1% %
New Hampshire................. e eeeecseneaeaaans % .0% .0%
NOPWAY cevenrnrocnsensunsocnans feesececana eeteeennn 14 0%
Pelican.....iiiveervennnneonnss Cereceenann cereeeans 2% 1%
BArIrOW.eeascsssesnsoccncnacennn eeaeeeaen etaecaaas 1.8% 1% 9%
New MexicO..v.vseaess Ceetevattenans eteeran s 2% 2% 5% 2%
Ohi0.eeeeiveeieneannn eresesassanas et ieerateneas 3% 5% 2% 4%
WYOMiNG. cvvereecnnensncans eeereeeenen e eeaaaeean .2% 3% %
Eureka....... etecscsacecneane eeemeaanraaese e .2% A%
Cordova..... eeerecteaaca e etecinusanan eesaeas 1% 1% A%
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NONANCHORAGE TRIPS BY PURPOSE AMONG ALL NONANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
+ OR - 1.55%

NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR

NONANCHORAGE TRIPS BY TOTAL
PURPQSE: coL %
Business|Pleasure| A Mix
Sheep Mountain............ Crretseerarees e % .0%
Bethel.......... Creeseatstaacsa et eanaaaan e 2.7% .6% 4.2% 2.0%
North Carolina.....cceeeennan. Ceeecraenaane PN 2% 1% 4% .2%
Dillingham........ e etestetracete e eee 3% 1% .5% 2%
Eagle......... et eeeeateseta et et T4 3%
Emmonak........ e r et et iiiatecacate e earaaen 2% 1.0% - 2%
PetersSbUrg. i iiis it irenrreernerneranaraennnn .. 2.2% 3% 1.1%
Kiana..... rereaanen et erseeaet st acrenanan - 1.0% A%
Nenana.......... e e teaaiananescecsat et raaeaean 1% A% 2% 1%
KOyukuK. .oveeveenenn. e etseseassee e e 5% %
Husli@.e.ueiveeennnnnnnnnnann Ceereceerterencaeenan, 2% .0%
Nulato..eeevvennnen et teeate e e 2% 0%
Hooper Bay..... eerraaeeaes Ceesereteraeaaas . 1.5% 2%
Chevak......cvvivuennnn e iseb i a et 5% 1%
Port Heiden....... e ee st eencet e anean cres 1% 0%
Nelson Lagoon. .. .cviriniiriiinieainenrnnennnneans 2% 1%
Kokhanok............. eeeteenaa e edesaaeereeaanaa 1% .0%
Whittier............ e etseeetesereareerereenan - 1% T% 3%
Russia.......... feiaaceane Creseenaaan Ceereesenaan .0% 2% 1%
Brevig Mission.......... e teteeteeeeraaea e 1% .0%
Teller.......... e s etecetieseeat et et aean A% 0%
Shaktoolik............. et eeaeeataeceeen e ¥ 0%
Al el . i i i i it ettt ¥4 .0%
Eo] 170 o T % 1% .2% 1%
Mountain Village....... et aeesseaes et A% 0%
Kivalina........ e eeeaeaaaan et aareeeceecenreaean, 1% 0%
Stony River....... [N Cerreranaeenan [ 6% 3%
BoNny Lake. v iiiiinireeineteneannnnnannnennnans .9% A%
Costa RiC8....ivnnnenennnnn o eaeraeeeceeceeeneann 1% 1% 1%
McCarthy.......... e neaceseatensecn et nenn 1.1% 5%
AUSTralid. ittt ittt i i i it e i it A% 5% 1%
Kentucky.......... et s e eeceeact e e 2% 3% 4
Talkeetna........... e aeteteteca et a s A% 4% 2%
New Zealand......... Cereseunan O, % 0%
KaKe.ooiiiiineainenennnnns P 1% 1%
Hoonah.............. e eaeertetaecereaatc e 5% 2% 3%
Tenakee Springs..... e eremaaeci i e et 1% 0%
ST L= o T % .0%
Northway...oovveeuun. e easets et e % .0%
R £ 1 ¥ - 2% 1% %
Indiana..... Creeeeaen Cerresmcteaaanaeaa, eeeraean i A 3% 1%
Big LaKe. s uiiiiiernnneenerarneannseanenaneeanann. 1.0% A
Hope........ eceeraane e et eesciat et anaeaa 2% A%
LR - e 1% . 0%
Summit Lake..... eenaen Che et aeset et e 5% 2%
Fort Greely...... evieaeaes e e L% .2% L%
North Dakota..veseeveneenenecnennnnnnn [N .. % .0% .3% YA
ANGOON. v cvvnenennnn ereneanaan ettt ecan e 5% 2%
False Pass..... et ueeas ettt e e e 2% %
Tennessee..... Ceeneas ettt esater et P 1% .0%
Port Lions....cccvvununn. et teieienaeetetaeaaan 0% .0%
[ S To -T- T et ses i e s 2% 1% 1%
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NONANCHORAGE TRIPS BY PURPOSE AMONG ALL NONANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR

+ OR - 1.55%

NONANCHORAGE TRIPS BY TOTAL
PURPOSE : coL %
Business|Pleasure| A Mix
JBPBN.cscvisrnrasanenss Ceesesatetecereensanannnenn 2% 2% 2% 2%
Vermont...ceeesensessenaenns Cenenseaneans hesesenns 2% .0%
[0f o3 1 « S e eeeaaeeaereeaa 2% 1% A%
Thorne Bay..e.csvseennccanss reseeserenen PN 2% %
Kaktovik......... e eteeeeeeeaas e 2% %
St. Mary's..... e rereeeasetrs et e eaas 2% 1%
Wrangel b, ot iiini i ienesacirnesnsaaancnnnnn 7% .2% L%
Gustavus..... eetecsecacannnn ieeteseiareeeaaaas ¥ 0%
BelizZe. . uuoriniiineoneininnancnonesncanannan e A% 0%
HONAUraS . veiernnonaunnnnnssnns DN 1% 0%
SKWeNtNa. .o v vaencnnanans BN 1% .0%
Unalakleet. . viiininiiirnninrneconsnnnenancorannns A% %
Lake Louise...iuinnencnnann eeesasareesasaaee s 1% A%
Toksook Bay..... et eeeereenaccaan e et et e e % 0%
NIiGhtmULE. i et tntinineeecnecnesennsesnanncnnuannas % .0%
MEKOTYUK . c vt ittninnnencecectsnennsncsonansarannnn % .0%
Kipnuk....... feeeeeaans e eaecseaeteiaenaeaaean 1% 2% 1%
Kaltag ..o iireoonnnnnononannns eieevsesurae e 2% %
QT 12 - S P 1% .0%
Egegik....... et e naaencienanaee et e 0% 0%
Washington Dl. ...t it iieranennnanoensenanns 0% A% 3% 1%
NIKOLSK e eriie i e it i incennncnsnnsssacanssannnns 3.0% A
GUBM. e vvvonnnnncnns e teteeeensasasenaaennaasaanns % 0%
£33 R -1 of « -3 % %
KING COVE. .ttt it iiienanaceneseeanernenunnnnnns 3% %
L ST 4 1< % 0%
NiKisSkiieoioeoononnanannnannas e rieatsece e A% 0%
Skilak Lake...o.vunninvinnannnnn e vaeceana e .0% .0%
WeVOK. e uvovonsoveannannns e ierentrerac e A% 0%
WaleS. oo cnrarencanoonnnnen Cedsectc v 1% 0%
PAIMIUL .t ittt innnreeneeracocassnasnnnnnnnnnnnnnns 1% .0%
L1 =T - T PSPPI A% .0%
AtgasuR...... Creeerrecseeaana etearaseresaeaaa A% .0%
POINT LAYeuerineasooavnaonnnnanans eeeiaaeeaae s A 0%
POINt Hope.. veceensecansenann hesceeiraeann % .0%
Nuigsut...... Ceeneereesetaeaana e etiereeeane e % .0%
Sand Point...... . Chrsesesssaeannn Creaeeenan .0% A% 0%
St Matthew'!s Island......iiieirrrnncnanenanenns 0% .0%
PaNamMa. covevrencvsvennanoes ittt erceiare e 2% 0%
[ 2 1o TR Y Ceesessareraeaann 1% 0%
NEBKNEK . ittt ieiienraeecnensacassssasaaanansanans .0% .0%
Guatemala........ Ceiesaeaean ete e nseca e % .0%
Akiachak.......... eeenenena e eereseeraeeateaaeas 1% 0%
Akutan.....eenvennrnenn Y 1% 0%
KobUK.wovosinnnnannnannes eeeseaceeeesier s 1% .0%
GerMaNY..eserevesancenannas e ees e Cetrueseean 1% .0%
FranCe...vveevsceneoanns ceerereas Cereveten e A% .0%
TOTAL ROW PERCENT ... ittt ineircnceennnonesancnnna 43.3% 62.8% 13.9% 100.0%
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NONANCHORAGE TRIPS BY PURPOSE AMONG ALL NONANCHORAGE TRIPS BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

NONANCHORAGE TRIPS = 4,005; MARGIN OF ERROR = + OR - 1.55%

NONANCHORAGE TRIPS BY TOTAL
PURPOSE: coL %
BusinessiPleasure| A Mix
ALASKAN RESIDENCY:
1984 10 1992, it ieieireeeeeenncneavaracaasaansnsans 23.4% 23.2% 23.1% 23.3%
1976 to 1983 . . it iiiieeiiarerniececnceanaansons 27.2% 23.2% 15.1% 23.8%
1967 10 1975 i ittt etnenacecacasasnacnannnns 22.7% 22.7% 24.3% 22.9%
Before 1967...ciiieinieeiecncerenarocoanarcananons 26.7% 30.9% 37.4% 30.0%
HOUSEHOLD SIZE:
0] o 7= 11.6% 15.1% 13.4% 13.3%
L= S 27.2% 25.6% 32.5% | 27.3%
TR .ttt ittt ttereareenasseeesenansassnnannann 16.7% 19.4% 21.3% 4 18.5%
FOU e et iieteeeanenesnanoansnsasonoscanssaannasnns 26.6% 20.0% 12.5% 21.8%
FIVE OF MOTB.ueiuiiaseresseansnsnssessarasansnacnans 17.8% 20.0% 20.3% 19.1%
NUMBER OF CHILDREN OR ADOLESCENTS:
NOMB. ittt iiieeraiinesoseacansaansasaacasosasanane 45.2% 46.4% 53.0% 46.8%
O e e eneeentocncanceasasasnsnansonanasscacaacess 14.9% 16.8% 15.8% 15.9%
L= 23.3% 17.8% 16.6% 20.0%
Three oF MOr@..ueeereeeeerencasncncrecaacsaananas 16.6% 19.0% 146.5% 17.3%
OCCUPATION OF CHIEF WAGE EARNER:
Local Government. . i ... eiereneneesnevsnanannsaans 4.9% 5.6% 3.3% 4.9%
State GOVeIMIMeNt. . v eeecrneerosacrtonsssonsananns 7.7% 6.1% 11.2% 7.5%
Federal Govermment.......ceereeneoncrnnnnearoneens 6.9% 3.6% 4.0% 5.1%
MIlTtarY . i it i ittt iite e tenennnannaanncanns 6.4% 5.2% 1.8% 5.3%
Ol & BaS.icieiininrieaceneeosunsosocnscaeonananns 5.4% 3.8% 7% 4. 1%
Fishing/Timber/Mining..co.eeeeerinieeineeenesanan 12.3% 7.6% 11.2% 10.0%
Clerical/Retail/Sales. ... iiiiiinnininnnnans 3.1% 7.4% 8.1% 5.6%
B VI . e innaneeoneancosnasocoasorasnsenncsanann 14.5% 17.7% 22.7% 17.0%
Managers/Officials... oo oiiiiiinnirniiinenienenan 3.8% 5.2% 3.1% 6.3%
Professionals/Doctors/Lawyers...covviinenarvnvnnss 22.2% 23.4%4 20.2% 22.4%
CONSEPUCT IO . s et vreaancarensosnnasocnnsasaannons 12.4% 10.6% 13.2% 1.7%
L8 ¥ T 1= o N P 1% 1.0% .5%
Retired. e iieratseaaeanoeaneraneonansasoannanan 1.9% 3% 9%
RefUSEd. i ivitiinenreestnnenncensnrsosocsosansannnns 5% 1.1% 2% .8%
TOTAL 1992 HOUSEHOLD INCOME:
Under 826,000, . .00 euneevnenenneaaneennnnnanenens 9.0% 16.3% 10.4% 12.3%
$26,000 1o 335,999, it ittt a e 16.1% 12.6% 15.5% 14.5%
336,000 to $45,999. ittt iiiii ittt it eaanaan 9.0% 11.2% 16.1% 10.9%
$46,000 to 365,999 . i ittt reatnenanns 19.9% 22.4% 13.9% 20.1%
366,000 OF MOM..uueereerenoeerncruncananasanaeean 46.1% 37.5% 44.1% 42.2%
NUMBER OF NON-ANCHORAGE OVERNIGHT TRIPS:
L 4 < 3.3% 9.0% 6.6% 6.2%
A T o T X 21.7% 43.2% 32.0% 32.3%
610 BriPS..erevensvsasocosasoscnsaseannconaananas 23.6% 22.6% 38.1% 25.2%
I R 4 o 1 3O 51.5% 25.1% 23.3% 36.3%
FAMILY STATUS (COMPUTED):
Young Single (18-37). .. iirieieiiniainncnrnnennnnnn 8.5% 10.6% 8.1% 9.3%
Adult Single (38 +).uueieinnnrennnnaronnennnnannns 13.2% 10.9% 18.2% 12.9%
Single Parentl.. ... eeeeteeneenreanranacaneaonans 6.2% 9.2% 10.3% 8.0%
Young Couple (18-37) .. uintiiriiirinrninnennncnnnns 8.4% 7.8% 8.5% 8.1%
Mature Couple (38 +). ... ittt 15.1% 17.2% 18.3% 16.4%
Young Family (18-37). ..t iiiiiii i iiieiinannanns 24.5% 14.4% 16.3% 19.0%
Mature Family (38 +). .. ciuiiiiiiiiiiiiiiieinnnnns 24.1% 30.1% 20.4% 26.2%
TOTAL ROW PERCENT 4 eiiieinennocecncsoconanaacannans 43.3% 42.8% 13.9% | 100.0%

HELLENTHAL & ASSOCIATES

PAGE 96




NONANCHORAGE TRIPS BY PURPOSE AMONG ALL NONANCHORAGE TRIPS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANALYSES OF VARIANCES BETWEEN ARITHMETIC MEANS
NONANCHORAGE TRIPS = 4,005

NONANCHORAGE TRIPS BY TOTAL
PURPOSE : MEAN
Business|Pleasure| A Mix

Years of Alaska residency........cvveviennnnnnnnn. 16.82 20.84 23.50 20.77
Household size.. ... .. oot iiiiiniiaanannen 3.28 3.18 3.01 3.20
Number of adults in household..................... 2.07 2.01 2.02 2.04
Children under 18..... ... it iiiiiniiniinnnnn. 1.21 1.17 1.00 1.16
Number of children in households with children....| 2.20 2.19 2.12 2.19
1992 Household income. ... ..oviiiiiiiininnenenennn 66.55 66.96 68.49 67.00
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SECTION XV:

NUMBER OF ANCHORAGE OVERNIGHT TRIPS

BY
TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS
(COLUMN PERCENTAGES)



NUMBER OF ANCHORAGE OVERNIGHT TRIPS AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

SAMPLE SIZE = 1,232; MARGIN OF ERROR =

+ OR - 2.79%

NUMBER OF ANCHORAGE OVERNIGHT TRIPS:

TOTAL
coL %
No 1 2 to5 {6 to 10 {11 plus
trips trip trips trips trips

ACTIVITIES PARTICIPATED IN DURING ANCHORAGE

OVERNIGHT VISITS
Participated in downtown shopping in the last year 67 L% 85.3% 91.8% 87.2% 82.0%
Participated in other mall shopping in the last

£V2-1- | I Casesesessenranccecnaan 61.2% 75.0% 90.9% 84,74 74.8%
Participated in dining out in the last year....... 82.7%4 93.6% 96.4% 95.5% 91.5%
Visited museums in the last year....coevenvunnnene 13.0% 18.9% 30.7% 37.4% 21.3%
Visited nightclubs in the last vear............... 18.3% 28.4% 40.8% 39.6% 28.9%
Participated in outdoor activities in the last

- L e eeeteeaeaeaaan 15.2% 28.8% 48.6% 46.8% 30.2%
Attended special events in the last year.......... 9.0% 17.5% 34.9% 52.6% 22.0%
Attended sports events in the last year........... 6.0% 12.0% 27.2% 31.6% 14.9%
Attended cultural events in the last year......... 11.5% 20.6% 29.0% 48.2% 22.8%
Participated in sightseeing in the last year...... 42.5% 47.5% 57.3% 51.4% 48.0%
Participated in tours in the last year............ 4.1% 7.46% 3.4% 6.0% 5.9%
Attended medical appointments in the last year.... 24 .0% 35.3% 58.2% 64.0% 39.0%
Didn't participate in any activities.........c..u. 4&.2% 1.5% 2% 1.8%
EVER VISIT ANCHORAGE SPECIFICALLY TO ATTEND...
FUP RONAYZ e e s et ittt et e e e eeaaasononnanaecaaann 22.5% 19.3% 33.1% 49.7% S5.4% 30.7%
= B IR - o< T I 2O 9.9% 12.8% 19.3% 21.3% 28.1% 16.1%
] aTeTeR oYU T o 2 PP 3.6% 7.5% 10.8% 8.2% 17.6% 8.3%
PaC BVENTS T ittt ettt ettt e 10.7% 15.2% 23.1% 27.0% 39.7% 19.5%
Didn't attend @ny eVeNnTS......veiveenscnonnoananns 70.2% 64 .5% 51.9% 37.5% 29.9% 56.9%
AREAS OF ALASKA
LYo B 4 £ =T T S 38.3% 27.9% W%.7Th 8.2% 8.6% 23.5%
Kenai Peninsula.....oiiiiinniinneiennnanennannannn 6.0% Q4% 17.5% 20.8% 27. 7% 13.5%
HIGhWOY S .o e st nnsscnreensnnenseneanansnennanansas 23.0% 8.4% 14.0% 17.6% 26.T% 17.4%
Fairbanks........ A 18.0% 24.5% 24.0% 20.8% 15.0% 21.1%
o F Y 2.T4 5.8% 5.8% 5.3% 2.4% 4.5%
Rural Alaska.....c.iuiiiniiiiniiiinenennennnnnns 12.0% 24.0% 23.9% 27.3% 19.6% 20.0%
NUMBER OF OVERNIGHT ANCHORAGE CONVENTION TRIPS:
NOM . s vteitateeansiseeensseseasocanensnasnneonanns 100.0% 81.2% 63.6% 47.5% 41.2% 75.1%
One.ueennnenns e ittt a et e 18.8% 21.3% 23.8% 15.6% 13.7%
THO OF MO . ussennnsorunsnnnsonvsnansonnnsnennnon 15.0% 28.7% 43.2% 11.2%
NUMBER OF NON-ANCHORAGE OVERNIGHT TRIPS:
No trips..... T, 31.0% 35.2% 30.7% 18.6% 14.8% 29.2%
1T tripPeceeecacas e reeciaee e e 20.5% 24 .6% 18.9% 18.5% 16.6% 20.1%
P20 T 4 o F -3 33.7% 28.1% 34,74 36.7% 38.1% 33.7%
6-10 trips....covu.n. e eeeean e B.6% 7.6% 11.5% 15.2% 16.8% 10.6%
B ol 1 3PP 6.2% 4.5% L.3% 10.9% 13.6% 6.3%
TOTAL ROW PERCENT L. ittt iiiineicanaanaeannnnn 32.5% 16.5% 34.3% 8.5% 8.3% | 100.0%

HELLENTHAL & ASSOCIATES

PAGE 98




NUMBER OF ANCHORAGE OVERNIGHT TRIPS AMONG ALL ADULTS

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

BY

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZE = 2,785

NUMBER OF ANCHORAGE OVERNIGHT TRIPS: TOTAL
coL %
No 1 2 to5 |6 to 10 |11 plus
trips trip trips trips trips

THREE ACTIVITIES ENJOY MOST WHILE IN ANCHORAGE

Never been to Anchorage............... eereaaeaaas 29.8% 1.6% 8.9%
BIlliards/Pool. e en et it in i it ieresenensncnoanaans 1% A% 1%
=T ] o= 1% .2% 1.2% L2%
Eating OUL/DiNINg. .. iiiitiniinnrienrnnnnennnns 11.8% 17.0% 19.0% 22.0% 20.9% 17.1%
E] 1T o7 R I o 22.2% 31.8% 30.6% 30.6% 28.2% 28.1%
Visiting Friends/Relatives......ccoivivenuennnnnn.. 7.4% 8.3% 10.9% 9.7% 10.0% 9.3%
LR £ T 9% 1.3% 1.4% 1.2% 1.7%4 1.3%
Theater/MoVies. . vt i e ine i iinesnnrencanecannan 4. 1% &6.7% B.5% 10.8% 9.5% 7.3%
Staying in Hotel..uuu i iiiannnn.. 4% 3% A% 2%
Nightlife/Nightclubs/Dancing...vveeeiinienvnennnn, 1.4% 3.7% 3.5% 2.3% 4.9% 2.9%
SIGhTSEeING. it it ittt ittt iinnreeneneeranaanans 5.7% 8.7% 5.7% 5.2% 3.9% 5.9%
L3 TR T 1.3% 2.0% 3.2% 1.9% 3.4% 2.4%
CONCertS/MUSTC. ottt ittt ittt e e e ennanens 1.4% 1.6% 1.8% 1.2% el 1.5%
2T 6% T 3% A% KA 5%
MU UM L ittt it ittt et et ittt 1.3% 1.6% 1.8% 1.2% 3% 1.4%
o 7% 1.1% 6% 1.5% 1% TR
T8 Lo T ] T S 2% 1% 1%
School/Educational Events.......ovviirnnnneaennnn. .3% 5% 1% 3% .2%
O T T A4 9% .S% 3%
Relax/Recreation. oottt insennnsoenenannn, &% 5% .8% 6% A%
Baseball. ... i it i it e e 2% 2% 0% A%
PAC/Cultural EventsS. ... ..uiriinnrnnnneannennnn, 1.7% oA 1.0% 6% 1.7% 1.2%
Horse ShoWwsS/Horseriding. ..ovv.eeruereneeennannnns .3% J3% A%
{51010 oo o S % 3% .S% .S5% S% K44
Parks/0utdoor ACtivities......oueiuverenunnennnnn. 3% % 6% .5% X
L0 1 .B% Th 1.3% 1% A4 9%
Sports/Sporting Events......... eeeveraeer e 1.3% 6% 1.8% 2.2% 1.8% 1.5%
Conventions/Seminars/Business Meetings............ T% 2% 3% e .8% .5%
Biking/Bike Trails.....ccvvuiiunennnnann. eesaeeaan 2% 2% 5% 2.3% 4
Fur Rondy....covvvnaennn Cheaenas eeeae Ceerrasasaaas TX 9% 1% N-¥ 1.1% .5%
Iditarod..... Sesssueaseaacien [ Cre e 2% 4 3% L5% 2%
Fairs/Renaissance Fair......... e Ceeeeeaeaann . 2% 3% 3% .2%
BiNgG.uiisvreeeasnnennnannn ettt aaaen, 6% 1.2% 9% 1.0% 3% .B%
Birdwatching...veeeeunnnnn.. b eseneitcaaeaaaeaaa % .0%
HUNE NG sttt itittaennneeinieennnennenas eeeeeaa 0% 0%
Golf...v..... e mteete i tae st e et e e 2% 1% N-Y4 5% .3%
ArtS/Craf S . ir st e ie ittt e inneesnennunnnnnnn. 2% % A% .3% 3% 3%
Bookstore......... et et racea e e 1% 4% %
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NUMBER OF ANCHORAGE OVERNIGHT TRIPS AMONG ALL ADULTS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZ2E = 2,785

NUMBER OF ANCHORAGE OVERNIGHT TRIPS: TOTAL
coL %
No 1 2 to5 |6 to 10 |11 plus
trips trip trips trips trips
Hiking/Walking................ e eteeacetarecaeaaa A% 1.5% 1.6% 1.7% 1.1%
Children’s EVents.....ccuiniiiininnnennonnnnnnnnn .2% %
SUllivan EVents. . ..oiiitironiiinrineeeenennannnnnn 1% 0%
e BT o o - A% 0%
L= Eo T T T 0% 0%
Great Alaskan ExXperiente......uueeeceunnennnnnnn, 1% 0%
Imaginarium. ... .. i i, T4 3% .3%
Visiting Portage. . ..oouininnnnnineeenunnnnnnnnn.. 3% 0%
High School Basketball..........coivueuunnnnnnn... .0% .0%
Special EVents. .. ..iiiiuniniiiiieieeeneaannnnn. 3% A% 3% IR
Boating/Boat ShowS. .....civiienreinnneunnnnnnnnn.. 4% 1%
Being away from home........c.uviiinnnnnnnnnnnnn.. 1% .0%
=L 23 £ X - % 0%
Dog RaCeS. .ottt it it Creaeereeeaan 3% .2% 1%
o 1% A 1.0% 9% 2%
ROOM S erVICE. ettt ittt ittt et eeeennennnnns 1% 0%
SHImMing/Water SpPortS....iuueeursieeeanennnnnnnn.. 2% 9% 1% A% 3%
Volleyball..uvooe oo, s seutnnsanes 1% 0%
Elevator RIDeS. . iutin it iin e eaeennnnnns 1% 0%
RUNNING/JOGGiINg. s ettt ittt it eienaeeannnnnn, 3% 1%
Basketball.................... et teerereanaaa e .2% A% A%
Lo Lo L2 1% 3% 1%
Dog MUShING. .ottt it i e e 1% 0%
Train Ride........ e e e e e aa e e e, 6% 1%
L g - o 2% .0%
GUN SROMS . vt sttt ittt ine it neeee s 2% 0%
Art Galleries....cooiuinininennn i, 3% .0%
TenniS.veeseenann. e eeetcaianea o eesceaaeeaeanaa 2% 1%
Roller SKating.......oovviiniinnniinennnnnnnns, 2% A%
Haircut/Beauty Salon.......veeiivinennnnnnnnnnnns. 3% A 1%
LR F o T et 1% .0%
Whirlyball,. oo e, 3% 0%
Comedy Shows..... e ee ettt e ettt .0% .0%
DOG ShOWS . ettt it e ettt e e, 0% 0%
TOTAL ROW PERCENT ..ttt ittt ie e eaeieeenannn 12.4% 6.5% 14.8% 3. 6% 3.6% 40.9%
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NUMBER OF ANCHORAGE OVERNIGHT TRIPS AMONG ALL ADULTS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZE = 572

NUMBER OF ANCHORAGE OVERNIGHT TRIPS: TOTAL
coL %
No 1 2 to5 |6 to 10 |11 plus
trips trip trips trips trips

ACTIVITIES/SERVICES/EVENTS THAT ANCHORAGE SHOULD

PROVIDE
More Childrent's Activities/Family Activities...... 2.7% 3.7% 2.8% 4.7% 2.5% 3.1%
Housing/Places to Stay/More hotels..... Crearcenas 1.3% T4 1.7% .8%
Shopping/More Stores/24-hour stores/Mega-Mall..... 4.8% 6.5% 1.6% 3.5% 8.2% 4.1%
£Y IR 3 A 2.7% 2.7% 1.6% 4. 6% 1.8%
More museums/Better hoUrS. ... .. iiernennrnnnnarnnn 1.8% 9% .8%
More Concerts/Theaters/Plays/Cultural events...... 14.8% 12.9% 19.0% 17.2% 10.0% 15.8%
AMUSEMENT PalK . css it iinireennennneeensencannennans 3.2% 3.4% 3.8% 7.1% 3.5%
Equal Funding for Arts......ooiiiiinnnnnnennnnn, 1.3% 2%
Weekend Packages/Getaways/Cheaper hotels.......... 3.5% 6.7h 6.1% 5.9% 3.2% 5.2%
Improve Traffic/Congestion/Safer drivers.......... 3.3% 4.8% 4.9% 2.3% 4.9% 4.2%
Football...uiei it i i i ittt iieenneanns 6% 1.5% 1.4% 5% 6%
Country WesStern CONCertS..uuuuueeenraraneenennnans N-Y4 YA 1.6% .5%
Trade Fairs/Swap MeeTS. ... cciiseienennannsronnnann .8% A% 1.8% 6%
More Seminars/EdUCators.....eeerenieuneceennnnnnn 9% 1.3% 2.T% 1.0%
OULHOOr SPOrES. i ie ittt iietnenncnreonannannncennnn 8% 6% A4
MOre TOY STOMeS.uuun it iieicienneernnnrnennnnnnnns 1% 0%
SKYdIVING . vt ettt ittt e e i e 3% L0%
More HoCKey. .. viv it ittt ittt i e eeinannes 2% L1%
Religious EVentS. . ..u.ineiennnneinnruenrnennnnn 1.5% L2X
More Arts & Crafts/Art ShOWS.....virenunnennennn. 1.5% 9% 1.2% 3.7% 1.2%
L R 1= T =3 1.2% 1%
L E R Y Y o o =S A 1.2% 1%
Better Mass Transit/BusesS. . .......vuvencunennnnn.n 5.5% 3.2% 3.6% 3.5% S.4% 4.2%
Better parking/PAC Parking/Overnight parking...... 2.8% 1.3% 1.1% A 2.6% 1.7%
Safer Downtown/Clean up 4th Ave/Close liquor

Eo o2 a2~ S Th 1.5% 2.5% 5.8% 1.9%
More Sporting Events. . ... o.iieiniinnnnnnnnennnn, 6.2% 2.8% 4.5% 3.1% 4.4% 4.6%
Better Crime Prevention.......ceeeeeunneenenunnnn 2.8% 1.1% 5.4% 1.7%
BicyCle RACES. ..t ittt n it iininnenanaenannnnn 1.2% 1%
Lower Air Fares/Transportation........eeeeeenvnn.. 12.8% 21.46% 11.5% 6.9% 2.9% 12.1%
More Advertising about Events.......veeweuenennnn. 1.74 3% 2.6% 1.7% 1.5%
Kenai-Anchorage bridge. .....c.uvineeennnnenennnn. 1.2% 1%
Ferry Service to Anchorage..........voueeenennn.n. L% 1.4% 3%
Motorized handicapped shopping carts.............. 4 L%
Wave machine. ... vuui it iinniiiiiii i i, ] 1.4% 1%
Cheaper/Safer Taxicabs..........cc.iiiviuiininnnn.. es L3% 1.6% A4
Classic Car AUCTIONS ...t ne ittt ie e ieneennn A .0%
More JoBS. ettt it ittt i e 3% 1.1% 6%
Train to Alyeska. . oue i inn it iiniinaaaannan 1% A% 1%
Enlarge Kid's Science Fair......cooirnienennnnn.. 1% 0%
Better Bike Trails.......ouniininineinninnnnnnn .8% 1.1% 1.1% 1.9% 2.6% 1.3%
Large Screen Theater. ... ineeeiinrneseennnnanaens 6% el
= EoT: 1 4 T T L .B% A4 3%
Historical Visitors's Center.......oivuunuuennnnns LTh .8% 2.2% T4
Ferer TOUr SES . uin et erenannnnenneeaneennanannnn 2.4% 3.0% 2.0% 1.9%
Hair SROWS . v et it tttentnnrenetaseeieennaeeeenanann 1.6% L1%
Drag Races......ovinieicnennnnn. et derenees e 8% 2%
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NUMBER OF ANCHORAGE OVERNIGHT TRIPS AMONG ALL ADULTS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZE = 572

NUMBER OF ANCHORAGE OVERNIGHT TRIPS: TOTAL
coL %
No 1 2 to5 16 to 10 |11 plus
trips trip trips trips trips
Pro Baseball Team........... Ceeseeeaneeaate e 3.8% 4.3% 9.6% 2.3% 3.4%
Deep Water Fishing...... e ereeeae e .8% 1.0% 2.9% 9%
MatSu-Anchorage Bridge.......c.civvevinneinennnnan. e 3%
Airport Bus Shuttle........ eeaenaen fessen Ceeenaan 2% 3% 1.8% 2.2% 1.0%
CasinO.eeeenecnnnennennn eeeeenaann Cheeseaaareeaas 3% 0%
Nascar Event/More racetracks....... eeaen s .5% 6% 1.5% 5%
Improve 200..... et eeeriseaaaeienterenee e nens .24 1.0% LY
Physician's Referral Service.........co.u... R 1.8% 2%
More Campgrounds/RV ParkS.......eevereunnnns R T4 1.3% .3% 1.6% i T%
Better ReStaUraBNTS. it iuiennenenrneenencsneeananns 1.3% 1.5% 6% 2.3% 1.0%
Better landscaping.......ccoviitiiiiiinnnnnnnnnnn.s 6% 2%
More Native Food ReSTaUrantS.....vuevvueneneennn.. 9% .2%
Native non-drinking Activities/Events............. 1.4% .S% 6%
Teen Center for NativeS........vuiiiiennnnnnnnn. 9% 2%
More horse ShoWS. .. ouuiunein it i, 5% A%
Cheaper shopping/better prices.......ovvueeeun.... 2.8% 1.9% 1.6% 1.3%
L0181 < o2 2.5% 3.0% 1.7% 7.9% 2.6%
More dog mUShING. .. .uirnnnnnnnines o ineeenannnnn N-Y4 2%
New Native Hospital..........ciiiiiniinerannnnnnn.. .6% 2%
More swimming pools......c.iveieeenennennnnannn.. e 4 4% .3¥%
More bingo halls..... .. i, 7% L2%
ImMprove roads.. ...t ie it iiiriiinaennnnn, T4 2.3% 1.3% 1.1%
Extend State Fair/County Fair/Farmer's Market..... 1.4% 2.0% 1.7% T
Fashion ShoWS. .ottt ittt it eeeeannnnnn, A% . 1%
Medical Conventions........couviriieoenennnannnn. ‘ A4 1%
Publicize Lake Hood Museum..........ccuvuuunnuunn. 6% L2%
Develop Tourism around Boat Harbor/Oceanfront..... 6% 2.4% Y4
oL Te B I o A% 1.6% 1.7% 5%
Move State capital to Anchorage area.............. 6% 2%
Open Up MooSe hUNTING. . .uunn e eneeerennnnnnnnnnn 6% 2%
Better hUNting. ...ouuntien ettt e e eeennns 1.7% ¥4
Better archery facilities.......coiivroununnnnn... 1.0% 2%
More rodeos.....ccovuvierinnnnnn.. eeee et 1.6% 2%
More nightelubs. .oouiuiei it i it ieennnn, 1.5% L% 4%
More comedy ShOWS....uuiuineiunennnnnnennneannnnn, 9% 3%
o T 1o -1 6% 2%
Extend FUur Rondy.......oiiiinninniinnennenannnnn. .8% 2%
Discount Coupons. ... ..vovvivieennnnnnnn.. N 3% 1%
GO Cart RABCING. ..ottt et iiainiiinesennnnnnnn. 1.8% 2%
L) 4 6% 2%
More Golf Courses......uuciurivininenennnnnnnnnn, 9% .2%
Non-alcoholic senior dances......coovennnnnnnn.n. ed 2%
Cheaper prices at PAC........couvvvvnnnn.. Crennana 9% L2%
More dog SROWS. . .iuiti ittt es e eiearenannn, 1% 0%
HorSe races. ... ..iniuiiniiin it in it irmaennannns, 2.4% L2%
TOTAL ROW PERCENT ... ittt ittt e ecaeemnaann, 19.7% 11.4% 27.0% 7.6% 7.1% 72.8%
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NUMBER OF ANCHORAGE OVERNIGHT TRIPS AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZE = 1,232; MARGIN OF ERROR = + OR - 2.79%

ALASKAN RESIDENCY:

1984 10 1992, ittt e it et ianneanecnannaeannn
1976 10 1983 . ittt ittt i etctncsncannaananneannn
R Y 4= T L = TP
Before 1967. ... ..iiiinniieereneranecaeannannnnn

EDUCATION OF RESPONDENT:

High School or less. ... ... it innniinennnrennnnnns
1-2 Years College. . ...ttt ieniaenanennns
3-4 Years College. ..ottt it enennenennnnnn
POSt Coll@ge. . vinin it ittt tnnnenennnnaannnannns

HOUSEHOLD SIZE:

NUMBER OF ANCHORAGE OVERNIGHT TRIPS: “TOTAL
coL %
No 1 2 to5 |6 to 10 |11 plus
trips trip trips trips trips
METHOD OF MAKING TRAVEL PLANS:
Never been.....v.niiiiiiinericnsonconnosnseasnns 20.1% 1.1% &6.7%
AL AT PO ettt eennsinsrassneaoonnancssssonssones 6.3% 11.46% 6.9% 4.0% 2.9% 6.9%
On telephone with airlines.......ccvivveennnnenann 12.1% 23.7% 21.7% 13.6% 12.0% 17.4%
Local travel B8genCy....c.vviiinsnescesnacveanonanss 20.9% 25.0% 24.9% 31.8% . 15.7% 23.4%
Anchorage travel BgenCY.......ierecunrrvrennnennnn 1.6% 2.0% 2.4% 3.7% 6.7% 2.6%
Friend of @8SSOCTALE. . vvuunitnennenncanoncananaanan 2.7% 5.0% 4.9% 7.3% 8.5% 4. 7%
AlWways Drive. . ittt it incsanenannnansanse 16.4% 21.6% 22.3% 16.6% 22.1% 19.8%
Self Arranged. .. icuiiiiniinneeeennnosennsnacnnans 19.8% 10.2% 16.9% 22.9% 32.1% 18.5%
ANCHORAGE DESTINATION RATING:
Never been. ... ..ottt iiretineanseaaananann 20.1% 1.1% 6.74
e o7 1R 60.7% 85.5% 90.5% 95.0% 88.3% 80.2%
P OO st ameeeee et saeaensannssasasaeaanennacannannan 12.0% 7.6% 4.2% 2.4% L.7T% 7.2%
LT =TU o o U 7.2% 5.7% 5.2% 2.6% 6.9% 5.9%

23.6% 19.0% 20.6% 21.3% 25.5% 21.8%
20.9% 23.9% 22.1% 25.1% 15.9% 21.7%

37.4% 35:8% 31.8% 31.2% 31:8% 34:22

42.8% 37.6% 35.4% 21.9% 16.1% 35.4%
25.9% 27.6% 28.1% 24.9% 20.7% 26.4%
21.1% 20.5% 21.0% 33.6% 28.8% 22.T%
10.2% 14.3% 15.4% 19.6% 34.4% 15.5%

19.4% | 13.2% | wan | 9.7n | s.sn | 14.8%
16.6% | 20.2% | 14.5% | 18.5% | 18.1% | 16.8%

15.6% 17.3% 19.9% 18.1% 20.3% 18.0%
15.4% 25.5% 24 1% 22.7% 18.7% 20.9%

25.7% 18.5% 17.6% 16.7% 9.3% 19.6%
64.1% 65.2% 65.2% 69.3% 72.0% 65.8%

2.1% 4.1% 2.3% 2.6% 5.2% 2.8%
T4 1.4% 1.7% 1.3% 1.2%
6% % .5% N4
.3% T4 9% L3%

56.6% 40.6% 45.0% 46.7% 50.6% 48.6%
15.0% 22.9% 16.1% 13.0% 18.5% 16.8%
13.8% 15.5% 20.6% 18.1% 12.5% 16.7%
14.74 21.1% 18.3% 22.2% 18.4% 17.9%

32.5% 16.5% 34.3% 8.5% 8.3%
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NUMBER OF ANCHORAGE OVERNIGHT TRIPS AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

SAMPLE SIZE = 1,232; MARGIN OF ERROR =

+ OR - 2.79%

NUMBER OF ANCHORAGE OVERNIGHT TRIPS: TOTAL
CoL %
No 1 2 tod {6 to 10 {11 plus
trips trip trips trips trips

AGE OF RESPONDENT:

MARITAL STATUS:

L= T o - T
Separated. . i iier it iie et e e
5V T o -«
LR T

OCCUPATION OF CHIEF WAGE EARNER:
Local GOVErmment. ... eiieoineiienennrnenensonnnens
State GOVEIMMEN . ittt it eieeeeneensnuanenennsoanas

il & GBS uineieiitnernereeneeeeaesaeannsenaennns

Managers/Officials...cu.iiininneinne i
Professionals/Doctors/Lawyers.......occvuueeennnn..
(oo a3 4 U] G o7 o  t
£ e - T
2T o I o =T«
Refused. s ittt ieiiee e ne e

$36,000 to 345,999 . it i it
$46,000 to $65,899. ittt e i e
366,000 OF MOTE. it nrn i in ittt eeeiieaaennnnn

GENDER OF RESPONDENT:

MARITAL STATUS BY GENDER (COMPUTED):
Married Males....ooviiirnniniininennenonnnnnnennn,

FAMILY STATUS (COMPUTED):

Young Single (18-37) .. .cuiienninniieninrnnnnnn.
Adult Single (38 ). .. ieiin e,
Single Parent. ... .ueeenenineiienneemeriieeaaann.
Young Couple (18-37)..cirirninennnnniennnnnnnn.
Mature Couple (38 +).. ... . i,
Young Family (18-37) .. ciiinriinnieniiinnennnnnn.
Mature Family (38 +)...iirunniienneneennnenanenn

TOTAL ROW PERCENT .. .. viniiiiiitiiinaeannnrnnnnnnn

20.2% 20.4% 18.3% 14.3% 17.5% 18.9%
14.3% 13.0% 15.2% 14.4% 10.8% 14.1%
17.9% 18.4% 17.0% 14.6% 16.7% 17.3%
18.7% 21.8% 30.3% 27.4% | | 29.0% 24.8%
28.9% 26.4% 19.2% 29.3% 25.9% 24.9%

60.2% 66.0% 62.5% 70.8% { . 70.7% 63.7%

2.1% 1.3% 2.6% 2.4% 2.4% 2.2%
11.2% 8.5% 10.4% 16.0% 11.9% 10.9%
5.8% 5.0% 2.9% 1.9% 9% 3.9%
9.74 11.6% 14.5% 4.9% 8.6% 11.2%
11.0% 7.6% 7.1% 4.0% 5.5% 8.0%
4.0% 4.2% 4.T% 9.1% 6.0% 4.9%
7.3% 9.3% 9.3% 3.9% 12.6% 8.4%
3.3% 5.1% 5.7% 5.4% 2.5% 4.5%
5.0% 4.2% 3.4 3.1% 2.5% 4.0%
1.9% 2.6% 5.5% 3.9% 7.0% 3.8%
16.2% 14.0% 9.7% 10.5% 4,6% 12.2%
7.3% 8.0% 7.8% 5.3% 6.0% 7.3%
21.2% 20.8% 15.1% 18.1% 18.5% 18.6%
3.4% 5.2% 4. 7% 4.4% 5.2% 4.4%
17.6% 14.6% 17.3% 26.5% 24 .6% 18.3%
8.3% 9.2% 12.9% 8.4% 9.6% 10.1%
9% 1.4% .8%
1.1% T4 T4 1.3% .8% 9%
2.5% 2.0% 1.6% 1.7%

30.3% 29.9% 20.2% 13.3% 6.1% 22.9%
22.3% 13.1% 11.5% 7.9% 15.7% 15.1%
12.6% 12.9% 14.3% 12.2% 7.9% 12.8%
19.0% 21.9% 25.8% 23.2% 23.0% 22.6%
15.7% 22.3% 28.2% 43.4% 47.2% 26.6%

45.7% 52.1% 51.4% 48.8% 58.4% 50.0%
54.3% 47.9% L8.6% 51.2% 41.6% 50.0%

26.2% 36.2% 32.1% 37.0% 39.2% 31.9%
34.0% 29.8% 30.4% 33.8% 31.5% 31.9%
19.5% 15.9% 19.2% 11.9% 19.2% 18.1%
20.3% 18.1% 18.3% 17.3% 10.1% 18.1%

12.4% 6.5% 12.0% 4.8% 12.3% 10.6%
17.5% 14.2% 11.8% 10.9% 7.9% 13.6%
9.9% 13.3% 13.6% 13.4% 9.2% 12.0%
7.5% 3.8% 6.2% 8.8% 8.4% 6.6%
19.2% 16.1% 14.9% 22.2% 22.2% 17.74
17.5% 23.7% 16.1% 12.8% 15.8% 17.5%

32.5% 16.5% 34.3% 8.5% 8.3% | 100.0%
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NUMBER OF ANCHORAGE OVERNIGHT TRIPS AMONG ALL ADULTS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANALYSES OF VARIANCES BETWEEN ARITHMETIC MEANS
SAMPLE SIZE = 1,232

NUMBER OF ANCHORAGE OVERNIGHT TRIPS: TOTAL
MEAN
N9 1 ) 2 to 5 16 to 10 |11 ?(us
trips trip trips trips trips
Number of Anchorage overnight trips............... 1.00 3.09 7.43 23.28 3.79
Number of Anchorage overnight trips, if made any.. . 1.00 3.09 7.43 23.28 5.61
Number of overnight Anchorage convention trips.... .19 .59 1.24 2.08 .75
Number of overnight Anchorage convention trips, if
L1271 1= T3 . 1.00 1.62 2.36 3.54 2.05
Number of non-Anchorage overnight trips........... 3.23 2.46 2.93 4.3 5.13 3.2%
Number of non-Anchorage overnight trips, if made
=L 4.67 3.80 4.23 5.30 6.02 4.59
Anchorage destination rating.....eeeeeieeenennnnn. 2.87 3.15 3.24 3.39 3.26 3.14
Years of Alaska residenty.....c.ooeevenennunnnnnnn. 22.52 21.06 21.94 21.11 20.15 21.76
Education of re#pondent ........................... 13.62 13.91 13.94 14.70 15.43 14.02
Age of respondent.. ... .. iiiiiiiiiniii it 42.90 41.99 40.65 42.93 £2.12 41.91
Household size. ... ..ttt iiiiininininnnnnn. 2.86 3.40 3.30 3.24 3. 37
Number of adults in household..................... 1.91 2.08 2.07 2.00 2.21 2.02
Children under 18.... ... .. o iieininininnnnnn. .95 1.33 1.23 1.24 1.1 1.14
Number of children in households with children....| 2.18 2.23 2.23 2.32 2.24 2.23
1992 Household income.......c.iiuiieinninnnnnnnn. 41.55 45.59 56.50 68.35 76.96 53.19
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SECTION XVI:

NUMBER OF OVERNIGHT ANCHORAGE CONVENTION TRIPS

BY
TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS
(COLUMN PERCENTAGES)



NUMBER OF ANCHORAGE OVERNIGHT CONVENTION TRIPS AMONG ALL ADULTS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZE = 1,232; MARGIN OF ERROR = + OR - 2.79%

NUMBER OF OVERNIGHT|TOTAL COL
ANCHORAGE %
CONVENTION TRIPS:
No 1 or more
trips trips

ACTIVITIES PARTICIPATED IN DURING ANCHORAGE

OVERNIGHT VISITS
Participated in downtown shopping in the last year 77.0% 90.6% 82.0%
Participated in other mall shopping in the last

D 4= T Ceeraeverreeaaaan 71.0% 81.4% 74.8%
Participated in dining out in the last year....... 89.3% 95.3% 91.5%
Visited museums in the last year.........ouv...... 13.6% 34.46% 21.3%
Visited nightclubs in the last year............... 25.3% 35.1% 28.9%
Participated in outdoor activities in the last

D 2 A 26.5% 36.6% 30.2%
Attended special events in the last year.......... 14.5% 34.7% 22.0%
Attended sports events in the last year........... 11.5% 20.7% 14.9%
Attended cultural events in the last year......... 16.1% 34.3% 22.8%
Participated in sightseeing in the last year...... 46.8% 50.0% 48.0%
Participated in tours in the last year............ 5.4% 6.9% 5.9%
Attended medical appointments in the last year.... 31.7% 51.3% 39.0%
Didn't participate in any activities.............. 2.6% L% 1.8%
EVER VISIT ANCHORAGE SPECIFICALLY TO ATTEND...
FUr RONAY 2 . o it e e e 26.6% 43.0% 30.7%
Iditarod?. . e e 13.8% 22.8% 16.1%
£ 41T o 6.4% 13.8% 8.3%
PaC VNS i i it 16.1% 29.9% 19.5%
Didn't attend any eventsS.........oueeeuunennnnnnn.. 61.3% 43.5% 56.9%
AREAS OF ALASKA
Southeast............. e e teee et et 26.4% 14.7% 23.5%
Kenai Peninsula. . ooiiueiineininnnnonnnnnnnnn.. 12.3% 17.46% 13.5%
HighMaYS . ot it i i e e e 17.9% 15.6% 17.4%
Fairbanks. .ottt e e 22.9% 15.7% 21.1%
e T 4.46% 4.T% 4.5%
Rural Alaska....iiiiiniiiiniiein i, 16.1% 31.9% 20.0%
NUMBER OF ANCHORAGE OVERNIGHT TRIPS:
No trips.......... e e et 43.2% 32.5%
L 4 o T - T et e e, 17.8% 12.4% 16.5%
T 4 - TS e 29.1% 50.1% 34.3%
L LU 4 T 5.4% 17.9% 8.5%
L 4 a0 T = 4.6% 19.6% 8.3%
NUMBER OF NON-ANCHORAGE OVERNIGHT TRIPS:
No trips........ et e mre ettt aaean e 31.1% 23.2% 29.2%
LI 2 a0 1 =T 20.5% 19.1% 20.1%
T € ok T 32.7% 36.8% 33.7%
L= L 4 ok T~ 10.2% 12.1% 10.6%
L R i 5.5% 8.8% 6.3%
TOTAL ROW PERCENT . it tin it iieeetee e s aeeenennnnns 75.1% 24.9% 100.0%
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NUMBER OF ANCHORAGE OVERNIGHT CONVENTION TRIPS AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

SAMPLE SIZE = 2,785

NUMBER OF ANCHORAGE | TOTAL COL
OVERNIGHT %
CONVENTION TRIPS: t
No 1 or more
trips trips

THREE ACTIVITIES ENJOY MOST WHILE IN ANCHORAGE
Never been to ANchorage........cvevvevnnionnnenannns 12.2% 8.9%
Billiards/Pool. ue et ne it iiereiennnnn A% 1%
L= Eo T O o= T 2% 1% 2%
Eating OUL/DiNing. . eeeine e eennensernesensananeans 15.7% 20.8% 17.1%
ShOPPING. o ittt it e e it et 27.6% 29.5% 28.1%
Visiting Friends/Relatives.....ovevenernnnneennnnss 8.9% 10.4% 9.3%
L] N = TN 1.4% 1.0% 1.3%
Theater/Movies. . .. iierininireennennnneencnneans 5.8% 11.1% 7.3%
Staying in Hotel...uuuuuieneiiiiennnnnenneneann. .2% .3% . 2%
Nightlife/Nightclubs/Dancing......ovvenivunennn... 2.9% 3.0% 2.9%
SiGhTSEeING. i ietn i iie ittt ie it iaeiaereetennnnnnn 6.6% 4.1% 5.9%
£-] I T 2.3% 2.4% 2.4%
CONCer S /MUS T . ittt it e e iinen et nananennnanss 1.5% 1.7% 1.5%
HOCKEY . ottt it ittt it it ettt et e eienanenns 6% 1% .5%
MUSBUMS . Lttt ittt ittt ittt e tnnnnernaanaanns 1.4% 1.6% 1.4%
200 it it aa et ea e et e e e e s .9% 7%
GUN S OMS et it s i et et eeaanenenranssunesennnnnenns 0% % 1%
School/Educational Events.......cvvivierernnnnnnn. 2% L3% 2%
LT =T T o 3% 2% %
Relax/ReCreation. . uun it n e in e it eannnnnann. RAA A% 4%
Baseball. ... .. it i i i e 1% 1%
PAC/Cultural Events. ... ...uitiiniiinnnrnnnnnnnnn. 1.2% 1.1% 1.2%
Horse Shows/Horseriding......oveeeiniinnnrnnnnnn. 1% 1% 1%
[ 0o =) .2% 7% &%
Parks/0utdoor ACtivities. oo eninnnnennn.. 3% T4 YA
Lo o R T« Y .8% 1.1% .9%
SpPOrtS/SPOrting EVentS. . . eenennnnininnnennnnn. 1.5% 1.6% 1.5%
Conventions/Seminars/Business Meetings............ Y4 T4 .5%
Biking/Bike Trails. . iiueeeeeeerninrnrennarnnnnnn. A% 3% A
FUr RONAY . o i ittt it ettt ittt eresnaananannn S% T4 %
s IR - Tl 1% 3% 2%
Fairs/Renaissance Fair.......cueiuieunnninnnnnnnn, 1% L% 2%
- - - T .8% .9% 8%
BirdwatChing. o ue e et s i ittt ie e iaaenn 1% 0%
L T¥ o} G 1 0% 0%
LT E I L% 2% J3%
LY o Y A of o i €T 3% 3% 3%
BOOKS IO . ottt ittt i ettt i e e 3% 1%
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NUMBER OF ANCHORAGE OVERNIGHT CONVENTION TRIPS AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

SAMPLE SIZE = 2,785

NUMBER OF ANCHORAGE|TOTAL COL
OVERNIGHT %
CONVENTION TRIPS: .
No 1 or more
trips trips

Hiking/Walking. e oeeoesoinoionenneennnneennnnnns 1.2% T 1.1%
Children's EVeNntS...uueiennineennnnneneeneenannnnn % 1%
SULLIVAN EVeNTS . ittt i ne et enene it eenannnnnn 0% 0%
SeNIOr CeMTe . ettt itinneerennerneneanennanns .0% 0%
Lo E= E X .« L O .0% 0%
Great Alaskan Experience...........uiveeuiunnnennn 0% %
Imaginarium............ s s e e reanean e 3% 3%
ViSiting POrtage. . unernneeeneennennennennoaanannns 1% 0%
High School Basketball......covivevnvninnennn.... .0% 0%
Special EVeNTS.  iiiiiuuiiennennnnrennvennnsennannnn A% 1%
Boating/Boat ShOWS . .ueuureeeneeeneeennennnnsnennnn 1% 1%
Being away from home.....ovueeenvnnennnnunennenn. 0% 1% 0%
Real EState. . .. it ittt iiraeiinnnnnnn. % 0%
DO RBCES. ittt ie it intineeneeennnennrennnneanns 1% 1% 4
g Tl S Ceeaaa 2% 3% 2%
ROOM SErVICE. ittt itiitineiennnenrnreennacnnnnneans 1% LO%
SHIMMING/Water SPOr TS .t eenereinernnnernneenannnn 3% .2% 3%
Volleybal l ittt it ettt 2% 0%
Elevator Rides....uuiiiinneinnnnennrnnnnnenennennns 1% 0%
RUNNING/J08GING . e it er e it ettt ieeee e iee e enennnannns A% 1%
Basketball. ...ttt i it i % %
o Lo L N % 1%
DOg MUShING. ittt ittt it i e e ittt iiaenens 2% 0%
Train Ride. .o iie it et iieneneineeanannannns A% 1%
LY BT o8 o T T 1% .0%
GUN ShOWS . L ittt ittt e et a e en i, 1% 0%
Art Galleries. . e in e i i iieii it iiiienenn 2% 0%
L0 Y 1% 1%
Roller SKating.....oiiiinnnniinineiinneneanannnn, A% 1%
Haircut/Beauty Salon. .. ...veiniinnnnnninnnannnn. 1% .2% IR
L R o 2% .0%
Whirlyball. . o i i 1% 0%
Comedy ShOWS. ..ot iinreenrinenneieneanneannnn 0% 0%
DOg ShOWS. ittt it it e i e e 0% 0%
TOTAL ROW PERCENT L.t ittt i ittt iiie e e nneaennn 30.1% 10.8% 40.9%
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NUMBER OF ANCHORAGE OVERNIGHT CONVENTION TRIPS AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

SAMPLE SIZE = 572

NUMBER OF ANCHORAGE | TOTAL COL
OVERNIGHT %
CONVENTION TRIPS:
No 1 or more
trips trips
ACTIVITIES/SERVICES/EVENTS THAT ANCHORAGE SHOULD
PROVIDE .
More Children's Activities/Family Activities...... 2.9% 3.4% 3.1%
Housing/Places to Stay/More hotels................ 1.1% .8%
Shopping/More Stores/24-hour stores/Mega-Mall... 4.1% 4.0% 4. 1%
SKI TGt et ittt it eneeieeananscaracanonasssoncnnaans 2.0% 1.2%4 1.8%
More mUSeUmS/Better NOUMS...uieeueransensncnnnnnes T% 1.1% 8%
More Concerts/Theaters/Plays/Cultural events...... 16.5% 14 .4% 15.8%
AMUSEMENT PaArK. . iuieeiinirarnereosncancacnnoneronns 4.3% 1.9% 3.5%
Equal Funding for ArtS...ieeeiernnnnerereannannnan 3% 2%
Weekend Packages/Getaways/Cheaper hotels.......... 5.1% 5.4% 5.2%
Improve Traffic/Congestion/Safer drivers.......... 4.6% 3.2%4 4.2%
Football.. i iiiiniinnenarieancanen, fereeraeanan .8% 14 6%
Country Western concertsS............. eeecanseeean 5% 5% 5%
Trade Fairs/Swap meets....... e etesire e NYA 6% 6%
More Seminars/EdUCatorS...eeeeeeenenaass Ceeereeaes Th 1.8% 1.0%
(o187 o [oToTal- o1l ob -3 6% A%
More TOYy StOreS. ... eeeineeeennsenenceacanaanncns 1% 0%
Skydiving...ocvennnnnnann. ettt 1% .0%
More Hockey...ooveveneennnnnnn e ecieanarraeraan 1% 1% 1%
ReligioUS EVBNTS. . iiretene e iearneaennnnnnsnnnnnns 3% 2%
More Arts & Crafts/Art ShOWS....vivennerenennnnnns 1.1% 1.6% 1.2%
LI ol 1 < T LAY 1%
L R =T Y oo o o~ N4 1%
Better Mass Transit/BuUSeS.....c.ivrininnvennnnnnnn 3.9% 4.9% 4. 2%
Better parking/PAC Parking/Overnight parking...... 1.5% 2.1% 1.7%
Safer Downtown/Clean up 4th Ave/Close liquor
£ o oAU 1.8% 2.1% 1.9%
More SPOrting EVentS. . .oieneenneiernrnonnancnannn 3.6% 6.7% 4.6%
Better Crime Prevention.......eeeeeeeeeencennnnann 1.5% 2.2% 1.7%
BiCYCle RACES .. .n ittt ieeeieeieneennsennnnnnnnnns 2% 1%
Lower Air Fares/Transportation........coeeeeeennann 11.9% 12.7% 12.1%
More Advertising about EventsS.........ceevuunnnnn. 1.5% 1.3% 1.5%
Kenai-Anchorage bridge. ... eiiinnnnnnn. YA %
Ferry Service to ANCROTE08. ..o vr it innnnnnnnnnnns 2% KA 3%
Motorized handicapped shopping carts.............. LS% %
Wave Machine. . ... ..i.iiiiien sttt iieaeannannans 44 1%
Cheaper/Safer Taxicabs......iviiirininnnrrennnnnnn 3% 6% 4%
Classic Car AUCTIONS. .ttt i inanennennnennnnnnnn 1% %
MOre JODS. .ot ittt e it e A 6% L%
Train to AlyesKa. . u.weeunener o onneeaneanannnenss 1% 1% %
Enlarge Kid's Science Faif....vovuveenennneanennnn 1% .0%
Better Bike Trails....uueuenennnennnnenaannaananan 1.2% 1.4% 1.3%
Large Screen Theater.... ..o entiiennenoannanannnn 3% L2%
BOAT ShOWS. ..u.iirinorrannooraneacoanaaaannacanenn 3% 1% 3%
Historical Visitors's Center.....c.cuveuenecncnnnn. 6% 1.0% T4
Fewer TOoUMTSES. tuo ittt craeeeonnnaceasonaaencnens 1.6% 2.6% 1.9%
Hailr ShOWS .. .iuniiereireennneenncaeasoceacnnnanennn .24 1%
Drag RaACES. .. .iiuieieirraevnsanoanencaaanananannanss L3% 2%
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NUMBER OF ANCHORAGE OVERNIGHT CONVENTION TRIPS AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

SAMPLE SIZE = 572

NUMBER OF ANCHORAGE |TOTAL COL
OVERNIGHT %
CONVENTION TRIPS:
No 1 or more
trips trips

Pro Baseball Team...........ccivivvnnnn e e . 2.2% 6.2% 3.4%
Deep Water FisShing...u.eeeeniirenreneonsnannnnnn T4 1.3% T-L9%
MatSu-Anchorage Bridge.......covvvu... Ceeeaeenaea .8% 3%
Airport Bus Shuttle. ... .iiiiiiininnnnnnnnnnnnnn. T4 1.5% 1.0%
Lo T3 F oo 1% 0%
Nascar Event/More racetracks..... Ceeeeean e N .8% 5%
Improve Z00. ... iiiieiniininnnnnennnnnnnnnn seasens 6% A%
Physician's Referral Service............... 2% 2%
More Campgrounds/RV ParksS.......ccvivevueennnnnnnn. 5% 1.3% LTh
Better ReSTaUraNTS. .. r e ereenreenrnenencenanaens .8% 1.5% 1.0%
Better landscaping....v.eveeenenennenn. Ceteenaean 2% 2%
More Native Food Restaurants...........ceeeeuuun.. 3% 2%
Native non-drinking Activities/Events............. .8% 6%
Teen Center for Natives...... et tar e, 3% 2%
More horse shows..... RN Ceeemesenanas Ceesraa 2% A%
Cheaper shopping/better prices......ceeeeeeeennn.. 1.5% T4 1.3%
L0081 o3 - 3.3% 1.0% 2.6%
More dog mushing.........ovviuennnnn. i .3% L2%
New Native Hospital.o.iiurein i iininernnnnannnn. 3% 2%
More swimming pools......ciiiinnininninnnnnnnnn.. .3% 5% 3%
More bingo halls......iiuuiiniiinniniiinann., 3% 2%
1 ool oo To 1.1% 1.0% 1.1%
Extend State fair/County Fair/Farmer's Market..... .8% T T
Fashion ShoWS. . .uiuiieiinienereeeenennnannns, 2% 1%
Medical Conventions. ...vueeee e ieineoeenuennnnn. 2% %
Publicize Lake Hood Museum.............cc.ouuoon.. 2% 2%
Develop Tourism around Boat Harbor/Oceanfront..... 2% VT4 A%
Food FairS. . ouue ettt e e e e LTh .S5%
Move State capital to Anchorage area.............. 3% L2%
Open Up MooSe AUNTING. ..t nne i eeineeeennnnnnnn. 3% 2%
Better MUNTING. i oiiiit i ittt et ettt eeeeeaaannnns L% %
Better archery facilities..........cvueuuuunenn... S% J2%
MOore ModeOS. . ittt ittt it ittt e itesaneananann, L2% L2%
More nightolubs. . ..ot 3% 5% KA
More comedy Shows. ... ..o v niennnnnnnnn. 5% J3%
PAradeS . oottt i et et 3% 2%
Extend FUP RONAY. ..iuntnnnein ittt eeeeaannnnn J3% L2%
DiSCOUNT COUPONS .t ettt eieereeinsisasereeennnnnnns 2% L%
GO Cart RBCING. . iuitnnnnenneernneenneanenaannnnnns 6% L2%
< 4 o AP 3% 2%
More Golf Courses.......ouvuvinvnnnennnnnn Ceevean L3% .2%
Non-alcoholic senior dances............cvuuuen.... 3% .2%
Cheaper prices 8t PAC.......vueriiennncnnnennnnnnn 3% 2%
MOre d0g ShOWS. . vureeuneneeennen st eeeannraannnnn 1% .0%
LT o T -3 3% L2%
TOTAL ROW PERCENT .. ittt ittt it vieenrevananann, 51.3% 21.5% 72.8%
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NUMBER OF ANCHORAGE OVERNIGHT CONVENTION TRIPS AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZE = 1,232; MARGIN OF ERROR

=+ OR - 2.79%

NUMBER OF ANCHORAGE |[TOTAL COL
OVERNIGHT A
CONVENTION TRIPS:
No 1 or more
trips trips

METHOD OF MAKING TRAVEL PLANS: .
NeVer DEOM. . ittt et arneennenencsosannnecnononnns 8.9%4 6.7%
LS - o == ok 7.3% 5.6% 6.9%
On telephone with airlines..... e teereetaneaeaaaa. 16.2% 21.1% 17.46%
Local travel agency......vcvvunennn ererreeanas - 21.6% 29.1% 23.4%
Anchorage travel agency............ e etareeneaaan 2.3% 3.3% 2.6%
Friend or asS0Ciale. . v.ueeneeneenennennenecnnaannns 4.4% 5.6% &.Th
Always Drive............ e reeeenanan eeaa e e 20.4% 17.8% 19.8%
Self Arranged......... St desesetaseeter e 18.8% 17.5% 18.5%
ANCHORAGE DESTINATION RATING:
Never been. .. ittt ieearatesneneacsanannn 8.9% 6.7%
€] T 76.2% 92.3% 80.2%
PoOr.eiiiniinennnn. N ereeeserseeersatasec e 8.3% 4.0% 7.2%
LU 4 or- 6.6% 3.7% 5.9%
ALASKAN RESIDENCY:
R 4 T B - 22.3% 20.3% 21.8%
RS- 4T L S 22.4% 19.7% 21.7%
1967 to 1975, ..uvunn.. ettt o eebaaeaa 21.5% 24 5% 22.3%
Before 1067, . .ttt e e 33.8% 35.5% 34.2%
EDUCATION OF RESPONDENT:
High School or less.. .. i, innenrncnnnnns 41.3% 17.8% 35.4%
1-2 Years College. . uuninennnnin i ineiinneannnnn 25.9% 27.9% 26.4%
3-4 Years College. . iuueunnn i iirianennnn.. 21.4% 26.5% 22.7%
POSt COollege.iun i ninnene e renrenennnennnanns 11.4% 27.8% 15.5%
HOUSEKOLD SIZE:
L0 16.1% 10.9% 14.8%
T e ittt sttt anacrenncasenacaseenananannaanns 30.2% 27.4% 29.5%
L £ o 17.3% 15.1% 16.8%
B Ol e i i i ettt ettt ettt 17.8% 18.5% 18.0%
Five OF MO . it itie it etierinenneineraneennannnnn 18.6% 28.1% 20.9%
NUMBER OF ADULTS IN HOUSEHOLD:
one..covvevnnn.. Crestastacesecea e e aaerea 21.5% 13.8% 19.6%
TWO. chtneancann Ceeeenvaceaet et at et 64 ,8% 68.5% 65.8%
2T N 9.4% 11.9% 10.0%
L 2.5% 3.5% 2.8%
Five...ooveinnnn. Y 1.1% 1.5% 1.2%
L A% K54 4%
E L o 3% 3% 3%
NUMBER OF CHILDREN OR ADOLESCENTS:
Nonme.....ovinnnannn. Ceearer et erreeeeeenan 50.5% 43.0% 48.6%
one...ooveenennn. et e eaaaa et aaanan 17.3% 15.3% 16.8%
= 15.9% 18.8% 16.7%
Three OF MOre. . e ieeeieeeennnnneenseanenenanannns 16.2% 23.0% 17.9%
TOTAL ROW PERCENT..... Chrecaeenaaraaa rereree e 75.1% 26.9% 100.0%
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NUMBER OF ANCHORAGE OVERNIGHT CONVENTION TRIPS AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZE = 1,232; MARGIN OF ERROR

=+ OR - 2.79%

NUMBER OF ANCHORAGE|TOTAL COL
OVERNIGHT %
CONVENTION TRIPS:
No 1 or more
trips trips

AGE OF RESPONDENT:
L RS 21.1% 12.1% 18.9%
1 14.4% 13.1% 14.1%
3 3 16.6% 19.6% 17.3%
B0-40 . i it ettt ettt 22.1% 32.8% 24.8%
50 PlUS. ettt ittt ittt i e e, 25.7% 22.6% 24.9%
MARITAL STATUS:
L ol o = PO 61.4% 70.9% 63.7%
= o - 1 - 2.5% 1.1% 2.2%
2R R o=t F 11.0% 10.7% 10.9%
Hidowed. o i i e e e 4.5% 2.4% 3.9%
Live Other Adult....iueiie it einannn, 11.6% 9.8% 11.2%
Live AlONe. ot 9.0% 5.1% 8.0%
OCCUPATION OF CHIEF WAGE EARNER:
Local Government. ... .. ..uviiniinniiannnnnnnnnn, 4.1% 7.1% 4.9%
State GOVEIMmMENT. it ireeneninnnnnnennnrnannnns,s 8.5% 8.3% 8.4%
Federal Government..........cviiiinnnunnnnnnnnnn. 4.3% 5.3% 4.5%
LR 4T o 5.0% 1.2% 4.0%
L0 T T 3.7% 4.2% 3.8%
Fishing/Timber/Mining. . ee e e eseeeenneennnennnn.. 13.1% 9.5% 12.2%
Clerical/Retail/Sales. .uuuiiunn i ieeennnannnn., 7.2% 7.8% 7.3%
£ =T 20.2% 13.7% 18.6%
Managers/0fficials....oeeieiiin i eiiiinnnnnn 3.8% 6.1% L. 4%
Professionals/Doctors/Lawyers. ..o eeuneeennnnn.. 16.3% 24 .5% 18.3%
(o o T3 o o T G =T o 9.9% 10.8% 10.1%
StUdBNT . Lt e e e 1.0% L2% .8%
ReTI e, i e e 1.2% .9%
RefUSed. . i ittt it e 1.8% 1.3% 1.7%
TOTAL 1991 HOUSEHOLD INCOME:
Under 326,000, ... ... iiuniiiii i, 26.6% 12.4% 22.9%
$26,000 10 335,999, it iiiin i e 16.8% 10.3% 15.1%
836,000 t0 845,999 i it 12.8% 12.7% 12.8%
$46,000 10 $65,999. ittt 22.7%4 22.4% 22.6%
$66,000 OF MOre. . i ueen e e neeaannanannnnn, 21.0% 42.1% 26.6%
GENDER OF RESPONDENT:
Male. ot e e e 49.3% 52.2% 50.0%
Female. o i i i e e e 50.7% 47.8% 50.0%
MARITAL STATUS BY GENDER (COMPUTED):
Married Males.......ooiinnii e, 29.8% 38.1% 31.9%
Married Females.........coiiinennninnnnnnnnnnnnns. 31.6% 32.8% 31.9%
Single Males. ... ..i i iinnmeenaannn, 19.5% 14.1% 18.1%
Single Females.........oiuiiineinnnnninnnnnnns. 19.2% 15.0% 18.1%
FAMILY STATUS (COMPUTED):
Young Single (18-37). ... iuviinreeiseeanennnnnnn.. 11.6% 7.8% 10.6%
Adult Single (38 +).uuveeiiniinnrnaaennnnnnn, 14.6% 10.7% 13.6%
Single Parent. . ... uiiiiiiiin it eeeinnanannnnn, 12.4% 10.7% 12.0%
Young Couple (18-37). ... ciuuiinnriiinniannnnnnn.. 7.0% 5.7%4 6.6%
Mature Couple (38 +)..u.iniiiii i einennnnnnnnn, 17.4% 18.8% 17.7%
Young Family (18-37)..cuuiiiiinnieinnnnnaannss 18.5% 14 .4% 17.5%
Mature Family (38 +). .. .uiiiiriiir e iieianannn, 18.5% 32.0% 21.9%
TOTAL ROW PERCENT .ttt ittt intie et e e e eaeeanann 75.1% 24.9% 100.0%
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NUMBER OF ANCHORAGE OVERNIGHT CONVENTION TRIPS AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

ANALYSES OF VARIANCES BETWEEN ARITHMETIC MEANS

SAMPLE SIZE = 1,232

NUMBER OF ANCHORAGE TOTAL
OVERNIGHT MEAN
CONVENTION TRIPS:
No_ 1 or more
trips trips

Number of Anchorage overnight trips............... 2.63 7.28 3.79
Number of Anchorége overnigh; trips, if made any..| 4.64 7.28 5.61
Number of overnight Anchorage convention trips.... 2.05 .75
Number of overnight Anchorage convention trips, if

MAOE BNY . ittt iteennennecennneneneonneaeannens 2.05 2.05
Number of non-Anchorage overnight trips........... 3.13 3.63 3.25
Number of non-Anchorage overnight trips, if made

- 0 4.54 4.72 4.59
Anchorage destination rating.........oveeevevuen... 3.08 3.31 3.14
Years of Alaska residency..............o.vuiiui... 21.68 22.02 21.76
Educatioﬁ of respondent......ciiiiiiniinniiean., 13.70 14.99 14.02
Age Of respOndent. . u..eueeneern e e 41.75 42.42 41.91
Household size.............oiiiiiiiiiiiiena., 3.06 3.48 3.7
Number of adults in household..................... 1.99 2.13 2.02
Children under 18. ... .. .. iiiiiiiieeiniinnn... 1.07 1.35 1.14
Number of children in households with children.... 2.17 2.37 2.23
1992 Household income.......coviiiiinnnnnnnnnnn... 48.47 66.38 53.19
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SECTION XVII:

NUMBER OF NONANCHORAGE OVERNIGHT TRIPS

BY
TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS
(COLUMN PERCENTAGES)






NUMBER OF NONANCHORAGE OVERNIGHT TRIPS AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

SAMPLE SIZE = 1,232; MARGIN OF ERROR =

+ OR - 2.79%

NUMBER OF NONANCHORAGE OVERNIGHT TRIPS: TOTAL
coL %
No 1 2 toS |6 to 10 |11 plus
trips trip trips trips trips
ACTIVITIES PARTICIPATED IN DURING ANCHORAGE

OVERNIGHT VISITS
Participated in downtown shopping in the last year| 78.9% 82.3% 84.3% 82.3% 82.4% 82.0%
Participated in other mall shopping in the last .

42 LU 75.7% 74.1% 73.2% 72.1% 86.8% 74.8%
Participated in dining out in the last year....... 85.4% 91.8% 95.1% 94.9% 92.7% 91.5%
Visited museums in the last year.......o.veveennnn 16.7% 20.3% 26.1% 18.4% 32.5% 21.3%
Visited nightclubs in the last year............... 23.9% 32.9% 29.4% 32.0% 30.5% 28.9%
Participated in outdoor activities in the last

2L LU 22.6% 30.1% 34.2% 30.3% 43.2% 30.2%
Attended special events in the last year.......... 15.7% 18.8% 24.T% 22.9% 43.6% 22.0%
Attended sports events in the last year........... 10.5% 12.6% 15.1% 23.6% 25.0% 14.9%
Attended cultural events in the last year......... 20.6% 21.0% 22.4% 26.6% 34.6% 22.8%
Participated in sightseeing in the last year...... 42.3% 53.6% 48.0% 53.0% 45.9% 48.0%
Participated in tours in the last year............ 4.46% 9.5% 4. T4 6.5% 7.3% 5.9%
Attended medical appointments in the last year.... 38.5% 43.5% 36.7% 37.1% £1.9% 39.0%
Didn't participate in any activities.............. 3.1% 2.7% .5% 1.5% .S5% 1.8%
EVER VISIT ANCHORAGE SPECIFICALLY TO ATTEND...

L e T 30.3% 27.9% 30.2% 29.4% 45.6% 30.7%
e DI =Tl 19.2% 16.3% 12.6% 12.1% 26.1% 16.1%
£31 3T To o =T T 8.2% 7.3% 8.2% 8.6% 11.7% 8.3%
PaC BYENTS . ittt ittt i et e, 19.6% 18.4% 21.0% 12.6% 26.3% 19.5%
Didn't attend any eventS. . ... eeneneenennennn., 55.3% 60.7% 57.6% 60.6% 42.1% 56.9%
AREAS OF ALASKA

ET LB 4 T - -3 12.4% 26.2% 28.9% 34.6% 18.9% 23.5%
Kenai Peninsula......o.iiuiiriniiniiiniinnenennn. 21.3% 11.6% 12.0% 5.8% 5.2% 13.5%
LR LT N 12.8% 16.6% 17.9% 19.4% 34.4% 17.46%
Fairbanks. i u i ittt i e it tee e iniannanss 19.8% 19.8% 24.3% 21.2% 14.0% 21.1%
L - T 6.5% 5.8% 3.5% 1.1% 1.6% 4.5%
RUral AlasKa......viiuiinneannnnonenneannnnnaonnnn 27.2% 19.9% 13.4% 18.1% 25.9% 20.0%
NUMBER OF ANCHORAGE OVERNIGHT TRIPS:

LT 1 <3 34.5% 33.1% 32.4% 26.1% 32.0% 32.5%
1 L2 = T 19.9% 20.1% 13.7% 11.7% 11.9% 16.5%
P T T € ok 1 - -3 36.0% 32.1% 35.3% 36.9% 23.4% 34.3%
6 10 10 BriPS.uneneinenenerennnneesneeeeonnanenens 5.4% 7.8% 9.2% 12.1% 14.7% 8.5%
11 plus TIPS it n i ettt enaannnn P, 4.2% 6.9% 9.4% 13.1% 18.0% 8.3%
NUMBER OF OVERNIGHT ANCHORAGE CONVENTION TRIPS:

LT 80.2% 76.4% 72.8% 71.7% 65.4% 75.1%
184 T 13.8% 15.3% 13.8% 10.6% 13.2% 13.74%
THO OF MOF €. . it ss it ensneesanonnoansonenennanenanan 6.0% 8.3% 13.4% 17.6% 21.4% 11.2%
TOTAL ROW PERCENT . Lttt i it it iieennerevnnnnnnn 29.2% 20.1% 33.7% 10.6% 6.3% | 100.0%
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NUMBER OF NONANCHORAGE OVERNIGHT TRIPS AMONG ALL ADULTS
8Y
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS . )

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZE = 2,785

NUMBER OF NONANCHORAGE OVERNIGHT TRIPS: TOTAL
coL %

No 1 2 to5 |6 to 10 |11 plus

trips trip trips trips trips
THREE ACTIVITIES ENJOY MOST WHILE IN ANCHORAGE
Never been to Anchorage..........ovivinnnnnnnnnn. 7.7% 12.0% 8.7% 10.4% 2.2% B8.9%
Billiards/Pool. ..y ure i i iii i e eaan, 1% % 1%
1oL T 3% 2% YA 2%
Eating OUL/DiMiNg. e ee i eeeereennannnnnns 18.0% 16.4% 16.7% 17.3% 16.7% 17.1%
£ LTt T T 30.6% 28.9% 26.8% 24.1% 30.1% 28.1%
Visiting Friends/Relatives..........oouuuuunn.... 9.1% 8.1% 9.8% 9.9% 10.9% 9.3%
Fishing..voveeinenen... ettt ettt 1.2% A4 1.8% 1.2% 1.1% 1.3%
Theater/Movies. .uuneineeinnenein e, 8.1% 7.74 6.5% 6.9% 7.4% 7.3%
Staying in Hotel....ooiiuuiinniinnininenaannnnn.. 1% L2% 8% .2%
Nightlife/Nighteclubs/Dancing.....couuurinunennnnn. 2.9% 3.5% 2.4% 3.8% 2.8% 2.9%
STGhtSEeING. s ittt ten ettt et e e eaneennnnn 5.8% 5.7% 5.6% 6.1% 8.8% 5.9%
£ S 1 £ o= 1.1% 2.0% 3.3% 2.4% 3.6% 2.46%
CONCertS/MUSTC. ottt ittt et 1.3% 1.2% 1.9% 2.0% .8% 1.5%
HOCK Yt vttt ittt i it ittt et e et 3% 5% 6% T 5%
MU UM . L ettt it i i ettt e e 1.3% 1.6% 1.5% .8% 2.3% 1.4%
200...... e e m s ee et e, .8% 1.3% Th 7%
GUN SO e ettt ittt e ae it et e e 1% 2% 1%
School/Educational Events........covieereennnnnnn. 3% .2% L2% 3% 2%
o T o 0% 6% A% A% 5% 3%
RelaX/RECIrEBTION. vttt vttt iiineeeetnrceeennennns .8% .S5% L%
Baseball.. oo iiii i i e e 3% 1%
PAC/Cultural Events. ... ..ot s oineineenannnnn 9% 1.2% 1.1% 2.1% 1.6% 1.2%
Horse Shows/Horseriding........ouevneunnn. P, % 1%
Church. iavinnia... G eassacscenas s annacancannrans 4% 6% 3% .8% A4
Parks/0utdoor ACtivities.....voevneecunnnnnnnnnn .3% T4 3% R4 .5% A4
0] o RV o T 1.3% 9% T4 .8% L9%
Sports/Sporting Events......covvnirneniernnnnnnn.. 1.0% .8% 1.8% 1.4% 4.8% 1.5%
Conventions/Seminars/Business Meetings............ 5% 3% A3 T4 1.3% 5%
Biking/Bike Trails............ Weesesenans Seennanee 3% 2% .2% 6% 1.3% A%
LB T2 T= 5% 1.3% A% 6% .5%
Iditarodiceeevennnn... ettt eaa e 1% 2% .0% .8% 2%
Fairs/Renaissance Fair........ocuieeueuunnnnnunns, 3% 0% 3% .2%
2 g1 1.0% 6% .8% 1.2% .8%
Birdwatohing. oo it inn ittt et 1% .0%
Hunting..... ettt eeeree ettt e e e 0% 0%
] O 2% 6% 1% 1.3% 3%
Arts/Crafts..c.ovunnnnnnnnnn. Ceeeaetceea it 2% A4 A% T% 3%
Lo 4 T o 2% A%
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NUMBER OF NONANCHORAGE OVERNIGHT TRIPS AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS )

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZE = 2,785

Hiking/Walking........
Childrents Events.....
Sullivan Events.......
Senior Center.........
MasSsSagesS..eeeineranann
Great Alaskan EXperience......ueerenencennennnnnnn
Imaginarium...........
Visiting Portage......
High School Basketball
Special Events........
Boating/Boat Shows....
Being away from home..
Real Estate...........

Swimming/Water Sports.
Votleyball............
Elevator Rides........

Dog Mushing...........
Train Ride..... Teeeenan
AUCTIONS .. veeienrann..

Roller Skating........
Haircut/Beauty Salon..

D T

NUMBER OF NONANCHORAGE OVERNIGHT TRIPS: TOTAL
coL %
No 1 2 to5 {6 to 10 {11 plus
trips trip trips trips trips
A4 8% 1.8% 1.6% 1.1%
A% 1% 1%
% .0%
i 4 0%
.0% .0%
.0% .0%
2% .2% 4% 3%
.0% 1% 0%
.2% .0%
3% A%
2% A%
% 0%
1% 0%
A A% .8% A%
3% 2% .8% 2%
.24 0%
2% .S% RAA .3%
% 0%
1% 0%
0% 3% 1%
2% 1% 1%
3% 1%
2% .0%
S% 1%
1% 0%
2% 0%
2% ' .0%
1% 1%
2% L%
3% %
A 0%
1% 0%
0% 0%
0% 0%
11.9% 8.2% 13.9% 4.4% 2.5% 40.9%
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NUMBER OF NONANCHORAGE OVERNIGHT TRIPS AMONG ALL ADULTS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZE = 572

NUMBER OF NONANCHORAGE OVERNIGHT TRIPS: TOTAL
coL %

No 1 2 to5 |6 to 10 |11 plus

trips trip trips trips trips
ACTIVITIES/SERVICES/EVENTS THAT ANCHORAGE SHOULD

PROVIDE
More Children's Activities/Family Activities...... 2.8% T4 2.9% 6.04 } 7.0% 3.1%
Housing/Places to Stay/More hotels.............. .. 1.1% 1.1% 2.1% .8%
Shopping/More Stores/24-hour stores/Mega-Mall.. 5.1% 4.6% 2.T% 1.3% 8.0% 4.1%
SKiiNGeeeonenunnns . etetarieeceeeneanenn . 1.5% 1.9% 1.6% 5.9% 1.8%
More museums/Better hoUrS.....veceresecroeannenans 2.4% .6% .8%
More Concerts/Theaters/Plays/Cultural events..... 18.2% 15.1%4 15.5% 13.6% 13.4% 15.8%
Amusement Park...... Crererecaranraaas PN 2.6% 5.1% 3.4% 5.8% 3.5%
Equal Funding for ArtS...ieeevereenrneancnnennennns 1.8% 2%
Weekend Packages/Getaways/Cheaper hotels.......... 4.0% 5.3% 8.3% 3.8% 5.2%
Improve Traffic/Congestion/Safer drivers.......... 2.2% 5.7% 3.8% 8.5% 2.0% 4.2%
T o 1 U 1.4% 2% 1.2% N-YA
Country Western CONCertS.cvieseeranssesncanacansns 1.1% 6% 5%
Trade Fairs/SWap meetsS.....cuunveenicannnenennnnnns 6% 1.4% 6%
More Seminars/EduCators...v..ieieeeiinnnnenenanannn 1.5% 1.9% L% 1.0%
OULAOOr SPOT TS .t ittt iitennasssncvsneseasnanannanns 1.4% A%
More Toy STOreS. .. nrineeeeneieecnannnonesannons 2% 0%
SKYdIVING. ettt it e L% .0%
MOore HOCKEY . u ottt it ittt e it et iisesnsninnannnn 1% 2% 1%
Religious EVeNntS. . .iuiinitineninnnnnenrensnnenans .8% L2%
More Arts & Crafts/Art shows......c.iiieennrinnnn, 6% 1.0% 1.8% 2.9% 1.2%
ATl SROWS . it ii e iiinneneeeneaannotnsanaaronnnans A% %
WELET SPOI LS.ttt iiinoennroonnnseannensseananss A% 1%
Better Mass TranSit/BuUSeS. ... veeiurneocnnanennannn 1.8% 3.3% 6.9% 4.2% 6.6% 4.2%
Better parking/PAC Parking/Overnight parking...... 1.4% 1.9% 1.2%4 2.0% 3. 1% 1.T%
Safer Downtown/Clean up 4th Ave/Close liquor
£ o o= 8% 1.9% 2.6% 2.0% 3% 1.9%

More Sporting EVentS.. ... senruieararesonnannnnns 3.9% 4,3% 5.8% 3.6% 5.1% 4.6%
Better Crime Prevention...cv.ueissscncesnasannenns 1.7% 1.3% 6.T% 1.7%
Bicycle Races........ s nsaceaareeeaeaa e A% 1%
Lower Air Fares/Transportation....u.eeeeeacnseneas 9.8% 20.3% 9.6% 8.3% 13.0% 12.1%
More Advertising about Events............cvenvnnn. 9% 2.2% .8% 4. 2% 1.5%
Kenai-Anchorage bridge.......cvivinieninennnnennns A% i b4
Ferry Service to Anchorage.......covvvviuennnnnnn. 1.0% 3%
Motorized handicapped shopping carts .............. Th %
Wave MaChine. . vuenr e isiunneseaennaronenonaannannns A4 X%
Cheaper/Safer Taxacabs ............................ 1.4% %3
Classic Car AUCTIONS. ot irriuisarenacnnarnoenneeans 2% .0%
MOre JODS. it ii ittt iiennareaccnassaneanaannnns % .8% LT 4%
Train 1o Alyeska. ... uirivriencinneneeannnnnecanns i A 1% 1%
Enlarge Kid's Science Fair......c.cviunnrnannannnn 1% 0%
Better Bike Trails..... e testetasatant e T4 1.1% 1.4% 5.6% 1.3%
Large Screen Theater............. e ceeeen e 1.0% L2%
BOAt SHOWS. . iueiian i iinenneensssnerenoneasanesnans 2% T4 3%
Historical Visitors's Center......venuevvenncenans 1.6% 2.9% TR
Fewer TOUriSTS. . ieeieeuenreeeeocacsannanaeannanans 1.7% 1.2% 2.5% 2.1% 2.0% 1.9%
Hair SROWS. ittt it ittt e iaceeenneaenenananns 5% 1%
Drag RaACES...uir ittt eeneaaeeaasoanaacaneannns T 2%
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NUMBER OF NONANCHORAGE OVERNIGHT TRIPS AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZE = 572

NUMBER OF NONANCHORAGE OVERNIGHT TRIPS: TOTAL
coL %

No 1 2to5 |6 to 10 |11 plus

trips trip trips trips trips
Pro Baseball Team............ Ceesatsers e 1.6% 3.6% 4.2% 3.4% 6.3% 3.4%
Deep Water Fishing.......... Chereseecesataataeraan 2.0% 2.3% .9%
MatSu-Anchorage Bridge....veunieenenenneeneneannns 8% .3%
Airport Bus Shuttle....iiiiviiniiennnnnennes 8% 1.0% 3.8% 1.0%
[oF- -3 11+ JAP AR Cerseeresaas e esieneeancanan 2% 0%
Nascar Event/More racetracksS......coveevicvennneans 5% 6% 2.0% .5%
Improve 200...c.vcuvinnnenennnnas ettt 6% % 2.0% A%
Physician's Referral Service.......ocivuvnnnnrnnnn T4 2%
More CampgroundS/RV ParkS.....oeeeveenvnaronrsannns 1.7% 7% 7%
Better ReSTaUrantsS.....cveueeenenass e Th 1.3% 5.9% 1.0%
Better Llandscaping..u.eieineneeiiisorannananacannss 6% 2%
More Native FOOd ReStaurantS..cueeeeeeenonnnnnenns 8% 2%
Native non-drinking Activities/Events............. 2.0% 6%
Teen Center for NaliVeS....iiiveneeeeneneanecnaanes .8% 2%
More horse ShOWS. .. ittt iiinnrnnasnanns R34 1%
Cheaper shopping/better prices........c.vvvvueunn 2.6% 1.1% 8% 1.3%
OlYmMPICS . s veeniesenntavnonarnstecnsansonsencnnann 3.6% 2.1% 3.0% 1.7% 2.6%
More dog MUShiNG...iiieiinnenneotennsrannnanannns .8% 2%
New Native Hospital......iieiirinnriinnennnnnnnnnn 1.1% 2%
More sWimming POOLS. .ui i et inirenennanrennns 1.2% 4
More bingo halls.. .. .iiieriiiii i i iiiiannn, LT% 2%
IMProve Foa0S. . .veriin i innnsoenonearnnaennnnass T% 6% 1.3% 1.4% 2.7% 1.1%
Extend State Fair/County Fair/Farmer's Market..... .5% 2.0% 2.1% Th
Fashion ShOWS. ...ttt iiiiinurnnsensnesrancanacanann 5% 1%
Medical COnNVENTioNS. . cierenieeenecarnreaneeennnns .5% 1%
Publicize Lake Hood Museum...........cvievriennnn. T 2%
Develop Tourism around Boat Harbor/Oceanfront..... 7% .8% A
FOOd FaIlrS.uuuen ittt ennnennananaeaaaaeanaanenas 6% 1.2% 2.1% .5%
Move State capital to Anchorage area.............. 8% 2%
Open up MOOSe MUNTING. .. ittt iirnennnrenanannens .8% L2%
Better RUNTING. vt trerievanceetansnscansasnnnans 1.2% 3%
Better archery facilities..o.ivieiennneinnannnnnns 5% 2%
MOre FOdEOS. .t iirn e eennersenscasasnoenoneneannans 6% 2%
More nightclubs. ... i i it 1.3% 54
More comedy ShOWS. ... iiniinvsunensssnnonanaesona 1.2% 3%
Parades......... e st ecensaeneas ety oA L2%
Extend FUr RONAY. .ot itiiiniiinrnnnenenanananannns 1.0% 2%
Discount COUPONS. ...ttt essassnanrnosncrnanens 6% IR
GO Cart RACING .ttt ii ettt ieeeannnnanannneaanenn NYA 2%
{23 o o =T oA .8% 2%
More Golf Courses.......cvuevieennn ettt 2.0% .23
Non-alcoholic senior dances.......ovviieenenannnnn 6% 2%
Cheaper prices at PAC. .. .. .ciiiinuiiintanacnnnennnn 3.1% 2%
More dog shows............ i ieceevcet et aaeas 1% 0%
Horse races........couvu. e eteeeasacate s e 1.0% 2%
TOTAL ROW PERCENT ...ttt iiiitiiiineanonnnncansnannn 19.46% 16.8% 21.5% 9.1% S.9% 72.8%
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NUMBER OF NONANCHORAGE OVERNIGHT TRIPS AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

SAMPLE SIZE = 1,232; MARGIN OF ERROR =

+ 0R - 2.79%

NUMBER OF NONANCHORAGE OVERNIGHT TRIPS: “TOTAL
coL %

No 1 2to5 |6 to 10 [11 plus

trips trip trips trips trips
METHOD OF MAKING TRAVEL PLANS: R
L T o TR 5.6% 8.9% 6.8% 8.4% 1.5% 6.7%
LR o == o 8.6% 11.0% 3.8% 6.4% 3.1% 6.9%
On telephone with airlines...........ccveuunnn.... 20.5% 16.1% 15.0% 21.6% | - 13.3% 17.4%
Local travel agency......uvveiinnernnnnnnnnnnnnns 16.5% 21.7% 27 .5% 23.8%|. 38.7% 23.4%
Anchorage travel 8gency.....vuveievrnnnnnnnnnnnn. 3.5% 2.2% 2.0% 4.0% 2.6%
Friend or assoCiate.....uveriiinienennnnnnnnnnnnns 3.4% 4.8% 4.3% 9.6% 3.8% L.7%
AlWaYS Drive. .t iiinn ittt ittt iean e 26.3% 17.4% 20.9% 10.4% 16.3% 19.8%
Self Arranged. ..ottt ienannnnnnnns 17.6% 17.9% 19.7% 15.7% 23.2% 18.5%
ANCHORAGE DESTINATION RATING:
Never been. ... cviiii ittt ittt eeeannnns 5.6% 8.9% 6.8% 8.4% 1.5% 6.7%
GO0, ettt e e e 80.9% 76.T% 79.8% 79.5% 91.6% 80.2%
o T 7.8% 7.9% 7.4% 5.5% 3.5% 7.2%
Neutral. . oooeiiiiii it i i e e 5.7% 6.4% 6.0% 6.5% 3.5% 5.9%
ALASKAN RESIDENCY:
1984 10 1092t ittt e e e e, 18.3% 24.5% 22.4% 22.4% 24.46% 21.8%
1976 10 1983 ittt ittt ettt et 17.8% 22.5% 23.7% 24.1% 22.7% 21.7%
1967 10 107 e e e 21.4% 18.9% 23.2% 29.2% 20.2% 22.3%
Before 1967.. ...ttt 42.4% 34.1% 30.7% 24.3% 32.7% 34.2%
EDUCATION OF RESPONDENT:
High School or less.....uuuiiiineeenennnnnnn .. 49.2% 40.1% 25.6% 23.4% 29.7% 35.4%
1-2 Years College.. . ... ivunuiinnniaa.. 25.3% 27.3% 29.5% 21.7% 20.5% 26.4%
3-4 Years College...ovuvnnnn e, 18.0% 18.6% 25.7% 29.9% 28.7% 22.7%
Post College. ...t e e e 7.6% 13.9% 19.2% 25.0% 21.1% 15.5%
HOUSEHOLD SIZE:
8 T 16.7% 14 .47 15.6% 10.8% 9.7% 14.8%
T e et et it it e e e e e, 24.7% 31.9% 33.7% 29.8% 21.2% 29.5%
L2 Lol 16.6% 16.0% 15.8% 14.9% 28.2% 16.8%
B Ul s it ettt et ettt ittt et et 18.8% 14.5% 16.8% 21.2% 25.7% 18.0%
FIve OF MOMe. . it n ittt et e e e 23.1% 23.2% 18.1% 23.2% 15.1% 20.9%
NUMBER OF ADULTS IN HOUSEHOLD
L6 3T 22.1% 20.1% 20.4% 12.2% 14 .8% 19.6%
T ittt tne et tastaeonnneneennueeaenaanennenenn 59.3% 66.3% 68.5% 75.7% 62.9% 65.8%
ThrEe . ettt ittt e e, 12.6% 9.3% 7.4% 8.3% 17.4% 10.0%
=T 3.2% 3.2% 2.2% 3.0% 2.1% 2.8%
I 1.8% 1.0% L9% .2% 1.8% 1.2%
£ T% 1% 3% L6% 4%
L o A 1% 2% 1.1% 3%
NUMBER OF CHILDREN OR ADOLESCENTS:
L= T 46.3% 50.8% 51.6% 43.8% LL.T% 48 6%
18 T 17.3% 14.5% 18.0% 16.6% 15.7% 16.8%
- 19.0% 13.4% 14.2% 18.7% 25.9% 16.7%
Three OF MOre. . i i ineiiei i ee e, 17.4% 21.3% 16.1% 21.0% 13.7% 17.9%
TOTAL ROW PERCENT .ttt ttn et iee it eneeannennnnn, 29.2% 20.1% 33.7% 10.6% 6.3% 100.0%
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NUMBER OF NONANCHORAGE OVERNIGHT TRIPS AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZE = 1,232; MARGIN OF ERROR = + OR - 2.79%

NUMBER OF NONANCHORAGE OVERNIGHT TRIPS: TOTAL
coL %

No 1 2 to5 |6 to 10 |11 plus

trips trip trips trips trips
AGE OF RESPONDENT:
= -2 P 19.5% 22.2% 16.6% 20.3% 15.3% 18.9%
11 U 16.2% 16.2% 11.8% 14.5% 9.5% 14.1%
2 1 16.5% 15.3% 20.3% 9.3% 25.0% 17.3%
G040, ittt i e it e i iess et 21.0% 22.3% 26.T4 34.4% | . 26.3% 26.8%
50 PlUS..tieeeiennnnneonesoscansensnsonansaneanans 26.8% 24.0% 26.T% 21.6% 25.9% 24.9%
MARITAL STATUS:
Married, e iiiieneensisesnanenannsncsaannnonanas 58.9% 59.6% 65.1% T6.6% | T74.0% 63.7%
Separated............ Ceeeeereeeeriaaaatet e 4.2% 2.1% 8% 4.5% 2.2%
oY o ol o O 9.6% 11.1% 12.1% 11.1% 9.8% 10.9%
HidOWEd. st ateieieernecneneneranenacananonesnnnenns 5.0% 6.0% 3.5% 1.0% 3.9%
Live Other Adult. .. i.cieieiriinreeennanennenenaans 13.5% 12.3% 10.0% 9.5% 5.9% 11.24%
Live Alone. ... ittt iinetecnranaannanans 8.9% 9.0% 8.5% 4.0% 5.8% 8.0%
OCCUPATION OF CHIEF WAGE EARNER:
Local GOVernmment. .....ocievinennennneneensannnennnn 4.4% 5.3% 4.6% 6.8% 4.0% L. .9%
State GOVEIrNMMENT . . uuiiereercnransoocnasennnnnnnannn 6.3% 9.1% 10.9% 6.5% 6.1% 8.4%
Federal Government.........civuiivinrnnannonannens 4.46% 4.3% 3.4% 8.3% 5.4% 4.5%
BT R Yo G 4.3% 3.1% 3.4% 6.5% 4.7% 4.0%
LoD A - T 4.5% 2.5% 3.8% 3.3% 6.3% 3.8%
Fishing/Timber/Mining. .. ... ..iiiniineeeannnnnnnns 15.3% 12.1% 11.5% 8.1% 8.2% 12.2%
Clerical/Retail/Sales. . ..uiiiinnniiiinnennnnnnns 8.8% L.9% 9.0% 2.6% 7.2% 7.3%
YT I 3Pt 21.4% 21.5% 15.1% 18.2% 15.0% 18.6%
Managers/Officials. ... ... i iiniiinnne. 4.1% 5.7% 4. 1% 4. 6% 3.1% 4. 4%
Professionals/Doctors/Lawyers. .. c.vvvenennnnnnnan. 11.6% 18.7% 21.4% 21.4% 26.3% 18.3%
oSt rUCT 0N .ttt ittt it ettt teiaane e aanaaaaanans 10.3% 9.6% 9.8% 9.9% 13.7% 10.1%
18 ¥ T 1 o & T4 8% 1.2% .8%
=22 < 8 T« T 6% oA 1.0% 2.0% L9%
RefUSEd. i in i ittt ittt et s e iaarrenaananenn 3.3% 1.7% oA 1.9% 1.7%
TOTAL 1992 HOUSEHOLD INCOME:
Under  $26,000. .. ... uunriiniirireneennnananenns 40.1% 20.1% 17.2% 10.8% 10.4% 22.9%
$26,000 to 335,999, .t i 15.4% 20.2% 12.8% 11.8% 15.7% 15.1%
336,000 t0 845,999 i i ittt it ctr et 11.9% 17.6% 11.7% 12.2% 8.7% 12.8%
346,000 to 365,999, it it e 17.9% 20.9% 29.9% 20.5% 12.6% 22.6%
$66,000 or more..... ettt seatereaee et anennn 1. 7% 21.2% 28.4% L4 . T% 52.T% 26.6%
GENDER OF RESPONDENT:
Male . ittt i i ir i ieresenseaonanneneans 49.5% 48.2% 47.6% 56.1% 60.5% 50.0%
Female. i it ii et iatnerasnracoanaenanaanann 50.5% 51.8% 52.4% 43.9% 39.5% 50.0%
MARITAL STATUS BY GENDER (COMPUTED):
Married Males......oiiiiinniiiin i iieieenncnnnnnn 28.1% 29.6% 31.4% 43.3% 39.4% 31.9%
Married FemaleS...c.ouvenericnnnnernnneeananeannn 30.8% 30.0% 33.7% 31.1% 34.6% 31.9%
Single Males...oioiiiiiiiiniiiiiiiiiaienennnannnns 21.4% 18.7% 16.2% 12.8% 21.1% 18.1%
Single Females. ... .. iiniiiiiiiniineaneennnnnnnnn 19.7% 21.8% 18.7% 12.9% L.9% 18.1%
FAMILY STATUS (COMPUTED):
Young Single (18-37) ... irriiuriinnnennnnnnnnnns 12.3% 11.6% 10.6% 6.3% 7.4% 10.6%
Adult Single (38 +)...iuiiitneriininceenennnnnnnns 13.5% 15.7% 13.7% 11.7% 10.7% 13.6%
Single Parent. ... ..u.eiieenneeneneneneanenanannnnn 15.3% 13.1% 10.6% 7.7% 7.9% 12.0%
Young Couple (18-37) ... iiiniieinanenannn 4.5% 7.6% 6.6% 9.4% 9.0% 6.6%
Mature Couple (38 +) ... .. ... iiiiiiiinirenennnannn 16.0% 15.9% 20.7% 16.4% 17.6% 17.7%
Young Family (18-37). .. iiuiiinrniiiniieainnaannns 17.3% 20.46% 16.0% 17.3% 17.9% 17.5%
Mature Family (38 +) ... iiiienineninnnnennnnnnns 21.2% 15.7% 21.8% 31.2% 29.5% 21.9%
TOTAL ROW PERCENT ...t ittt ineicienacnccanannnns 29.2% 20.1% 33.74 10.6% 6.3% | 100.0%
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NUMBER OF NONANCHORAGE OVERNIGHT TRIPS AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

ANALYSES OF VARIANCES BETWEEN ARITHMETIC MEANS

SAMPLE SIZE =

1,232

NUMBER OF NONANCHORAGE OVERNIGHT TRIPS: TOTAL
MEAN
Ng 1 ) 2 to 5 16 to 10 M glus
trips trip trips trips trips
Number of Anchorage overnight trips.....ccveveu... 2.80 2.97 4.06 5.37 6.88 3.79
Number of Anchorage overnight trips, if made any.. 4.27 4 .44 6.00 7.28 10.13 5.61
Number of overnight Anchorage convention trips.... 44 .68 .89 97 1.29 .75
Number of overnight Anchorage convention trips, if
MAdE BNY..cnennirineinrrunnstrosesnaaanancenns 1.47 1.92 2.22 2.53 2.54 2.05
Number of non-Anchorage overnight trips........... 1.00 3.12 7.69 18.68 3.25
Number of non-Anchorage overnight trips, if made
- A 1.00 3.12 7.69 18.68 4.59
Anchorage destination rating......ceveeveunennnnnn 3.1 3.18 3.12 3.06 3.35 3.14
Years of Alaska_residency..........coviiinvvnna.. 24.21 21.04 20.95 19.30 21.23 21.76
Education of respondent...........civerunninnnnnn. 13.09 i3.76 14.54 14.84 15.02 14.02
Age of respondent. ... c.virieeieenenenennnncnnanns 42.08 41.54 42.16 40.90 42.68 41.91
Household size.... ... .ot iiiiiiiiiiinnnnnn... 3.28 3.16 3.00 3.33 3.30 3.17
Number of adults in household..................... 2.07 2.00 1.97 2.05 2.18 2.02
Children under 18. ... .. iuiiiiiin i inananannnnn 1.21 1.16 1.04 1.28 1.12 1.14
Number of children in households with children....| 2.25 2.37 2.14 2.28 2.02 2.23
1992 Household income.......covviiiinnnennnin.., 39.77 49.62 57.26 65.31 77.70 53.19
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SECTION XVIII:

ANCHORAGE’S DESTINATION RATING

BY
TRAVEL AND GENERAL DEMOGRAPHICS,
BEHAVIORS AND PERCEPTIONS
(COLUMN PERCENTAGES)



ANCHORAGE'S DESTINATION RATING AMONG ALL ANCHORAGE VISITORS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZE = 1,232; MARGIN OF ERROR

+ OR - 2.79%

ANCHORAGE 'S DESTINATION RATING: TOTAL COL
%
Never |Somewhat/| Neutral |[Somewhat |Very Good
been Very Poor Good

ACTIVITIES PARTICIPATED IN DURING ANCHORAGE

OVERNIGHT VISITS
Participated in downtown shopping in the last year 58.7% 78.0% 81.8% 85.9% 82.0%
Participated in other mall shopping in the last

B =T 1 52.1% 69.1% 75.4% 77.9% 74 .8%
Participated in dining out in the last year....... 80.8% 90.4% 91.8% 92.9% 91.5%
Visited museums in the last vear........ovvvvun... 16.3% 19.0% 17.9% 26.4% 21.3%
Visited nightclubs in the last year.......covu.... 17.5% 28.2% 28.3% 31.2% 28.9%
Participated in outdoor activities in the last

- oA 26.4% 14.9% 29.7% 33.5% 30.2%
Attended special events in the last year.......... 17.2% 18.2% 20.3% 25.2% 22.0%
Attended sports events in the last year........... 9.0% 10.6% 16.3% 14.5% 14.9%
Attended cultural events in the last year......... 18.0% 26.2% 21.7% 24 .5% 22.8%
Participated in sightseeing in the last year...... 29.0% 50.2% 47.6% 50.6% 48.0%
Participated in tours in the last vear............ 8.9% 7.0% 6.4% 5.0% 5.9%
Attended medical appointments in the last year.... 44.5% 36.0% 35.3% 43.4% 39.04
Didn't participate in any activities........c..... 100.0% 7.0% 1.6% 1.4% 1.8%
EVER VISIT ANCHORAGE SPECIFICALLY YO ATTEND...
FUM RONAY? e vttt iviisineenentnasoasnoasasnnanennnas 23.4% 19.1% 30.9% 39.6% 30.7%
Tditarod? .t ii ittt et etenreaenneannerennnnnn 12.4% 10.1% 15.2% 22.0% 16.1%
132 Lo o U 6.8% 3.9% 8.1% 11.1% 8.3%
L Lol - 4 Y 13.9% 14.7% 18.6% 26.3% 19.5%
Didn't attend any events........eoeuuvnonenrnanan. 100.0% 60.7% 67.0% 56.8% L6.2% 56.9%
AREAS OF ALASKA
o1 4 1T T- T D 61.7% 31.2% 33.2% 19.9% 17.7% 23.5%
Kenai Peninsula.. ..., 2.3% 19.7% 8.6% 15.5% 12.7% 13.5%
L2 =7 1.1% 22.6% 17.3% 17.4% 19.4% 17.4%
FairbDanKS . sttt i it e i et 26.7% 13.6% 17.8% 23.1% 19.5% 21.1%
Q=T R 2.1% 1.3% 4.6% 3.8% 6.4% 4.5%
Rural Alaska.....ooiiiiiiiii ittt it eiannnn, 6.1% 11.5% 18.3% 20.4% 24.3% 20.0%
NUMBER OF ANCHORAGE OVERNIGHT TRIPS:
T - 97.2% 54.1% 39.9% 25.7% 23.1% 32.5%
L 4 2 1 T 2.8% 17.5% 16.0% 17.4% 17.7% 16.5%
A T ol T < T 20.1% 30.5% 39.5% 37.6% 34.3%
L T ol - 2.8% 3.8% ?.1% 11.2% 8.5%
L R € ok 1 < 5.5% 9.8% 8.2% 10.3% 8.3%
NUMBER OF OVERNIGHT ANCHORAGE CONVENTION TRIPS:
NN . ittt ittt ieenenenennassnanococncncaannannnenns 100.0% 86.3% 84 .2% 73.0% 69.2% 75.1%
L0 R 6.9% 8.0% 15.6% 16.3% 13.7%
THO OF MOF €. e s sttt ienrenoecrenncncaonasananennns 6.8%4 7.8% 11.4% 14.5% 11.2%
NUMBER OF NONANCHORAGE OVERNIGHT TRIPS:
LT €l = 24 . 4% 31.6% 28.3% 29.8% 28.9% 29.2%
1 R = U 26.7% 22.3% 21.9% 16.4% 23.0% 20.1%
R B T 4 ol ¥ - 34.1% 346.9% 34.2% 34.0% 33.0% 33.7%
6 0 10 TriPSeureeieinisreroeoannnsnssencenceannnes 13.4% 8.1% 11.8% 13.4% 6.9% 10.6%
LI =T AU o 1.4% 3.0% 3.7% 6.5% 8.2% 6.3%
TOTAL ROW PERCENT ... iuiieiiieinnnnnnnnnnennnnnn 6.7% 7.2% 5.9% 45.2% 35.0% 100.0%
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ANCHORAGE'S DESTINATION RATING AMONG ALL ANCHORAGE VISITORS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZE = 2,785

ANCHORAGE 'S DESTINATION RATING: TOTAL COL
%
Never Somewhat/| Neutral |Somewhat |[Very Good
been Very Poor Good

THREE ACTIVITIES ENJOY MOST WHILE IN ANCHORAGE
Never been to ANChOrage......viiieeneenenenennnns 100.0% 8.9%
Billiards/Pool i i it e % % 1%
= L I o < T 1% L% 2%
Eating OUt/Dining. ...ttt innnsronnnsonaneans 13.0% 26.5% 18.4% 19.0% 17.1%
LY ¥ = R oV T 31.2% 28.9% 30.2% 31.9% 28.1%
Visiting Friends/Relatives.......ccoviuiunnnnnnnn. 17.9% 10.5% 10.8% 8.6% 9.3%
LR R T~ 2% 1.8% 1.2% 1.3%
ThEeater /MOVIieS e e ettt e ettt iinnneasannesoanananons 7.2% 3.3% 8.0% 8.6% 7.3%
Staying in Hotel................ e, A% 2%
Nightlife/Nightclubs/Dancing...covevuvrnnnnnnannn, 3.1% 2.9% 2.7% 3.9% 2.9%
Lo o B €T -T- 1 T« U 4.5% 10.8% 6.8% 5.9% 5.9%
£ - 1R 1 < TS 2.7% 2% 2.8% 2.6% 2.4%
ConCertS/MUSTC. it ittt ittt ettt roeananeeenn 1.4% 2.1% 1.4% 1.5%
£ To3 3 -3 S .8% 0% L% 6% .S5%
MUSBUMS . 4t et s vt osernnnssnnnnsnnonsnsssssnanansans 1.3% 1.8% 1.6% 1.6% 1.4%
2« .8% T 1.1% Th
GUN ShOWS . et tevneneneonenierosanassasacsssnannnans 8% A% A%
School/Educational EVentS......vverieennrnennanans .8% A 2%
Library......... ettt e e 5% 2% 3%
Relax/ReCreation. . iveiiei it nsnoroncanennanens .8% A4 5% R4
[ F-E3=] o - 1 I (G 1% % 1%
PAC/Cultural Events. . ..ttt iennnnrnnnnennnnns 1.2% 1.3% 1.5% 1.2%
Horse Shows/Horseriding. . ....veennvivrrenaecncnnn 4 % A%
{041 T of o1 YU O 1.0% .24 T4 4%
Parks/0utdoor ACTIVITIeS. . .. eeerenenarcnoanennnn 2.3% 3% N3 4%
[ o AV T o~ U 9% 1.2% 1.2% 6% 9%
Sports/Sporting Events. .. ... iiuvrenennnnnnnannnnn 1.4 8% 1.9% 1.5% 1.5%
Conventions/Seminars/Business Meetings............ 2.7% 2% .8% 5%
Biking/Bike Trails....ooviiiiuiniennnnninnennannnn .5% 4% L4%
FUP RONAY . e s e icnetsaneateaenossotonsnsasaaeanenns ’ T4 T4 5% .5%
0 RIR oY ol J OO 3% 1% .2%
Fairs/Renaissance Faif.......ocvveunnennnnncnnnnns 2% 3% .24
BiMG0. cenecrccuostacuaseenoasonnnasonnanssnsnsenns 2.2% 5% 1.3% 8%
Birdwatching. .o eeeeeeinnnnnnnan et .8% 0%
HUNT NG, et enm e csssaosonasnenososasanenannnnssennn .0% 0%
7= 3 1.2% R4 3% 3%
X o € 4 ol oF- 1 5 -3 J3% A% 3%
BOOKSTOT@. v ueununnsonoenenncnanens erteeeee e 2% A%
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ANCHORAGE 'S DESTINATION RATING AMONG ALL ANCHORAGE VISITORS
BY
TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS -

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SI1ZE = 2,785

ANCHORAGE'S DESTINATION RATING: TOTAL CoL
%
Never Somewhat/| Neutral !|Somewhat |Very Good
been Very Poor Good

Hiking/Walking...........cou.... ettt e 1.6% 1.0% 1.1%
Children's Events.......... e eeseeseee e 1% 1% 1%
SULLIVAN EVeNTS .t ittt ee i ere it e ieeenannnnns g% .0%
L Lo ol of - 1 T .8% 0%
R T T 1 0% 0%
Great Alaskan Experience.............. et eeaeae .0% 0%
T RN ot Tk 1V T 2% A% 3%
ViSTting POrtage. . i iinnrreiieanenannaannnns 1% 0%
High School Basketbal(....... et eeenaee e .0% 0%
Special Events..... Cerreens e e erereeen . 6% .8% 1% 1%
Boating/Boat Shows....... Ceteeeaeaaan e erenaea .0% A% 14
Being away from home....cvvevieneneeenennannnnns 2% % .0%
LT O =33 - - 2 1% .0%
Dog Races...... e s ierat s e et e e et ae ey 1.1% 1.0% A% 1%
S E ol <P 2% A .2%
e Y- O o % 0%
SWinmming/Water SpPortS...uuueeseineeneeneennannnn. ) 2.2% 1% 3% 3%
Volleybal oottt et et e e e e, 1.1% , 0%
Elevator Rides. ... vuiitinrini i i eenannnn. 1.0% 0%
RUNMING/J0QGTIMNG . e ettt e ittt et et et e et enanans .2% .0% 1%
Basketball.. .. i e 1.1% 1% 1%
LY oF- T L= 2SI 1% 1% %
D0g MUShING. o vttt ettt sttt i e e % 0%
Train Ride........ e e etaeee et 1% V1%
Lo o o T3 1.0% 0%
GUN SOWS s v ettt ettt ar ettt 1% o%
Art Galleries. . ..uieieinnnnen i 1% 0%
=22 o 1% %
Roller SKating...uioeeerineeinennieeneenannnn, 1% 1%
Haircut/Beauty Salon......... ettt ereat e .2% 1K
L 4T 1% .0%
Whirlyball. e ettt et e e T4 .0%
Comedy ShOMS .. uu it nnin it e et et einaeennnnns .0% 0%
DOg ShOWS . ittt ettt it it e e e 0% 0%
TOTAL ROMW PERCENT . i i ittt ittt iiestesceeeenannnnn, 3.0% 2.3% 2.0% 18.7% 15.0% 40.9%
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ANCHORAGE'S DESTINATION RATING AMONG ALL ANCHORAGE VISITORS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS

SEPTEMBER 25TH THROUGH OCTOBER 9TH,
SAMPLE SIZE =

572

1993

ANCHORAGE 'S DESTINATION RATING: TOTAL COL
%
Never Somewhat/| Neutral |Somewhat |{Very Good
been Very Poor Good
ACTIVITIES/SERVICES/EVENTS THAT ANCHORAGE SHOULD
PROVIDE
More Children's Activities/Family Activities...... 2.3% 2.1% S.74 3.1%
Housing/Places to Stay/More hotels................ 3.8% 3% 1.3% .8%
Shopping/More Stores/24-hour stores/Mega- Malt ..... 12.0% 4.3% 4.1% 3.8% 4.1%
SKiiNG.eeeneeanoneennnnnnnn o eesseserecseatecaan 12.7% 2.2% 5% 1.8%
More museums/Better hoUrS....vivvrieenrnunnnenenns 6.0% .8% 6% 8%
More Concerts/Theaters/Plays/Cultural events...... 12.4% 19.0% 16.9% 16.1% 15.8%
Amusement Park.....ceeveevennenn. [N PN 6.7% 4.2% 2.2% 2.7% 4.6% 3.5%
Equal Funding for Arts.......coivrninrnnrnnnenns. 6% 2%
Weekend Packages/Getaways/Cheaper hotels.......... 12.3% 7.5% 3.0% 5.2%
Improve Traffic/Congestion/Safer drivers.......... 15.2% 4.5% 4.74 1.7% 4.2%
Football........... . P et eaaenaean 2.3% 6% 4% 6%
Country Western concerts........ e e 2.3% 3% .5% .S5%
Trade Fairs/Swap meets........ reeee e PPN 2.3% 1.2% 6%
More Seminars/Educators. .. .vuinuneniiunnnennennnns 6.3% 1.5% 1.0%
OULdOOr SPOPrTS. . iiiinnnrinnsracannnnans e 3.3% 3.0% R4
More TOy STOreS. ... .inivee ittt it i et innanananannn 1% 0%
SKYAIVING . ittt ittt et e e A .0%
More HoCKeY. oo ittt ittt ettt eeseneannnnnnen A 1% A
Religious EVeNTS. ..o uiirtnen s i inneeennannn, 5% 2%
More Arts & Crafts/Art showsS......viiiunennnnnnn.. 6.3% 1.7% 4% 1.2%
ATT ShOWS . i vttt it e e e i e 43 1%
Hater SPOrtS . ittt ittt ittt eetenneannnanennn YA A%
Better Mass Transit/BUSeS.....ivrreenunnennnennnn. 5.2% 6.9% 4.0% 4.2% 4.2%
Better parking/PAC Parking/Overnight parking...... 2.5% 2.3% 1.1% 1.7%
Safer Downtown/Clean up 4th Ave/Close liquor
L o o2 1.74 3.1% 1.9%
More Sporting Events.........ceuvuu.. eeereeaneenan 3.8% 6.0% 5.1% 4.2% 4. 6%
Better Crime Prevention.......ueveeuineenenenennnns 10.0% 3.4% 1.7% 1.74
Bicycle RACES. . .uuiii it et iiinenenennennnneanannns A% %
Lower Air Fares/Transportation......eeeeeeeeeannnn. 26.4% 16.9% 24 .2% 9.1% 11.4% 12.1%
More Advertising about Events...........cccuuun.n. 2.6% N-YA 1.5%
Kenai-Anchorage bridge. ... .....ccoviviniiennnnnnn.. 3% 1%
Ferry Service to Anchorage.........ccvveivennnn... 9% 3%
Motorized handicapped shopping carts .............. A% A%
Wave MaChine. . uuu e inr e iie i iii e ineanenn A 1%
Cheaper/Safer Taxicabs........oviviiniinnnnnnn.n. T4 1% 6%
Classic Car AUCTIONS. .. .iuiinieiinieenrnnnnnnennn. X .0%
More JobS.seeiiieinennninnnnnn. et rere e A% T4 %
Train to Alyeska........c.cuuvun. e rareasereeaeaan 6% 1% 1%
Enlarge Kid's Science Fair.......ccovuvuuen..n e 1% .0%
Better Bike Trails...... e reratrseeeren. e 3.0% 9% 1.9% 1.3%
Large Screen Theater.........cvvuuuunn e PN A% .24
Boat ShOWS......iviniunnnnnnnnnn e eaearecaeaaann 5% 3%
Historical Visitors's Center...... e tetesesinenaa. 1.6% T4
Fewer TOUriStS...vunnrunnnn.. e eeeairee e 9.3% 3.8% 1.4% 1.0% 1.9%
Hair ShOMS .ttt et eteiitneeiaieeneneensenanannns 3% 1%
Drag RACeS. . vttt it e ieiciarienannnnnn e 5.3% .2%
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ANCHORAGE 'S DESTINATION RATING AMONG ALL ANCHORAGE VISITORS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SIZE

572

ANCHORAGE 'S DESTINATION RATING: TOTAL COL
%
Never Somewhat/| Neutral |Somewhat |Very Good
been Very Poor Good

Pro Baseball Team.......... e eseraseeaetnaneeenas 3.2% 5.5% 3.4%
Deep Water Fishing........ [ Ceeeeer e 3.5% .8% 8% 9%
MatSu-Anchorage Bridge............. rereceeseenaas .. .8% 3%
Airport Bus Shuttle................ e N 6% 2.1% 1.0%
CasiNO.uueesnenenennnennnn eeseeaa Ceserescasesaann % 0%
Nascar Event/More racetracks.......... et eieana. 1.0% 5%
Improve 200....iiiiniineniiniinnnnnnn Crreeereaaeas .3% .8% 4
Physician's Referral Service....... e 5% 2%
More Campgrounds/RV ParkS.....cuuevnnnnenninnenn.. 1.1% 5% Th
Better ReSTaUrantS. .. ittt ittt teaiiravnnnennenn. 2.5% .9% 1.2% 1.0%
Better landsCaping....vvviiienunrnnnennneunnenn. 2.5% .2%
More Native Food ReSTaUrantS......veveeenernnnnn.. .5% 2%
Native non-drinking Activities/Events............. 5% 1.0% 6%
Teen Center for NativeS......ovuiiineninnnnnnnnn. .5% 2%
More horse ShOoWS....v it iiein it ireaannnnn 2.0% 1%
Cheaper shopping/better prices............ e 6.4% 3% 2.0% 1.3%
117 o 2.9% 2.7% 3.2% 2.6%
More dog mUShinNg. . .ouiinineriin e ieiaeaannnn, 5% 2%
New Native Hospital.......ooiueinuinninnnnnnnnnn. LT% 2%
More swimming PoolS. .. .uiivene e nennnnennn.. YA RAA 3%
More bingo halls....... .. iiinin i, A% 2%
Improve roads. ..o eiiinee i it ieeneieennnnn.. 1.3% 1.2% 1.1%
Extend State Fair/County Fair/Farmer's Market..... .8% 1.1% Th
Fashion ShoWS..uiuinnniin it it eae e, 3% i A
Medical Conventions........eeieiineenenennnnnnnn. 3% 1%
Publicize Lake Hood Museum........... e 5% 2%
Develop Tourism around Boat Harbor/Oceanfront..... 1.1% A%
FOOd FairS. et e ettt it et 6% .S5% .S5%
Move State capital to Anchorage area.............. 5% .24
Open Up MoosSe hUNTING. . ..vurunenrnennnnenneannn.. .5% 2%
Better BUNTING. t. ittt it et ittt eeeeeeneannnnn 5% 3%
Better archery facilities.........ciiueinnunn.., 5% 2%
More rodeos....coveienennnnnninenannnn. e 3% .24
More nightelubs. ..o oot 1.1% 4%
More comedy ShOWS. . ... iinrrni i e iiinnnnnnnnnns T4 3%
g Tar o1 6% .24
Extend Fur Rondy.......civiunnnnn... BN 5% .24
DISCOUNT COUPOMS . ¢ vttt itr e iicnenanennnnnnnns 6% 1%
Go Cart Racing............. ettt .3% 2%
[ = o - 5% 2%
More Golf Courses..........iiiiiiiirrnnnnnnnnnnnn. 6.0% 2%
Non-alcoholic senior dances........... e eeeraaaa 5% 2%
Cheaper prices at PAC...... e et Ceeeanan 3.4% 2%
More dog ShoWS. ... vuiiiniini i ee e 1% 0%
HOr S MBCES .t ittt it e e itntnneeeeannenaeeaeanns T4 2%
TOTAL ROW PERCENT ...ttt ittt ieenenaanannn, 3.0% 5.1% 5.4% 34.7% 24.5% 72.8%
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ANCHORAGE'S DESTINATION RATING AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993

SAMPLE SIZE = 1,232; MARGIN OF ERROR = + OR - 2.79%

ANCHORAGE 'S DESTINATION RATING: TOTAL COL
%
Never |Somewhat/| Neutral |Somewhat |Very Good
been Very Poor Good '
METHOD OF MAKING TRAVEL PLANS:
Never been....cviueiiiniieiercsnceancnanssonnnnans 100.0% 6.7%
L - T T o 6.1% 6.8% 6.3% 9.1% 6.9%
On telephone with airlines.........ccoviiii..t. 12.4% 19.0% 20.6% 17.5% 17.4%
Local travel AgenCy....cviiiceieeennnnerosnanannans 23.9% 24.5% 23.9% 27.0% 23.4%
Anchorage travel 8genty.....cueverinienennonnneens 1.5% 2.0% 3.0% 2.8% 2.6%
Friend or 8SS0CIALE. .. iirevreernennnneeornnnnnnnnn 4. 7% 11.2% 5.1% 3.9% 4.7%
AlWAYS DPive.eeuieineiietineeereeanananunnnnnnennn 25.6% 14.8% 22.2% 20.1% 19.8%
Self Arranged..c.ivriiioneiinenrenerennncnnanannns 25.7% 21.6% 18.9% 19.5% 18.5%
ANCHORAGE'S DESTINATION RATING:
K=o == 25.74 2.0%
SOMEWhAt POO . vttt tinrrteisiarracaacnasnnnannnans 74.3% 5.7%
L2 o - 100.0% 6.3%
Somewhat good. . euvu ittt i iiineeacaanroannannns 100.0% 48.5%
VerY GO00Q. st i niurtetareseseacaunnansasnasnsenanasa 100.0% 37.5%
ALASKAN RESIDENCY:
1984 10 1992, ittt it it i it n e eannanns P 45.2% 6.4% 20.9% 19.5% 23.5% 21.8%
1976 10 1983 . ittt ittt et i ittt 146.2% 27.8% 13.7% 22.2% 22.8% 21.7%
LR T 4 T 1 4= N 13.1% 24.8% 19.7% 24.4% 21.2% 22.3%
Before 1967...iuiinn it iieeneaennennennns 27.5% 40.9% 45.7% 34.0% 32.5% 34.2%
EDUCATION OF RESPONDENT:
High School or less.....iuiiiiieinin e 51.6% 36.0% 43.0% 32.1% 35.2% 35.4%
1-2 Years College. ..ot ieieaen. 25.7% 33.3% 24 .9% 27.9% 23.5% 26.4%
3-4 Years College.. ... ..ot 13.8% 21.1% 24.9% 22.1% 25.1% 22.7%
Post College.uu i it iiiieeennnnnns 8.8% 9.7% 7.2% 17.9% 16.2% 15.5%
HOUSEHOLD SIZE:
6 3T 9.0% 23.6% 25.0% 15.5% 11.5% 14.8%
T O s e e e seeansseasosaseaaasnesenacnnsasuseennananes 44 .8% 27.7% 32.5% 26.8% 29.9% 29.5%
L1 2 T o - 14.9% 20.7% 15.3% 16.9% 16.4% 16.8%
=T U 11.5% 9.5% 8.2% 18.4% 22.0% 18.0%
F Ve OF MO .t i tie it eneaenenensesemennsansanoans 19.8% 18.5% 19.1% 22.3% 20.2% 20.9%
NUMBER OF ADULTS IN HOUSEHOLD:
OB ittt etraetnratacaacseeatararenanreeatanneas 146.5% 26.8% 26.7% 20.1% 17.3% 19.6%
TR e ettt eseteaeatsetasasacanenenessneasasnnenns 74.1% 62.3% 61.8% 64 . T% 66.9% 65.8%
TR . s st tiseresnaoonosenseneensnensacecennnnnen 10.0% ?.9% B8.7% 10.4% 9.7% 10.0%
<1 o 3% 1.1% 1.6% 2.2% 4.5% 2.8%
T 1.1% 1.5% 1.1% 1.2%
L3 T 8% 1% A%
VBN . et itseeteteaeasooanneaaananaanoananneneennn 1.2% 2% 4% 4
NUMBER OF CHILDREN OR ADOLESCENTS
O . vttt inien et esssseaanaesunnansennsnnnrenenses 56.9% 56.2% 58.8% L6.T% 46.3% 4B.6%
10 o T 13.6% 16.9% 17.0% 17.2% 16.8% 16.8%
T . ittt inseumnssensasosanceeenasasanenseenoanenas 11.2% 9.4% 8.2% 17.1% 20.0% 16.7%
Three OF MOM@..iens i iieeaeueneennnnneeneonennnens 18.2% 17.6% 16.0% 19.0% 16.9% 17.9%
TOTAL ROW PERCENT .ttt ittt tiieennnanenss 6.74 7.2% 5.9% 45.2% 35.0% 100.0%
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ANCHORAGE'S DESTINATION RATING AMONG ALL ADULTS

BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

COLUMN PERCENTS
SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
SAMPLE SI1ZE = 1,232; MARGIN OF ERROR = + OR - 2.79%

ANCHORAGE 'S DESTINATION RATING: TOTAL COL
%
Never |[Somewhat/| Neutral |[Somewhat |Very Good
been Very Poor Good -
AGE OF RESPONDENT:
18-2 s ennnnsterncesennnscconsassrssnsensancns 35.5% 5.0% 10.4% 21.0% 17.2% 18.9%
30734 et eser ettt ittt e 13.4% 11.6% 10.8% 15.2% 13.9% 14.1%
5 L 20.8% 22.7% 16.4% 15.6% 17.9% 17.3%
L4 A 11.0% 25.3% 20.7% 27.1% . 25.0% 24 .8%
S0 PlUS. . iurriiiiiieiieiaietncnnnonasossacaannannns 19.3% 35.5% 41.T% 21.1% 26.0% 24.9%
MARITAL STATUS:
Married. . iueeeeeeneesenasenoeseecsosaennnencnnnnnna 62.7% 60.8% 60.0% 63.5%. 65.4% 63.7%
SeParated. . cvrereernrrivincaneeanrinannnssonnannns 1.2% 2.3% 1.6% 1.6% 3.2% 2.2%
18 Y T o o7 8.1% 10.8% 6.7% 11.6% 11.3% 10.9%
WidOWed. s cs e eeresnncansonesosensoreneancnnannns 5.2% 7.4% 8.1% 2.9% 3.6% 3.9%
Live Other Adult......iiiiiiiiiininienrneennnnnans 21.1% 5.4% 8.5% 11.5% 10.5% 11.2%
Live AlOME. vttt ittt ie it iiennnenanenannnnnenn 1.74 13.4% 15.1% 8.8% 6.0% 8.0%
OCCUPATION OF CHIEF WAGE EARNER:
Local GOVermmENT. .. .viuineennnsuroncccassncenanans 3.5% 2.6% 2.0% 5.3% 5.5% 4.9%
State GOVerMmeNt . ...t iiiiinieienssvsnnarnaannnnn 1.4% 14.0% 1.74 11.1% 6.3% 8.4%
Federal Governmment........cieeurenrrnnvnnannnnenns 4. 1% 6.2% 6.2%4 3.2% 4.5%
LR ORI -1 U 13.1% J3% 1.3% 1.8% 6.46% 4.0%
DIl & BBS.uurainneneenosencnoenossosenanenasaacannns 1.6% 3.5% 4.2% 4.8% 3.0% 3.8%
Fishing/Timber/Mining. ...t rnnnnnnennnenn 32.5% 16.2% 9.8% 9.3% 11.6% 12.2%
Clerical/Retail/Sales. . ..o ennerenennenenanns 3.5% 7.9% 5.6% 6.6% 9.3% 7.3%
B VG . st enesvessssnorcnssasoaraoasssesnensenans 22.7% 22.7% 18.1% 18.6% 17.0% 18.6%
Managers/0fficials. . i iernn i iiinireeernnnannnns 1.7% 1.8% 5.0% 4.6% S.1% L. 4%
Professionals/Doctors/Lawyers. .cueeeeenrnaeeaennn. 7.9% 14.2% 21.6% 19.4% 19.3% 18.3%
CONSIrUCT 0N, ettt e iniiaratoneccennnsaennnnnns 1.4% 11.3% 17.2% 9.5% 11.3% 10.1%
STUTENMT . it te et tentennsacssesnssansnsannannnans 9% 2.2% 1.0% L3% .8%
Retired. ittt it it et iereetcnrarrannaannns 1.5% 1.9% 1.9% 9% 3% 9%
REfUSEO. ittt onerneeaneeeencnoanenneunonnnennnnnn 5.0% 6% 3.5% 1.1% 1.3% 1.7%
TOTAL 1992 HOUSEHOLD INCOME:
Under 326,000. ... . tiiriinereirernecnnnnennannan 31.5% 17.3% 18.6% 24.2% 21.3% 22.9%
$26,000 to 335,999 . ittt i ittt et 31.8% 18.9% 20.4% 13.5% 12.8% 15.1%
336,000 to B45,999. ittt ittt 13.4% 19.1% 17.7% 11.1% 13.0% 12.8%
$46,000 10 $65,999. it ittt it ittt 13.0% 18.4% 22.4% 23.6% 23.8% 22.6%
$66,000 OF MOT@. . et iitinninnsaareaeenncnnnnnns 10.3% 26.4% 20.9% 27.6% 29.1% 26.6%
GENDER OF RESPONDENT:
= 1 - 43.0% 53.9% 47.3% 53.4% 46, 7% 50.0%
Female. i in ettt ieiiieneeerarsacasneasannnannns 57.0% 46.1% 52.7% 46.6% S3.3% 50.0%
MARITAL STATUS BY GENDER (COMPUTED):
Married Males.....coiiiiiiiiiiiiiiinnneinnennnn 21.3% 34.6% 32.8% 33.3% 31.3% 31.9%
Married Females......ovvinvennnnnnnnernenneannnnnn 41.3% 26.2% 27.3% 30.2% 346 .1% 31.9%
Single Males....ivtiiiiiiniiiiiii ittt riieenneenn 21.7% 19.3% 14.6% 20.0% 15.3% 18.1%
Single Females.....oioiiiiineiinnnninrnnannnnnennn 15.6% 19.9% 25.4% 16.4% 19.2% 18.1%
FAMILY STATUS (COMPUTED):
Young Single (18-37) .. .uiiiiieninneecneennenneanas 16.4% 7.4% 10.2% 13.2% 7.1% 10.6%
Adult Single (3B +)..i.uieinennrneeneenennenennnns 9.8% 24 4% 21.8% 11.6% 13.4% 13.6%
Single Parent. ... iierennnnneninennnneeenenans 11.2% 7.46% 8.0% M.7% 14.1% 12.0%
Young Couple (18-37). .. ..iiuennennernrcnennnnnnnnn 13.46% 2.7% 3.9% 6.9% 6.3% 6.6%
Mature Couple (3B +) ... .uiniiininnennnneennnnennnn 17.46% 21.74 23.0% 15.0% 19.6% 17.7%
Young Family (18-37)...e.iiiieiinnnnrnecnacnnennns 23.2% 17.9% 9.8% 16.6% 18.7% 17.5%
Mature Family (38 +) ... iiiiinnenrrnnnnnnnnennanan 8.6% 18.4% 23.4% 25.0% 20.9% 21.9%
TOTAL ROW PERCENT ... ittt ini e it tnecnennnnnannnnn 6.T% 7.2% 5.9% 45.2% 35.0% 100.0%
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ANCHORAGE 'S DESTINATION RATING AMONG ALL ADULTS
BY

TRAVEL AND GENERAL DEMOGRAPHICS, BEHAVIORS AND PERCEPTIONS

SEPTEMBER 25TH THROUGH OCTOBER 9TH, 1993
ANALYSES OF VARIANCES BETWEEN ARITHMETIC MEANS
SAMPLE SIZE = 1,232

ANCHORAGE 'S DESTINATION RATING: TOTAL
MEAN
Never |Somewhat/| Neutral |Somewhat |Very Good
been Very Poor Good
Number of Anchorage overnight trips.....c.cocvuun. .03 2.03 4.30 4.05 4.45 3.79
Number of Anchorage overnight trips, if made any.. 1.00 4,463 7.16 5.45 5.79 5.61
Number of overnight Anchorage convention trips.... .52 .72 .76 .81 W75
Number of overnight Anchorage convention trips, if
MAdE BIY. ittt eine i iassnaenscnneasnsoneennnnn . 1.73 2.74 2.05 2.03 2.05
Number of non-Anchorage overnight trips........... 2.63 3.1¢4 2.52 3.54 3.14 3.25
Number of non-Anchorage overnight trips, if made
BTy 4 e e e e eamaaana et e e e e 3.47 4.60 3.51 5.04 4.42 4.59

Anchorage destination rating........ceevevnvnnnnnn . L74 2.00 3.00 4.00 3.14
Years of Alaska residenty....ceeecenrrcennnnnnnns 16.56 27.00 26.74 21.15 21.63 21.76
Education of respéndent ........................... 13.19 13.90 13.23 14.29 13.98 14.02
Age of respondent.......ciuieiriiiuiennenannanaann 37.94 47.30 46.87 40.71 42.29 41.91
HOUSENOLd STZ€.eunvuvnvninennenrnvncnenrannenss .. 2.97 2.75 2.95 3.24 3.24 3.17
Number of adults in household..................... 2.00 1.85 1.91 2.04 2.07 2.02
Children under 18..... .. vuiiinierinrnnenennannnans .97 .90 1.03 1.20 1.17 1.14
Number of children in households with children....| 2.26 2.05 2.51 2.25 2.18 2.23
1992 Household income......ovuiennninneenenennenn. 37.10 49.34 52.00 53.62 56.26 53.19
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